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Our Annual Message 
TO WEBSTER DEALERS 


@ At this time of year, I wish I might sit down with 
each one of you to discuss our mutual problems. 
These problems have been many during 1934. 

@ 1934 has been a year of strenuous competition— 
both for you and for us. Yet out of this struggle 
for more business has emerged, I believe, a greater 
appreciation of certain business fundamentals. 
Many of your customers, for example, have been 
purchasing on a price basis. In the Webster line, 
you have had something to satisfy that demand, ex- 
cept, of course, that the Webster Company has 
steadfastly refused to hurt its reputation and yours 
through distributing shoddy merchandise purely 
on the basis of price. As always happens in post 
depression periods, many of these customers are ripe 
to be re-sold on quality. Trade marks are coming 
back into their own. This means rebuilding the 
unit sale, through stressing the superiority of Multi- 
Kopy Carbon paper and Star Brand typewriter rib- 
bons. No trade marks in your business mean more 
than these two. Why not use them to make 1935 
even more profitable? 

’ 
® 1934 has also been a year of hand-to-mouth buy- 


ing. Many of your customers have almost uncon- 


sciously developed a depression psychology. They 
are accustomed, over a four-year period, of buying 
in a demoralized market with falling prices. Today 
the trend is reversed. If you can persuade them of 
the desirability of buying in larger quantity as an 
economy measure, you will again increase your unit 
sales and your profits. 

@ We have just finished our first full year advertis- 
ing and merchandising Micrometric Carbon Paper. 
Those of you who have appreciated the value of its 
five extra sales features have stepped up your car- 
bon paper sales. I believe 1935 will see a still 
greater increase in this profitable business. 

@ A message of this sort would not be complete 
without a word of gratitude to our dealers who have 
been so loyal tous. We pledge ourselves to the con- 
tinuance of our policy of fair-dealing. That your 
profits may be protected and increased, we shall con- 
tinue to help you through active advertising and 
merchandising assistance, and through honest prod- 


ucts, honestly manufactured and sold. 





F. §. WEBSTER COMPANY 


13 AMHERST STREET 
CAMBRIDGE, MASS. 











yOFFICE APPLIANCES is 
a news and technical trade 
journal, serving the entire in- 
dustry of office equipment. 
It covers the manufacture 
and distribution of office 
machinery, office devices, 
office furniture, office supplies 
and the entire range of com- 
mercial stationery. Its com- 
prehensive news reports of 
the industry and its valuable 
special articles upon subjects 
germane to its field have 
given it unusual prestige. It 
serves a clientele composed 
of managers and agents for 
the various office machines, 
devices and supplies, com- 
mercial furniture, commercial 
stationery dealers and many 
of the largest corporations in 
the United States. It also 
reaches some dealers in fifty- 
four other countries who deal 
in American office equip- 
ment. 


No person, firm or corpora- 
tion, either directly or in- 
directly connected with the 
industry the journal repre- 
sents, has any share in its 
ownership or voice in shaping 
its policy, which has in view 
at all times the best interests 
of the field it serves. It aims 
to discuss all subjects fairly, 
and to furnish its readers re- 
liable information concerning 
the progress and develop- 
ment of the office appliance 
industry. It will answer any 
questions germane to its field 
to the best of its ability, and 
it asks its readers in all parts 
of the world to aid it with in- 
quiries and suggestions, to 
which it will give prompt and 
earnest consideration. 
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THE ADVERTISEMENTS 


These advertisements present the products of the leading manu- 

facturers in each division of the industry. Because of the ground 

for honest differences of opinion, the publishers obviously can- 

not undertake to guarantee transactions between advertisers and 

customers. They do, however, offer their service in resolving 

any disagreements which result from relations established 
through the journal. 


A M 
Acco Products In 76 Majestic Lounge Co 110 
Ace Fastener Corp 122 Manifold Supplies Co : 58 
Acme Card System Cs 123 Markilo Co 128 
Acme Staple C 128 Martens Type Cleaner Co.131 
Aigner, G. J Co 87. 88 Meilicke Systems, in 134 
Alien & Co 127 Metal Office Furniture Co 105 
Allen-Wales Add. Mch. Cp. 90 Metalstand Co : ..133 
A4lma Desk Co 110 Methodes : 134 
Amer. Number Mach. Co..132 Meyer & Wenthe ; 133 
American Seating C« 118 Mimeograph, The 55 
Amer. Writing Mach. C 102 Mittag & Volger, In i3 
Ames Supply Co RO Monochrome Pen Co 130 
Artility Metal Products Moore Push Pin Co 125 
In 108 Munson Supply Co 135 
Art Metal Construction Co. $3 Myrtie Desk Co 109 
Art Steel Co., In 1i4 N 
Atlas Spec ~ ty Mfg. Ci ot National Blank Book Co 83 
Autopoint Compan) Neidich Process Company. 78 
B Neva-Clog Products, In 100 
‘ 7 . 7 an New Indiana Chair Co 113 
a ~_ ch €Cc 120 Niagara Duplicator Co o4 
i K€ > dy € 0 - 
Beach Publishing Co 132 oO 
Bickett, I. or e+ ++ Oakville Company 129 
ea rege R 128 Oxford Filing Supply Co 84 
ro 1@- \Miorse ‘ ic 
Buckeye Ribb. & Carb. Co.116 Pp 
Cc Pacific Cb. & Rib. Mfg. Co.103 
_ Chl 11: Parrot Speed Fastener Cp.135 
SmMCeron, Va 4 +4 Peerless Key Co., Inc... 66 
Carpenter, E. W., Mfg. Co.130 = Pelouze Mfg. Co... 131 
Case Brothers, In« +- Phillips Process Co - 133 
<tarotype Co., rhe £7] Pronto File Corp 106 
Clip-On woSP + Pruitt, Inc ; 129 
——. Mts Rib. 6 carn oC 131 Prym, William, of Amer.. .130 
olumodbdia LID. ¢ i ) 0 a4 
Columbia Steel Eq. Co 91 Q 
ee b Sales Co +t Quality Park Env. Co .. 62 
("oo oO ; 
Corona Typewriter 7 R 
Corry- Jamest« wn Mfg Cp.117 Reliable Tw. & A. M. Corp.130 
Coxhead, Ralph C., Corp.. 77 ~ Rite-Rite Mfg. Co ..132 
Cram Geo k Co. . 126 toberts, Weldon, Rub. Co. 8&6 
Crown Ribbon & Carb. Co.121 Rockwell-Barnes Co. -113 
Roosen, H. D., Co .131 
. » Rotospeed Co., The 130 
Dick, A. B Co y 0 Royal Typewriter Co 136 
en . wh ay an? Ri Ruxton Products, Inc 92 
oppe 1as., ¢ o of 
Downey, CC. L., Ce 134 s 
Dunham W atson Co 128 Schwab Safe Co., The 7 
Dura Flex Co 129 Sengbusch Self-Cl. Inkstd. 
Co 4 ..104 
Rat ' a 126 Shaw-Walker Co.. The 75 
“Aton aper Corp <9 Sheaffer, W. A., Pen Co 129 
Elliott-Fisher 71 Ba k Cover Sheppard, ¢. E., Co San 
Esterbrook Steel Pen Co vo Sherman-Manson Mfg. Co.135 
F Shipman-Ward Mfg. Co 74 
. : Sibley, Edw. L., Mfg. Co..117 
Faber, A. W., In 61 Smith, Bradner & Co 125 
ag. Mfg a J +t Smith, L. C., & Corona 
“ibroin Stencil ¢ rp 2 Typewriters. Inc 57 
Frankel Carb. & Ribb. Co. .125 Speed Key Mfz Co ..1381 
Fulton Specialty C 121 Stationers Mfg. Co oeenee 
G Stein Brothers Mfg. Co 114 
, , : St. Louis Typewriter Ex- 
a Fireproofing Co a changes secsdae 
The . ov Storms, H. M., Co 98 
Globe-Wernicke Co The 79 Sturgis Posture Chair Co..129 
Graff, Geo. B., Co 128 Sundstrand 71, Back Cover 
Graphic Dup licator Co 132 
Guide System & Supp. Co.. 63 T 
Tip-Top Mfg. Co 132 
H Toledo Metal Furn. Co 98 
H. A. Ink Eradicator Co..133 Triner Scale & Mfg. Co. ..125 
Hanson Scale Co 133 Trussell Mfe. Co... 107 
Harding. Milo. Company 120 
Harriman-Welts Prod. Cvo.131 Uv 
ey Corp., The 128 Underwood Elliott-Fisher 
ever Corporation 137 Co 7 tack Cover 
Higgins, Chas. M., & C 124 U. S. Tw. Rib. Mfg. Co 132 
Hotchkiss Sales C¢ 119 
Vv 
r Vail Manufacturing Co 95 
Imperial Desk ¢ 118 Varityper . wa 
* perial parniter Co 102 Victor Safe & Equipment 
mperia Iifz. C 111 Co 64. 65 
In perial Method { Pe 
Indiana Desk C 11 w 
z Wabash Cabinet Co 96 
. oO) _. 115 Wagemaker Co 127 
as D 3 29 Warshaw Mfg. Co 129 
Jasper Desk ( 122) «~Weber Costello Co 123 
K Webster, F. S., Co 2 
Kensington Supply Co 114 Weis Mfg. Co 67. 68, 69, 70 
Kilian Mfg. Corp 1°] Wholesale Typewriter Co..109 
z Wiggins, John B., Co 132 
Loose Leaf Metals Co 135 Y 


in & Erbe Mfg. Co. .101 


> 


Lutz & Sheinkman, Ik 131 b 





For the benefit of the subscribers the lines advertised are here 

classified. Many of the requirements of the modern business 

office are represented. Should subscribers be interested in any 

article of office equipment not listed here, they are cordially in- 

vited to communicate with the service bureau, through which 

the information will be promptly and cheerfully furnished by 
letter, without obligation. 


Adding Machines General Firepr oofing 59 
Allen-Wales Add. Mach. Corp 9 Harter Corp . - . -128 
Sundstrand 71, Back Cover Sturgis Pi sture Chair ¢ 129 

Adding Machines, Rebuilt and —, Toledo Metal Furniture ¢ 98 
Reliable Tw. & A. M. Cort 30 Check Protectors and Writers, Used 
Wholesale Typewriter ie Reliable Tw. & A. M. Cor; 130 

Adding Machine Rolls end ve Checks, Stamped Metal 
Rockwell-Barnes (< 113 Meyer & Wenthe l 
Smith, Bradner & Co 125 Clips, Paper (See Paper Clips) 

Adding Typewriters Coin Bags, Trays and enmere 
Underwood E F 71, Back Cover Downey, C. L., ¢ 134 

Addressing Machines, Used, Rebuilt Copyholders 
Pruitt In ° 129 Acco Products, In 76 

Adhesives Crayon, Blackboard 
See Inks, Adhesives, et Weber Costello C 123 

Arch and Clipboards Cushions and Pads, Chair 
Globe-Wernicke Co . 79 Bickett, L. M., Co 124 
Rockwell-Barnes ( 11 Cuspidor Mats 

Ash Trays, Office Bickett, L. M., Ce 124 
Oakville Company 129 Dating Stamps 

Bankers’ Note Cases Amer. Number. Mach. ¢ 132 
Art Steel Co 114 Fulton Specialty ¢ 121 
General Fireproofing ( 59 Meyer & Wenthe 133 
Globe-Wernicke 79 Desk Pads 
Victor Safe & Equip. (« 64, 65 ood G o-. & 87, 88 

Billing Machines ckett, L 124 
Underwood E F 71, Back Cover Desk _Pending- Rlaae Holders 

Binders, Catalog and Periodical Acco Products, In 7¢ 
Acco Products, Inc 7é Desk Trays 
Aigner, G. J., Co 87, 88 Aigner, G. J., Ce 87, 88 

Blackboards, Framed Art Metal Construction ¢ 0 
Weber Costello ¢ 12 Art Steel Cx In 114 

Blank Books General Fireproofing ¢ 59 
Nat'l Blank Bo ‘ S Globe-Wernicke (¢ 7 
Rockwell Barnes . 113 Imperial Methods ( bu 

Blue Print and Plan File Cabinets Weis Mfg. ¢ 67, 68, 69, 70 
Art Metal Construction ( 3 Desk Work Distributors 
trowne-Morse Co 72 Art Steel Co 114 
Columbia Steel Equip. ¢ 91 Bristow, Stanley R . 128 
General Fireproofing (« 5 Globe-Wernicke C<« 79 
Globe-Wernicke (C« 79 Sengbusch S. Cl. Inkst. ¢ 104 
Shaw-Walker Co 75 Victor Safe & Equip. ¢ 64, 65 
Yawman and Ertx 101 Desks 

Bond Boxes Alma Desk Co 110 
Art Steel Co 114 Art Metal Construction ¢ 9 
General Fireproofing ¢ 59 Browne-Morse Co _ 
Globe-Wernicke ¢ 7 Cameron, Cal 119 

Book Cases Columbia Steel Equip. ¢ 91 
Alma Desk C 110 General Fireproofing ( 59 
Art Metal Construction ¢ 93 Globe-Wernicke Co 79 
Browne-Morse (« 72 Imperial Desk Co 118 
General Fireproofing (¢ 59 Imperial Furniture ¢ 102 
Globe-Wernicke (¢ 79 Indiana Desk Co 113 
Wabash Cabinet Co Oo Jasper Desk Co : — 
Weis Mfg. ( 67, 68, 69, 70 Metal Office Furniture ( 105 
Yawman and Erbe 101 Myrtle Desk Co 109 

Book Rings Shaw-Walker ( 75 
Carpenter, E. W Mfe. 120 Wagemaker Co 127 
Oakville Compan 129 Weis Mfg - Eri 67, 68, 69, 70 

ookkeeping Machine Yawman and Erbe 101 

. I on aeeme J EF ss 71. Back Cover 400~ Machines, Mfrs. of 

dictaphone Sales Cory 81 

oe nue 114 Dictation Machines (Used) 
Globe-Wernicke ( 79 Pruitt, Inc 129 
Rockwell-Barnes ( 1 Duplicating Machines ; 
Weis Mfg. ¢ 67. 68. 69. 70 Dick, A. B., Ce 

Brief and Zipper Cases Graphic Duplicator ¢ 132 
Doppelt. Chas.. & Co 130 Harding, Milo, ¢ ; 120 
Stein Bros. Mfg. ¢ 114 a .- 

Bulletin Boards nademe Wieiieahae 6 4 
Weber Costello C 123 Praite. 1 pgenanneeel mn 

Calculating Devices R a oe 13 
meee ag yy a PN : - Smith, L. ¢ & Corona Tw 7 

Calculating Machines Duplicating qperetbeenee 129 
Allen-Wales Add. Mach. Cor 7 Dupiicating Machine Supplies 
Coxhead, Ralph (¢ Cort 77 lumbia Ribb. & Carb. ¢ 7 
Sundstrand 71, Back Cover Dick 4 B.. Co 4,3 

Calculating Machines, Used Dunham-Watson C 128 
Reliable Tw. & A. M. Cort 130 Dura Flex Co 129 
Wholesale Typewriter ¢ 109 Fibroin Stencil Cory 112 

Carbon Papers Frankel Carbon & Ribbon ¢ 125 
(See Ribbons and Carbons Graphic Duplicator ¢ 132 

Card index Boxes and Trays Harding, Mil 120 
Art Metal Construction ( ’ Heyer Corporation, Th 137 
Art Steel (« 114 Kensington Supply ¢ 114 
Cameron, Cal 119 Mittag & Volger, In 7 
Columbia Steeel Equip. Co 91 Niagara Duplica ( ‘ 
Corry-Jamestown Mfg. Cort 11 Pruit In l 
Glohe-Wernicke ( 79 toosen, H. D., ¢ 131 
Guide System & Supply ( 63 R speed Co., The ] 

I “rial Methods ¢ 82 Smith. L. ¢ & Corona Tws 57 
Metal Office Furt re ( 195 Encraving, Copper Plate 

Shaw-Walker Cx 75 Wiggins, The John B., ¢ 132 
Warshaw Mfc. ¢ 129 Envelopes 

Weis Mfg. ¢ 67, 68, 69, 7 Globe-Wernicke ¢ 79 
Yawman and Erbe 101 Quality Park Er e « 62 

Cash Boxes Envelopes, Celluloid 
Art Steel ( Ine 114 Markilo ¢ 128 
General Fireproofing ( 59 Envelope Openers 

Casters, Caster Bearings. Slides Oakville Company 12 
Kili Mf. ¢ 121 Eradicators, Ink 

Cellu'oid Envelopes H. A. Ink Eradicat ( 1 
Markilo 128 Hever Corporation ) 137 

Chair Mats Erasers, B'ackboard 
Bickett, L. M., Ce 124 Weber-Costello ¢ 123 

Chairs Erasers, Rubber 
merican Seating ¢ 118 Faber A WwW Im 61 
Artility Metal Products, In 108 Oakville Compat 129 
Cameror Cal 119 Roberts, Weldor Rub. ¢ xe 
General Fireproofing ( 59 Expense Books 
Jasper Chair ¢ 115 Beach Publishing ¢ 132 
Majestic Lounge ¢ 110 Oakville Compan 129 
New Indiana Cl! r « 1! Eyelets 
Sturgis Posture Chair ( 129 Sibley, Edw. I Mf ‘ 117 

Chairs (Posture) File Boxes, Collapsible Corrug 
Ar an Seating ( 118 tankers Box ¢ 60 
Artility Me Product Ir 108 Barkley, ( I & { 120 
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Globe-Wernicke ¢ 
Guide System & Supply ¢ 
Oxford Filing Supply C« 
Pronto File Cory 
Weis Mfg. Co 67, ¢ 
File Boxes, Metal 
Art Metal Construction (¢ 
Art Steel ¢ 
Rockwell Barnes Ce 
Victor Safe & Equip. C« 
Filing Cab. Ball and Roller Bearings 
Kilian Mf Cor] 12 
Filing Cabinets, Metal 
Art Metal Construction Co 
Art Steel Co 
Brown-Morse Co 
Cal 
Equip. ¢ 
nestow Mr I 
| Fireproofing ¢ 
Globe-Wernicke ¢ 
Metal Office Furniture ( 
Shaw-Walker ¢ 
Victor Safe & Equip. Co 
Yawman and Erte 


Filing Cabinets, Wood 
Globe-Wernicke Co 
Imperial Methods Co 
Rockwell-Barnes ( 
Wagemaker Co 
Weis Mfg. Co 67, ¢ 
Yawman and Erbe 

Filing Supplies 
Acco Products, Ine 
Aigner, G. J., Ce 


Art Metal Construction ¢ 
Barkley, C. I & ¢ 
trowne-Morse Co 

Cameron, Cal 
Corry-Jamestown Mfg. Cor; 
General Fireproofing C« 
Globe-Wernicke C« 

Guide System & Supply Cc 
Imperial Methods Cx 

Metal Office Furniture (¢ 
Oxford Filing Supply Co 
Rockwell- Barnes C« 
Shaw-Walker 

Victor Safe & Equipment (« 
Wabash Cabinet Co 
Wagemaker Co 

Warshaw Mfg. Co 

Weis Mfg. Co 67, ¢ 


Yawman and Erbe Mfg. ( 
Finger Pads 
Parrot Speed Fastener Cor; 
Folders (See Filing 
Fountain Pens 
Autopoint Companys 
Esterbrook Steel Pen ( 
Monochrome Pen C¢ 
Sheaffer, W. A., Pen ¢ 
Globes, Cocgregent 
Cram, Geo. I 
Weber Costello Co 
Gummed Cloth mings 
Graff, Geo. B 
Warshaw Mfg. 
index Card Signals 
Acme Card Syste c% 


Cook, H. C., Co 


Supplies 


Graff. George B.. ( 

Moore Push Pin ¢ 

Victor Safe & Equip. ¢ 
index Tabs 


Aigner, G. J., Ce 
Barkley, C. L., & C« 


Globe-Wernicke C 

Guide System & Supply Ce 
Markilo Co. . 

Parrot Speed Fastener Cory 


Shaw-Walker (« 
Victor Safe & Equip. C« 


Warshaw Mfg. ¢ 

inks, Adhesives, Etc. 
Harriman-Welts Prod. ¢ 
Higgins, Chas. M., & Cx 


tuxton Products, Ine 

Inkstands 
Sengbusch 8S. Cl 

Leads for Mechanical Pencils 
Autopoint Company 
Faber. A. W., In 
Rite-Rite Mfg. Co. 

Leather Goods 
Doppelt, Chas. & Co 
Stein Bros. Mfg. C« 

Leather Upholstered Furniture 
Jasper Chair Co 
Majestic Lounge ( 

Letter Trays Desk 

Letterheads 
Lutz & Sheinkman, Inc 
Stationers Manufacturing C 
Wiggins, The John B., C 

Library Equipment 
Art Steel Co 
Corry-Jamestown Mfg. Co 
General Fireproofing Co 
Globe-Wernicke Cx 
Shaw-Walker Co 


Lockers and Storage Cabinets 


(See Trays 


Art Metal Construction ¢ 
Art Steel Co 

trowne-Morse { 
Corry-Jamestown Mfg. Cor} 
General Fireproofing ¢ The 
Globe-Wernicke ¢ The 
Metal Office Furniture C¢ 
Shaw-Walker Co 

Yawman and Erbe 


Loose Leaf Books ae Systems 
Aigner, G 
k B. Mfg. 
Nat'l Blank Book (C¢ 
Sheppard, The C. E., C« 
Trussell Mfg. ¢ 
Leese Leaf ~ nen 
Markilo Co 
Loose Leaf Metals 
Carpenter, E Mfg. C 
Leaf hactai Is ( 


Celluloid 


Loose 


Inkstand Co 


a4 
+. 


64 


“1 ee 9s 
5-160 = 





Mail Distributors 
Bristow, Stanley R 
Globe-Wernicke Co 
Victor Safe & Equiy 

Map Tacks 
Graff, George B., 
Moore Push Pin 

Maps, Globes, Etc. 
Acme Card System Co 
Cram, Geo co 
Weber Costello Co 

Matched Office Suites 
Art Metal Construction 
General Fireproofing ( 
Globe-Wernicke Co 

Memorandum Books 
Nat'l Blank Book (Cx 
Rockwell-Barnes Co 
Trussell Mfg. Co 

Memorandum Devices 
Acme Card System Co 
Bristow, Stanley R 

Mending Tape (Gummed 
Warshaw Mfg. Co 

Moisteners 
Sengbusch 8S. Cl. Inkst 

Numbering Machines 
American Numbering 

Office and Factory Forms 
Stationers Mfg. Co 

Office Machines, 


Co 
Co 


) 


Co 


Mach 


Co 


Pruitt, Inc 
Office Partitions and Railings 
Globe-Wernicke Co 
Pads, Figuring 
Nat'l Blank Book Co 
Rockwell-Barnes Co 
Paper 
Eaton Paper Corporation 
Rockwell-Barnes Co 
Smith, Bradner, & Co 
Paper Clamps 
Acco Products, Inc 
Esterbrook Steel Pen Co 
Paper Clips 
Acco Products, Inc 
Clip-On Corp 
Cook, H,. C., Co 
Fulton Specialty Co 
Graff, George B., Co 


Oakville Company 
Rockwell-Barnes Co 
Tip-Top Mfg. Co 

Vail Manufacturing Co 


Paper Fastening Machines 


Ace Fastener 
Acme Staple 
Compo Mfg 
Hotchkiss 

Neva-Clog 

Parrot 
Sibley 


Cory 
Co 
& Sales ¢ 
Sales Co 
Products, I 
Speed Fastener 
Edw. L., Mfg 
Victor Safe & Equip 
Paste (See Inks, Adhesiv 
Pen and Pencil Clips 
Oakville Company 
Pencil Sharpeners 
Graff, George 3 ° Co 
Pencils, 
Faber, A. W., Inc 
Pencils, Mechanical 
Autopoint Company 
Rite-Rite Mfg. Co 
Sheaffer, W. A., Pen (¢ 
Penholders 
Sengbusch S 
Pen Sockets 
Sengbusch S 
Pens 
Esterbrook Steel 
Sengbusch S. Cl 
Picture Hooks 


Cl. Inkst 


Cl. Inkst 


Pen ¢ 


Moore Push Pin Co 
Pins and Pin Containers 
Oakville Company 
rym, William, of America 
Vail Manufacturing Co 
Platens, Typewriter 
Amer. Writing Mach. Co 
Ames Supply 


c 
Shi; man-Ward Mfe. Co. 


ne 


Co 
Co 


es, 


Wood Cased Lead 


and 


and 


etc 


Cc 
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of Office Appliances is maintained for the exclusive 
use of subscribers and advertisers. 
of its various commissions this bureau calls upon prac- 
tically every member of the staff. 
sonal letters all inquiries upon matters germane to 
the field, it furnishes special reports upon articles of 
office equipment, supplies names of manufacturers of 
any article wanted, puts man and 
advertising copy, furnishes list o 
dealers in nearly every country, aids foreign dealers in 
securing U. S. A. lines, and in many other ways 
forms useful service, all without charge. 
in every land have made, and are making, good use 
of this bureau; manufacturers in every section of the 
field have had evidence of the service. 
requests for catalogues to bring their files up to date, 
or to replace the file in case of fire or other form of 
destruction, are broadcasted in a bulletin which is 
mailed frequently to leading manufacturers. 
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WANTS AND LOR SALE 


The rate for classified advertisements is 


SITUATIONS WANTED 


RETAIL SALESMAN, BUYER AND ORDER CLERK, young 
man, ten years with leading stationer in central west, espe- 
cially experienced in loose leaf, blank books, stationery, filing 
cabinets and supplies, open for connection. Capable of manag- 
ing department or assisting store manager or proprietor. Ref- 
erences Address M-112, care Office Appliances, Chicago 
SALES EXECUTIVE successful over long experience is avail- 
able for new connection Has been salesman on territory, 
branch manager, manager, vice-president and general! 
manager A good personal salesman and competent to train 
and direct others Interested either in executive connection 
with office specialty manufacturer or as New York sales agent 
for some office appliance which offers an opportunity for profit 
in return for intensive and intelligent sales effort Will give 
complete information to any interested manufacturer. Address 
M-114, care Office Appliances, Chicago 


SALESMAN WITH TWENTY YEARS’ experience, fifteen as 
special representative, five as field supervisor for large office 
equipment manufacturer, desires to locate in the Northwest, 
preferably Seattle, as sales agent or dealer for office specialty 
manufacturer Can show an unusual record of results under 
difficult circumstances Has increased volume constantly even 
throughout the last four years. Can do a man’s sized job in 
the Northwest for some manufacturer who is seeking live rep- 
resentation Resides experience in Northwest selling direct, is 
also acquainted with every office supply dealer in that section 
To interested manufacturers can show a record of accomplish- 
ments that is convincing Address M-115, care Office Appli- 


inces, Chicago 


STEEL FURNITURE SALESMAN and branch manager who 
has been out of the fleld for two years desires to return to it 
Is in a position to start work on short notice. Experience in- 
cludes opening up valuable territory for one of the leading 
steel furniture manufacturers, also successful record as branch 
manager in several cities Well known to the trade through 
much of the country Considering other propositions now, but 
will give first attention to some desirable opening in the office 
furniture fleld Address M-116, care Office Appliances, Chicago. 


YOUNG MAN with several years of valuable sales experience 
seeks a connection as representative in southern Illinois for 
wholesale stationery house or for manufacturer of some office 
which has a market in the smaller commercial cen- 


specialty 
teferences. Address 


ters. Thoroughly reliable and energetic 
M-117, care Office Appliances, Chicago 


SALESMEN WANTED 


EXPERIENCED EXECUTIVE TYPE salesman wanted by 
large manufacturer of office equipment, supplies and stationers’ 
goods Prefer man well known to trade in New England states 
This is a hard job with real opportunity for progress It re- 
quires a capable man, able to produce results without close 
factory supervision. Send complete information to box BY-54, 
eare Office Appliances, Chicago 


WANTED SALESMAN on commission to call on stationers 
and offi supply dealers throughout the United States to sell 
desk pads and Aico Grip Insertable Cell Tabs See our card 
insert pages S87 and 88 If you are now selling non-competitive 
lines to this trade, here is a real opportunity to add to your 
earnings, with a concern established over twenty-five years 
G. J. Aigner Co., 503 8. Jefferson St., Chicago 


SALESMEN WANTED Office supply salesmen of highest 
caliber with following and thorough knowledge of wholesale 


trade Exceptionally profitable, straight commission proposi- 
tion Full protection, close cooperation To receive attention 
give full particulars as to age, experience, present and past 
connections Box BY-55, care Office Appliances, Chicago 


FIVE RI 
lines now 
Chicago 


IPEATERS for men selling direct to offices. Specify 
handled Address BY-58, care Office Appliances, 


REPRESENTATIVES AVAILABLE 


WANTED —exclusive agency of attractive office devices to add 
to our other establishea lines in New England and North- 
eastern United States Address M-119, care Office Appliances, 
Chicago 


MANUFACTURER'S REPRESENTATIVE EXPERIENCED IN 
LOOSE LEAF desires a first-class loose leaf line to handle on 
commission in Chicago and vicinity. Located in the Chicago 
district and well acquainted with the retail and wholesale sta- 
tioners, and department stores. Can give high grade, effective 
representation to a line of merit. Address M-113, care Office 
Appliances, Chicago 


SALES ORGANIZATION established in New York for many 
years seeks one additional line to be sold to the trade in the 
east Territory covered extends from New England to Balti- 
more and Washington Will sell on straight commission or 
will buy merchandise outright from the manufacturer depend- 
ing upon the proposition offered and the sales opportunities 
presented Thoroughly reliable and capable of giving the type 
of representation a manufacturer would expect Address 
M-118, care Office 


Appliances, Chicago 


eight cents a word, minimum charge, $1.60. 


REPRESENTATIVES WANTED 


MANUFACTURER OF HIGH GRADE TYPEWRITER SPE- 
CIALTY being sold internationally, and used by big Corpora- 
tions, Banks, Governmental Departments, has territories avail- 
able for men selling direct to offices. The merit, durability, 
and satisfaction given brings re-orders year after year. Liberal 
Commission, Protection given Write for details Box BY-56, 
care Office Appliances, Chicago 


WE WAN T— individuals or concerns to represent us exclusively 
in certain territories. Requirements — resident of, familiar 
with, and favorably known in territory contemplated; having 
sufficient financial responsibility, to properly prosecute a busi- 
ness of his, or their own,—plus sound credit rating. Reputation 
capable of withstanding proper investigation,—in confidence, 
of course—plus character and integrity; also satisfactory gen- 
eral business experience, preferably in business equipment 
field. This IS an opportunity, but not for job-seekers or those 
satisfied to work for others. If you can qualify, we will qualify 
with you after receipt of your reply to BY-53, care Office 
Appliances, Chicago. 


WE WILL HAVE several territories open after the first of the 
year, and are interested in receiving applications from reliable 
and successful men. When writing give full details as to past 
experience. Stein Bros. Mfg. Co., Inc., Manufacturers of qual- 
ity zipper ring books, envelopes, brief cases and folios, 564 W. 
Adams St., Chicago. 
SELL THE LOWEST PRICED all metal HECTOGRAPH 
Duplicator on the market to the trade. Attractive commissions 
repeat supply business—protected territory Write for full 
details to Pronto Duplicator Company, Houston, Texas. 


BUSINESS OPPORTUNITIES 


WANTED Proven articles of merit for stationery trade, office 
and factory use. Exclusive royalty only. Our progressive 
manufacturing and merchandising facilities established over 
ten years can help you. Address BY-57, care Office Appliances, 
Chicago 


GERMAN FIRM—Manufacturer of special duplicators likes 
to join American manufacturer for manufacturing and sell- 
ing apparatus and accessories in the U.S.A. Address BY-60 
eare Office Appliances, Chicago 


FOUNTAIN PEN REPAIRING 


ALL MAKES FOUNTAIN PENS REPAIRED for the trade 
since 1904 Standard Prices—regular trade discount. All 
work guaranteed Prompt service. Send all makes to one 
place—saves postage and time Send a trial package today. 
Welty Pen & Repair Co., 38 S. State St., Chicago 


FOR SALE AND WANTED TO BUY 


MODEL 10 DICTAPHONES, Ediphones, 200M series offered to 
dealers at prices that will make real profits. Visible filing 
equipment, all makes bought and sold. Hanover Office Equip- 
ment Co., Inc., 80 Greenwich St.. New York City 


DICTAPHONES AND EDIPHONES REBUILT at reasonable 
prices. Send your old machines to us for estimate faltimore 
Dictating Machine Co., 197 E. Pleasant St., Baltimore, Md 


WANTED, new, used typewriters, calculators, checkwriters, 
timestamps, duplicators, steel furniture and ribbon and carbon 
paper. Commercial Equipment Co., Shanghai. 
MULTIGRAPH RIBBONS re-manufactured. Guaranteed work, 
quick service Send us your old ribbons today. 144 yard 
reels of typewriter ribbon fabric, with handy winder, a spe- 
ialty Also two grades of excellent duplicator ink. Lewis 
Co., $5la N. 4th St.. Milwaukee, Wis 


ADDRESSOGRAPHS, Multigraphs, Comptometers, calculators, 
adding, bookkeeping machines, Dictaphones, Kardexes, Acmes, 
Post Indexes, desks, files, bought—sold Brause, 404 Broad- 
way, New York City 


ADDRESSOGRAPHS, Multigraphs, Dictaphones, Folders, Seal- 
ers, Typewriters. Write us, save money. Pruitt, 166 N. 
La Salle, Chicago 


KARDEX, cash registers, adding and bookkeeping machines, 
typewriters, Ediphones, Addressographs, Multigraphs, Grapho- 
types, etc Perdue Office Furniture Company, Jacksonville, 
Florida. 


WANTED 
F-H-J), Remington No, 23 
Office Equipment, 396 Broadway, New York 


ELLIOTT-FISHER MACHINES, Typewriters, 
chines. All office equipment, bought and sold. W. J. 
Company, 434 Caswell Bldg., Milwaukee, Wis 


ELLIOTT-FISHER MACHINES, Typewriters, 
chines, all office equipment, bought and sold. 
5 Dearborn, Chicago 


Appliance Co., 533 So 
BILLING AND BOOKKEEPING MACHINES, late models 
Elliott-Fisher, Underwood, Burroughs, etc., bought and sold 


Maloney, Gilmore Co., 508 S. Dearborn St., Chicago 


Kardex, Acme, Post Index, Comptometers (Models 
jookkeeping Machines Universal 


Adding Ma- 
f Crowley 


Adding Ma- 
Chicago Office 





ELLIOTT-FISHER billing and bookkeeping machines, also all 
office machines, bought, sold and rebuilt. Teeter-Warsh Co., 
309 W. Kilbourn Ave., Milwaukee, Wisconsin. 
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PATENTS 


Copies of patents shown here can be obtained 

from the Commissioner of Patents, Washington, 

D. C., for ten cents each in cash, postoffice 

money orders or certified check. Stamps and 
personal checks not accepted. 





Design Patent No. 93,736. Air cooled penholder. 
William J. Riddel, Brattieboro, Vt. (assignor to C. E. 
Bradley Corporation, Brattleboro, Vt.. a corperation 
of Vermont). Application July 6, 1934. Serial No. 


52,474. 
Design Patent No. 93,841. Smoking stand. Theo- 
dore Nagel, Chicago, Il. (assignor to The Nage!l- 


Chicago, Ill, a cor- 


Chase Manufacturing Company, 
Sept. 21, 1934. 


poration of Illinois). Application 
Serial No. 53,349. 

Design Patent 93,860. 
F. Wolters, Buffalo, N. Y. 
Serial No. 50,785. 

1,978,448. Dictaphone machine. Thomas F. Baker, 
Albany. N. Y. (assignor of one-third te Robert M. 
Lackey, Waterford, N. Y., and two-thirds to Michael 
Speigel, Albany, N. Y.). Application May 3, 1932. 
Serial No. 608,908. 

1,978,569. Paper fastener. Alton Attwood Dayton, 
Alameda, Calif. (assignor to Oxford Filing Supply 
Company, Breokiyn, N. Y., a partnership consisting 
of Richard A. Jonas, Richard A. Jonas, Jr., Robert P. 
Jonas, Frank D. Jonas and Edward F. Jonas). Ap- 
plication May 26, 1932. Serial No. 613,601. 

1,978,631. Gummed paper and tape. Paul W. Herr- 
linger, Troy, Ohio (assignor to The Gummed Products 


Visible index cabinet. Car! 
Application Feb. 20, 1934. 


Company, Troy, Ohio. a corporation of Ohio). Appli- 
cation July 25, 1933. Serial No. 682,114. 

1,978,724. Fountain pen cap and section. Selomon 
M. Sager, Glencoe, tll. Application Feb. 25, 1931. 
Serial No. 518,072. 

1,978,754. Loose leaf book construction. Paul 
Marienthal, Detroit. Mich. Application Feb. 16, 
1934. Serial No, 711,535. 

1,978,836. Process of manufacture and composition 


of matter in forming stencil papers. No illustration. 
Leo M. Fink, Seattle, Wash. (assignor of three-eighths 
to ida T. Barnes and one-eighth te Ralph W. Upton, 


both of Seattle, Wash.). No illustration. Application 
Dec. 16, 1929. Serial Ne. 414,580 
1,978,893. Tabulating machine. Fred M. Carroll, 


Yonkers, N. Y., and John H. Bakelarr, Paterson, 
J. (assignors to International Business Machines 
Corporation, New York, N. Y., a corporation of New 
York). Original application July 18, 1929. Serial No. 
379,190. D.vided and this application Nov. 14, 1932 
Serial No. 642.566. In Canada May 19. 1930 
1,978,930. Tens transfer device. Ernst Breitling, 
Essen, Germany (assignor to Fried. Krupp Aktien- 
geselischaft, Essen-on-the-Ruhr, Germany). Applica- 
tion Jan. 29, 1930. Serial No. 424,372. In Germany 


Stapling machine. Hugo J. Baur, Chi- 
(assignor to A. L. Hansen Manufacturing 
Company. Chicago, ill., a corporation of Illinois). 
Application April 16, 1932. Serial No. 605,607. 

1.979.019. Record book. Wil.iam B. White, Nash- 
ville, Tenn. (assignor to Marshall & Bruce Company 
Nashville, Tenn., a corporation of Tennessee). Ap- 
plication June 6, 1932. Serial No. 615,559. 

1,979,073. Chair. Lewis Larsen, Menominee, Mich. 
(assignor to Heyweood-Wakefield Company, Boston, 
Mass., a corporation of Massachusetts). Application 
Jan. 28. 1933. Serial No. 653,989. 

1,979,261. Address plate. Walter T. Gollwitzer, 
Cleveland, Ohio (assignor to Addressograph Company, 


Wilmington, Del., a corporation of Delaware). Appli- 
cation May 23, 1932. Serial No. 612,956. 
1,979,285. Duplicating machine. George Sabik, 


Western Springs, and Samuel Offer, Chicago, tll. (as- 
signors to U. S. Duplicater Company, Chicago, Iil., a 
corporation of tlinois). Applieation July 25, 1932. 
Serial No. 624,512. 

1,979,292. Typewriting machine. Jesse A. B. Smith, 
Stamford, Conn. (assignor to Underwood Elliott 
Fisher Company, New York, N. Y., a corperation of 


Delaware). Application March 5, 1932. Serial No. 
596.964. 
1,979,295. Calculating machine. Oscar J. Sund- 


strand, Rockford, Ill. (assignor te Underwood Elliott 
Fisher Company, New York, N. Y., a corporation of 


Delaware). Application March 3, 1931. Serial Ne. 
519,792. 
1,979,378. Caster. Chauncey W. Gannett, Welling- 


ton. Ohio (assignor to The Weliington Machine Com- 
pany. Wellington, Ohio, a corporation of Ohio). Ap- 
plication May 29, 1934. Serial No. 541,019. 

1,979,562. Folding chair. Erving B. Mergan, East 
Grand Rapids. Mich. (assiqgnor te American Seating 
Company, Grand Rapids, Mich., a corporation of New 
Jersey). Application June 12, 1932. Serial No. 617,- 
384. 


1,979,620. Typewriting machine. Edward B. Hess, 
Orlando, Fla. (assignor to Royal Typewriter Com- 
pany, iInc., New York, N. Y.. a corporation of New 
York). Original application Dec. ti, 1933. Divided 
and this application March 29, 1934. Serial No. 718,- 
015. 


Combined loose leaf binder and reading 
Glen Ellyn, tt. (assignor to 
a corporation of 
Serial No. 


1,979,814. 
stand. Paul O. Unger, 
Wilson-Jones Company. Chicago, Iil., 
Massachusetts). Application Jan. 3, 1933. 


649,900. 

1.979.950. Loose leaf binder. Adolph G. Lotter, 
Milwaukee, Wis. (assignor te Stationers Loose Leaf 
Company, Milwaukee, Wis., a corporation of Wis- 
eens. Application March 2, 1933. Serial No. 659,- 
2 


1,980,159. Writing implement. Robert Back, Chi- 
cago, Ill. (assignor to The Wahi Company. Chicago, 
ill., a corporation of De'aware). Application Jan. 23, 
1933. Serial No. 653,017. 

1,980,293. Mouthpicce. Henry P. Roberts, Brook- 
lyn, WN. Y. (assignor to Dictaphone Corporation, 
Bridgeport, Conn., a corporation of New York). Ap- 


plication April 19, 1926. Serial No. 102,946. 
1,980,300. Copyholder. Frank M. Sperting, Brictel, 
Penna. Application March 7, 1934. Serial No. 714 
495. 
1,980,339. Manifolding. Arthur A. Johnson, Bridge- 
port, Conn. Application May 22, 1931. Serial No. 


539,246. 
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1,980,346. Bookkeeping machine. Josef Heinrich 
Meckel, Jr.. Munich, Germany. Application Dec. 22, 
1928. Serial No. 327,843. 

1,980,508. Fountain pen filling device. twan D. 
Tefft, Janesville, Wis. (assignor to The Parker Pen 
Company, Janesville, Wis., a corporation of Wiscon- 
sin). Application Oct. 6, 1932. Serial No. 636,436. 

1,980,579. Calculating machine. Carl M. F. Friden, 
Piedmont, Calif. (assignor to the Marchant Calculat- 
ing Machine Company, Emeryville, Calif., a corporation 
of California). Application Nov. 13, 1929. Serial No. 

861. 


1,980,709. 
San Francisco, Calif. 
rial No. 737,629. 

1,980,822. Edgar Ellsworth Phinney 
Defiance Manufacturing Corporation, Orange, J. 
a corporation of New York). Application April 3, 
1934. Serial No. 718,786. 

1,980,824. 
Maynard H. Raggio, Chicago. 
1931. Serial No. 524,299. 

1,981,034. Typewriting machine. Cart Gabrielson, 
Syracuse, N. Y. (assignor to L. C. Smith & Cerona 
Typewriters inc., Syracuse, N. Y., a corporation of 
} A aaa Application june 1, 1933. Serial No. 
73,849. 


Copy holder. Bonnie E. Van Alstyne, 
Application July 30, 1934. Se- 


(assigner to 


Drawer device for desks and the like. 
Application March 21, 


falo, N. Y.). 
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1,981,226. Calculating machine. Carl M. F. Friden, 
Oakland, Calif. (assignor to Marchant Calculating 
Machine Company, Emeryville, Calif., a corporation 
of California). Application Dec. 10, 1928. Serial No. 
324,855. Renewed Oct. 13, 1933. 

1,981,246. Extension drawer slide. John otee. 
Grand Rapids, Mich. (assignor to The Metal Office 
Furniture Company, Grand Rapids, Mich., a corpo- 
ration of eh Application Nov. 14, 1932. 
Serial Ne. 642,578. 

1,981,289. Doorlock for hollow metal doors. Walter 
R. Schiage, San Francisco, Calif. (as reo to Schiage 





Lock Company, San Francisco, Calif. orporation of 
California). Application Feb. 13, i933. Serial No. 
656,467. 

1,981,459. Portable check writer and protector. 


Willlam Melin. Fiint. Mich. Application Aug. 7, 
1931. Serial No. 555,791, 
1,981,579. Chair. Henry E. Bennett, Chicago, Ill. 


Application Feb. 24, 1930. Serial No. 430,994. 


1,981,794. Duplicatin methed and apparatus. 
Owen E. Williams, Cleveland, Ohio. Application May 
27, 1933. Serial No. 673,279. 

1,981,795. Filing tray. Rodney J. Wood, incom- 
petent, Dayton, Ohio, by Robert H. Wood, guardian, 


Dayton, Ohio (assignor to Remington Rand iInc., Buf- 
+e, Application Nov. 15, 1932. Serial No. 
42, . 





REMINDER— 





This impressive dramatization of 
the fact that the most important 
rebuilding operation in the history 
of the country is now in process 
was previously presented as the 
frontispiece of the May, 1933, 
issue of Office Appliances. Its 
message is even more applicable 
today than it was then. By re- 
building business, the national 
economic problem is solved. 


Plate by Courtesy of The Hawtin Company, Chicago. 
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WE DO OUR PART 


EDITORIAL 


Hail friends here at home and friends in other lands of many nations, 
creeds and races. In the spirit of the approaching Christmas anniversary 
we greet you. To whatever of the several sources we may respectively turn 
to refresh our ideals, may each find stimulant to peace and good will 
through which alone our common difficulties may be resolved. 


Profits and Taxes 


SS27The following is part of an advertisement of 
Remington Rand, Inc., which is appearing in several 
leading periodicals under the head, “Taxes Can 
Come Only from Profits.” 

We are all inclined to grumble about taxes. But 
no sane person would willingly give up the benefits 
which taxes make possible. No one would want to 
give up police and fire protection, to let unfortunate 
people starve, to be without an army and navy, or 
universal education, or Lor od roads. 

But where are these taxes coming from? 
look at the figures. 

Of the taxes paid in 1933, $249,602,895 came from 
railroads, about 325 millions from electric and gas 
utilities, more than 85 millions from telephone com 
panies, and about a billion from automobiles. 

These are some of the big ones. But every busi 
ness, big or small—hundreds of thousands of them 
contributes heavily to the support of government. 
These taxes, eight billion dollars in all, must come 
directly or indirectly from profits. 

It is a mistake to assume that business profits go 
only to the wealthy. One reason why hundreds of 
thousands of people can stand their share of taxes 
is that the profits of business are shared with mil- 
lions of individuals. A recent study of 151 large cor- 


Let’s 


porations showed them to be owned by 9,406,845 
stockholders. It is these millions and millions of 
others dependent upon business who must pay the 
national tax bill. If every one of the 7,430 personal 
incomes of $50,000 and over were confiscated, the 
sum total would still be but a fraction of the tax 
money needed. 

If we are to enjoy the benefits that taxes make 
possible, the sources of national income must be 
guarded and permitted to expand. For the United 
States must live on the profits of business. 

A business that is losing money can pay taxes for 
a while out of capital. But as its capital shrinks, 
it must cut down its working forces, pay starvation 
wages, discontinue dividends, default on bond inter- 
est and becomes a sort of public liability. 

Ours is not a profit system; it is a profit and loss 
system. But the nation prospers only from profits. 
Each business failure is a social calamity. America’s 
very manner of living is dependent upon business 
success. 

Any man with courage to start a business and in- 
telligence to guide it successfully is an asset to so- 
ciety and merits encouragement and adequate 
reward. Upon such men rests the responsibility of 
recovery. 


Profits and Prosperity 


@O@ The greatest hindrance to speeding up “recov- 
ery” appears to be fear for the fate of private enter- 
prise. Certain interpretations of some government 
enactments, occasional statements by men high in 
government councils and the lingering menace of 
“the late’ General Hugh Johnson's impressive 
phrase, “you ain't seen nothin’ yet” create a feeling 
of impending disaster. 

Suggestions for expansion of operation in almost 


any division of industry generally encounter the 
question—“but who knows what is going to happen 
to business?” 

The uncertainty of profit in private projects stops 
the flow of capital through the channels of industry. 
Yet upon profit depends employment and the well 
being of the people. 

“There is just one condition,” said the late Calvin 
Coolidge in 1916, “on which men can secure employ- 








10 
ment and a living, nourishing, profitable wage, for 
whatever they contribute to the enterprise, be it 


labor or capital, and that condition is that someone 
make a profit by it. That is the sound basis for the 
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distribution of wealth and the only one. It cannot 

done by law, or by public ownership, or by so- 
cialism. When you deny the right to a profit you 
deny the right of a reward to thrift and industry.” 


Business and the New Deal 


SS Cut of the experiences of the last few vears has 
come to many the conviction that some over-control 
of private enterprise is necessary. This over-control 
has taken the form of the N. R. A., which in theory, 
if not in all the thus far worked out, 
amounts to the supervision of the business of each 
held of industry by in the respective 
helds. 

It has been said that the recent speech of Donald 
Richberg, who has been called America’s new execu- 
tive vice-president, is the most constructive attempt 
at a reconciliation of views for and against the New 
Deal that has thus far attempted. 

“In the ‘said Mr. Richberg in part, “we, 
who believe in the fundamental principles of our 
government, who are individualists, who have no 
faith in the theories of state socialism and who be 
that state control of industry means the death 
of individual liberty—we believe that the willing 
workers of trade and industry should be able to rely 
upon private enterprise for their continuous support. 
We recognize the dangers that lie even in the tem 
porary assumption of part of this responsibility by 
government 

“But if we are sane and practical, we must also 
recognize the obligation of government when private 
enterprise fails to provide the fundamental guaranty 

| liberty to the masses of the working population. 
In such an emergency, government must assume, 
first, the burden of providing relief, and, second, the 
task of mobilizing private business to re-employ the 
idle. And, ultimately, if unemployment is not stead 
ily relieved, government must undertake to provide 
somewhere that re-emp oyment which alone can in 


individual freedom and security. 
x 


practices 


those engaged 


anyone 
long run,’ 


lieve 


sure 


“The tederal government itself, through encourag 
ing the organization of agriculture, trade, industry 
and labor, has assumed a responsibility to the public 
interest of making sure that no organization i any 
economic interest shall become the instrument of 
compelling other groups to pay unjust tribute to its 
economic power. \Vhen business men, farmers or 
workers are permitted to organize for self-help, and 
to insure fair competition, and to provide an 
nomic balance between competing interests, 
must those restraints upon the 
their collective powers that are necessary to protect 
the public welfare.” 

In other words, no group because of its political 
shall dominate the government 


econ 
they 


accept exercise of 


or economic power, 


or the economic life of the country. He said that the 
ground is now well prepared for a great advance by 
private industry and trade, and promised that just 
as rapidly as private enterprise reduces the load of 
unemployment, the government can achieve steady 
reductions in the volume of governmental activities 
and expenditures. 

From the foregoing it follows that reductions in 
taxes wait upon the resumption of business activities 
by private enterprise, and it is to be inferred that the 
support of the administration by all the people in 
its efforts to restore good times will hasten the day 
when the load of taxation will be made lighter. 

Much of the criticism leveled at business during 
the past year or two is due to the disclosure of bad 
business practices here and there. Some of the criti- 
cism is richly deserved, but the comparatively few 
cases of betrayal of public confidence afford no 
ground for sweeping condemnation of business gen- 
Only the sensational or unusual receives 
publicity, following the practice which is axiomatic 
among newspaper publishers. 

As the journal, Canadian Business, recently pointed 
out, there are overpaid executives and underpaid 
employees; and there is incompetent management. 
These are the occasional things which are of sufh- 
cient rarity to receive attention by the newspapers. 
The other side of the industrial picture is common 
“Wherever and when- 
main has discharged 
And, we add, 


erally. 


knowledge seldom discussed. 
ever possible, business in the 
its responsibilities to its employees.” 
to the public as well. 

Nothing leads to greater confusion than attempt- 
ing to reason from the particular to the general. Be- 
cause one officer betrays his trust it does not follow 
that all officials are corrupt; nor should we kill all 
the cattle because those in one section have the hoof 
and mouth disease. 

In every city and town of this wide domain there 
are manufacturers or distributors in the several di- 
visions of industry who conduct their businesses by 
high ideals and faithfully serve the people. U pon 
such enterprises all of us depend for the necessities 
and the thousand and one conveniences which con- 
tribute to comfortable living. The only “bad” prac- 
tice of which these business men may be 
accused is failure to employ the proper system to 
ensure the permanency of their businesses through 
the realization of fair profits. Many of them receive 
too little instead of too much for their 
their respective communities. 


some of 


services to 


Pencil Discounts 


@® Some weeks ago an important move was made 


in reaching the price stabilization on wood-cased 
pencils. The trade discount has been made prac 


tically uniform at 50% off the list. This is the same 
discount that had prevailed for many years prior 
to the adoption of the pencil code. T his ch: inge, of 


pric ec lists ot 
new 40% dis 


made change in 
manufacturers who had placed the 
count in effect rhe result 
uniformity in both net and 
vailed when disi ounts varied he 
50% off plan by the “big four” 


course, necessary a 


is there is now 


greater 
gross prices than pre 
adoption of the 
pencil companies has 


advanced the 
stabilization. 
others: 

Net prices, based on the discount of 50% from list, 
apply only on orders for wood-cased pencils aggre 
gating $15 or more in net value for one shipment 
to one destination. A 4334 % discount from list will 
be allowed on shipments of less than $15 value. 
Usual terms as adopted allow full transportation 
charges on shipments of 100 Ibs. or over, to be de- 
ducted when remitting. 

Invoices for shipments of not less than $100 net 


industry a long step toward complete 
ne manufacturer's list is typical of 





DECEMBER, 1934 


each, made between November 1 and January 10, 
Payment of invoices 
due at this date may be anticipated on the basis of 
one-half percent a month interest allowance. 

For the popular 5 cent pencil a quantity discount 
of 5% is allowed on an order of 10 gross or more. 

A yearly volume bonus of 10% is allowed when 
orders for wood-cased pencils reach a total net value 
This bonus is not in addition to 
the single shipment quantity bonus. 


1935, are payable on March 10. 


of $2. 000 or over. 


Mr. and Mrs. Kimball Celebrate 


Anniversary 
Mr. and Mrs. J. N. Kimball cele 
brated the fifty-fifth anniversary of 
their marriage on November 10. Theit 
wedding occurred in New Haven, 


Connecticut, in 1879 


Kimball, as he is 


known, enjoys the esteem 


familiarly 


“Pop” 
and afte 


tion of thousands of students and 


teachers the world over. \s a teacher 


of typewriting and organizer and 


judge of typewriting contests he has 
had a colorful and interesting career 
onnection with the 


writer industry he was a civil engineer 


New 


railroad He« 


Prior to his ¢ type 


in the employ of the London 
Northern 


first stenographer 


and was thie 
employed by the 
Winchester Repeating Arms Company 
of Springheld, Massachusetts Hi 
first user of a typewriter in 


told, and 


was the 
the Green Bay State, we are 
had to supply his own machine, which 
he brought from New York City 
After a time Mr. Kimball organized 


a business school and became in 


tensely interested in commercial edu 
cation and alive to the possibilities and 


advantages of speed in typing 


About this time—1906—George H 
Patterson, founder of Office Appli 
ances, donated, on behalf of this 


journal, a small cup as a trophy to be 


contested for in tvping contests held 


at the Business Show The cup 


carried with it the title, “Champion of 
\merica.” But he realized that speed 
without accuracy in typing was a de 
lusion, and the following year he was 
instrumental in organizing the Inter 
national Contests for Speed and Ac 
August, 1907, 


curacy in Typing In 


he arranged for the purchase of the 
$1,000 Office Appliances Silver Trophy 


for typewriting speed and accuracy 


with funds donated by the leading 
typewriter companies and by the Busi 


Kimball 


manager of the 


ness Show Company, and Mr 


was appointed con- 


tests which he supervised until their 


discontinuance years later 


\ppliances 


Several vears ago Office 


tive. 


The value of 


Out of the Record 


and the Business Show, no longer car- 


ing to continue the details of the con- 


tests, discontinued ofhcial connection 
with them and they were carried on 
independently for a time under Mr. 
Kimball's direction In September, 


1930, he discontinued contest work and 
retired to the enjoyment of his favor- 


ite hobby—*“fishin’.” 





J. N. Kimball 


(From an old portrait) 


His hobby, his varied interests and 


diversified business experience gave 


him the background necessary to 
enable him to write the colorful, 
homely philosophical and humorous 


essays which characterized the prac- 
tice material and contest copy matter 

Office 
felicitations to this sturdy pioneer and 


May 


anniversaries! 


\ppliances joins in hearty 


his excellent wife they live to 


enjoy many other 


Ivan Allen’s Birthday Party 
Ivan Allen of the 
Allen- Marshall 


entertained 


On November 5 
Ivan Company, At- 


lanta, Ga., sixteen sta- 
tioner-guests from many parts of the 
country in celebration of his birthday. 


The party was a three day affair start- 


This guarantee covers dealers on 
orders and opens the way for anticipation of require 
ments by the placing of immediate orders. 
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any such bonus will be deducted when the annual 
quantity bonus is computed. 

The new pencil prices, for the most part, are guar 
anteed against decline for 90 days from date of in 
voice and this guarantee covers floor stock which 
may be unsold at the time the decline becomes effec 


current 


ing on Sunday, November 4, with golf. 
the 
home on 


evening guests 


Allen's 
Peachtree Road for a birthday dinner 


On Monday 
gathered at Mr. 
and on Tuesday evening enjoyed 
a golf dinner at the home of Charles 
M. Marshall on 

The 


past presidents of the 


Brookhaven drive. 

guests included the following 
National Sta 
tioners Association: Harry A. Morgan, 
Stationers Corporation, Los Angeles, 
Calif.; J Dam- 
eron-Pierson Company, New Orleans, 
La.; W. Neill Stewart 
Office Supply Company, Dallas, Tex.; 
Woodson P. Waddy, the Everett 
W addey Richmond, Va.; 
\. J. Walker, the Farnham Stationery 
& School Supply Company, Minneap 
olis, Minn., and E. C. Wilson, the 
Wilson Stationery & Printing Com 


Houston, Tex. 


Ogden Pierson, the 


Stewart, the 


Company, 


pany, 

Among the guests was William H. 
Brooks, Jr., the W. F. Murphy Sons 
Company, Philadelphia, Penna., a past 
regional governor of the National Sta- 
The remaining 


follows: 


tioners Association 


guests were as Harry A. 
Bellamy, the Kendrick-Bellamy Com- 
pany, Denver, Colo.; L. B. Clegg, The 
Clegg Company, San Antonio, Tex.; 
O. Drew, the H. & W. B. Drew Com- 
pany, Fla.; Charles P. 
Garvin, secretary and general manager 
of the National 
tion; Charles Howell, the T. H. 
Chattanooga, Tenn.; 
& Moore, Charlotte, 
Rice, the Ward Man- 


Jacksonville, 
Stationers Associa- 
Payne 
Company, Gus 
Pound, Pound 


N. C.; Waldo H 


ufacturing Company, Boston, Mass.; 
Fred Seymour, Horder’s, Inec., Chi 
cago, Ill.; and Charles Thom, Greg- 


ory, Mayer & Thom, Detroit, Mich. 

The birthday party is Mr. Allen's 
method of repaying some of the social 
obligations he incurred while travel- 
ing about the country as president of 
the National 
The fine success of the event caused 
Mr. Allen to decide to conduct a party 
title “Ivan 
Birthday 


Stationers Association. 


every year under the 
\llen’s Fiftieth 


Celebration.” 


Annual 
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A Splendid Example of a 
Display Concentrated on 


One lItem.-The D. C. 
Wax Office Equipment 
Company, Portland, Ore., 


presented this exhibit of 
c j Sa 


b- OO - 


plan 


y 


a | iS a 
once ina 


4 Une 


~~ 


z.. 
Y= 
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Comment and Suggestion on the Use and 


ena) 
b= | bad the General Fireproofing 
Company's Superfiler. It 
got attention and pro- 
duced several very prom- 


ising inquiries. 


~~ 
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IN THE OFFICE EQUIPMENT WINDOW 


materials supplied by 


while to go Value of Window Displays.—Dealers the manufacturers, 
back to first principles from Many Sections Contribute 6. k requency with 
and refresh ourselves : . as which displays are 
with the obvious. This Views, not Allof Which Agree. changed. Believing that 
is true of the subject of the answers to the fore- 
ind as the importance of good show — going will be of interest to dealers generally, Office 


window display, ; 
ognized by merchants 1n every 
to remind ourselves that show win 
that they should 
carried—business 
attention 


windows is re¢ line, 
it is appropriate 
a high cash value 
expositions of the lines 
miniature which attract 
the 
commercial stationery and 
e peculiarly rich in display fea 
tures would seem to make it all the more important 
for dealers to study the art of display, and to learn 
how to bring forward the central idea in each show 
attractively to arrange the supporting 


dows have 
made 
shows 1n every 
working day ot year. 
The tact that 


equipment St 


office 


¢ ks atl 


ing, and how 
pieces to the best advantage. 

Window display is related to the other arts, hence 
it is infinite ariety, in its artistic opportunities, 


and in its means for presenting the thing or things 


in 1ts \ 


exhibited 


In this field we not only have an extensive variety 


of familiar utilities, but many new things which 
come out from time to time. Displays of standard 
lines may be presented in many different ways to 


interest the public, while the newer machines and de 
always excite 

Some months ago furniture 
ing house noted for the excellence of its products and 
the vigor and originality of its advertising requested 
information from Office Appliances on the opinions 
of the trade as to the value of the show window as 
a means of advertising. To cover the subject rather 
broadly this journal sent out a series of questions to 
one stationer and office equipment dealer in each of 
the forty-eight the Union, and received a 
number of replies outlining the opinions of dealers in 
summary of the re 
furniture company’s 
among their 


vices comment 


an office manufactur 


states of 


separated sections. A 
the office 
and distributed 


widely 
plies was made by 
advertising manager 
dealers 

The replies came 


in response to six questions co\ 


ering 

l. The extent to which sales can be traced to win 
dow displays 

2. The direct business which window displays 


bring in. 
3. Daily expectation of returns from window dis 
plays 


1 What type of 


window seems most effective. 


>. Results arising from the use of window display 


\ppliances has outlined these replies, some of which, 
without going beyond the intention of the writers, 
have been somewhat expanded. 

A few words of comment are apropos: 

It is interesting to observe in the dealers’ replies 
the variety of experience noted, and the different 
estimates of the value of window displays. Some, it 
would appear, have never kept strict account of the 
direct returns from displays. With a single excep- 
tion, however, all consider that window displays de- 
velop direct business. Perhaps the gentleman who 
takes exception to the majority opinion gets better 
returns than he knows. It is to be observed that he 
does not neglect his windows, but insists on the best 
his staff can install, and that he makes reasonably 
frequent changes. 

The replies to Office Appliances’ queries may be 
taken as a section of dealer opinion. The 
thought comes, however, that some may not be mak 
as they can make from their window 


CTOSS 


ing as much 
displays. 


A Previous Article Reviewed 


Before quoting the ideas of the several dealers 
hereinafter given, it may be of interest briefly to 


review an article written by Russell B. Williams on 
Cash Value of Window Displays,” published in 
Office Appliances for June, 1923. Mr. Williams 
quotes the manager of the Chicago office of one of 
the leading portable typewriters who said in sub- 
stance that he estimated his show window space to 
be worth, on a rental basis, $3,600 a year. Taking 
six per cent of that sum as interest and adding cost 

| lighting, washing, and decoration and trimming 
he arrived at an annual charge of $591, or just under 
$50 a month. This window brought in seventy-five 
per cent of the total rebuilt business of the store, the 
manager The investment of less than $50 a 
month, he continued, comes back at the rate of sev 
eral thousand per cent. 

\lthough greeting cards are not classed with type- 
writers, he had put in a line on which he was getting 
fine returns through his show window alone. 

If the front door is hard to open, fix it. Would- 
be customers sometimes go away if the door refuses 
to yield easily. 

Mr. Williams referred to an 


= | 
Said 


lowa dealer in a town 
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of 12,000 who took a number of photographs of lo 
cally prominent men as they walked away from the 
camera. These he posted in his window and invited 
passers-by to guess who they were. The window 
was a drawing card, combining novelty with humor. 

He told of a Chicago dealer who upset a barrel of 
pencils of all kinds in his window. A few colored 
crayons were used for decorations—nothing else. 
The window sold forty dollars’ worth of pencils 
every day for three weeks! The manager said that 
if a window did not sell twenty dollars’ worth of 
merchandise a day it was accounted a failure. He 
was opposed to the use of price cards, believing that 
the merchandise itself should have the appeal, not 
the price. 

An office furniture dealer said that the window 
and electric sign cost $800 a year and brought in 
nearly a third of his total business. 

Following are the dealer responses to the ques 
tions heretofore stated: 


General Displays Now Most Effective 


H. M. Clark, The H. M. Clark Office Supply Com 
pany, Phoenix, Arizona: Window displays are be 
ginning to show results again, but for three years 
such displays were worthless unless they carried 
sensational prices. Returns averaged about two 
per cent. 

Windows that appeal to women bring some re 
sults. Men, asa rule, are not now interested in store 
windows. 

We expect our windows to have a good appear 
ance. They are the introduction to our store. 

The type of display which now seems to be most 
effective is a general assortment of office equipment 
merchandise. 

The window display materials supplied by manu 
facturers are the only real aids we receive in pro 
ducing the best displays. We are careful to use 
them as freely as we can. 

We change one side of our windows every two 
weeks and the other side the same, thus giving a 
month’s display in each window. When times are 
good and windows have an appeal, we change them 
every week. We are on a street where there is little 
drop-in business, and our windows are an assurance 
that we have a nice store into which we can invite 
the passer-by with con 
fidence that he will not An 


Action Display That Is Bringing Results. 
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back to good merchandise—a tendency which is fast 
showing itself—windows will not be the drawing 
cards they once were, but will be more in the nature 
of an invitation to come into the store. Displays 
therefore must be better inside the stores in order to 
create sales. 
x * * 
Motion Helps to Make the Window Display 
Effective 

The following paragraphs are from Carl G. 
Grimes, vice-president of the Grimes-Stassforth Sta 
tionery Company, Los Angeles. Readers will find 
them of interest intrinsically as well as by reason of 
the prominence of the writer in the stationery field: 

“Window displays perhaps play a less important 
part in our business than in some others, owing to 
the fact that we are away from the streets on which 
women shop. Nevertheless, we lay stress on our 
window displays and make complete or partial 
changes every week. If some part of the window is 
pulling very well we sometimes leave that part in 
for as long as ten days. 

“As our floor business is a small part of the total, 
it is very easy to trace sales to our window displays, 
for the tie-in is always very noticeable. Our outside 
salesmen, too, often receive inquiries from their cus 
tomers who have seen one of our displays which has 
excited interest. 

“Unquestionably certain window displays bring in 
an appreciable amount of business every day, espe- 
cially with new articles not seen before, or when 
some price in the window is attractive. We have 
found that vertical bellows files, loose leaf commer 
cial form sheets, and maps bring the best results of 
any items that we put in our windows. 

“The most effective displays are those in which 
there is something in motion, also those which are 
educational, showing the various products used in 
the manufacture of familiar items in general use. 

“Materials, cards, etc., supplied by manufacturers 
are invaluable, particularly the large, elaborate dis 
plays which are loaned and then, after use, are 
passed on to another dealer.” 

x * * 
Topographical and Road Maps Good Material for 
Summer Show Windows 

From Idaho comes the following expression of 

opinion by the Jenson- 


Among the (Graves Company, promi- 








be disappointed. We 
have won several Pacific 
Coast window display 
prizes. With prices be- 
ing equalized under the 
codes, and a tendency on 
the part of buyers to get 


Christmas windows in San Antenio, Texas, this year, the one 
shown by The Clegg Company and presented below commanded 
attention because of its simplicity and ingenuity of design. 
The round pillar which holds the center position in the window 
revolves, while the lettering, “The Clegg Company—Greeting 
Cards,” is illuminated. The panel work in the background was 
enhanced with poinsettias and red and green color trim. The 


lattice work is small, black woeden strips to give the effect of 
leaded windows, after an Old English style. 





nent office equipment 
dealers of Boise: 

“We cannot say to 
what extent sales can be 
traced to our window 
displays, but we know 
that items displayed in 
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the windows sell a great deal more freely than when 
they are not displayed. 

“Certain window showings do bring in an appre 
ciable amount of direct business, particularly in 
small items such as string, memo books, clips, etc. 
Filing cabinets and desks do not show such evident 
results. However, we do expect our windows to 
bring in some trade every day 

“Types of displays which are most effective are 
those which are maps in the 
summer when many customers require them. A dis 
play of U. S. Topographical maps and road maps 


brought satisfactory results in the late spring and 


seasonable, such as 


early summet 

“Without doubt the window display materials fur 
nished by the manufacturers increase the effective- 
window exhibits 
our window 


ness of our 
“We 


weeks.” 


change displays every two 


x 


Mass Displays and Miscellaneous Showings 
Both Resultful 

Ed. Shapiro of Horder’s Stationery Stores Divi 
sion of Horder’s, Inc., who manages the display de 
partment of that extensive organization, is of the 
opinion that a very substantial part of the sales of 
the several Horder stores in ¢ hicago is traceable to 
their window displays, which bring in an appreciable 
amount of business, especially when sale merchan 
dise is shown 

Window displays are expected to bring in trade 
day both from regular customers and new 
Mass displays are most effective, also mis 
many small items 


every 
ones. 
cellaneous windows showing 
two extremes. 

Window display mate 
rials supplies by manu 
facturers are often too 
large and some lack sales 


the Holiday Season in 
Store. 


ard background. 
appeal. 
Window 


changed every ten days 


displays are 


Unique Design Serves as a Background Display Through All 
All Windows of the Kendrick-Bellamy 
This display is a fine example of a method of obtaining __,,, it 
unity in displays regardless of product through use of a stand- 
The idea was developed by H. P. Woodend 
of the Kendrick-Bellamy Company, Denver. 

The same design, and where possible, the same size has been 
used throughout in decorating the store’s eight windows. 
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believe it is very easy to trace sales to window dis 
plays. It has been our experience that displays such 
as those mentioned do at certain times of the year 
bring in an appreciable amount of business, and we 
except our windows to bring in some trade every day. 

“Our experience leads us to believe that moving 
displays and those which are unusual and attention 
compelling are the most effective. 

“The window display materials supplied by the 
manufacturers, such as cards, cut-outs, etc., unques 
tionably increase the impressive power of displays 
when they have color or are otherwise attractively 
produced. 

“We usually change our windows every week, but 
when we find we have produced something particu 
larly attractive by way of display—a window which 
is producing results—we let it remain for possibly a 
fortnight.” 

* 

Avoids Chain Store Idea in Trimming Windows 

One of the pioneer and widely known stationers 
and office equipment dealers of the Rocky Mountain 
states is Adrian B. Pembroke, founder and head of 
the Pembroke Company, Inc., Salt Lake City, Utah. 
Mr. Pembroke says: 

“It is difficult to know just how much a window 
develops in sales unless some special item is featured 
therein. \Vhen a special window is featured the re 
sults show up. We have noticed that when we put 
in artists’ supplies, that department gives evidence 
of more sales. This goes for other departments also. 

“We expect our windows to produce daily sales. 
Sometimes we have a call for an item that was dis- 
plaved a week before. 

“It is hard to say just 
what tvpe of window is 
most effective ; but we do 
use the chain store 
idea of putting in a lot of 
items. 

“Window display 


This materials supplied by 


approximately 
* 

Motion and Unusual and 
Striking-Effects Arouse 
Interest in the Window 

M. E. Hansell II of the 
widely known house of 
F. F. Hansell & Bro., 
Ltd.. New Orleans, ex 
presses himself as fol 
lows: 

“On some items, such 
as fountain 
pencils, 


pens, me 
and 
lines we 


chanical 
some specialty 


design is put in about Thanksgiving, and serves as the fixed 
background for the different window displays that are used 
between that time and the end of the Christmas holidays. 

It is so laid out that it centers the eye to the display, and a 
bit of color at the ends of the window serve to direct attention 
towards all the merchandise displayed. 

The design is of Santa, his sleigh and two reindeer, in a cut- 
out silhouette of composition board that is coated with red 
glitter. The silhouettes stand on what appears to be ice that 
braces the foundation, and the whole is braced by streamers that 
run from the top, sides and bottom of the window to the figures. 
These streamers are cut out and colored with silver glitter. 

In the panels at each end of the windows are placed cut-outs 
of a Christmas tree. The tree is colored with green glitter, and 
the flower-pot shaped base is colored red. 

Against this background almost any kind of a display may 
be placed and the “Christmassy air” of the background will 
serve to further suggest the use of the merchandise displayed 
as attractive gifts.-B 5S 


=, 


manufacturers are of 
much the 
dealer who makes proper 
use of them. 

“It is our policy to 
change our windows 
once a week, but some 
times we change a part 
of a display more often.” 

* 


assistance to 


Most Effective Displays 
Show Popular Items 
With Prices 
August Hunn, 
dent of the H. H. 


presi 


West 











Company, pioneer deal 
ers in office equipment at 
Milwaukee, Wisconsin, 
former governor of the 








Sixth Regional District 
of the National Station- 


ers Association, replied 
briefly to Office Appli- 
ances’ questions. He 
said that it is difficult to 
trace sales to window 
displays, much depend- 
ing on the type of mer 
chandise shown. Some 
window displays bring in 
an appreciable amount 
of direct business indeed, we expect our windows to 
bring in business every day. 

The most effective display is one that shows popu- 
lar items with prices. Such displays attract cus- 
tomers. 

Display materials supplied by manufacturers are 
useful and increase the effectiveness of the windows 
in which they are shown. 

We change our window displays every week. 

x * x 
Avoid Showing Too Much Merchandise at One Time 

From Vermont comes the following by the McAu- 
liffe Paper Company of Burlington: 

“Our location on a busy corner 





Many Items Are Shown. 


as central features. 


Art Steel ticklers; Markel, 


makes our win 


dows effective in bringing profitable returns. A 
good window always brings in an appreciable 


amount of immediate business every day. The most 
effective type of display is one which may be called 
conservative—that 1s, to avoid showing too much 
merchandise in the window at one time. Such a 
window seems to pull better than one which is over- 
loaded. The merchandise should be priced. 

“Window display materials supplied by manufac- 
turers add much to the show window’s effectiveness. 

“We change our windows every week.” 

k * * 
Changing Window Display Types Sustains Interest 

Stepping on the magic carpet, we are wafted in- 
stantly to the famous oil refining town of Casper, 
Wyoming, where the Wyoming Stationery Com- 
pany presents the following: 

Very many sales are traceable directly to our win- 
dow displays, which bring in an ap preciable amount 
of direct business. We expect daily returns from our 
windows, and we are not disappointed. We have 
found changing types to be effective in display work, 
with the liberal use of posters and brightly colored 
crepe for backgrounds, etc. The materials supplied 
by manufacturers are of much help in enabling us to 
produce impressive displays. We change our win- 
dows twice a week. « x x 


Show Windows Little Help in Putting Over 
Service Jobs 

Again requisitioning the magic carpet described 
by Queen Scheherazade, we come to Atlanta, where 
abides the Ivan Allen-Marshall Company. From 
Charles M. Marshall of that famous Georgian house 
comes the somewhat surprising information that his 
company’s business, being strictly devoted to com- 
mercial stationery and office furniture, is a service 
job rather more than a selling job, and that the show 
windows are not of much help. 

“We change our windows each week,” 


said Mr. 













Excellent Handling of Type of Window Display in Which 


The Marshall-Jackson Company, Chi- 
cago, found this furniture accessory window highly productive. 
It consisted of a Commercial Furniture desk and Colonial chair 
The accessory items consisted of Sun rub- 
ber chair cushions and desk guards; 
Globe-Wernicke filing supplies and miscellaneous accessories; 


Sponge rubber chair cushions. 





Marshall, “and feel that 
we fix up some real at- 
tractive ones: but it is 
seldom that they attract 
any noticeable attention 
or produce business that 
we can trace to them. 
We use the display mate- 
rial furnished by manu- 
facturers, and it is a 
great help in producing 
attractive windows. 


Bassick casters and glides; x x * 
Emeralite and Marks lamps, and Always Keep Show 
Windows Spick and 
Span 


Returning to New England we approached Gus- 
tave Fischer, head of the widely recognized company 
bearing his name at Hartford, Connecticut. Mr. 
Fischer said: 

“Tt is important that the glass of the display win- 
dow, the merchandise and its surroundings be kept 
clean, properly arranged and without confusion. 
Such a window presents the right impression. A 
slovenly show window is a poor advertisement. 
From good windows we can always trace sales by 
the orders and inquiries we receive during the period 
of the display and for several days thereafter. We 
always get direct business from windows showing 
nationally known merchandise at bargain prices, but 
whatever the nature of the display, we expect it to 
attract some trade every day. If it did not, the fact 
would reflect upon our judgment. 

“The most effective window, as a rule, is one that 
has action in it. Another factor in making displays 
impressive is the attractive material furnished by the 
manufacturers. We use it freely and with excellent 
results. 

“Our windows are changed once a week.” 

e a 
Uses Various Types of Windows to Create Interest 

From Scrantom’s in Rochester, New York, a 
house which has carried on successfully for more 
than sixty-six years, comes the following: 

“There is so much to the subject of window dis- 
play that it is not easy to discuss the matter briefly 
and still convey information complete enough to be 
accurate. 

“Business from window displays is more easily 
traced than that from any other form of advertising 
except special publicity on individual items carrying 
an under-price appeal. For some reason customers 
refer to items they have seen in the window, or in- 
quire the location of something there seen far more 
often than they refer to other forms of advertising. 
Many window displays do actually bring in an ap- 
preciable amount of direct business. 

“We certainly expect our window displays to at- 
tract some trade every day. A majority are planned 
with this result in view. Others, however, are de- 
signed with a view to future business or business 
extending over considerable period as the primary 
object, with no expectation of considerable immedi- 
ate sales while the display is in. To illustrate: Dis- 
plays of suites of office furniture, safes or filing 


equipment of good quality with no special price 
appeal may or may not bring sales during the period 
of display. 


Such windows connect up our stores 
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with these lines in the minds of persons who see the 
displays, and this leads to inquiries when these peo 
ple are in the market for such equipment. Again, we 
frequently display seasonal goods before the selling 
season actually begins, the intention being to induce 
people to remember such displays when the time 
arrives for them to make their purchases. F urther 
more, we plan windows with an artistic effect as the 
primary object in an effort to get people to admire 
and talk about the display, without regard to the 
volume of sales on the specific item or items shown. 

“To secure returns in sales during or closely fol 
lowing the period of display, we try to trim what we 
call a ‘selling window.” An effort is made to center 
the lookers’ interest on the item or items displayed, 
to subordinate them to a setting that will 
away from the With mer 
usual prices we try to emphasize 
brief, terse description, and to 
show pric es wherever possible. We also use special 
buys, close-outs and other items with an under-price 
appeal, as such items not only bring sales of the 
goods shown, but bring in people who will buy regu- 
larly priced items in the same or other lines. We 
find also that with small commercial items such as 
clips, pencils, etc., and small items in sporting 
windows crowded with a multitude of 
different things, each with a small price ticket, bring 
a large volume of business. 

“We use all the display material from manufac- 
turers and publisher that proves suitable. Despite 


and not 
draw attention 
chandise at the 
points of merit with 


o 
goods. 


pins, 


goods lines, 


“DATED” MERCHANDISE 
FOR MARKING DEVICES 


HAT OLD adage to the effect that it is an ill 
wind which blows nobody good, is pat to the 


coded” merchandise. 
called upon to tell 


current surge of “dated” and “ 
Some of the marketers who are 


the age of their goods are chirpy as can be, and are 
making capital out of the birthday confessions. 
Other business firms, in the same boat, resent the 
new fashion because of the expense or the bother 


Whichever attitude is most justified, an innocent by- 
stander is the inevitable gainer by the new departure 
packaged commodities. The bystander 
the industrial time and 


in “signing” 
being the commissary of 
place notaries 

The sudden spurt in the dating or coding of mer- 
chandise spells opportunity for marking devices the 
more positively because the firms which have been 
suddenly summoned to certify the genesis of their 
wares have, for the most part, been caught devoid 
of ways and means. In recent years a few manu- 
facturers in one line or another have, for sentimental 
or practical reasons, placed time limits on their prod- 
ucts. But the number of these volunteer-pioneers is 
insignificant compared with the present widespread 
trend which is turning up rush orders for signing, 
stamping and imprinting equipment. Likewise, for 
the attendant paraphernalia of record-keeping which 
is essential to translate ciphers and date-marks into 
terms of responsibility for commodity quality, fresh- 
or what not. 

In a way, the New Deal 
current outburst of “truth in 
the “Roosevelt Revolution,” 


ness, 
is accountable for this 
packaging.” Prior to 
a majority of the very 


limited number of corporations, which went in for 
dating or keying their retail units, did so for private 





APPLIANCES 


OFFICE 


this fact, we regret to say that a considerable per 
centage of the mass received finds its way to the 
waste paper baler without use. If our experience 1s 
typical, there must be a tremendous waste of money 

each year in preparing and shipping this material. 
Much of it is gaudy instead of artistic, and far too 
large for the display space warranted by the 
possibilities of the item advertised. 

“We plan to change the display in each of our 
windows every week. This plan is followed with 
few exceptions.” 


sales 


* * * 
“Walk-In” Supplies Motion in Christmas Window 


At Christmastime the window displayman at The 


poeseer Company, office equipment dealers, East 
Orange, N. J., took a high cardboard box, covered it 
with oa brick design crepe paper, then cut 1 large 


figure of Santa Claus out of a piece of advertiaine 
matter that came into the stockroom. He pasted this 
cut-out on cardboard, screwed an eye hook into 
Santa’s head and ran a cord from this hook straight 
up to the ceiling, where he passed this cord through 
another eye hook, then fastened the end of the cord 
to the top of the front door so that whenever it was 
opened Santa Claus would pop out of the chimney, 


which stood on the center of the window back 
ground. When the door closed Santa would drop 
in the chimney again. This stunt attracted much 


attention, just as motion window displays always 
do and the beauty of this hook-up was that the cus- 
tomer supplied the motion as he came in the show- 
room.—FM 


SPELLS OPPORTUNITY 
By Waldon Fawcett 


purposes of business intelligence. A tab was mounted 
in some inconspicuous position in order that the 
seller might trace the distribution channels through 
which the item moved. Or, in the case of articles 
subject to deterioration, style obsolescence, or other 
lapses, a checking device was called into play to ex 
pose shelf-warmers and provide a means of stimu 


lating stock rotation. In all such detective work, 
the preference, naturally, has been for “blind” dates 


and code signals not comprehensible to the layman. 
Over against this stern utilitarian picture now 
comes the social consciousness of the New Deal. 
Especially that very prominent part of the New Deal 
which seeks to obtain for purchasers at retail more 
complete and more exact information with respect 
to what they buy. This cult of Let-the-buyer-be 
informed has made most rapid headway in the vast 
field of packaged foodstuffs. And, in complement 
of that development, it is in the diversified food lines 
that we behold the enthusiasm for dating spreading 
most rapidly. What with the challenge of “dated” 
coffee, the spur of competition bids fair to do what 
is but hastened by the pressure of the New Deal 
All the same, it is the new program of Federal 
Food Regulation that has insured the wide market 
which is unfolding before printing and marking de 
vices, serial labelers, and other equipment. There is 
an impression in some quarters that dating and 
batch-marking by Uncle Sam’s command is an in 
novation which waits upon the passage by Congress 
of the pending revision and extension of the U. S. 
Food and Drug Act. Nothing of the sort. If and 
when the much-discussed Tugwell-Copeland Bill be 
(Turn to page 19, please) 








Mr. Sheaffer 


NOTE: 
goods of all kinds on the higher price levels to those 
who can afford them is the true road to business re- 


Mr. = heaffer believes that the sale of better 


covery. He argues that the salesman who induces a 
customer to buy the best fountain pen, the best shoes, 
the best of any commodity brings about five destrable 
results 

1. The fullest measure of satisfaction to the pur- 
chaser 

2. A larger profit for the dealer, which enables him 
to make more purchases 

3. A larger salary for the salesman which increases 
his purchasing power. 

#. The employment of more workers in the higher 
wage brackets. 

5. More profitable business for the manufacturer by 
which he is enabled to employ more workers in the 
higher wage brackets, which means more money to be 
spent for all commodities. 

To promote the selling of better things Mr. Sheaffer 
recommends special compensation to salesmen for the 
sale of the higher priced manufactures. 

The argument is predicated upon the idea that a very 
large majority stil have incomes beyond requirements 
and can be prevailed upon to spend them for their ad- 
vantage. Mr. Sheaffer said 


" RQ ESCHARDISE cannot be manufactured con- 
tinuously and in increased quantities until it 
can be sold profitably. Merchandise forced to sale 
at unprofitable prices decreases the wages of the fac- 
tory worker, of the factory salesman, the salesman 
in the store, and eventually is not a benefit to the 
consumer in general. 

“When America was first discovered, the Indians 
roved over a vast extent of country with plenty of 
game and with little effort required to insure their 
happiness and contentment. As time went on and 
Europeans and their descendants overspread the 
continent the demand for better things caused fac 
tories to spring up, employment of labor to increase, 
and a better mode of living to prevail.” 

Here Mr. Sheaffer referred to the invention of 
machines which took the place of the labor of many 
people ; to the resulting increase of production which 
outran the number of jobs; to the keen selling efforts 
to dispose of the goods produced by the great fac- 
tories, and to the consequent competition and price 
cutting. He mentioned the resulting reduction of 
wages, more price cutting, and finally the depression, 
made more destructive by stock market speculation, 
overselling on installment payments, and overbuy- 
ing, beyond the means of the people speculating. 

He continued: “Therefore, if we are to have a 
period of prosperity, a period of happiness, high 


CONSTRUCTIVE SELLING KEY TO 


RECOVERY 


Selected from an Article by W. A. Sheaffer, President, W. 
A. Sheaffer Pen Company, with Some Slight Com- 
ment on the Author’s Conclusions—The Article 
Appeared in the Retailers Review of October 
29, a Sheaffer Publication for Fountain 
Pen Dealers and Salespeople 


wages and almost universal employment, and per- 
manent contentment, there must be an expansion of 
the purchasing power which will automatically ex- 
pand employment. We must adopt a selling method 
that will work toward a better wage and shorter 
hours. 

“In creating a demand for farm products and a 
demand for things used by the consuming public, 
there is a great difference. While the amount of 
food one person can eat is limited, the amount of 
merchandise that the public can use is limited only 
by the amount of money the people have to spend. 
A selling plan, therefore, that automatically induces 
people to buy more and better articles can be carried 
to the full limit of the cash and credit of the popu- 
lation. In the United States today if we were sell- 
ing only a portion of the public what they can afford 
to buy and as good an article as they can afford to 
pay for, we would eliminate unemployment. 


Employment Is Expanded Through Higher Wages 


“As persons are raised from the lower to the 
higher wage, they increase the demand for articles 
of convenience. This adds to employment and starts 
a cycle, which, if adopted by business in general, will 
eventually almost end unemployment for those who 
desire to work. A man who receives $2 a day can 
just barely buy the necessities. While a man who 
receives $5 a day (and I hope the day will come 
when $5 can be made the minimum wage, but it 
must be done by full cooperation between employee 
and employer) cannot only live, but he can spend 
each day if he so desires, $3 for conveniences. There- 
fore, he will expand employment by the additional 
things he buys just to that extent. 

“If we were to divide the working classes of the 
United States into two brackets, half in one below 
a fair wage, and half in a bracket above, we would 
have unemployment because the people in the 
bracket below cannot consume the conveniences 
that they would buy if they were on a higher scale 
of wages, therefore, they are contributing to addi- 
tional unemployment; but if a constructive selling 
method is diligently followed, every time a better 
article is sold, it automatically takes out of the lower 
bracket a portion of the employees and puts them 
into a higher bracket where they receive better 
wages for making a better article. This, carried on, 
would eventually put three-fourths of the people of 
the country on a higher wage scale and would open 
additional factories because of expanding purchas- 
ing power. This would eventually cause the almost 
universal employment of workers.” 

* * &* 


“It is not difficult,” continued Mr. Sheaffer, “to 
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see why this is the keystone of the arch of recovery, 
for business must pay the greater part of the ex- 
pense of government and, if it must pay this expense, 
then there must be more money to pay it with and 
at the same time to pay additional wages for fewer 
hours of work. When this idea is expanded into all 
industries, it will be only a short time until almost 
everybody is employed at satisfactory wages. This 
applies on every item.” 

Using the experience of his own company to illus- 
trate his argument, Mr. Sheaffer says, “While we 
came through the depression without a demoraliza 
tion of our merchandise and while seventy per cent 
of the value of our raw material is gold, and gold 
was increased about seventy-five per cent, in the face 
of this we have increased wages above the code, 
shortened hours and have used our rule of four and 
constructive selling methods. With no advance in 
prices, we have been able to operate at a profit and 
expand employment. 

* 

“In our book entitled, ‘Results Count,’ which will 
be sent to dealers free on request, the following re- 
sults are claimed for those who adopt the idea: 

“1. That it increases the volume of business in the 
United States and takes money out of hiding and 
puts it into circulation. 
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“2. It makes the sales people in the store more 
polite and obliging because, by practicing it, they 
automatically receive a better wage and it gives 
them encouragement to do a better job. 

“3. It automatically makes the storekeeper hap- 
pier, because it increases his volume on the same 
number of customers entering the store and enables 
him to increase the wages of the clerks and at the 
same time have something additional left for himself. 

“4. It automatically takes the employee in the fac- 
tory away from the lower bracket and puts him into 
a higher bracket and higher wage. 

“5. It trains a person to buy an article of merit 
at a higher cost, but which is better for him; gives 
him more in the long run for his money, and thereby 
contributes to a better system and helps make this 
country a better one. 

“6. It avoids the increasing of prices. 
selling a better article, it expands trade. 

“7. It has a tendency to stop price slaughtering 
and is a more wholesome, a more practical and a 
more permanent system of doing a reliable business. 

“Any dealer can try it, but is not compelled to 
but we have never known a dealer to try it fairly 
continue it, if, after a fair trial, it doesn’t succeed ; 
who did not find it of benefit.” 


By simply 


LAST MINUTE CHRISTMAS SUCGCESTIONS 
By Fred E. Kunkel 


A> CHRISTMAS day draws near, last minute 
shoppers, as usual, find themselves at their 
wit’s end, wondering what to buy, and where. And 
here is where the right kind of merchandising or the 
use of clever newspaper advertising steps into the 
breach and fills the gap during Christmas week, by 
throwing out a few timely buying suggestions from 
day to day, for the convenience of “eleventh-hour” 
shoppers, which not only turns the trick in a sales 
way, but also rings up a pleasant tune on the cash 
register. 

During Christmas week, the Stockett-Fiske Com- 
pany of Washington, D. C., use attractive small 
space advertisements to feature last minute sugges- 
tions which appeal to the harassed mind of the late 
shopper. An attractive array of first-aid suggestions 
helps shoppers decide what to buy, and directs their 
steps to the store, where they find featured such gift 
items as secretarial and brief cases, desk sets, foun- 
tain pens, etc. 

One advertisement reads: 


It Won't Be Long Now 


Just three more days and then Christmas, but in 


those three days many hundreds of gifts will go out of 


this store, carrying messages of love and friendliness 
into hundreds of homes. There are still plenty of gift 
things here. Come in—walk through. We will help 


vou find a gift at most any price to please most any- 
body. Gifts bought here will be given Christmas wrap 


ping free of charge 


Fill in This Shopping List 


Vame Article Cost 


et eli etc. 
/ ital $ seeeeeeeeser 


This wording is flanked on all sides with Christ 
mas tree decorations, and packages wrapped for 


Sister Sue, Uncle Eddie, Daughter Dot, For Mother, 
For Sonny, Aunt Alice, for the cook, Nurse Nellie, 
For James, For Baby, etc., and followed by this sales 
message : 

“Get your pencil and fill in these blanks. Search your 
memory—don't forget ‘Cousin Mary,’ nor as you value 
your friendship, the littlest one who has arrived since 
last Christmas. Tear out this page (it will fold into a 
very small space), and take it along to check up during 
this last lap of holiday shopping. It is presented as a 
Christmas service to our many friends, hoping it may 
help them no little, now that time is pressing, with only 
two more days in which to finish up.” 

“Sell the store, and let the salesfolk sell the mer- 
chandise,” is the idea behind this progressive mer- 
chandising campaign at Christmas time. In other 
words by selling the idea behind the store, the spirit 
of service, of helping customers select just the right 
thing at this time—with Christmas sentiment spin- 
ning a web of romance about the store—sales people 
backing up the advertising—people going away sat- 
isfied, smiling and happy—that is the sentiment that 
wins business during the holiday season. 

Buying suggestions in the shape of “Hints for 
the Hurried,” broadcast during the last few days of 
Christmas shopping period may strike a responsive 
chord in the shopper’s mind and be translated into 
purchases. 

“You can rush in here tomorrow and find exactly 
what will suit him or her, and so settle the whole 
gift question to your complete satisfaction,” intro- 
duces the sales story in an advertisement which gen- 
erally features a dozen or more different sugges- 
tions daily. And the last minute shopper can take 
in the items quickly at a glance and as quickly digest 
them, since they are attractively presented in A-B-C 
and 1-2-3 fashion, 

Effective little advertisements are used in 
which the buying suggestion is made by framing the 


also 
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sales message in the form of a Christmas tree. 
While the advertisement was only two columns by 
sixty lines, it proved very effective as an eye catcher 
and a business getter, because the unique way of pre- 
senting the sales story naturally attracted a lot of 
attention. “\Vhat shall I give for Christmas?” the 
advertisement reads. “This List May Help You— 
These Are All Useful Gifts.” The list includes such 
items as: 


Brief Cases, 

Leather Wallets, 

Art Calendars, 

Work Organizers, 

Book Ends, 

Scrap Books, 

Photo Albums, 

Memory 300ks, 

Appointment Books, 

Address Books, 

Key Cases, 

Guest Books, 

“Record of Our Baby 
Life Books” 

Desk Novelties, 

Drafting Instrument 
sets, 

Pencil Sharpeners, 

Children’s Pencil Sets. 


Fountain Pens, 

Pen and Pencil Sets, 

Inkstand Sets, 

Desk Pads, 

Desk Sets, 10 pieces, 

Card Index Cooking 
Recipe Files, 

Card Index Radio 
Index Files, 

Playing Card Sets, 

Poker Chip Sets, 

Correspondence Paper, 
Boxed, 

Paint Sets, 

Letter Openers, 

Leat Memoran- 
dum Books, 

Diaries, 

Memorandum Desk 
Calendars, 


Loose 


This type of suggestive selling has proven highly 
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productive because it is a type of advertising calcu- 
lated to catch the last minute, “in a rush” shopper 
on the wing. Because purses grow more slender as 
Christmas shopping week progresses, the sugges- 
tions made in the newspaper copy point particularly 
to gift items in the lower price ranges. 

Another effective appeal used the day before 
Christmas consists of a statement advising the pub- 
lic through newspaper advertising that the shop will 
be open Christmas Eve until 12 o’clock so that the 
public may obtain every satisfaction from its 
Christmas purchases. The full text of the announce- 
ment is as follows: 

“Our delivery department promises to have every 
package delivered by 12 o'clock tonight. If you find 
that your package has gone astray, or that in delivery 
the articles have been broken, or the incorrect merchan- 
dise was sent you, give us the chance to right it for you. 
Call Main 5100. 

“We have done everything humanly possible to as- 
sure your transactions being entirely satisfactory, but if 
your gift should prove otherwise in any respect, call 
Main 5100, and we will do all we can to correct it. 

“We hope that everything will meet with your entire 
satisfaction and that your purchases will do much 
toward making yours 


“A Very Merry Christmas” 
In this way, the Stockett-Fiske Company puts 
over the idea of buying with every assurance of 
satisfaction in the purchase. 


‘‘Dated’’ Merchandise Spells Opportunity for Marking Devices 
(Continued from page 16) 


comes a law it will pave the way for new adventures 
in food identification. In consequence, for example, 
of the requirement that every food container shall 
be posted with the name and address of the actual 
producer, as well as the name plate of the distrib- 
utor, if the latter wants his share of the credit. But 
dating, or time-marking is something with which 
the executive branch of the Government is experi- 
menting without waiting for further authority. 

The working of the new formula is well illustrated 
by the Regulations which have been adopted by the 
Federal Alcohol Control Administration relating to 
the labeling of distilled spirits. Space in the label 
provided for the purpose must be filled in with a 
statement of age, in terms of months or years, and 
there is a requirement that this notation of age in 
script, type or printing shall be displayed against a 
contrasting background so as to be readily legible 
under all ordinary conditions. Where, however, the 
new or modernized version of commodity dating 
really comes into its own is in connection with the 
inauguration of a Governmental system of food proc- 
essing supervision, inspection and certification. 

Here, strangely enough, is a venture in regimenta- 
tion which industry has wished on itself. Uncle 
Sam is, of course, sympathetic to the general idea. 
But the enforcement arm of the Department of Ag- 
riculture did not know that a plot was hatching for 
guaranty-dating of food specialties until Congress 
suddenly granted authority in the summer of 1934. 
In this new departure, the dating of food packets and 
the cryptic initialing of each item is by way of fixing 
closely the responsibility for the packing. And that, 
in turn, is designed to enable Federal censors to fix 
the blame if time should develop any shortcomings 


in food which is packed in tin or glass containers. 

Business forces took the initiative in this move- 
ment for date-guaranties because certain of the food 
industries have been inconvenienced by the old 
method of policing the food industries. As matters 
stand, there has been no way for the Government to 
enforce its pure food standards until the food packs 
entered interstate commerce. That has meant raids 
on food in the channels of distribution, with conse- 
quent annoyance to distributors. So, the packers of 
seafoods, starting what will probably become a gen- 
eral movement, obtained authority from Congress to 
have the Department of Agriculture institute a new 
system of food factory supervision at the source 
whereby seafood products go to consumers bearing 
the official endorsement “Production Supervised by 
the U.S. Food and Drug Administration.” 

Quite a bit of red tape characterizes this latest 
addition to Federal paternalism and most of it pro- 
vides work for commercial marking devices. To 
show how minute are the requirements, it may be 
cited that cans and immediate containers must be 
marked with codes to show at least the establish- 
ment where packed; the day and year of packing; 
the hour or batch-number; the species of the fish; 
and the style of pack. The cheer for the outfitting 
trades in this whole new departure comes from the 
conviction of all shrewd observers that, once the 
consuming public becomes accustomed to “dating” 
in one branch of the food field, there will be a popu- 
lar demand for corresponding assurances in other 
branches of fooddom. In other words, dating seems 
destined to spread, opening a fresh destiny for sup- 
pliers of daters, label-perforators and other mecha- 
nisms of time- and consignment-marking. 
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“LEG O' MUTTON SLEEVE’ STYLE 


By Fred 


_ URING the past decade retail selling methods 
have undergone as much modernization as 
office equipment and store display fixtures, yet, some 
dealers in office appliances still cling to ‘leg o’ mut 
ton sleeve’ salesmanship in one form or another,” 
said a manufacturer’s salesman recently 
“For example,” the continued, 
office appliance dealer on my list decided to go after 
business in our line with direct-mail. We supplied 
him with beautifully illustrated literature and he 
with a personal letter 
enclosed under but he printed 
the letter on such a paper that it 
cheapened our product and his store in the eyes of 
The campaign failed. 


salesman “one 


mailed out 


5,000 pieces 
first-class 


pt MOOT 


postage 


grade of 


his direct-mail prospects. 

‘Poorly prepared sales messages may have gotten 
by in the gay nineties, but they will not click today. 

“IT call on another dealer who looks depressed and 
talks depressed to everyone he sees. By the time he 
gets through telling a customer how bad things are, 
the customer is ready to forget that new filing cabi 
net he came in to get and make the old one do a 
while longer. In the gas-lit era the psychological 
aspect of salesmanship was not generally understood 
and merchants gave full vent to their negative feel 
ings if the spirit so moved them, but nowadays the 
modern-minded dealer follows the lines of a live 
wire customer of mine doing business in a town near 
here. Behind this dealer's counter is a bulletin board 
carrying cheerful news and editorials relating to 
business and other things. A few funny pictures 
embellish this bulletin board. This dealer says that 
there are still plenty of bright spots if one keeps a 
He taboos all depression 
and incidentally reports 
Of course, he 


weather eye out for them. 
talk among his personnel 
that sales are well ahead of last year. 
didn’t earn this increase just by looking in the right 
direction psychologically. He employs two outside 
uses modern displays, advertises and in 
Joneses on merchan 


salesmen, 


other ways keeps up with the 
dising 


Merish 


“Another aspect of ‘leg o’ mutton sleeve’ sales- 
manship is seen in the way some dealers kill sales by 
cutting expenses. Reduced overhead is a desirable 
necessity in these times but not at the expense of 
sales. For example, an office appliance dealer on my 
list cut down his stock, cut down on his illumination 
and this spring decided not to paint the interior and 
exterior of his store although they needed it badly. 
His excuse is that he is cutting expenses to beat the 
depression. If this dealer were short of actual cash, 
one would not quarrel with him, but he can afford 
such sales-building expenditures. His bills are al 
ways discounted, which is at least one good mer- 
chandising hang-over from the old days. 

“Many of my customers use stock control profit 
ably, but one in particular needs sales control to 
twin with it. If this dealer sells a package of paper 
fasteners he runs back to adjust his records instead 
of giving his thought to sales supervision and leav- 
ing details to subordinates. He is like another re 
tailer 1 know who worries so much about trifles that 
he never has time to take care of the big things in- 
window 
trims, proper preparation of advertising, etc. He 
has the worst looking windows in town, yet, he 
never fails to spot a clerk if he happens to leave a 
light burning in the stockroom, I have found that 
the office appliance dealers who leave such details 


volving sales, such as regular change of 


and minor check-ups to subordinates, watching in 
stead the more important managerial phases of re 
tailing, invariably do more business. 

“This depression is no respector of persons, but I 
have found in my contacts with office appliance re 
tailers that those who work with modern minds and 
modern methods in the merchandising of modern 
equipment, are keeping ‘heads up’ with hope, where- 
as, the who still resort mutton 
sleeve’ salesmanship of one kind or another are al 


dealers to ‘leg o’ 


ways worrying about the big bad wolf.” 
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DEALER DOUBLES SALES WITH ORGANIZED 
By Lucius S. Flint 


SELLING 


ROGRESSIVE mer 

chandising plans have 
enabled the salesmen of 
the W. H. Kistler Station 
ery Company of Denver, 
Colorado, to make sales 
gains of one hundred per 
cent or more during the 
year now drawing to a 
close. F. C. White, man 
ager of the office appliance 
department, traces the in 
crease mainly to the fact 
that advantage was taken 
of improving business 
conditions by means of 
unusually well-organized 
and consistent selling ef- 
fort, and to the use of a 
definite educational selling 
appeal. 

“We are convinced,” 
said Mr. White, “that now 
is the time to go after 
business more aggressive- 
ly than ever before. The 
time is past when busi- 
ness men didn’t have the 
money with which to buy 
anything. Now they are 
making a little money and 
they are in the right frame 
of mind. We are taking 
advantage of this condi 
tion. The more sales we 
make the harder we work, 
for we have found that al- 
most invariably one sale 
gives us the necessary en- 
thusiasm to go on and 
make another. It is mere 
ly a question of keeping at 
the job—of not letting one 
good deal influence us to 
‘rest a while.’ ” 

Mr. White’s department 
employs five full-time 
salesmen, three of them be- 
ing specialty men working 
on the outside. Each out- 
side man has a _ definite 


amount of work to be done every day and must re- 
port the results of the contacts made. 
“cold” contacts, prospects 
It is planned to mix these classes 


of three main classes: 
and old customers. 


in every day’s work, so that a man won’t get stale 


on any one type of work. 


“This division of effort is particularly important 
with ‘cold contacts,’ for after a solid day of making 
calls of this type the average salesman is likely to 
be worn out and discouraged,” explains Mr. White. 
“Often it takes fifteen or twenty follow-up contacts 
to do anything with a person of this class—but 
we usually get him sooner or later. 
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Reduced Reproductions of the Record Form Used by 

Kistler Salesmen in “Lining Up” Each Day’s Work, and 

the Prospect Record Card Which Is Filled Out and 

Turned In by the Salesman Whenever a Potential Cus- 
tomer Is Found. 


back. 


The calls are 


Three copies are used. 
firm name according to the alphabet. 
has already been contacted by another salesman, the 
girl discovers it in filing this slip. Two other copies 
are filed by date, according to the time when pros- 
pects are to be followed up. One copy is placed 


‘live prospects’ and old cus- 
tomers keeps up the enthu- 
siasm of salesmen.” 

A handy 5%” x 8%” 
folding record form is 
used for “lining up” each 
day’s work and reporting 
on it. On one side of the 
card appears the day’s call 
list. The body of the 
card is divided into twen- 
ty-five lines. In the left 
hand column on each line 
appears the firm name. At 
the right are small squares 
in which are indicated for 
what the company is a 
prospect, the items in 
which he may be interest- 
ed, and the amount of the 
sale, if one is made. 

At the bottom of the 
sheet is an analysis of the 
day’s work, listing the 
number of cold calls, pros- 
pects, customers and tele- 
phone orders, with the 
sales in each class. The 
card folds in the middle, 
leaving two outside sur- 
faces. On one is shown 
the name of the salesman 
and the date ; on the other, 
memorandums on the in- 
side listings. The folded 
size is handy for pocket 
use. Holes are provided 
at the edge for permanent 
filing. 

The cards are supple- 
mented by “new pros- 
pects” slips. In order to 
be protected, a salesman 
must turn in one of these 
on every prospect. They 
show the following: Firm, 
address, individual, de- 
partment, what he is a 
prospect for, salesman, 
date, when called on, re- 
sults and when to call 
The first is filed by 
If a prospect 


on Mr. White’s desk, the other on the salesman’s 


desk. 


Mixing in 


reports the results of the follow-up contact. 
other follow-up is necessary, the slip is re-filed ac- 
cording to the next contact date. 
Old Customers Closely Followed Up 
Old customers are called on by appliance depart- 
ment representatives at least once a month. Sta- 


Mr. White holds his copy until the salesman 


If an- 





tionery department representatives usually call on 
the same people either daily, twice a week or weekly, 
and whenever there is a chance for an appliance sale, 
they report it to the proper department. The main 
purpose of the monthly calls is to get names of pros 
pects. 

Whenever an old customer provides a “lead,” the 
salesman asks permission to bring the prospect to his 


office. This makes a favorable Coneasing and in 
many cases the old customers help complete the 
sales. 


Building managers have proved another excellent 
source of prospects. The company has cultivated 
the good will of nearly every manager in Denver. 
These men provide advance information on new peo- 
ple coming in and others going out. 

“This is probably our most important source of 
immediate business, because the advance informa- 
tion enables us to contact people just before they 
right time for a sale,” says Mr. White. 
“The time when a sale is made is also the time to 
get prospects. When a man is enthused about his 
new office furnishings, he'll want his friends to make 
similar improvements.” 

Other prospects are obtained by watching the 
daily newspapers for news of new companies enter 
ing the territory and a daily business paper for lists 
of incorporations. 

Two novel advertising mediums are also used to 
keep in close touch with old customers. Each 
month, every patron is sent a combination calendar 
and memorandum book and an unusual 
blotter. Each salesman reserves the calendar and 
memorandum books for his individual customers and 
has his name printed on the covers. Calendars for 
three months are in the back of the book, Then, on 
the memo pad are spaces for every day of the cur 
The blotters are in several colors. For 
instance, the one for October carried out a Hal 
loween design in orange, black, green and yellow. 

Two timely advertising cards on office equipment 
are also carried in every street car in Denver. The 
design of these is changed monthly. 


move—the 


seasonal 


rent month. 


Stress Comfort and Business Advantage 
The ideas of comfort and business advantage are 
stressed in all office appliance sales contacts. Mr. 
White explains: 
“We tell a prospect that his office actually de 
serves more attention to comfort and appearance 


than his home—because he spends more time at his 


“Buy Now’”’ 


UY Now” campaigns backed by the Adminis- 

tration at Washington are under way all over 
the country. This slogan seems a misfit. It should 
be “Sell Now.” Even in prosperity when 
money was plentiful, comparatively few individuals 
practised “Buy Now” methods in the acquisition of 
goods, such as filing cabinets, oil burners, new 
shingle roofs, automobiles and duplicators, the kinds 
of merchandise the Administration hopes to sell 
with “Buy Now.” Customers seldom walked in to 
buy such merchandise in boom times. It had to 
be sold to them. If customers did not “Buy Now” 
in boom times there is little reason for hoping that 
they will “Buy Now” now. Bringing back pros 


days 


perity is a selling job, not a buy appeal. 
“Buy 


Now” lies in the fact that 


The danger ot 
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A question as to how well his home is fur- 
nished will usually bring results. As an example of 
the potency of this appeal, we sold over $2,000 
worth of merchandise to one man who came in to 
buy a $40 desk. 

“We have statements from numbers of insurance 
men and lawyers to the effect that new office fur- 
nishings have greatly increased their business, and 
we use these to excellent advantage in talking fur- 
niture as a business asset and investment. 

“Ww ith either appeal, it is important to see that a 
man’s office is completely re-appointed, not merely 
refurnished. This includes new floor coverings and 
drapes and redecoration of the walls and ceilings as 
well as the addition of new furniture. 

“Another point in selling a complete office job 
is to show the man—through a store display—ex- 
actly what his office will look like if handled the 
way we recommend. We have a special room de- 
voted entirely to this purpose. We find out what 
a man wants or what he should have and then set 
up the room specially to fit the individual case. 

“Lawyers and doctors are particularly good pros- 
pects on either the comfort or good business ap- 
peals. Lawyers—thanks to the codes—have been 
among our best customers in the last vear. We plan 
a direct mail campaign appealing exclusively to 
them. Doctors are hard to reach, but we have sold 
a lot to them by getting the cooperation of their 
office girls. We find out from the girls at what time 
of the day they are free and see them then. 

“Individual methods of procedure we leave to the 
salesmen. Our only requirement is that every man 
have a thorough knowledge of his merchandise. 
We impart this through weekly educational meet- 
ings. In these we discuss new merchandise and re- 
view the operation features of standard items such 


office. 


as files.” 
Careful Price Grouping 


The Kistler department carries an unusually com- 
plete variety of office merchandise, not only in kinds, 
but also in prices. Desks range from $38 to $700. 
At one time a single desk was sold for $1,200. 

All stock is carefully arranged according to prices. 
The inexpensive stock is in one section, the medium 
grade in a second and the high-priced in a third. 
This method of groupigg prevents interference of 


one class of stock with another. The man who 
wants good furniture isn’t influenced to buy less 


expensive stock and the lower price buyer isn’t 
“frightened” by expensive items. 


vs. ‘‘Sell Now’’ 


this slogan may lull the office appliance dealer into 
a sense of false security and hope for business that 
may never materialize. The normal consumer has 
an apathy toward parting with money for merchan- 
dise until shown that the merchandise will do him 
more good than his money. The job of convincing 
the consumer the wisdom of exchanging money for 
merchandise belongs to “Sell Now.” Every sales- 
man knows that he would starve if he went around 
asking prospects to “Buy Now.” Likewise, the 
office appliance dealer who expects “Buy Now” to 
bring him back prosperity will meet disappointment 
unless he energizes it with “Sell Now,” which in- 
cludes advertising as well as selling. 

Today, the foundation for a profitable “Sell Now” 
campaign looms stronger than in prosperity times. 
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Then most individuals had what they wanted. Now- 
adays, most individuals lack most of the things they 
used to be used to and if sold the need for a product, 
many will “Buy Now.” But first they must be sold 
the need. Then too, prosperity prospects had ac- 
quired the buying habit and bought easily. Through- 
out the past depression these buying habits have 
atrophied. Only “Sell Now” can revive buying 
habits so long out of practice. There are prospects 


23 


everywhere who can “Buy Now” if sold the need 
for new office equipment, new roofs, new suits. 
Fear of hard times has sold them on hoarding money 
and buying only absolute necessities. But the dor- 
mant business is there just the same. Since the 
stock market crash, self-denial, privation and want 
have laid the foundation for a big business revival 
but selling power, not buying power, must be the 





CHART prepared by 
George W. Wilson, 
vice-president of the In- 
ternational Correspond- 
ence Schools, is used ef- 
fectively by him in talks 
before groups of salesmen 
and sales executives to 
demonstrate the baseless 
nature of much of the dis- 
couragement that grips 
nearly all except the vet- 
eran salesman after a se- 
ries of turn-downs. 
On the chart is shown 
























































Its The Average 


rejuvenating force-——FM 
That Counts 
Comparison of Results of Calls On Same me Pe ; 
Mumbo a sale, then two more 
umber of Prospects By Two Salesmen failures, then two sales in 
| __— succession, then eight fail- 


Sales 





ures. Between a sale on 
the twenty-eighth call and 
one on the forty-second, 
there were thirteen fail- 
ures. Between the fifty- 
sixth call and the sixty- 
fourth — seven interviews 
there were five sales. 
“Tf either of these sales- 
men had been new men,” 
says Mr. Wilson, “either 
might have been discour- 
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the actual results of 102 
calls on prospects made by each of two experienced 
The calls were made in Pittsburgh and 
The Pittsburgh salesman sold the first 
prospect he called on. There were ten failures be- 
fore another sale was secured. This was followed 
by another failure, then two sales in succession, and 
then six failures. 
The salesman in 
fore he secured a sale. 


salesmen. 
Portland. 


Portland made seven calls be- 
Two failures followed, then 


aged to the point of quit- 
ting at times. The Portland man might have decided 
he was a misfit as a salesman before he sold his first 
prospect. The same conviction might have gripped 
the man in Pittsburgh before he sold his second 
prospect. But because these were experienced men 
they knew that it is not the sequence of successes 
but the average that counts.” 

Note.—For the foregoing article we are indebted to 
N. W. Ayer & Son, Philadelphia, Penna. 


A Letter from the Reconstruction Finance Corporation 


Note.—At the request of Jesse H. Jones, Chairman of the 
Board of the Reconstruction Finance Corporation, W ashington, 
D. C., the following letter, dated November 9, is printed: 


NDUSTRIAL concerns, eligible to borrow funds from 

the Reconstruction Finance Corporation for the purpose of 
maintaining and increasing employment, have not yet taken 
full advantage of the assistance which the Corporation is pre- 
pared to extend. 

Congress provided that such loans might be made to indus- 
trial and commercial businesses subject to the following re- 
quirements: 

(1) That the business must have been established prior to 

January 1, 1934. 

(2) That such loans be adequately secured. 

(3) That maturity of loan must not exceed five years. 

(4) That borrower must be solvent at the time of disburse- 

ment of the loan. 

(5) That credit at prevailing bank rates for loans of the 

character applied for not be available at banks. 

(6) That reasonable assurance of increased or continued 

employment of labor be given. 

(7) That the aggregate of such loans to any one borrower 

made directly or indirectly shall not exceed $500,000. 

(8) That such other provisions as the Reconstruction Finance 

Corporation may impose be complied with. 

The Directors of the Reconstruction Finance Corporation 
feel that these loans should be made in such a way that the 
available funds can be utilized as fully as possible for the ad- 
vance of permanent business recovery. This objective can be 
accomplished best if the moneys loaned by the Corporation are 


used principally to supply funds for the payment of labor and 
the purchase of materials incident to the normal operation of 
the business, rather than for the payment of existing indebted- 
ness, though in exceptional cases a small part of the loan may 
be used for payment of existing debts or for the financing of 
construction, improvements and/or repairs that do not ma- 
terially increase capacity. When a loan is to be used primarily 
for labor and materials, a small portion may be applied to these 
purposes when necessary to assure efficient operation. 

The Corporation will make loans in cooperation with banks, 
or by the purchase of participations in loans made by banks. 
In cases of national banks, only the bank’s participation in such 
loans, rather than the full amount of the loan, must be within 
the legal limit which may be loaned to any one customer, and 
accordingly this plan will allow greater credit to be extended to 
borrowers who are already borrowing up to their legal limit. 

The depression years have left many enterprises in very 
much involved and weakened positions, but our experience has 
led us to believe that where present creditors are willing to 
cooperate by adjustment of existing debt structure, many such 
enterprises may be safely supplied with additional funds. 

Accordingly, we suggest to industrial concerns, to which 
credit at prevailing bank rates for loans of such character is 
not available but which can offer adequate security (even though 
such security may be frozen and therefore not generally ac- 
ceptable to banks) and which can profitably use additional funds 
for labor and materials, that they communicate with the local 
loan agency of this Corporation in the concern’s territory. 

Each Loan Agency of the Corporation will, when requested, 
assist and advise with applicants in determining their eligibility 
and in the preparation of applications. 
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WOOD DESKS VS. STEEL 
In Which the Metal Desk Is Stanchly Supported by Cal 


Cameron of New York City 


A Response to an 


Article Under the Same Heading in the 


Note: /n suis article Mr 
Vyers supported the cause of 
wood desks, vering the fol 
lowing points 

Fire protection; strength and 
durability; finish; low upkeep; 
noise; health, and beauty. 

Che accompanying article b) 
Ur. Cameron and the succeed 
ing one by Mr. Adams, are in 
answer to Mr. Myers’ com 
ments upon steel 


HIS is an answer to M1 
W.R. Myers’ article in the 
November issue in which he 
apparently allows his preju 
dices to lead him into several 
errors I shall answer it item 
by item 
First, qualifications : Against 
Mr. Myers’ twelve years’ sell 
ing in the “fair city of Long 
Beach,” I offer close to twenty 
years in hard boiled New 
York, where there is certainly 
enough competition to make 
the lad who does the selling at 
least know his goods. During 
this time I have sold both 
wood and steel desks and file 
cabinets 
Fire Protection: The fact 
that it takes a long time to 
burn oak logs in a fireplace is 
absolutely true; but what has 


that to do with a wood desk? 
Where, in any part of a wood 


November Issue by W. Rae Myers 
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Two champions of steel responded to 
the challenge accompanying Mr. W. Rae 


Myers’ article extolling the merits of 


wood desks in the November issue. 

Point by point the steel advocates con- 
tend with Mr. Myers’ assertions. Readers 
will perceive that the contest is a friendly 
rivalry. In the arguments here presented 
and in Mr. Myers’ article, alert dealers 
will find interesting facts of which they 
can make use in selling. 


Note 4. A. Plosscowe of the Rochester Stationery Com 
pany, Inc., Rochester, N volunteered to prepare an ar 
ticle in answer to Mr. Myers’. but the two here presented had 
already been received 


desk is there oak of the diam 
eter of the logs used in a fire 
place? On the contrary we 
find desk legs on the average 
a bit over two inches thick, 
into which the three-ply ve 
neer panels are set. 

These panels in the great 
majority of desks are three 
eighths of an inch thick. When 
subjected to severe heat this 
tends to blister and 
separate. The core is usually 
heavier than the outer ve 
neers, and these, because of 
their delicate thinness, catch 
fire readily and burn like 
tinder. The drawer bottoms 
are a three-ply soft wood ve 
neer and it is no time before 
they too are burning. 

Meantime, the desk legs and 
top, being made of heavier 
stuff, hold up, allowing the ve- 
neer to burn fiercely at intense 
heat. Were the desk to col- 
lapse it would not be so hot a 
fire, but, held well apart as it 
is, there is lots of oxygen 
drawn right into the heart of 
the fire to make it burn with 
the utmost fury. 

On the other hand, if an 
office be equipped with steel 
desks, should a fire start in a 
waste basket it will usually 
burn itself out there; for even 
though it be close to a desk 


veneer 
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there is nothing in the desk itself that 
can burn with the possible exception of 
the linoleum top and this is seldom af 
fected by a waste basket fire. 

If the office is in a modern cement 
floor, fireproof building, a steel layout 
is practically impervious to fire, as 
there is nothing there to burn. On the 
other hand, the man who insists that the 
building be fireproof and then proceeds 
to fill up the rooms with such highly in- 
flammable things as linoleum floor cov- 
ering and wood desks with their flimsy 
veneer panel should have his sanity 
looked into. 


Cal Cameron 


Strength and Durability: \V hile great 
claims are made for steel, I personally 
am a little conservative in my leanings. 
son to claim that a good steel desk will outlast an 
equally good wood desk, or vice versa. However, 
the legs of a steel desk never splinter from the chair 
coming in contact with them as they do on a wood 
desk soon after it 1s put in use, to the great con 
sternation of the silk stocking sex. 


Finish: Because of a particularly good memory, | 
can recall the old days when, if you hit a steel cabi 


| see no rea 


net or desk a sharp blow, the enamel would shatter 


and fly off in huge chunks; but this is such ancient 
history that I’m surprised to see it brought up as 
an objection in this day and age. The finish on au- 
tomobiles used to do the same thing, but this was 
overcome by the paint people long ago. Today you 
can take a painted piece of steel and bend it back 
and forth till it breaks without damaging the finish 
except where the actual break occurs. 

\s to refinishing, it takes far less skill to touch 
up damage on a steel desk than to “burn in” wax on 
a gouged wood one. Here I speak from personal 
experience, as I’ve doctored up many of each. A 
steel desk can be sanded and sprayed in a man's 
office at night and be ready for use the next morning. 
That’s more than can be done with a wood desk. 


Low Upkeep: As Mr. Myers frankly admits that 
he doesn’t know what he is trying to bring out here, 
’ll go along with him and admit that I don’t know 
what he has in mind either. 


Noise: A steel desk drawer surely makes a dif 
ferent sound when slammed shut than a wood one, 
but I certainly never heard the “clanging” to which 
Mr. Myers refers. Steel drawers invariably shut 
against a rubber or leather cushion which certainly 
prevents any objectionable noise. Mr. Myers quite 
overlooks the nerve-racking rattlety-bang that an 
old wood desk gives off from the many loose drawer 
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bottoms, partitions, etc., that develop 
as the desk dries out in a dry, steam- 
heated office. 


Health: No, I don’t think that I’ve 
ever seen anything claimed by the steel 
manufacturers regarding the health of 
a steel desk user as compared to the 
health of a wood desk user. When 
wood desk supremacy was first being 
challenged, here and there I did run 
into a whispering campaign carried on 
by some of the wood men that inti- 
mated, rather than made any charges. 
They used to say that the steel desk 
was “cold” and implied that anything 
from housemaid’s knee to hardening of 
the arteries might result from close as- 
sociation with a big piece of steel. 

Of course, it was all pretty silly and usually did 
them more harm than good when it was called to 
the prospect’s attention. If two things, one wood 
and one steel, were in the same room for any length 
of time, because of a fundamental law of physics, 
both would have to be the same temperature of the 
room they were in. If the room were unheated over 
a week-end, and then suddenly heated the next day, 
the steel desk would be bound to attain room tem- 
perature throughout much sooner than the wood 
desk because steel is a conductor of heat and wood 
is not. Of course, there’s not much chance of any 
metal touching you anyway, for the desk top is 
linoleum or fabricoid and bare legs are seldom found 
in an office. 


Beauty: This is perhaps the toughest nut of all 
to crack, not because it’s wood vs. steel, but because 
what one man accepts as beautiful another violently 
rejects. This applies whether the subject be women, 
art or desks. All I can say is that striking and orig- 
inal results have been attained in steel that I’ve 
never seen attempted in wood. Yet, for the man 
who loves the grain of wood, these have been so 
cunningly imitated on steel that half the time one 
cannot tell what the material is without touching it. 

Of course, here and there you meet one of those 
lads whose father and grandfather used wood desks 
before him, and what was good enough for them is 
good enough for him and he won’t have a steel desk 
come hell or high water. It’s like a grandmother 
that I had who would never ride in the subway— 
always said you wouldn’t get her underground while 
she was alive. Then, too, there are some people 
who would never go anywhere if they had to go in 
an aeroplane. And, just so, there are some people 
who will never use a steel desk. 


A Further Response to Mr. Myers’ Article—By A. C. 
Adams, Vice-President, The General Fireproofing 
Company, Youngstown, Ohio 


ERE it not for the invitation proffered by the 
editors of Office Appliances for a steel advo 
cate to answer the challenge made by Mr. W. Rea 
Myers in the November issue, Mr. Myers’ “fair anal- 
ysis” of the major selling points of the steel desk 
would go unnoticed insofar as your correspondent is 
concerned. 
Most of the arguments advanced against the steel 


desk have been so successfully combated during the 
past ten or twelve years that it seems almost incon- 
ceivable that anyone should continue to cite the old 
fallacies that have been so often disproved. 

It would appear that Mr. Myers’ almost 100 per 
cent success in keeping the steel desk out of Long 
Beach would require no such defense of the wood 
desk as he sets forth, as his own statement indicates 
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that he has little to fear from the inroads of the steel 
desk. Therefore, why the gauntlet? 

I fear that Mr. Myers is much more familiar with 
conditions west of the Rockies than he is with the 
progress the steel desk is making in the East, South 
and Middle West. Out of fairness to business men 
who reside on the Pacific Coast we shall not claim 
that ignorance of the merits of the steel 
desk has held back its advance in that 
section, nor can it be credited to the 
superior selling of wood desk advo- 
cates. Loyalty to a local product 
lumber, one of the chief products of 
the Pacific Coast states—has had much 
to do with the tenacity with which 
Long Beach and other coast markets 
still cling to the wood desk. 

In the East, where lumber has long 
ceased to be a plentiful commodity, the 
swing is definitely to metal products, 
not only in business furnishings but in 
and fabrication of every 
With the continued de 
Pacific 


construction 
description 
struction of the forests of the 
Coast unless reforestation 1s 
carried on in earnest, the time is not far distant 
when even this last stronghold of the wood desk will 
sense very distinctly the inroads of its competitor. 
Mr. Myers is very much sold on the wood desk, 
that is certain, and we do not feel like criticizing 
him too severely for that. To be sold on your own 
merchandise is, of course, one of the fundamentals 
of good salesmanship. To recognize the good points 
in a competitive article is also good salesmanship, 
as it inculcates in the customer a conviction that the 
salesman is open-minded and fair, and his recom 


States, 


mendation can be depended upon. 

We shall now show how very wrong Mr. Myers 
is in his “fair analysis” of the selling points of the 
steel desk. 


Fire Protection. Mr. Myers makes the claim that, 
from a practical standpoint, the wood desk is as fire 
proof as the steel desk. Of course, it is plain to 
almost everyone that it makes little difference to the 
owner of a desk whether it be reduced to ashes or 
to a mass of warped and twisted steel as the result 
of a fire which completely destroys the structure 
within which it was housed. No steel desk manu- 
facturer today makes the claim that a steel desk will 
survive a fire that wrecks the building which houses 
it and remain useful to its owner. Neither does any 
steel desk manufacturer claim any great amount of 
protection to papers and records kept in the drawers 
of a steel desk if the room or building housing the 
desk is destroyed by fire. In the case of either a 
wood desk or a steel desk the result would be the 
same. No steel desk manufacturer claims that a 
steel desk will perform the functions of a fireproof 
Sate. 

We shall now use Mr. Myers’ experiment of the 
“match and piece of steel” to prove what does often 
happen in an office equipped with wood desks. The 
match which supplies the heat for the experiment 
can very well represent the wood desks with which 
the building is furnished. The piece of steel likewise 
may be used to represent the steel filing cabinets 
containing the occupant’s records and also the steel 
structural members of the building. 

Most of our buildings classified as “fireproof” 
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would never belie the name were it not for masses 
of combustibles placed in the building by tenants. 
In nearly all cases of the failure of fireproof build- 
ings the damage has resulted from internal causes. 
The Bureau of Standards has conclusively shown 
that fire starting within a room equipped with wood 
communicated throughout the quarters 

many times faster than where steel 
desks are used. 


desks is 


In the case of wood 
the desks themselves furnish the bulk 
of the fuel, whereas steel desks actually 
produce a non-igniting barrier across 
the path of spreading flames. Steel 
desks add no fuel to incipient fire and 
actually retard its spread. Records de- 
stroyed by fire in steel filing cases in 
fireproof buildings are lost because the 
tenant does not cooperate with the de- 
signers of the building to the extent of 
eliminating combustible furniture from 
their quarters. The structural mem- 
bers of a fireproof building can never 
be weakened from heat supplied by a 
steel desk—the reverse, however, is the 
case where combustible equipment pre- 
vails even in fireproof structures. 

A few years ago, the Equitable building, a fire 
proof structure in New York City, was badly dam- 
aged by a fire that broke out on the thirty-fifth floor 
and destroyed all the furnishings of the tenants on 
that floor. In making his report of the fire, the Fire 
Chief of the city of New York expressed the belief 
that the spread of flames throughout the floor was 
caused directly by the burning of wood desks and 
other combustible equipment with which the suites 


Adams 


were furnished. A similar fire in the Park Row 
building with similar results brought forth this 


warning from the same official—*This fire again em- 
phasizes that security from fire lies not alone in the 
construction of the building, but also in the elimi- 
nation of the combustible contents of such a build 
ing.” 

No steel desk manufacturer or his well informed 
salesman makes claim for the “fireproofness” of a 
steel desk. He does, however, and rightly so, claim 
a high degree of fire protection insofar as the build- 
ing or office as a whole is concerned. 

Strength and Durability. Mention is made of the 
ability to point out many wood desk installations 
sold ten years ago that are just as serviceable now 
as the day they were purchased. The statement is 
not doubted, although the word “serviceable” will 
stand some clarification, while the kind of business 
in which the desks are used will have much to do 
with their condition after ten years’ use. Newspaper 
offices, for example, are exceptionally severe in their 
use of desks. It is doubtful that there are many 
newspaper installations of wood desks that will show 
as high a degree of serviceability after ten years’ use 
as when first installed. And while we would not 
even make that claim for a steel desk, we are con- 
vinced that the many large city newspaper offices 
that are now being equipped with-esteel desks will 
be rewarded for their foresight in years to come. In 
passing, it might be noted that many appraisal com- 
panies assign a lower yearly depreciation to steel 
desks than to wood. Insurance companies, too—stu- 
dents of risks and longevity—are noticeable among 
the many users of the steel desk. 

Finish, Mr. Myers’ consideration of the durability 








DECEMBER, 1934 


of finishes on steel desks must come from inference 
rather than observation, since the dearth of steel 
desks in his city would make the latter almost im- 
possible. As a matter of fact, few steel desks, once 
in service, ever require repairs to their finish. It is 
very difficult to conceive of conditions in a well-man- 
nered office that would result in a steel desk being 
rendered “hors-de-combat” by the impact of a wood 
chair against it. Should, however, the desk be dam- 
aged by this treatment, the damaged part, panel, leg, 
top or drawer, can easily be replaced and at less ex- 
pense than would be required to refinish a wood desk 
meeting with the same accident. Nothing is said of 
the splinters that so often develop at the corners of 
wood desk legs due to the constant hammering of 
the occupant’s chair. That this is not an uncommon 
fault of wood desks is shown by a recent account in 
a Boston newspaper of protests of women desk users 
in some of the departments in Washington, D. C., 
against the purchase of wood desks, the complaint 
being that splintered desk legs cause much damage 
to their clothing. The fact that some manufacturers 
have made a nice little business out of metal guards 
for attaching to wood desk legs to overcome this 
condition is more eloquent than argument. 

Upkeep. Ignorance of what is meant by “upkeep” 
as it relates to office desks is admitted by Mr. Myers. 
Insurance companies and other organizations whose 
equipment in the past has numbered thousands of 
wood desks are very conscious of the meaning of the 
word, however. Regular repair departments em- 
ploying a large number of mechanics were kept busy. 
The transition to steel desks has materially reduced 
the operating cost of these upkeep departments. One 
of the most prevalent items of upkeep is the sticking 
of wood desk drawers and there are few readers of 
this page who have not had this experience. 

Noise. In the matter of noise in closing the draw- 
ers of any desk, wood or steel, the fault most fre- 
quently lies with the user. It is no more necessary 
to close the drawers of a steel desk with a bang than 
the office door. As a matter of fact, there is little 
choice between the bang of an unsilenced steel desk 
drawer and the shrill squeak of a tightly fitting wood 
desk drawer and the two are about as frequent in 
occurrence. The best steel desks are now made with 
drawer silencers which quite effectively reduce any 
noise incident to the opening or closing of the draw- 
ers. Also panels are carefully insulated to prevent 
noise. 

Health. Again we have the old, old fallacy of the 
‘cold steel desk” and its detrimental effect on the 
human body. This criticism has been so thoroughly 
disproved that we haven't heard it for a long, long 
time. The same fears were expressed when the first 
steel Pullman coach was put into service. Many 
expressed the fear of “fever and ague” as a result of 
the sleeping body coming into contact with the steel 
car. But who, today, would think of riding in a 
sleeper of any other type? Mr. Myers warns of the 
danger of the body of the desk user coming into con- 
stant contact with the metallic surfaces of the steel 
desk. Most desk users in America are fairly well 
clothed and the only possible contact would be 
through the hands, and the linoleum top takes care 
of that situation very effectively. 

Effect of Climate and Moisture. Mr. Myers stated 
that changes of temperature had little or no effect 
on wood desks. This is true only when variations 
of temperature can be divorced from variations of 
humidity. We all know that wood shrinks when dry 


and swells when it absorbs moisture either from the 
atmosphere or from direct contact with water. It is 
very unusual in most climates to have change of tem- 
perature without change of humidity. The two are 
very closely related and interdependent. Everyone 
who has fired a hot air furnace knows that one of 
the functions of the familiar water pan is to recharge 
the atmosphere with the moisture that the heat of 
the furnace expels and to keep the floors and furni- 
ture from drying out. 

That wood swells and shrinks with change of 
moisture content is a physical fact. Kiln drying of 
lumber expels moisture, but at the same time invites 
its re-absorption. Varnish and enamel prevent the 
re-absorption of moisture to a certain extent, but 
unless the interior surfaces of a desk are similarly 
protected, absorption of moisture will still occur. 
This is exactly what has happened when a drawer 
becomes swollen to the point of sticking. 

There are few wood desks which possess the ad- 
vantages of interchangeable drawers, or which re- 
tain those advantages if the desk originally possessed 
them. Steel desks which originally possess drawer 
interchangeability cannot lose their advantages be- 
cause of variations of temperature or humidity. 

The statement that “if the weather is hot the steel 
desk will retain and reflect the heat” is unscientific. 
If it reflects heat it certainly cannot retain any great 
amount of it. As a matter of fact, the steel desk 
does little of either and its temperature is always 
that of the room in which it is placed. Any ther- 
mometer will prove the statement. On a warm day, 
the sides of the desk feel cool to the touch, but few 
who welcome the breese from an electric fan will 
object to this. 

In cold weather, office temperatures are main- 
tained at about 70 degrees and this is also the tem- 
perature of the desk. At this temperature, the “feel” 
of a steel desk is not objectionable. The fact of the 
matter is that we neither set our offices up in a snow 
bank nor on a sun-baked pavement and extreme va- 
riations of temperature of the steel desk do not oc- 
cur in actuality. 

That the use of steel desks is not detrimental to 
the health of users is amply demonstrated by the 
attitude of life insurance companies and hospitals 
toward them. The three largest installations of steel 
desks in existence are those of life insurance com- 
panies. No group is more concerned with the health 
and well being of employees than life insurance com- 
panies and if steel desks are detrimental to health 
they most certainly would condemn their use rather 
than offer them to their employees, many of whom 
are also policy holders. 

Beauty. Beauty is purely a matter of personal 
opinion and is always subject to argument. There 
is no denying the fact that a nicely finished piece of 
wood furniture is pleasing to the eye—so are the 
metallic embellishments of the Empire building. No 
material has a monopoly on beauty. Proper treat- 
ment in the hands of skilled artificers will make a 
beautiful creation even out of a clay bank, as, for 
example, the aluminum decorative work displayed 
at the Century of Progress. But the beauty of a 
nicely finished wood desk is not the beauty of the 
living tree as Mr. Myers would have us believe. 
Most of us prefer our trees with leaves on. The 
living body is more beautiful than its corpse. It is 
difficult to realize how one who really loves nature, 
as Mr. Myers evidently does, can consent to the de- 
struction of trees for the purpose of making wood 








g 


desks when there is a material like steel whose pro 
duction and fabrication despoils no landscape, cre 
ates no floods, causes no drought. 

Termites. While this destructive insect once con 
fined its activities to tropical and semi-tropical re- 
gions, its ravages have in recent years been detected 
in certain localities of the United States. The work 
of this destroyer of wood and related products has 
been discovered in no less an important center than 
the city of Washington, D. C., where government 
architects have already taken to combat it 
wherever possible. Termites destroyed the furni 
ture in the old post office at Key West, Florida, and 
when the new post office building was completed it 
was equipped throughout with steel desks. It is sig 
nificant that desks ordered by the United States gov 
ernment for shipment to tropical or semi-tropical 
destinations are now invariably of steel. Recently, 
termites were discovered as far north as Dayton, 


steps 
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Ohio, and the spread of this destructive insect 
throughout the country is on the increase. 
Tradition. The greatest obstacle ever encountered 
by the steel desk salesman has yet to be mentioned 
hereditary tradition. Americans of the present 
generation have sprung from a race of wood workers 
and wood users, not through preference but because 
of what once was sconsidered an inexhaustible sup 
For generations the axe was honored 


ply of timber. 
Only recently have we 


as the symbol of progress. 
learned that a tree’s greatest service to mankind is 
rendered as a living organism. No obstacle to prog- 
ress is more difficult to overcome than tradition and 
habit, but even these must finally succumb to reason 
and logic, and the fact that our grandfathers and 
fathers sat at wood desks is no reason why the pres- 
ent day business man should deny himself the ad 
vantages of steel. 


“STAPLE BLINDNESS” 


N ARTICLE under the above title by E. A. 

Besnick in the November issue of The Modern 
Stationer presents clearly the situation of the trade 
with reference to the selling of staples under the 
code. The conclusions of the writer may be sum 
marized as follows 

Price stabilization of staples on a profitable basis 
is now at hand if the will do their part. 
The manufacturers are ready. 

The code of the stapling industry 
packages containing staples to be clearly identified 
by the name of the manufacturer or national dis 
tributor. This enables the dealer to protect himself 
against the manufacturers who sell to the trade in 
one style of package and to the user in a package of 
another style or color. Under the new rule both 
packages have to bear the maker’s name, so there is 
no advantage in varying the type of package, or 


dealers 


requires all 


color, or style 

All staple manufacturers are now required to file 
prices whether they sell to the trade or to the con 
sumer direct. Adherence to these prices means 
profit to the dealer. It would be possible, it is as 
sumed, that some in the manufacturing business 
could, by subterfuge, threaten the destruction of 
stabilization by cutting prices and distributing 
staples in the containers closely resembling those 


Malleson Goes on World Tour 
C. T. Malleson, 
the Royal Typewriter 
sailed on the S.S 
all the 


dustrial centers in the 


roreign sales directs r ot 


Company, recently 
Excalibur for a visit to 
important commercial and in 


Near and Far East 
Egypt, 


more 


His tour will include Palestine, 


Syria, French Somaliland, Abyssinia, 


British East Africa, Zanzibar, Portuguess 
East Africa, South Africa, India, Burma, 
Ceylon, Straits Settlements, Siam, Dutcl 
East Indies, French Indo-China, China 
Manchukuo, Japan, Philippine Islands and 


Islands 


From the 


Hawatian 


Hawaiian Islands, Mr \ all 





used by cooperating manufacturers, and it might 
be that certain dealers, seeking bargains, might up- 
hold those manufacturers whose methods are op- 
posed to the stabilization the dealers are asking for. 

The writer’s advice to the dealer is to see that the 
merchandise he handles lives up to the code provi- 
sions and permits a reasonable profit. This avoids 
destructive price competition. 

The dealer, as a business man, must appreciate 
how serious it is to himself, to the consumer and to 
the industry generally of purchasing goods from 
sources which are not interested in maintaining the 
codes, thus inviting price wars and the recurrence 
of chaotic conditions, profitless prices and deprecia- 
tion everywhere. 

Members of the stapling industry who sell only 
have assured the stationer of their 
support for stabilization of the in- 


to consumers 
whole-hearted 
dustry. 

Cooperation between the manufacturers of both 
classes and the dealer can be assured only if the 
dealer gives the movement his entire support. As 
long as the dealer plays the game, the direct selling 
manufacturers will be able to keep prices stabilized. 
But a persistent dealing with those factors who are 
opposed to codes and stabilized prices will throw 
the whole situation out of gear. 
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Two Pictures Taken at the New 
York Business Show Which 
Were Not Available at the Time 
of Going to Press with the No- 
vember Issue.—The upper pho- 
tograph shows an effective dis- 


L. C. Stowell, President of the Dicta- 
phone Corporation, Congratulating 
Miss Theresa Eckert, Winner of the 
Dictaphone Speed and Accuracy Con- 
test Held at the New York Business 


Mrs. Roosevelt Broadcasts on 
Child Education 


Che four manufacturers of port 
able typewriters, Remington 
Rand, Royal, Underwood Elliott 
Fisher and L. C. Smith & Corona, 
are underwriting the costs of a 
series of broadcasts on child edu 
cation by Mrs. Franklin D. Roos¢ 
velt, and have taken this means of 
expressing their appreciation of 
the work accomplished by the 
Cypewriter Educational Research 
sJureau since its organization in 
1929. As with her other spon 
sored broadcasts, Mrs Roose 
velt’s fee will go to the American 
Friends Service Committee of 
Philadelphia for use in its chari 
ties, many of which are educa 
tional 

J. Lee Sweeney, managing di 
rector of the Bureau at 100 East 
Forty-second street, New York, 
says that these talks will be given 
the widest possible publicity. 
Large announcement posters will 
be distributed to all portable deal 
ers throughout the country for 
use in window and counter dis- 
plays Smaller announcements 
will be placed with dealers for 
distribution by mail and other 
means \ booklet pointing out 


As the Camera Caught Mrs. Franklin 


D. Roosevelt During the First Broad- 


east of Her New Series of Sunday 
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play of Pronto storage files made 
by the Pronto File Corporation, 
New York, N. Y. Below is a 
view of the display of the Am- 
berg Business Equipment Cor- 
poration, New York, N. Y. 


Show.—-Miss Eckert made the remark- 
able speed of 373.56 lines per hour. 
A detailed account of the contest ap- 
peared in the November issue of Of- 














fice Appliances on page 30. 


the advantages of the typewriter 
in education is being prepared and 
will be mailed from the broad- 
casting stations to listeners who 
request it. 

Mrs. Roosevelt’s broadcasts or 
the subject of child education be- 
gan on Sunday evening, Novem- 
ber 11. The program has been 
arranged by the typewriter man- 
ufacturing industry through the 
Typewriter Educational Research 
Bureau and marks the resump- 
tion by the Bureau of its work 
in developing the use of the type- 
writer as an instrument of modern 
education. 

Mrs. Roosevelt’s talks will be 
heard from 7:45 to 8:00 o'clock 
eastern standard time over Sta- 
tion WABC of New York and a 
coast-to-coast Columbia Broad- 
casting System network. Each 
talk will deal with some phase of 
modern education under the gen- 
eral subject of Americans of To- 
morrow and will refer to the 
studies made by Dr. Benjamin D 
Wood of Columbia University and 
Dr. Frank Freeman of the Uni- 
versity of Chicago, which re- 
vealed the logical use to be made 
of the typewriter in elementary 


schools. 


Night Talks, “Americans of To- 
morrow,” Sponsored by the Typewriter 


Educational Reception Bureau. 
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Underwood Elliott Fisher Officials Return 
from Abroad 
Not long ago, M. S. Eylar, vice-president of the Under 


wood Elliott Fisher Company, and Fred D. Lehn, export 


manager of that organization, made a three months’ tour 


of nine European countries, where they conferred with 


Underwood Elliott Fisher dealers from more than a score 


of nations representing a wide variety of sociological and 


economic conditions Reports on the political situation 


in Europe and the business outlook came from first-hand 


observers and thes« reports serve to crystallize Mr Eylar’s 


belief that, rewardless of other conditions, business is what 
we make it 


Messrs. Eylar and 
week of July and visited Emil A 


Eneland the third 
[refzger, managing di 


August 


Lehn arrived in 


rector of the British company, who had set aside 
Month, with the result that the 
ganization bri 


On the 


as Eylar British sales or 
‘ke all previous August records 
return of Mr. Evlar and Mr 


lv in October, the 


Lehn from the 
Evlar Month achievement 
a dinner at Manchester for the British 


that 


Continent ear 
was signalized by 
managers Mr. Eylar said business in England is 
These facts, 


British sell 


good and conditions generally are improving 
together with the ability demonstrated by the 
ing force lead him to expect that a distinct increase in 
business may be looked for from the British Isles 
Crossing into France, they found business good, as usual 
Notwithstanding different conditions, the outlook is stead 
ily improving and this will be reflected in the sales of 
the local 


Che French company has recently moved into new quar 


organization 


ters, larger and more comfortably appointed than their 
previous premises 

At Basel, Switzerland, the 
Rolf ¢ 


the rest oft 


two tourists were met by 


Hofer, 
their trip 


European Manager who remained with 


them tor until they departed for 


Russia 
In Austria and the 


Balkan states conditions are becom 


ing better and dealers from those countries offered en 
couraring news 


W hile 


dealers from Palestine, 


wert Lehn met 


in Basel, Mr. Eylar and Mr 


Spain and Portugal 


they 
Fine progress is being made in Spain by both Mr. Trun 
iger at Barcelona and Mr. Trumpy in the Madrid territory 
Mr. Dunkel of 


than was expected He is a 


Portugal has been creating more business 


man of much energy and 
ability 
established 


In Switzerland, the company’s old 


sentative, Mr 


repre 
Mugeli, continues to do a fine business in 
typewriters The accounting and 


Underwood standard 


adding machine business in Switzerland is developing un 
der Karl 
] 


provement over last yeal 


Dr. G. G. Rose 


Endrich and is expected to show material im 


» who heads the Underwood Italiana, and 


operates branches and sales 
agencies in all the principal 
Italy, 


cities of reported im 


proving business despite dif 
ficult economic conditions 
Returning t Basel, the 
travelers had an interesting 
meeting with the Underwood 
representative from  Pales 
tine, where unemployment ts 
virtually non-existent and the 
country, although small, ts 
developing rapidly 


In Holland, the 
Plant of the 


travelers 
tound 
American Off 


pany, Amsterdam, 


Jame S 
ce Supply Com 


ina cheer 


M. S. Eylar 
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ful mood over “prosperity as usual.” Mr. Plant is an old- 


timer and has established the Underwood firmly in his 


territory 
Hande Isv ereen- 


Mr. Ruys, managing director of Ruys’ 


iging of The Hague, gave a fine report on prospects for 
the coming year in the accounting machine business 

Mr. Desoer, long established Underwood dealer in Bel- 
gium, continues to hold his share of the Belgian business, 
while Mr 


accounting machine 


Van Schaardenburgh, able representative of the 


business in Belgium, has sent some 


fine orders from the Belgian territory secured by himself 
and by Mr 

At Berlin, the travelers attended the Office 
Exposition, I. B. A., which compared very favorably with 


the National New York The Under- 


wood exhibit was excellent and was the Mecca of many 


Desoer. 


Equipment 
Business Show in 


dealers of central and northern Europe 

Germany, Mr. Eylar says, wants to export, but does not 
want to import, which makes it difficult to do business 
While in 


Prague, who has proved his ability as an accounting ma- 


Jerlin, they had a meeting with Mr. Gibian of 


chine representative in Czechoslovakia. They also visited 


with Hadar Schmidt, typewriter and Sundstrand represent- 
Benjamin Henning, who’ markets 


ative in Sweden, and 


Elliott-Fisher machines in that country. Both gentlemen 
are doing a fine business. 

Dag Bentzen continues doing good work for all U. E. F 
products in Norway. 

Eugene Petersen, accounting machine representative in 
Denmark, and Heinrich Roepstorff, new typewriter dealer 
in Denmark, were among the visitors who reported satis- 
factory business. Mr. Roepstorff, Sr., was Underwood 
dealer in Denmark for many years, and is now succeeded 
by his son 


While in 


many 


opportunity 


UEF 


Germany, the travelers had an 


to meet sub-dealers and agents who sell 
products throughout that country. 

Dr. Kramer, Sundstrand representative in Holland, gave 
some encouraginig news as to the year’s outlook for add 
ing machines 
Poland, 


Warsaw, 


Gerlach, who reported improving con 


From Berlin the travelers went to 


where they met G 


ditions in Poland. Current sales are considerably better 
than last year 
Finally, the 


said that he was interested to observe that conditions are 


travelers visited Moscow, where Mr. Eylat 
better than on the occasion of his visit a year ago 
Russia, he believes, will ultimately become an important 
market for Underwood Elliott Fisher products 
The return from Moscow to Manchester was made by 
way of Berlin, Basel, Paris and London. Mr. Eylar said 
that he found himself very optimistic as to the company’s 
future business in all Euro 
with the ex- 


pean countries 
ception of Germany, where 
he believes present condi- 


tions will not long continue 
He extends his appreciation 
for the cordial friendliness 
and hospitality which he and 
his fellow traveler met with 
on every hand 

The foregoing information 
was taken from an article by 
Mr. Eylar in the l[ eS 
News for October, to which 
issue Mr. Lehn contributed 
a colorful article on the side 


F. D. Lehn lights of the trip 











Some or THE DispLays at THE Recent ATLANTA Business SHow 


1. The Shaw-Walker Company. 
2. The Miller-Bryant-Pierce Company. 
3. The Dictaphone Sales Corporation. 
4. Remington Rand Incorporated. 
Atlantans Hold Business Show 
\ successful business show was conducted by the Atlanta 


Othce 
ber 9, 


Appliance Association from November 6 to Novem- 
following companies exhibited 
Sostitch Sales & Service Company; Burroughs Adding 
\. B. Dick Company; Dictaphone Sales 
Sales Elliott 
Manufacturing Com- 
Miller-Bryant 
Monroe Cal- 
(Sys- 


inclusive The 


Machine Company; 
Ditto 
Machine Company; Felt & Tarrant 


Corporation; Agency; Addressing 
Manufacturing Company; 
Multigraph Sales 


culating Machine Company; 


pany; Kee-Lox 

Pierce Company; Agency; 
Remington Rand Inc., 

Rand, Inc., 


tems Division) Remington (Typewriter Divi- 


sion); Shaw-Walker Company and International Business 
Machines Corporation. 

The show was in operation continuously from 10:30 each 
until 9:30 at 


were obtained by the 


morning night. Many excellent prospects 
exhibitors and some business was 
closed during the show. All of the exhibitors were much 
pleased and felt that they were well paid for the time and 
effort which they put into the show. 
held on the 

Western Union building 
WwW. C 


sales agent for 


floor of the 
at Marietta and Forsyth streets 


The exhibition was ground 
Raftery, president of the association and Atlanta 
the Multigraph, was active in getting up 


the show, assisted by the other members of the organiza- 


tion. To a reporter for the Atlanta Constitution Mr. Raf- 
tery said: “The modern office is a machine shop. Few 
people realize the tremendous strides made in office 


methods in the last few years. Offices have changed from 


the horse and buggy days, figuratively speaking, and have 


5. Kee Lox Manufacturing Company. 

6. Multigraph Division of the Addressograph-Multigraph 
Corporation. 

7. International Business Machines Corporation. 


kept with the advances made in manufacturing, 


transportation and amusement.” 
Classes from the High School and the 
Atlanta Opportunity School visited the show on Thurs- 


pace 
Commercial 


day and Friday under the leadership of their teachers. 
—@————— 
Prominent Louisville House Takes Varityper 
Agency 

During a trip through the middle west recently Stuart 
C. Coxhead of the Ralph C. Coxhead Comapny, New York 
City, appointed the Clarence R. Smith Company of Louis- 
ville, Kentucky, dealers for the Varityper and the Mathe- 
maton for that city and vicinity. The Clarence R. Smith 
Company are among the pioneers in the Louisville trade. 
They are enterprising and energetic, with a trained sales 
force well equipped to handle specialty machines and de- 
vices 

During his trip Mr. Coxhead called on W. W. Beutler, 
Chicago dealer for the Ralph C. Coxhead Company, and 
on the company’s Detroit dealer. 
Walter Hanson, Cleveland representative 
of the Coxhead organization. 

RE Ss 
Ben Bayer Recovers 
Ben Bayer, Omaha representative of Dennison Manufac- 


He also spent a day or 
so with “Doc” 


turing Company, has recovered from serious injuries re- 


ceived in an automobile accident some weeks ago at 


Wahoo, Nebr. He was returning from the Iowa State 
football game at Lincoln with his two boys when the acci- 
dent occurred ‘ 
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Underwood Elliott Fisher Announce New 
Typewriter 
The Underwood Special Standard typewriter is the 


designation of a new 
Underwood Elliott 


announced by the 
Fisher Company of New York City 
spread in the Saturday 


machine just 


and first advertised ir 
Evening Post of November 24 


some of the outstanding 


a two-page 


Following are features of the 


new machine 


Because of a new and unique type of cylinder construc 


tion the operation of the machine is very quiet; all nois¢ 


from mechanical operation is greatly reduced and softened 


Harsh 


markably clear-cut, 


noises are eliminated [ype impressions are re 


and manifolding and stencil cutting are 
improved 


Che machine has the Champion keyboard, and touch and 


action are declared to be exquisitely pleasing, appealing in 


stantly to operators Chere is an improved escapement, 





Underwood Special Standard Typewriter 


The New 


! scale, im 


new style overhead bail, pape: 


table 


sition pointer, and non 


centering 
proved lateral paper guide with p< 
crackle-finish front cover 

f nickel, and the 


Chromium plating 
rt the 


glare plate 


is used in place sides « machine are 


ene lose d 
machine is cush- 


Every feature of the new 


ioned, which accounts for its quietness of operation, with 


operating 


out sacrifice of speed or efficiency in any particular. 


a 
Esterbrook Announces “Push” Pencils 


Conforming to the usual practice among manufacturers 


f fountain pens, the Esterbrook Steel Pen Manufacturing 
of Camden, New Jersey, now includes a mechani 


to be sold 


Company 


cal pencil as a companion to their fountain pen 


individually or in combinations The pencil is of the 
“push” type [he mechanism is said to be extremely 
The user pushes the top to feed the 


simple and fool-proof 
lead in the 
until the last stick is used 


is fed continuously 
The lead is 
cap and 


lead, and all th magazine 


without handling 
placed in the magazine after the removal of the 


eraser, in the usual manner 


hand, 


Feeding the lead in this pencil is done with one 


each “push” on the top propelling the lead exactly the re 
quired length. 

An expanding wedged tip holds the lead firmly at the 
feature prevents the 


Thus the pencil is self- 


writing point—an important which 
lead from turning or coming out 
sharpening. 

Each Esterbrook pencil is loaded with twelve 


high-grade HB lead, each lead one and three-eighths inches 


——SS 
* 


sticks of 


The Esterbrook Push Type of Mechanical Pencil 


long. But the magazine will hold one full box (eighteen 
sticks) of lead each of the length stated, or two feet of 
eighteen sticks 


lead in all. By the use of two-inch leads 


the capacity of the pencil is increased to thirty-six inches 
Che shorter length is recommended as leads of that length 
store It is said that 


are obtainable at any stationery 


broken pieces of lead simply become one long lead in an 
Esterbrook pencil. 

high-grade materials—the 
same Esterbrook 


Both black and pearl pencils are made of materials equiv 


The new pencil is made of 


for pencil barrels as for fountain pens 


alent to those used in more highly priced articles Phe 


dollar 
chrome, 
Che Esterbrook push pencil is not the first 


models are trimmed with handsome solid Dura 


which is non-tarnishing 

ot that type, 
but 1 l he l I yvercome cer 
Dut it 1s Said to De the newest, and to have overcome cer 


tain faults found in some of the previous push-type pen 


cils 
The new pencil has an eraser of first class quality, which 


wears long and does not smear 


— >_> 
Imperial Methods Offers Corrugated Storage Cases 
Che Imperial Methods Company, Forest Park, Illinois, 
iffers to the trade a useful line of corrugated board storage 


cases characterized by excellence of design, strength and 


economy. The shell of the case is made of double-strength 


corrugated fibreboard to insure the rigidity necessary for 


stacking and easy operation of drawers 


The drawers are made triple thick, front and back, and 





The Imperial Double-Strength Corrugated Board 
Storage Case 


stitched and cut low to 


the sides are double-thick, wire 
permit quick reference. Drawer fronts are recessed to 
protect contents from dust. Large, convenient drawer 


pulls are provided. 
These storage cases are of knock-down construction, and 


are easy to assemble. They come in letter, legal and bill 


sizes, twenty-four inches long 
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New and Attractive Steel File 
File is the 7 
Metal Office Furniture Company 


The Style name of a recently perfected 
product of the 
Rapids, Mich 


bronze 


of Grand 
This new file is of steel with hardware of 


beautifully 


correctly 


solid cast proportioned and 





The Style File Offered by the 
Metal Office Furniture 
Company 


finished. This new filing cabinet is said to embody new 


mechanical operating features and is sold with a life-time 
guarante¢ Drawers glide on a new type of suspension, 
patented, using hardened steel balls which carry the drawer 
at a minimum of pressure. It 1s even 


loaded 


nail. Noise is also eliminated. 


smoothly in and out 
said that one can open a drawer with the finger 

[The drawers are mounted on a cradle suspension which 
gives the characteristics described above. We are told that 
a drawer loaded with thirty-five pounds of material may 
be extended with a pull of only twelve and one-half ounces 

The Steelcase 


construction 


Style File has a new improved type of 


rounded bass This obviates the danger of 
marring floors or floor coverings when moving the file toa 
new position 

[his new file gives one hundred six lineal inches of filing 
capacity in front of the compressors or twenty-six and one 
half inches per drawer. If sway-blocks are used the clear 
drawer depth is twenty-seven and three-eighths inches. The 
cabinet is twenty-eight and three-sixteenths inches deep on 
the outside 

The construction of the 


skeleton of steel welded to reinforce 


cabinet involves a complete in 
ner frame work or 
each outer cabinet. The framework has a heavy thirteen 
gauge two inch torque plate welded in the four corners of 
each drawer opening. This holds the cabinet in constant 
alignment 

Heavy rubber bumpers eliminate jar and nois¢ 

It is declared that machine tests which have opened and 
closed one of these new drawers carrying a sixty-five 
pound load over eight hundred thousand times show no 
appreciable wear on the cabinet or suspension parts. 
and efficient locking mechanism is provided and 
which the Metal Office 


to dealers 


A new 


there are several other features 


Furniture Company will be happy to describe 


who may be interested. These cases come in four drawer 


and five drawer styles in various numbers according to 


equipment 
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General Pencil Company Introduces New Inks 

About the middle of last month The General Pencil 
Company of Jersey City, N. J., introduced five new inks 
which have been tested by the New York Testing Labora- 
tory, where they were given a high rating. It is stated 
that these inks will not corrode steel pens, will not attack 
rubber sacs in fountain pens, nor will they clog fountain 
pen feeds. It is said that the ink does not discolor or 
bleach after being under a violet ray machine equivalent 
to two hundred years of natural aging. 

The carton and bottle of these new inks are smart and 
have a triple purpose. 

The package, the bottle and its convertibility are the 
Monroe F. Dreher, Inc., advertising agents of 
The bottle is surrounded by ridges to prevent 
The labels are printed on aluminum foil and 
The cartons are printed in 


work of 
Newark 
slipping 
the cap is chromium plated. 
vellow with a second color of the same shade as the ink 
the bottle contains. 

After the ink is used, the bottle 
cocktail shaker or lamp base appropriate for the home or 
office It milk shakes or for a water 
bottle for use with this lamp or 
shaker will be sent to those needing them at the cost of 


makes a convenient 
may be used for 
(Accessories necessary 
Those inquiring are requested 


twenty cents in 


stamps. 





The General Pencil Company’s New 
Line of Ink in Modern Packaging. 
The upper picture shows the smartly 
designed container and carton. Below 
is a view of the ink bottle converted 
into a lamp base partially filled with 
colored water as a balance. 


to address The General Pencil Company, stating where 
the ink was bought. 

The bottle is easily cleaned. 
no sediment, warm water and soap will thoroughly cleanse 
the bottles. 


— << @—__ 
Allen-Wales Add New Machines 


Allen-Wales Adding Machine Corporation of New 


Since General inks leave 


The 
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has recently announced two more additions to 
electric desk models 


York City 
their lines—the new 9-E and the 11-E 
These two new models are of the same size and weight as 
the hand operated machines of like capacity, and afford 
characterized by 


Office 


addition and direct subtraction, being 


simplicity and ease of operation plus portability 


Appliances is informed that the same scientific care in de 
sign and construction as that which built the reputation of 
Allen-Wales machines for fine performance and durability 


has been employed in the construction of the machines just 


announced 
These new machines mark another step forward in the 


company’s plan of expanding the line to meet the needs 


of dealers as well as users. 

—_ 
New German Invention Protects Typewriter Platen 
orch-Wurtt, Germany, are 
the manufacturers of what they call the Antiphon-Platte, 
protect the platen of typewriting ma- 


Zimmermann & Company, | 


a device intended t 
chines. In cases where the platen has been used so that 
evident, the use of the Antiphon-Platt« 

as good writing as if 
Furthermore, the Anti 


indentations art 


will enable the operator to produc« 


done on a new platen, it is said 


platen without interfering 


ERB 


phon-Platte will protect a new 


with the full use of ribbons and carbon 


> 
Some Inexpensive Floor Globes 
Uhe We be r-( 


is Offering two 


ostello Company of Chicago Heights, IIL, 
new floor stand globes priced so reasonably 
that they come within the budget of almost any home 
The No. 54-23 floor stand with its Duncan Phyfe type 
of legs and the carved post will harmonize with any fur 
nishing scheme Che stand is completely assembled, ready 
for immediate us« All that is necessary is to insert the 
globe ball packed the base The 


construction is said to prevent The 


fitting which is with 


durable wobbling 


stand is richly finished in walnut 


The globe ball is diameter and has 


inches in 


twelve 





The Weber-Costello No. 54-23 
Floor Stand Globe 


been lately revised to incorporate the most recent changes 


It is lithographed in bright and harmonious colors 
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This model has a die cast meridian and a full patented 
fork. The clear cut glides 
smoothly and noiselessly in the Both 
the meridian and fork are durably plated in antique bronze 
Chis model is priced so as to be sold at $5.95 

Model 54-21 has the globe ball and 
artistically designed floor stand as the model already de 


meridian with its figures 


form fitting fork 


same up-to-date 


scribed It has a new semi-meridian mounting which is 


preferred by many as it leaves the surface of the globe 


ball exposed on one side, yet with figure marks on the 


This 
finish 
packed in corrugated shipping containers and 


built and has a 
soth 


is durably 


sold at $5.25 


other semi-meridian 


gunmetal It is priced to be 
models are 


are easily assembled. 


—————— 

New Improved Green-Edge Storage Files 
C. L. Barkley & Company, 517 South Jefferson street, 
Chicago, announce the acquisition of the plant and manu- 
facturing rights of Fred H. Jones & Son, formerly manu- 

facturers of the Green-Edge storage files 
included many 
The us¢ 


This product, which already useful fea 
tures, has been considerably improved af high- 


grade, water-proofed corrugated fibre board with the new 


double 


strength of these files. 


thick front panel, wire stapled, adds much to the 


An attractive printed label on the 





The Improved Green-Edge Storage File 


front of the file gives it a good appearance and makes 
easy the identification of contents. Other features include 
convenient leather pull tabs and wire staple construction 
throughout 

The C. L. Barkley Company, with its greater manufac- 
turing facilities and established reputation, have placed 
Green-Edge storage files on a basis of prompt service and 


dealer cooperation. 


oo 
Combination Letter and Envelope 

Maximilian Voglmayer, Wipplingerstrasse 20, Vienna 1, 
\ustria, an ex-bank director, has invented and patented a 
method known as “reform letter” in which the letter sheet 
folds over and is fastened by a machine which crimps each 
end about one-eighth of an inch from the margin. The 
invention consists in folding the lower two-thirds of the 
letter sheet containing the text so as to bring one over the 
other, overlapping the remaining part with reversely folded 
top flap containing the both short 
notching them in a series of corrugations in a 
address flap covers the letter front half way 


address and closing 
sides by 
row The 
and is fastened by crimping its short sides. This process 
protects the contents of the letter because the letter cannot 
be opened without destroying the crimping which holds it 
together 

Enclosures, such as checks and the like, are wrapped in 
a protecting sheet and secured to the short borders of the 
letter by simultaneous notching 

The notching instrument may be adapted for tooth-like 
notches or for raised letters forming the sender’s name, 
etc. Different machines and instruments suitable for large 
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or small offices are provided. 
for heavy use whicl 
It the 


copied, folded and enclosed in one operation 


taneously letters are to 


For offices with less extensive correspondence, a half 


automat driven by hand or a simple folding device which 





Folding and Crimping Machine Invented by 
M. Voglmayer of Vienna, Austria 


may or may not be connected with a double notching in 


strument is used. For small offices, a cheaper instrument 
is provided. 

For incoming “reform letters” in great numbers, a small 
automatic machine is provided which does the work of 
opening, unfolding and stretching the letter and stamping 
it with the hour of receipt, departmental register number, 
etc 

The inventor declares that the general use of his inven 
tion will result in great economy of paper and weight of 
time 


mail, will shorten the of preparation, will do away 


with empty envelopes, which are nothing but waste paper, 
and furthermore, the new method will terminate the use of 
different sizes and forms of letters. The new invention, the 
inventor claims, will save the time of correspondence clerks 
When letters 


are written in connection with a duplicating or copying 


and accomplish many other conveniences. 


machine, the copies are retained in the machine, thus avoid 


ing the handling of carbon copies. 


—<—>—___ 


Niagara Model B Duplicator a Newcomer 
Increasing sales of its Model B Duplicator are reported 
by The Niagara Duplicator Company, of Oakland, Califor- 
nia Chis machine was produced especially to meet the 


market for a low-priced unit of accuracy and quality 





The Model B Hand Operated Niagara Duplicator 
The Model B is 


using either letter or legal size 


a sturdy, light, closed-drum machine, 
It has an Auto- 
roller 


stencils 


matic roller release, which prevents the printing 


from moving into position unless paper is passing through 


the machine, thus avoiding “offset” and blurring. The 


There is an electric machine 
folds and closes the letters simul- 


be duplicated, they will be 
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rollers are mounted on ball bearings, the same as in the 
higher-priced models of the Niagara line, and the machine 
is equipped with a counter. 

This duplicator has characteristic Niagara simplicity and 
freedom from complicated mechanisms. It is precision 
made and therefore capable of turning out highly accurate 
work. The Model B carries the standard Niagara guaran- 
tee for workmanship and accuracy of registration, the same 
as other Niagara duplicating machines and attachments. 

—~>— 


Globe-Wernicke Presents New Book Units 


The accompanying illustration shows the new Globe- 
Wernicke single-faced unit of steel book shelving, complete 
with six adjustable shelves and a pair of finished end pan- 
els, which has just been announced to the trade. It is made 
in green, as well as in imitation walnut and mahogany 
grained finishes. 

The uprights are slotted so that shelves are adjustable 
It is necessary only to 
This 


unit is adapted to a great variety of uses to meet individual 


without removing bolts or screws. 
lift the shelf out and slide it back in the desired slot. 


requirements. 


According to H. H. 


Wittstein, vice-president in charge 





Globe-Wernicke Single-Faced Unit of Steel Book Shelving 


of sales, there is a considerable market for book shelf 
units, particularly in business libraries, law offices, book 
stores, etc. Due to its low cost, it can also be used in the 
home pantry or cellar for storing canned goods, jellies, 
and other provisions. 

— EE 


Notebook Holder for Typists 

Cecilia M. Doherty, 738 South New Hampshire street, 
Los Angeles, Calif., has invented and patented a note book 
holder for use in connection with standard typewriting ma- 
chines. It has for its object the provision of a relatively 
simple, practical and inexpensive device that may be con- 
veniently employed for holding and supporting a stenog- 
rapher’s note book directly above and to the rear of a type- 
writer, while the notes are being transcribed. The device 
is not connected with the typewriter with which it is used, 
nor is it fastened to the desk or table upon which the type- 
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writer is supported. Nevertheless, it ll maintain the not Every part of the world is covered by four-color, two 
book firmly in ] tion and does not in anv way interferé page maps of the utmost accuracy and detail. Population 
with the operation of the typewriter The lower portion figures given in the Ready-Retference Atlas for foreign and 
of the holds ! ucted t i will t t mar the sur United States cities are based n the latest fhcial cen 
face of the desl table upon v it is positioned sus Physical features of the United States and national 
irks are indexed along with the towns for greater ease 
‘ ‘ f location on the maps. Geographical descriptions of all 
the principal countries, their areas, governments, resources, 
limates, products and industries, are given and scores of 
actual photographs are scattered throughout the atlas 
> 
The Allen “66” Heavy Duty Adding Machine 
\ heavy duty, low priced adding machine with a capacity 
$10,000.00 has been placed on the market by Allen Cal 
ulators Inc., 40 Rector street, New York, N. Y Che new 
machine is known as the R. C. Allen “66.” Its mechanism 
is said to be identical with the other machines in the Allen 
line selling at a higher price, with the exception of lower 
apacity and certain special features 
The retail price of the new machine ts $55.00 An at 
active folder is now available from the manufacturers 
-— 
New Type Cleaner Announced by Heyer 
\ pleasingly packaged type cleaner illustrated below has 
just been put on the market by the Heyer ( poration, 
911 West Jackson boulevard, Chicag It s a plasti 
The Doherty Copyholder 
nvention consists of a rectangular plate formed of 
metal and of su size as to fit beneath the rear portion of 
a standard typewriter between the rear feet thereof b 
such use, this base plate should be about eight inches in 
length and f and three-quarter inches in widtl Secured 
by brazit therwise to the front end and edges of the 
plate is a three-sided frame of wire From the rear cort 
ers of tl base plate the side members of the wire fram 
are bent inw toward each other in a horizontal plane 
and from the uter ends of these short portions, the wir 
is extended upward to form spaced vertically-disposed par 
allel legs, th t of which tf the base plate to the 
top of the holder being gpproximately twenty-one inches 
Che spa etween the upright legs of the holder is sut 
ient to a mmodate practically all standard forms of 
stenog il I t te books Che upper ends ot the legs are 
connected by a hor ntally disposed rail, secured to whi 
is the intermediate portion of a flexible member, preferably 
a wire cable all diameter Che end portions of this 
member hang freely from the ends of the rail 
a Counter Display of Attractively Packaged Heyer Plastic 
Rand McNally’s New World Atlas Type Cleaner 
Rat McNally & Company t Chicago have recently 
produc » handsome new Readvy-Reference Atlas of the leaner whicl s said to unite efficiency. cleanliness and 
World é vith maps, latest official population lists convenience Che new cleaner is without odor and 1s free 
from chemicals harmful to machine parts 
In use the plastic is pressed on the type of the machine, 
whereupon on being lifted it brings with it all dirt and 
accumulated ink which are absorbed by the plastic mate 
rial of the cleaner 
This device is packaged in a handsome container litho 
graphed in three colors, with instructions for use printed 
n the bottom of the can. The package is then wrapped in 
ellophane 
[he counter display illustrated holds a dozen cans and 
s said to be a capital silent salesman 
Heyer Plastic Typecleaner retails at fifty cents a can 
New Ready-Reference Atlas by Rand McNally : 
and carries attractive dealer discounts 
de pt ter tistics and s f pictures all hand > 
somely bound blue cloth and wrapped in a colorful, New Line of Typewriter and Machine Covers 
leverly designed modern jacket that attracts immediat: The Atlas Specialty Manufacturing Company, Shields 
attention in wit ws I ur This new atlas sells ivenue at Thirty-third street, Chicago, Ill, has recently 
tor the w i f a dollar brought out a line of high-grade, hand-tailored machine 
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covers im a choice of materials which are attractive and 


different is made to suit the needs of dis 


criminating users 
Atlas automotive fabric accessories have been recognized 
twenty years. Their 


for their quality for more than 
products have been fully guaranteed since 1911 \ number 





An Example of a Specially Designed Typewriter Cover 
Made by Atlas Specialty Manufacturing Company 


1f months ago, Atlas introduced this new line of improved 


typewriter and machine covers at particularly low prices 


1 


Che lettering on these covers is artistically designed by 


experts to produce the maximum advertising value. It 1s 


applied by hand screen process in gold or silver which re 


tains its brilliancy indefinitely and makes possible the 


reproduction of type styles that will not fade nor rub off 


In quantities of one hundred covers or more, lettering of 
the dealer’s name and address is free Special designs 
or trade marks are reproduced at a minor charge. Atlas 


claims a method of lettering that cannot be compared with 


common printing as ordinarily used 


. aes . 
Attractive Globe and Mounting 


Another of the new globe mountings featured by The 


George F. Cram Company of Indianapolis is illustrated 


below The twelve-inch globe with movable meridian is 
mounted in a well proportioned cradle stand in fruitwood 
at $10.50 or bone-white finish at $12 retail 

The Cram Company, having designed these mountings in 





New Globe Mounting Offered by George F. Cram Company 


the new vogue for white furnishings, have proved that fine 


geographical globes can also become a decorative part ot 


the well equipped home or office 
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Pre-Locking Device Featured in New “Berloy” 
Steel Locker 

Che Berger Manufacturing Company, Canton, Ohio, has 
announced a new “Berloy” locker in which are incorpo- 
rated many improved features of construction. It embodies 
a “pre-locking” device, designed especially for the appli- 
cation of the self-locking automatic type of lock, which 
has become so popular for school use. When one of these 
locks is attached to the “Berloy” door, it is in locked posi- 
tion immediately after the door is opened. This indicates 
that the latching mechanism cannot be tampered with, or 
thrown out of adjustment while the door is open. Yet 
the door closes smoothly and quietly while in this locked 
position, and the locker is securely locked immediately as 
it is closed. 

When a padlock is used on the “Berloy” door, the pad- 
lock may be hung into the padlock loop immediately after 
the door is opened and it is not necessary to remove it in 
order to close the door. 

Since there is no motion of the locking bar when the door 





“Berloy” Steel Locker 

with Pre-locking Device 
is closed, quiet operation is assured. Points of contact be- 
tween the door and frame, and between locking bar and 
door, are heavily cushioned with rubber, contributing to the 
absence of objectionable noises when opening or closing 
channel con- 
struction with continuous door strike along each side. The 
door is No. 16 gauge, so constructed to prevent permanent 
Standard finishes are neutral green or school 


the door. The door frame is formed steel 


deflection. 
furniture brown enamel. Single tier sizes range from nine 
inches to twenty-four inches in width; twelve to twenty- 
four inches deep, and sixty or seventy-two inches high. 
“Berloy” lockers are also furnished in double tier and box 
locker types 
anagem 
New Expanding File Jacket 

The Quality Park Envelope Company, St. Paul, Minn., 
and 11-116 Merchandise Mart, Chicago, has announced a 
new, double-top expanding file jacket—the “Ropemanila”— 
made in letter and legal sizes, with one, one and a half and 
two-inch expanding gussets. Reinforced tabs insure longer 
Samples on request 

(Turn to Page 107, please) 


wear 
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Representatives of office equipment concerns abroad, visiting the United States, are cordially invited to make the 

offices of this journal their headquarters. The staff at the main office, 417 South Dearborn Street, Chicago, 

and the staff at the branch in charge of C. H. Everly at 1601 Pershing Square Bidg., Pershing Square, 42nd 

St. and Park Ave., New York, will be happy to be of any possible service. While the facilities at New York 
are not so many as at Chicago, there will be found the same desire to serve. 


LONDON NOTES AND NEWS 
By Mr. Vincent Jackson 


United States manufacturers traveling to London are cor- 
dially invited to call upon Vincent Jackson at 22 St. An- 
drew street, Holborn Circus, London EC 4. Mr. Jackson's 
association with the trade and his contacts with its organ- 
izations afford him information valuable to those desiring 
to cultivate the British market. In subscription matters, 
Mrs. S. S. Elliott, 6 St. Bride street, London, EC 4, is the 
authorized representative of Office Appliances in the 
British Isles. 





London, November 9, 1934 Che great event of this month has been the annual gen- 

November 9th—this date is full of significance for Lon eral meeting, election of officers and annual dinner of The 
don business men. It is the day when the Lord Mayor's Office Appliance Trades Association of Great Britain and 
Show is held and if you want to know what that’s to do Ireland. As usual, this was held at Connaught rooms and 
with business men, then I can tell you it means there is no was certainly a very pleasant and well attended function 
business! It is one of those ancient customs of ours when, and this remark applies both to the annual general meeting 
from 11:30 a. m. till 3:30 p. m. the best part of the city md to the following dinner! There were just one hun 
and a good deal of the West End is closed to all vehicl dred members and friends there, and amongst them two 
trafic and just to add to the pleasantness of things, it 1s newly elected members—Mr. Frank R. Ford of Frank R 
raining hard. For years the press have been trying to get Ford, Ltd., Birmingham, distributors of several British 
the Lord Mayor's Show either cancelled entirely, or held made office appliances and Mr. C. R. Heron of Milners’ 
on a Saturday, but so far without avail. We are a long sut Safe Co., Ltd., a well-known and old established firm 
fering people especially on the score of old time customs The chair was taken in the first place by the retiring 

One or two visits I have paid to members of the trad chairman, Mr. W. Desborough, O. B. E., and after the usual 
this month have revealed a continuing satisfactory state of formalities of passing last year’s minutes and the financial 
affairs. Mr. A. G. Anderson, managing director of Block & reports had gone through, the election of officers was pro 
Anderson, Ltd. (the distributors of “Ormig” reproducers, ceeded with and the following is the result 
“Brunsviga,” “Mercedes” and “Victor’) tells me their sales Chairman—Mr. E. C. Rylands of Carter Parratt, Ltd 
are considerably up on last year, especially with that in (unanimously elected). 
teresting proposition, the “Ormig.” It looks as if I shall Committee—Mr. N. R. Mawle (Imperial Typewriter 
shortly be reporting some interesting developments witl Co., Ltd.); Mr. H. E. Stiles (L C Smith & Corona Type- 
this company writers); Mr. J. A. Keene (National Loose Leaf Co., Ltd.); 

Then again, I was in the offices of Shannon, Ltd., the Mr. W. G. Gledhill (Gledhill-Brook Time Recorders); Mr 
well-known office equipment manufacturers, and had a very Edgar Smith (Block & Anderson, Ltd.); Mr. J. A. Cum 
cheery few minutes with Mr. Edgar Shannon, the manag ming (D. Gestetner, Ltd.) 
ing director Mr. Shannon (who by the way is a worthy [ remember remarking last year that there was a tend- 
competitor of the writer's) remarked that although today ency for the same executive to be elected year after year, 
they do not appear to be making much money, at the same but this year we certainly have a new and very forceful 
time they are keeping the factory going to its fullest extent executive, so I am hoping to report some interesting 
and contemplate further building extensions. After all, as developments during the next twelve months 
long as we can live comfortably, the main thing is to give Mr. Desborough, before vacating the chair, very warmly 
employment to as many people as possible, and, provid expressed his appreciation of the support given him by the 
ing a business is run with that ideal in mind, they need executive committee, and particularly did he put on record 
have no fear of the future the invaluable assistance which our friend, Mr. Joseph 
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give to the association Mr. Des- 
Elliott, the assistant secretary, 


Halsby, continues to 
borough also thanked Mrs 
whose services I know “J H” values very highly. 

I am always sorry for the newly elected chairman, as he 
takes his seat of honour at the end of a business meeting 
when most of those present are anxious to get out to the 
cocktail bar, and when all the nice things have already been 
said by the retiring chairman. Mr. Rylands, however, rose 


to the and with a short introductory speech, 


thanked the 


electing him chairman 


occasion 


members for the honour they had done in 
Certainly, knowing Mr. Ryland’s 
work on the sub-committee, the association has a very con- 
scientious and hard-working chairman, and with the live 
executive that has been elected, things ought to continue 
to move briskly. 

I feel I may-be forgiven for mentioning that Mr. Rylands 
in his concluding remark expressed appreciation of the in- 
through 


terest and support given by “Office Appliances” 


the medium of this monthly letter. These remarks were 
expressed on behalf of the association 

Following a short interval when one was able to work up 
an appetite (if desired) we retired to the adjoining rooms 
annual dinner. The guest of the evening was Sir 
srittain, M. P., K. B. E., C. M. G., LL.D., 


amusing speech in proposing the toast of 


for the 
Harry who gave 
an exceedingly 
the association. I can’t do better than quote the opening 
paragraphs of Sir Harry Brittain’s speech: 
“Mr 
three 


something 


and gentlemen (There were 


way! V.E.jJ.) 


about this association 


Chairman, ladies 


only ladies, by the There must be 
very magnetic This is 
the first time for a very long while where I have been ac- 
companied by a circulating singer, and I promise I will, to 


remain stationary whilst I go 


(This remark was prompted by 


the best of my ability, 
through my performance 
one of the artists who moved in between the tables whilst 
singing! V.E.J.) 

“The first reason of many why I have the great privilege 
of being your guest tonight is the delightful friendship of 
a very great friend of mine who cannot be here tonight— 
Sir Humphrey Morgan. It is he who cast the original fly 
lor me. 


“IT should like 


one of my trips to 


to tell you a little story connected with 
New York. Whilst dining I got talk- 
ing to a gentleman, and somehow or other the conversa- 
tion was brought round to typewriters—of which I am 
sublimely ignorant—but I did mention that when traveling 
about the country my secretary always carried a — - 
Well he didn’t seem to be particularly enthusiastic and said, 
‘Well, Sir Harry, it may be a very good machine, but when 
I said, ‘I’m leaving by the Mauretania 


He replied, ‘I only ask because my name 


are you sailing?’ 
in the morning.’ 
is Mr 


in my state room. 


Next morning I found a portable typewriter 


“T brought the machine home with me and played about 
with it. I said I didn’t know much about typewriters, but 
I think the best is a baby ——— \merican 
That is the main reason why I am 


and gen- 
tlemen agree with me 
here tonight. 

“Then I got a charming invitation from Mr. Desborough, 
who sent me a verbatim report of the speeches of the last 
two gentlemen who had proposed this association. I will 
take an extract from one. The gentleman is well-known 
in the manufacturing world and a leading Quaker—Mr. O 
Rowntree. He starts off with a perfectly legitimate adver- 
tisement for chocolate, and then is apparently so rattled at 
having to address this audience that he finds a place where 
they sell ‘ready made’ speeches, which visit Mr. Rowntree 
very humourously described. 

“Last year you had my old friend Sir Charles Higham. 
He admits that at one period in 1917 he owed £1000. He 
said to his accountant, ‘What is the price of the front page 


of the Daily Mail?’ (I am always willing to encourage 
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anyone to take. the front page in anything!) His ac- 
countant looked astonished and said, ‘You are already 
£1000 in debt.’ He replied, ‘Never mind, we can still take 
the front page of the Daily Mail and in a few months can 
pay back the £1000.’ 

“Well, that is some of the material Mr. Desborough sup- 
plied me with to address the most intelligent audience in 
London. I wonder if you gentlemen really realise the ef- 
fect these wonderful efforts of yours have had spread over 
the past fifty years? In my humble opinion the fact that 
civilisation has been developed because of all these wonder- 
ful inventions of yours is, I am afraid, a slight illusion. 
Perhaps an unpopular thing to say at a gathering of this 
kind, but I am prepared to defend it.” 

The remainder of Sir Harry’s speech was nevertheless 
full of optimism and with a cheery encouragement to the 
trade to go forward in continued progress. 

Mr. W. G. Gledhill replied to this toast on behalf of his 
brother, Gilbert Gledhill, Esq., M. 
ably detained. 


P., who was unavoid- 


In between the speeches we had some delightful enter- 
tainment from Miss Lilian Keyes (soprano), and Leonard 


Henry (the well-known radio entertainer over here). 
Leonard Henry was up against a tough proposition—that 
is to make the audience sing and really let things go. It is 


a very difficult thing at a meeting entirely composed of 
men, with no ladies to brighten the atmosphere, to get that 
cheery atmosphere which Leonard Henry was endeavour- 
ing to produce. 

I really think that both the meeting and the dinner was 
one of the finest we have had since the inception of the 
Of course, I may be wrong—it may have been 
the company, or what accompanied the dinner, but most 


association. 


people seemed to think that it was a very successful eve- 
ning. —VEJ 
ean 
Theodore Muggli Meets Royal Dealers 
On August 20, Theodore Mugeli arranged a 
meeting in Zurich, Switzerland, where he introduced the 
new Royal typewriter to the dealers from all of Switzerland 


special 


Mr. Muggli gave the introductory 


and cities surrounding. 





Royal Organization in Switzerland at Unveiling of The New 
Model 8 Royal.—Standing left to right: Messrs. Merweger, 
Ducommun, Theo. Muggli, Jr.. Gubler, Trueb, kriedli, Naef, 
Haubensak, A. Muggli, Bovet and Sussly. Sitting left to right: 

Messrs. Vaihinger, Muller, W. Muggli and J. Bietenholz. 
address and then presented a complete demonstration of 
the machine, after which the dealers inspected it. It is 
stated that they were impressed with the many improve- 
ments. 

Some of the cities represented included Geneva, La 
Chaux-de-Fonds, Zurich, Olten, Locarno, Lucerne, Berne, 
Baden and Basle. 
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South Africa Stages Unique Typing Contest 


Business Show and Typewriting Contest Turns into Big 
Social Event in Johannesburg 


net, Miss M. J 


Vontsteen of Pretoria on Thursday evening, September 27, 


Typing at a speed of 73.4 words a minute, 


South 


won the \frican national typewriting speed cham- 


pionship in a final contest held in Johannesburg and par 
ticipated in by two young women from each of the follow 
ing cities: Pretoria, Durban, Bloemfontein, Capetown, Port 
Elizabeth, East London, Kimberley, Maritzburg, Salisbury, 
Bulawayo and Windhoek, while Johannesburg was repre 
finalists because in the preliminary contest 


third 


sented by thre« 
three of the 
decimal point! 

Although the 
achieved in ¢hampionship contests in the United States, the 
function was nevertheless a brilliant success. No less than 
Union of South Africa were rep 
Some of the finalists had 


participants tied for first place to the 


speed attained was not quite equal to that 


thirty-two centers in the 
resented in the preliminary tests 


to travel from points 1,500 miles distant 


The big contest followed antecedent events in each of 
the cities participating, and required months of caretul 
preparation Che contests were organized by The Star, a 


leading newspaper of the Transvaal, eleven associated 
newspapers in the above mentioned centers, and the Tech 
nical College, East London, which made a valuable contri 
bution to the success of the contest 

At the typewriting championship contest 2,365 persons 
were present, while over 20,000 people visited the Ofhc« 
Equipment Exhibition. Tabulation of results showed that 
over $100,000 worth of business was booked during the two 
interesting event 

Lord Mayor Opens Exposition 

What The Star well terms “the festival,” began officially 
at ten o’clock A. M 
the Mayor of Johannesburg, Mr. D 
dent of 


South Atrican 


day Ss of the 


on Wednesday, September 26, when 
Penry Roberts, presi 
the National championship contest, opened th« 
['ypewriting and Business Equipment Exhi 


Hall. Here 


mechanization of the modern office 


bition in the Selborne visitors were able to 


see something of the 
ways in which machines have supplanted 
work Che 
addressing, franking, bookkeeping, ele« 


and the many 


hands in ofhes value of the exhibits, which in 


cluded calculating, 
tabulating and di 
£30,000 


tric accounting, folding, duplicating, 


tating machines and the like was approximately 
Here for two days experts in office efficiency methods were 
interviewed and here a liberal education in the clerical side 
of commerce awaited those who cared to avail themselves 
of it 
fifteen applicants had to be disappointed 

“The Modern Office’—a la Heath 
the humorous side of the exhibition, one of the 
lights to 


prov ide an appropri 


The demand for stand space was so considerable that 
Robinson—provided 
“ovadgets” 
arrangement of colored indicate the 
Visitors were asked to 
A portable typewriter was given 


being an 


mood 


boss’ 
ate name for the exhibit 


to the person who suggested the most acceptable desig 


nation 


The small competition fee charged, together with all 


other proceeds derived from the national chairmanship, 


went to the Star Seaside Fund, a charity sponsored by that 


newspape! 


In advance of the big typewriting contest elaborate prep 


arations were made. Officers and committees made up of 


the most prominent officials, business men, school men, and 


t 


leaders in the social life of Johannesburg assisted in the 
work and the best local talent of the city carried through 
the feature events of the national contest An elaborate 


printed program with flexible covers having a mottled back 


ground ornamented with the symbolical winged hand hov 
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ering over typewriter keys was prepared, bearing portraits 
of the patron of the contest, His Excellency, the Governor- 
General, Earl of Clarendon, P. C., G. C. M. G,; 


Prime Minister, General the Honorable J. B 


vice- 
patrons, the 
M. Hertzog; the Minister of Justice, General the Right 
Honorable J. C. Smuts, P. C., C. H., K. C., D. T. D., and 
the president of the championship, His Worship, the Mayor 
of Johannesburg, Councillor D. Penry Roberts 

One page of the program bears Mayor Roberts’ likeness 
in his robes of office, and presents his “president’s wel- 
come,” in which, as Mayor of the city and president of the 
First South African National Typewriting Speed Champi- 
onship, he extended to finalists a warm welcome to Jo- 
hannesburg. He brought out the fact that the 
of the finalists in qualifying for the big event was of valuc 
Even 


very effort 


to themselves as well as to South Africa generally 
those who failed to make the final contests took away from 
greater keenness and a higher level of effi- 
Another page 
beautiful solid 


the experience 


ciency than they had before they entered 


of the program presents a picture of the 
silver trophy showing a winged hand hovering over type- 
This trophy became the permanent property 


Another picture 


writer keys 


of the shows the 


winner of the contest 


great stage set-piece symbolical of Commerce, Typewrit- 
ing and the Championship, illuminated by lights giving 30,- 
000 candlepower. This immense set piece erected on the 
stage of the City Hall was sixty-three feet long and thirty- 
five feet high. A circle surrounding the symbolical winged 
hand consisted of a tube, neon-lighted. It was the largest 
set piece ever erected in South Africa. 

those of the 


National 


Portraits of all the finalists were shown, also 
eight vice-presidents and executive officials of the 
Championship, among whom Robert Gunn, chairman of the 
Championship Council and Supervising Adjudicator, and 
Charles S. Playfair, organizer of the National Champion- 
ship and South African Exhibition, 


performed Herculean labors to make the event a success. 


Susiness Equipment 
\ group picture on one of the later pages showed like- 
nesses of those who participated in the first Transvaal 
Junior Speed Championship 
The advertising pages of the freely pat- 
ronized, and the book was sold at a shilling the copy. 
| National Championship was of more 
different 
Conservatively calculated the 
12,000 hours of 


were 


program wert 


[The story of the 


than a little interest Twenty-seven thousand 


units of printing were used 
competing put in over practice. 
Thirty-two South African 


sented in the preliminary tests, and over one thousand new 


typists 
towns and cities repre- 
machines were loaned out to typists without charge by the 
f South Africa. On 
finals, a staff of one hundred twenty per- 
enter- 


trade 


members of the typewriter 
the night of the 
The finalists were elaborately 


September 28 in- 


sons was on duty 
tained every day from September 26 to 
entertainment included the opening of the 
Hall on September 26; 
Johannesburg at her apartments in 


Hall: luncheon with the 


clusive Che 


exhibition at Selborne morning tea 


with the Mayoress ot 


the City typewriting champion- 
motor tour with tea in 


African Con- 


ship council, Grand National hotel; 
the country and in the evening, guests of the 
solidated Theatres at the 
entertainment was given 
Flying Club and in the 


Colosseum, where an interesting 
On Thursday, the girls were the 
guests of the Rand evening the 
championship contest was held 


W hile the 


ballet presented the human typewriter keyboard in which 


judges were marking the papers, a beautiful 
[Then there was a choir of 


other ballet 


fifty-two dancers took part 
Home [Two 


sixty boys from St. George's 
[Transvaal Junior Championship Con- 


four 


dancers followed the 
girls from Johannesburg and 


test in which twenty 
from Pretoria participated 
National Type- 


On Friday evening, September 28, the 




















writing Ball was held in the City Hall, following a motor 
Mrs 


afternoon 


tour of Pretoria as the guests of the Mayoress, Ivan 
Star’s office 


Star’s Home 


Solomon, and a visit to The whert 


tea was served in the Economics department. 
Che ball was a brilliant culmination o! several days of de- 
lightful happenings 
] 


Prizes were presented by His Excel 


. oO larendon 
ency the Governor! General, the Earl t Clare 


| of fifty of Johan 
Che work of three months on the part of hity f J 


nesbure’s leading hostesses came to a climax with the ball, 
which was attended by the entire pt rsonnel of the contest 
and the Crovernor! General and Mavor and May« ress | 14 


41 


The South African Typewriter Championship 
Contest in Pictures. 
In the upper picture is Miss M. J. Vontsteen 
receiving the National Trophy from the Earl 
of Clarendon, Governor General of South 
Africa. 
In the center picture are the prize winning 
typists with the Mayor and Mayoress and 
contest officials. Front row left to right: 
Counsellor D. Perry Roberts, Mayor of 
Johannesburg, president of the champion- 
ship; Miss M. J. Vontsteen, champion; Mrs. 
Perry Roberts, “Mayoress”; Miss W. Hope 
of Durban, second place winner. Back row 
left to right: Miss Violet Bannerman of 
Bloemfontain, third place winner; Mr. B. 
Gunn, chairman of the Council; Miss Gladys 
Hands of Johannesburg, fourth place winner; 
Mr. C. S. Mayfair, Organizer; Miss Nora 
Noonan of Capetown, fifth place winner; 
Mr. W. G. Fishburne, Member of Council; 
Miss A. Smith of Capetown, sixth place 
winner, and Mr. H. M. Marshall, timekeeper. 
The lower picture is a general view of the 
contest hall. 





hall was elaborately ornamented, and 
South African finalists were of course the 
guests of honor On this occasion the 
ballet was again presented. 
The Winning Contestants 

The Mayor of Johannesburg on Thurs 
day evening announced the winners of the 
big contest as follows: First, Miss M. J 
Vontsteen Remington type- 
writer, 73.4 words a minute; second, Miss 
Winifred G. Hope (Durban) Underwood 
typewriter, 70.7 words per minute; third, 
Miss Violet (Bloemfontain) 
L. C. Smith typewriter, 70.3 words a min- 
ute; fourth, Miss Gladys Hands (Johan- 
nesburg) Bar-Lock typewriter, 70.2 words 
a minute; fifth, Miss Nora Noonan (Cape- 
town) Underwood typewriter, 68.6 words 
a minute; sixth, Miss A. Smith (Cape- 
Bar-Lock, 67 words a minute. 

At the close of the contest, the Mayor 
paid a warm tribute to the contestants 


(Pretoria) 


Bannerman 


town) 


and to all those who had attempted to 
qualify for the event and commended the 
motive of the organizers, the Star Sea- 
side Fund. He eloquently presented the 
advantages of the typewriting machine 
and said that the committee was grateful 
to the members of the trade for their co- 
operation and assistance. The members 
of the typewriting trade in Johannesburg 
loaned out value of 


£40,000 which was a generous contribu- 


machines to the 


tion to the success of the competitions 
The Star of Friday morning, September 
28, published a report of the contest and 


an interview with the champion, Miss 
Vontsteen, and with the Junior champion, 
Miss N. M. Byrne. 


Nore.—/t was about thirty years ago when George H. Patter 
son, founder of Office Appliances, conceived the idea of an 
International Typewriting Contest for speed and accuracy. Out 
of that idea grew the series of contests conducted by Office 
Ippliances which for many years at successive Annual Business 
Shows kept interest at fever heat among thousands of typists 
and contributed greatly to the more general development of 
speed and skill in typing. One mcentive was possession of the 
great Office Appliances silver trophy which was held by succes- 


sive champions whose names were engraved thereon. 
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Business Shows kept interest at fever heat among thousands 
of typists and contributed greatly to the more general develop- 
ment of speed and skill in typing. One incentive was the pos 
session of the great Office Appliances silver trophy which was 
held by successive champions whose names were engraved 
thercon. The possession of this trophy was a coveted honor, 
signalizing the topmost proficiency in one of the world’s essen 
tial arts 
oe 
Department of New Inventions Established by 
Leipzig Fair 
lo encourage the development of inventive genius and 
to foster new inventions a special exhibition of new inven 
tions open to the world has been established by the 
Leipzig Trade Fair of Leipzig, Germany Particular at 
tention will be given to such inventions and novelties as 
have not yet been exploited industrially Inventors who 
cannot afford to seek markets, or advertise their ideas, or 
even attend the Fair, are given assurance that their ideas 
will be presented by impartial experts 
Che displays will be so arranged that every invention of 
merit will be demonstrated to the best possible advantage 
The United States office of the Leipzig Trade Fair, Inc., 
is at 10 East Fortieth street, New York City. 
~> 
First Office Machine Show in Finland 
Che Office Machine Exhibition is said to have been the 
first office machine show ever to have been held in Fin 
land The recent exhibition proved so interesting and 
valuable that it will be repeated in succeeding years 
One of the outstanding exhibits was that of Osakeyhtio 
Konttoritarpeita, Royal dealers in Finland. The new Royal 
was received with much interest 
Among the distinguished persons who attended the 
show were Mr. Killinen, Minister of Trade and Industry 
~ . 
How Our Strikes Appear to a Briton 
Anglo-American News (publication of the American 
Chamber of Commerce in London) quoted the following 
from an Aberdeen newspaper regarding strikes in the 
United States ‘A well organized strike in the U. S. A, is 
often the first cousin to a civil war If you happen to 
venture out of the military area, the guards manhandle 
you If you survive their beating, you were thrown into 
jail without any questions being asked. If, on the other 
hand, you gave a strikebreaker the time of the day and you 
were seen doing it, your life was not worth very much.” 
~~ 
Details Regarding Brussels Fair of 1935 
An article on Page 52 of the November issue of Office 
Appliances reported the progress made on the Brussels 
Fair of 1935. Commerce Reports states that administra 
tive details concerning this fair can be obtained in the 
United States from the commercial counsellor of the Bel 
gian embassy, 342 Madison avenue, New York, N. Y 
~ 
Royal Writing Machine Exhibit at Berlin 
During the recent International Berlin Exhibition, the 
Royal Schreibmaschinen presented a display of their own 
running concurrently with another exhibit. Royal dealers 
from all sections of Germany paid a visit to this booth 
where they studied the new features introduced by the 
Royal \ buffet served refreshments Royal machines 
were also displayed in the lobby of the Haus Vaterland 
Arthur E. Davis, treasurer of the Royal Typewriter 
Company, Inc., was in Germany at the time of the exhibi 
tion, and was impressed by the friendly, cooperative spirit 


shown by dealers 
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Additional Pictures of Exhibits at the International Office Ex- 

position Held in Berlin recently.—Top, Europa Schriebmaschi- 

nen A.G., Erfurt, Germany. Next to top, Herman Herdegen G. 

m. b. H., Berlin, Germany. Third from top, Deutsche Tele- 

Phonwerke u. Kabelindustrie, A.G.. Berlin, Germany. Bottom, 

“Definitiv” Kontroll-Buchhaltung, G. m. b. H., Berlin-Weisensee, 
Germany. 
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The Model H Royal Typewriter on Display at the International 
Office Exhibition._The machines were all furnished by the 
Royal Schriebmaschinen G. m. b. H., Berlin, Germany. 
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l. Standard Deutsche 
Sichtkartei G. m. b. H. 
Berlin, manufacturers of 
visible records. 


fF 








2. Four expert salesmen 
on the Mercedes staff. 
The endeavors of these 
four men during the ex- 
position contributed 
largely to the big Mer- 
cedes sales volume which 
included 5,500 portable 
typewriters. From left to 
right, the men are Messrs. 
Bumerstedt, Ullman, 
Solm, and van Wersch. 





3. Presscarbon G.m.b. 
H., Berlin, manufacturers 
of adhesive carbon-papers. 


4. Machinenfabrik Kap- 
pel G. m. b. H., Chem- 
nitz, manufacturers of the 
Kappel-Fips portable 
typewriter. 


5. Wolf Netter & Jacobi- 
Werke K. G.. Berlin, 
manufacturers of steel 
furniture, library appli- 
ances, etc. 





6. National-Krupp-Reg- 
istrierkassen G. m. b. H. 
Berlin. 

7. Greif-Werke AG Gos- 
lar a.H.. manufacturers 
of carbons, ribbons, dupli- 
cators, duplicating inks, 
etc. 





8. Neue Geldzahlmaschi- 
nen Gesellschaft, Berlin, 
manufacturers of coin 
sorting and counting ma- 
chines. 


9. Fotokopist, Berlin, 
Germany, manufacturers 
of Photocopying ma- 
chines. 


10. Mauser-Werke A. G. 
Oberndorf a. Neckar, 
manufacturers of the Mau- 
ser ten key adding ma- 
chine. 


ll. Siemens & Halske 
A. G., Berlin. 


12. Deutsche Under- 
wood Elliott Fisher G.m. 


b. H., Berlin. 


>| ¢ 4 et 13. Gunther Wagner, 
— : Hannover, manufacturers 

of office supplies under 

A eT NIGSLUTTER the trade name Pelikan. 


14. Roto-U. Debego- 
TT Werke A.G., Konigslut- 

ter, manufacturers of du- 
plicators, folding ma- 
chines and addressing ma- 
chines. 












Ij_ ROTO-U.DEBEGO-WERKE 
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15. Hinz Organisation, 
Berlin, manufacturers of 
general office appliance 
lines. 


16. Alfred Ransmayer & 
Albert Rodrian, Berlin 
S.O. 16, makers of type- 
writer types and manu- 
facturers of typewriter 
and calculator accessories. 
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Five Australians Aggregate Century and a Half of 
Service 
Phe illustration herewith shows five young men all on the 


sunny side of fifty who aggregate between them one hun 


dred fifty years of service in the Australian typewriter 


They are all directors and executives in the ons 


trade 


a: 
@ “=  » —_- “ % a 
wt ' —— a Fae ath 





Quintet of Australian Typewriter Veterans. Five men from the 
Australian organization of L. C. Smith and Corona number a 
century and a half of service. Left to right: Alan Skerritt, gen- 
eral manager at Adelaide, twenty-four years; Fred Lyons, gen- 
eral manager at Melbourne, twenty-seven years; Nat Langtry, 
general manager at Brisbane, thirty-three years; Hal Hoven- 
dene, general sales manager for Australia, thirty-one years; A. 
B. Mackenzie, managing director for Australia, thirty-five years. 


company which is perhaps quite as remarkable as their 


Recently they met in Sydney, Australia, 
annual meeting and conference of Macdougall’s Ltd., 
handles L. C. Smith and Corona products in 


pe riod of service 
at the 


a house whicl 


Sales Executives and Repre- 
sentatives of the Adrema- 
Export G.m.b.H., Berlin, Ger- 
many, Pictured During the 
Recent |. B. A. Exposition. 
Adrema representatives from 
the following countries were 
present: Austria, Belgium, 
Bulgaria, Czechoslovakia, 
Denmark, Englend, Finland, 
France, Holland, Italy, Jugo- 
slavia, Norway, Poland, 
Rumania, Spain, Sweden, 
Switzerland, and Turkey. 















OFFICE APPLIANCES 


the big island continent with its area of 2,974,581 square 
miles, which is larger than the United States of America, 
including Alaska. 

The babies of the team are Alan Skerritt and Hal Ho 
vendene, who are aged thirty-nine and forty-three years 
respectively. In Australia they start young and stay en- 
thusiastic. 

Mr. Mackenzie’s policy is “only those who have served 


and know can direct” and this policy has been borne out 
Macdougall’s Ltd They climbed 
out of the world depression showing figures which must 
of the older countries 

Smith 


by the success of have 
be an inspiration to some 

Recently the Canadian plant of the L. ¢ 
Corona organization worked full time on the biggest order 


and 
for L. C. Smiths and Coronas that has ever been placed 
by the Australian organization 

Mr. Mackenzie of his team can 
the time when they 
They have 
which has brought increased writing power to their great 


look back to 


Sholes 


and some 
sold the Caligraph and the 
sold and serviced each succeeding instrument 
territory 

Their considered opinion is that there has never been a 
more opportune time to place fine typewriters in the hands 
of buyers 

> 
Travel Spent on Organization Work 

Che British Stationer published an article on the activi- 
Great Britain and 
of the 
visited Dor 


ties of the Stationers Association of 
Ireland, by Mr. F. C. Guildford, 


Association 


chairman Council of 


the Stationers In his travels he 


chester, and was told that in the early stages of organi- 
Mansford traveled 5,000 miles to secure support 


Which is 


zation Mr 
for the 
the “tight littl 


organization considerable mileage on 
island.” 

—~» 

Gold Medal Presented to Stationer 

Miss Olive Keywood, Nottingham, 

sented with a gold medal for her high standing in passing 
to the She 
passed with honors the preliminary and intermediate grades 
Worshipful Company of Sta 


England, was pre- 


advanced grade of assistant class stationer. 


in the examination of the 
tioners and Newspaper Makers 
—— 

Prince of Wales Heads Stationers’ Association 
of Wales has consented to continue in office 
as master of the Worshipful Company of 
Newspaper Makers for The 
tioner states further that the prince will preside at the 1934 
He is also scheduled to preside 


| he Prine ¢ 
Stationers and 
sritish Sta 


another year 


dinner held this month 
at the 1935 dinner. 
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Efficient Machines Produce GF File Folders 


The General Fireproofing Company of Youngstown, 


fact ry a 
folders 


Ohio, recently put in operation at its immense 


remarkable machine for the fabrication of filing 


This machine—one of those here illustrated—is automati 





Production Machinery in the Filing Supplies Department 

of The General Fireproofing Company Factory in Y oungs- 

town, Ohio.—The upper picture is of a machine that 

automatically feeds, trims, scores, prints, reinforces, tabs, 

folds, and counts folders at high speed. The center pic- 

ture shows the print shop and the lower picture a battery 
of tabbing machines. 


cally fed, and trims, scores, prints, reinforces, tabs, folds 
and counts folders at the astonishing speed of ten thou- 
sand an hour. The machine requires the attention of only 
one operator 

Another illustration 
Here is n 


pictures a portion of the printing 


department ted the composing booth and a bat- 
tery of presses. 

A third illustration shows a battery of tabbing machines 
which handle plain, celluloid and metal tabs. 

The 
which they call the Super-System. 
use in connection with the company’s new Super-Filer—a 


produced a new filing system 
It was brought out for 


company has just 


line of vertical filing cabinets having unusual features. 

Recent reports from The General Fireproofing Company 
indicate that its filing supplies department is running at 
as high a peak as has ever been attained 
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H. W. Merritt Passes Away 

H. W. Merritt, mechanical engineer for the L. C. Smith 
& Corona Typewriters Inc., passed away at Syracuse, N. Y., 
November 20. He had been associated with the L. C. 
Smith organization almost thirty years. He was seventy- 
Previously he had been general manager 
of the Monarch Typewriter Company. One of his early 
achievements was the Merritt typewriter. He had also 
been general manager of the Densmore Typewriter Com- 


nine years old. 


pany. 

Surviving are his widow, Mrs. Grace E. Merritt; one 
daughter, Mrs. Warren D. Campbell, Weston, Mass.; two 
sons, Fred L. Merritt, Syracuse, and Malcolm Merritt of 
Fort Wayne, Ind.; one Mortimer G. Merritt, 
Rome; and eight grandchildren. 

In the passing of Mr. Merritt the typewriter field loses 
another one of the early workers in the modern typewriter 
field. 


brother, 


omnasiitielitiiieaaite’ 
G. E. Hancock, Prominent in Typewriter World, 
Dies in Richmond, Va. 

Gratton E. Hancock, one of the best known and re 
spected men in the typewriter industry, died at his home 
in Richmond, Virginia, on November 20 from a heart at- 
tack. He had been ill for several weeks. 

Mr. Hancock began his career in the typewriter business 
in November, 1901, with the Smith Premier Typewriter 
Company at Syracuse, New York. After some time at 
headquarters, he was put in charge of the Williamsport, 
Pennsylvania, district. Following this appointment, he 
was made manager of the Smith Premier branch at Toledo, 
Ohio, and later held a like position at Denver, Colorado. 

When, in 1912, the Smith Premier and Remington inter- 
ests were merged, Mr. Hancock was made manager for 
the Remington Typewriter Company branch at Salt Lake 
City, Utah. Later he was sent back to Denver, managing 
the Remington office in that city with signal success until 
he was made assistant sales manager in New York, and 
soon thereafter became sales manager. 

In 1928 he was transferred to London, England, as Rem- 
ington Managing Director. He held this position until 
1932, when he returned to the United States and for some 
months was connected with the Foreign Department of 
Remington Rand, Inc., at Buffalo. He resigned this posi- 
tion late in 1932. 

Mr. Hancock was for several years one of the most ac- 
tive members of the Office Equipment Manufacturers In- 
stitute, and was president of that organization in 1926 
and 1927. He was a man of clear mind and constructive 





The Late G. E. Hancock 


ideas, and was distinguished for kindliness and charm of 
personality. 

He is survived by his widow, one son and two daugh- 
ters, to whom sympathy is extended in their bereavement. 
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Ready to Deliver 
a Big Underwood 
Order. Above 
are the likenesses 
of R. E. Day, left, 
and H. V. Roper, 
salesman at Mr. 
Day's agency in 


Ames Talks to Illinois and lowa Typewriter Men 

At the meeting of the Illinois and lowa Central Typs 
writer and Machine Dealers Association at the 
Blackhawk hotel, Davenport, on November 20, A. R. Ames 


()thce 


of the Ames Supply Company, Chicago, gave an interest- 
ing address. A fine representation turned out to hear Mr 
Ames’ remarks Among the subtopics were “Giving the 


Manufacturer a Break”: “Selling Merchandise at a Profit”: 
“Holding Your Old Customers and Getting New,” etc., all 


brought out with Mr. Ames’ usual vigor 





4. R. Ames 


Dealer associations have been formed all over the coun 
try and always have asked for cooperation from the manu 
facturers, meaning in many cases special favors, privileges 


and concessions [The manufacturers, realizing that their 
natural outlet is through a distributive and service organi 
zation such as the dealer provides, were much in accord 
with any plan which would assist the dealer, at the same 
time taking into consideration the fact that the customer 
comes first [The customer in buying equipment is not 
merely helping some salesman to pay his grocery bill. He 
is buying a piece of equipment designed to fill an existing 
need and to increase office efficiency. The customer looks 
to the manufacturer to see that he receives full value from 
Thus the 


manufacturer has willingly cooperated with the dealer in 


his dollar, both in merchandise and service 


every way he can. From the manufacturer's end, coopera 
tion is desired from the dealer, who should conduct his 
business so as to retain the confidence of the customer 

Price cutting by dealers has resulted in lack of customer 
seeking other outlets, 


confidence and in manufacturers 


establishment of direct selling offices 


dealer felt that the manufacturer 


preferably by the 
On the other hand, the 
had encouraged him to create and build the business and 
that then, when it became desirable, stepped in with his own 
company office to “get the gravy Such was not the case, 
because many direct offices were operated at a loss in or- 
der to give the customer the service to which he is entitled 
were the slogan of 


[f “selling merchandise at a profit” 


the dealers instead of “get the business,” harmony would 


Staunton, Va., as 
they make ready 
to deliver twenty 
6/11 Underwoods 
to the Bridgewa- 
ter high school, 
Bridgewater, Va. 


dealer could demand and receive almost 


prevail and the 


anything he wanted. Indeed, from the dealer’s own stand 


point, it is more desirable to make a profit than simply 


to get the business. The dealer will say, “Well, I took 
that piece of business from so-and-so.” He did Also, 
he took away from himself all hope of making a profit 
from that particular customer, who, having once broken 


down the price, holds the whip hand and will never allow 
the dealer to get the price back to the former level. The 
word spreads and he finds that other customers ask and 
expect to receive the same price privileges and reductions 
One can always lower prices, but it is not so easy to get 
them back again. That is a different story 


“Holding Your 
subtitle in Mr 


Present Customers and Getting More’ 


was another Ames’ interesting talk. He 
said that a large percentage of price-cutting has been done 
to obtaining more W hat 
holding the old customers If the 


naturally 


with a view customers really 


counts, however, is 


dealer can do that, new customers will come 


Devoting time and ability to serving the customers the 


dealer has in the best possible manner will always pay the 
best dividends. It is not necessary to cut prices, nor do 


you have to sell them yourself or your house over again 


Sometimes special concessions are offered to new custom 
ers, while the old customers are left out in the rain. If 
the dealer has any concession to offer, let him give it to 
the customers who are entitled to it, who have built up 
his business by their loyalty and patronage. Such a pro 
gram will do more to increase business in a solid way 


+ 


than any special offer that could possibly be t 


iought of 
Satisfied customers will talk to others, and this is better 
advertising than any sales letter 

Mr. Ames advised a program of cooperation. If dealers 
would cooperate with manufacturers by holding prices at 
their proper level, manufacturers would willingly put their 
dealers would be first to 


shoulders to the wheel and the 


benefit 
At the conclusion of his talk, Mr. Ames received the 
hearty congratulations of his hearers 


<i  - 
New Graff Price List in Four Colors 
Che George B. Graff Company of Cambridge, Massachu- 
By the 


use of four colors they have secured a twelve-color effect 


setts, has just issued a new four-color price list 


a strikingly attractive piece of printing 
All of the lines listed, such as Graffco time-saving de- 


vices, including signals, “index tabs, maptacks, marking 


tacks, 
cessities of like order, stand out in their original colors, 
The Graffco Patch Placer for 


Hi-Speed rulers, thumb tacks and other office ne- 


and make a pleasing array 
reinforcing the punched holes in loose leaf sheets is one 
of the conveniences that should not be forgotten. 

The Graff people deserve compliments upon a simple 
thing done exceedingly well, even to the straight printing 


and type selection. 
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A Book on the Gold Standard 
Office Appliances acknowledges with thanks a book en- 
titled The Rise and Fall of the Gold Standard, written by 
Morgan-Webb, M.A., C.I.E., 
chancellor of India, and distributed 
United States by the Committee for the Nation, 205 
New York, N. Y., of 
Rand, Jr., is chairman. The volume 
Rand, Jr., 


book gives an historical discussion 


Sir Charles formerly vice- 
Rangoon university, 
in the 
East 


committee James H 


Forty-second street, which 


at hand was sent by Mr with the compliments 
of his company. The 
of the adoption of the gold standard and the reasons there- 
standard and the dollar 


for, and discusses the managed 


standard. There is a chapter on Hoarding, and chapters on 
Stabilization, The Fall of the Gold Standard and The 
Sterling-Dollar Standard, which is described as a new 


working currency [There is a discussion of the method 
adopted by Great Britain which is based on a Price Index 
instead of a gold standard. 

The book is recommended to those who are interested 
agrees or dis- 


in the study of money, and whether one 


agrees with the conclusions, he will find it a work of much 


interest 
Business Show Celebrates Enlargement of Santa Fe 
House 


The Santa Fe Book & Stationery Company, Inc., Santa 
Fe, New Mexico, 


making it one of the most modern office supply and 


recently enlarged and remodeled its 
store, 
equipment establishments in the Southwest. To celebrate 


the completion of the work the company held an up-to- 
The follow- 


of office appliances, office furniture, 


date business show on October 18, 19 and 20 
ing special exhibits 
machines, etc., demonstrated: Equipment and 


were sup- 


plies of The Globe-Wernicke Company; Royal typewrit- 
ers, standard and portable; Edison-Dick Mimeographs and 
machines; the 


Mimeograph processes; Elliott addressing 


Ediphone of Thomas A. Edison, Inc., and United auto- 


graphic registers, etc. 

The show was visited by about 250 local business exec- 
utives and by practically all of the state officials, headed 
by the governor; also by a number of students from the 
Santa Fe high school, St 


Academy 


Michael’s College and the Loretta 


Several factory representatives were present to assist in 


the demonstration of the machines 


The company received many beautiful floral offerings 


and many compliments on 








the success of the affair 
There was much enthu- 
siasm among the visitors 





and each one was given an 


appropriate souvenir 





The Santa Fe Book & 
Stationery Company, Inc., 
is the authorized Globe- 





Wernicke dealer in Santa 
Hibbard, 


western manager for The 





Fe, and John B 
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News of the Northwest Travelers 


From Fred. C. Schaefer 

Merill Hasty, of Sengbusch, is back on the job after a 
recent operation and will cover his territory as usual. 

* * . 

George Willig, one of the first members of the North- 
west Travelers Club, has taken a position with the P. F. 
Volland Greeting Card Company and is again back on his 
travelers wish him the best of 


old territory. Fellow 


success. 
a * * 

Mrs. Korby, widow of the late Oliver Korby, is now 
working for the A. & E. Supply Company, of Duluth, 
Minn., the same firm with which Mr. Korby was associated 
for many years as buyer. 

>: a 

Wallace Margulis, retail store manager for the McClain 
& Hedman Company, of St. Paul, Minn., was married on 
October 21 to Miss Bertha Shamberg of Chicago. The 
took place at the Belden-Stratford hotel, in 
Mr. and Mrs. Margulis will make their home in 


wedding 

Chicago. 

St. Paul. 
+ * * 

The annual banquet of the Twin City Stationers will be 
held on Saturday, January 26, at the Radisson hotel, Min- 
neapolis. Art Grayston of the Thomas & Grayston Com- 
pany, and Ed. Hansen of the Miller-Davis Company, Min- 
neapolis, comprise the committee on arrangements. 

* +. * 

The Holden-Kahler Company of Cedar Rapids, lowa, are 
making extensive improvements in the arrangement of 
their store. Glass open display will be carried down the 
entire length of one side of the store and another row of 
tables will be arranged down the center of the store. The 
Holden-Kahler Company have used some open display 
for several years and feel that results warrant additional 
display of this kind. 

+ * . 

Mr. and Mrs. Homer Jacquin of Peoria, Illinois, visited 
the new home of George F. Hanson of the Wilson-Jones 
Company at 8700 Jackson Park boulevard, Wauwautosa, 
Wisconsin, on November 17 and 18. Wauwautosa is a 
suburb of Milwaukee. Mr. Jacquin met several old friends 
while in Milwaukee—travelers who had formerly made 
Peoria 





———— 


Royal’s Foreign Man- 
ager Returns from 
Cuban Trip 


Joseph Ryan, manager 
of the foreign department 
of the Royal Typewriter 
Company, Inc., New York 
City, recently returned to 
the home office after a visit 
to the island of Cuba on 
business with some of the 











Globe-Wernicke 


pany, 


_om- 


was among those 





present 


Views of the Store of the Santa 
Fe Book and Stationery Com- 
pany, Now One of the Most 
Attractive Stores of Its Kind 
in the Southwest.—The lower 
picture shows the store as it 
appeared after a recent re- 
modeling. The upper picture 





















dealers in that republic 
He was away about ten 
days. 
accented 
presents a view of the business 
show conducted in the store 
recently. In the inset may be 
glimpsed a portion of the busi- 
ness show in which the A. B. 
Dick Mimeograph and other 
machines were featured. 
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REPORT OF IMPORTANT EVENTS AND ACCOUNT OF NOTEWORTHY ACTIV- 





ITIES FOR THE MONTH IN 


EVERY 


DIVISION OF THE INDUSTRY 








ano 





CLLLANY 





—o 


Simler Buys American Writing Machine Company 





Henry Simler, for many years connected in various 
capacities with the Remington Rand and the American 
W riting Machine rganizations, has purchased utright 

Henry Simler 
from Remington Rand, Inc., all of the stock of the Amer 
ican Writing Machine Company and now controls that 


organization 
Mr. Simler 


there will be no 


states in his preliminary announcement that 
radical change in the operation of the com- 
sales 


to operate according to the 


effect 


pany which will continue 


policies and rules now in until further announcs 


ment 


The officers of the company are Henry Simler, presi 


dent; C. R. Underwood, vice-president and secretary, and 
H. B. Fredin, treasurer 
Henry Simler started in the typewriter business as a 


Remington Typewriter Company at the 
Detroit 


salesman for the 


Chicago office in 1898. He was made manager at 


in 1904, at Indianapolis in 1906, St 
De troit 


Louis in 1908 and was 
manager of the 1911. The 
called into the executive depart 

New York City, 


Canadian sales man 


reappointed office in 


following year he was 


ment of the where he re 


Remington in 


mained six years, when he was mads 


ager. In 1923 was made vice-president of the American 


and 


Newark, N. J., 


1925 


Writing was put 
in complete 

( Roy | 
1901 as a manager of the 
Writing Machine Company at Atlanta in 1910 


New York City in an executive 


Machine Company at 


charge of the company in 
} 


started in the business 


nderwood typewriter 


about salesman He became 


American 
and came to capacity in 


1914 


pany’s New 


[Two years later he was made manager of the com 


York office In 1920, he 
Newark and has been identified wit! 


returned to executive 
duties in the plant at 
since 


first 


the company ever 


H. B. Fredin’s connection with the typewriter in 


dustry occurred in July, 1925, when he became associated 
with the Remington Typewriter Company at their factory 
in Ilion, New York. From there he was transferred to 
the plant of the American Writing Machine Company at 
Newark, New Jersey, where he handled various duties 
throughout the office In November, 1924, he was ap 


pointed assistant auditor of the American Writing Machine 


Company, and in June, 1930, he was appointed auditor and 


which post he has held 


elected treasurer of the company, 


ever since. It is understood that for the present Mr. Fredin 
will remain in Buffalo 
-— 
Koch, President ; Coupe, Secretary, Felt & Tarrant 
\t a meeting of directors of the Felt & Tarrant Manu 
facturing Company, Chicago, for the election of officers, 


Raymond J. Koch was elected president to succeed Wil 


liam F. Babco k, deceased George J Coupe was chosen 


secretar) 





After graduation from Armour Institute of Technology. 
Raymond J. Koch 
Mr. Koch engaged in railroad engineering work Later, 


El ctr 


Company and after ten years of service ther 


Ventilating 


ré signed in 


turning to industry, he joined the Ilg 
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1928 as assistant treasurer to accept employment with the 


Comptometer organization. Two years thereafter he was 
elected secretary and treasurer of the company 
Mr. Koch brings to the duties « 


background of technical training and executive experience 


f his new position a fine 


in the practical affairs of business 


Mr. Coupe has long been associated with the company 
unting department 

> 
Transfers by Berger Organization 


been made in the 


as head of the acx 


have sales organiza 
tion of The Berger Manufacturing Company Elliot M 
Underwood has been appointed manager of the New York 
branch He 


manufacturers in the 


DEVE ral chang« . 


was associated formerly with several other 


metal office furniture field and has 
also operated his own business, with offices in Detroit and 


in New York. Mr 
tects and contractors in New York City 


Underwood is well known to the archi 








Charles E. Howes has been transferred from New York, 
~ 
Elliot M. Underwood 
where he was branch manager. He has taken charge of 


York, 


Mr. Howes was manager of the Chicago branch; he has 


the special sales division. Before moving to New 


been connected with “Berloy” thirteen vears 


~~ - 

Krumweide Heads Aigner Sales Department 
Elmer Krumweide, who is well known in the loose leaf 
and office equipment trade of the mid-western section, has 
been appointed sales manager of the G. J. Aigner Com- 
pany of Chicago, manufacturers of indexing devices, loos« 
leat specialties and other lines. Mr. Krumweide will still 
carry on his duties as middle western field representative 
of the Art Steel Company, New York City; 
Furniture Company, Chicago; H. Z. Mallen & Co., 


A. Wagner, Wind Gap, Pennsylvania 


Commercial 
Chicago, 


and R 


i ae - 
Mystery Surrounds Neva-Clog 
Neva-Clog Products, Inc., of Bridgeport, Conn., 
mailed the first of a series of preliminary broadsides, de- 


picting the famous stork about to make a delivery. This 


recently 


immediately caused some repercussion 


These foreshadowings have aroused more than a little 


curiosity, but we refuse to “name the baby” until the 


“physician” proclaims the sex of the newcomer, who, 


with Neva-Clog backing, 
stantial development. 


is sure to achieve rapid and sub- 
~ 
Large Royal Billings in October 
The Royal Typewriter Company, Inc., New York, N. Y., 
month of October the company 


states that during the 


billed more business than 


\ large 


standard and portable machine 
in any previous month in the company’s history 
volume of business came from every branch office of the 
company. The machine-a-day list of salesmen was also 


been before 


larger than it has ever 
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A. H. Foxcroft Promoted to Chicago 
James B. McCormick, branch sales manager for the L. 
C. Smith & Corona Typewriters Inc., has announced the 
promotion of A. H. Foxcroft to be manager of the Chicago 





A. H. Foxcroft 


branch of the company, which is located at 58 East Wash- 
ington street. 

Mr. Foxcroft entered the employ of the company in 
March, 1921, and filled successfully positions as South Bend 
sub-office manager, salesman and assistant manager in Chi- 
cago; he was promoted in 1928 to the management of the 
Milwaukee branch. Later, in 1932, he was advanced again, 
taking charge of the Detroit branch. 

Mr. Foxcroft has made an excellent record with the com- 
pany, and his many friends wish him success in a territory 
familiar. 

Walmsley and Associates Take Allen-Wales for 

Los Angeles 

H. M. Walmsley and Associates have recently been ap- 
pointed exclusive distributors for Los Angeles county for 
the Allen-Wales Adding Machine of New 
York City. They are not now stocking nor will they 
stock any new products except the Allen-Wales adding 
All other sales of new and used products they 


with which he is already 


Corporation 


machines. 
will carry on in a brokerage capacity. 

Immediately with Mr. Walmsley in the 
distribution of the Allen-Wales adding machine is A. U. 


associated 





H. M. Walmsley 


Heinz, proprietor of the Adding Machine Exchange, who 
will act as assistant distributor. 

John G. Renwick, a 
mechanic, will have charge of the service department, as- 
sisted by R. E. Sweet, Jr. 

Sales offices will be maintained at 257 South Spring 
street. Service will be handled at 524 South Spring, and 
the accounting office and warehouse will continue from the 


local veteran adding machine 


Scarff street location. 

H. M. Walmsley entered the office machinery field in 
1919 with the Remington Typewriter Company at San 
Francisco. He previously had worked for the Santa Fe 
railroad. He was connected with the San Francisco office 
in a sales and managerial capacity at Stockton, Reno and 
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Sacramento In 1926, he resigned to take the northern 
California distribution for Woodstock typewriters, making 
1928, Mr. Walmsley 


office branch for 


his headquarters at Sacramento. In 
went to Los Angeles to open the home 
the Woodstock 
was transferred to Detroit, where he covered the 
financial district for the Woodstock 

In 1929, Mr. Walmsley sold his northern California busi 
ness at Sacramento to Victor Kohler, and moved to Los 
Rem 


Typewriter Compainy of Chicago. From 
there he 


Company 


typewriter division of 
Walmsley and 
street, Los 


Angele s where he joined the 
1932 he organized H. M 


offices at 257 South 


ington Rand It 
Associates 
Ange les 


ing machine 


with Spring 
This « 


de ale rs, 


rganization serves the typewriter and add 


contacts the larger type of experi 


enced customer users and serves as a front organization 
for experienced, independent office machine mechanics who 
floor 


rapid 


do not operate their own ground retail stores 


The organization has experienced growth in the 


mechanical service field in Los Angeles 
> 


New Phillips Ribbon & Carbon Manager for Chicago 

John A 
cago ofhce of Phillips Ribbon & Carbon Company, located 
at 209 West Jackson boulevard, by W \ 


manager of the company 


Guest has been appointed manager of the Chi 
Ericson, sales 


Mr. Guest has had a long experience in typewriters and 


typewriter supplies. For fifteen years he was Chicago 


manager for the Hammond Typewriter Company and its 


successor, Varityper, Inc. Later, for two or three years 


he managed the Davenport office of the Royal Typewriter 


Company and did some special work for one of the other 


Chicago before taking on this new connec 


companies 
tion 
Mr. Guest reports that the old organization is being re 


tained without change In addition, he has persuaded 
G. C. McKinney, formerly with the Quaker Oats Com 
pany, to join him Mr. Guest made the remark that if 


ribbons and carbons as well as he 


Mr. McKinney sold 
sold cereals, he would be one of the outstanding producers 
in the ribbon and carbon business. Because of his previous 
connections, Mr. Guest finds himself right at home m di 


recting the affairs of a typewriter supplies business 








Joseph E. Burton, Whose Appointment to the Chicago Staff 
of the Underwood Elliott Fisher Company Was Announced on 
Page 154 of the November Issue of Office Appliances. 


_— 


Chicago Loop Headquarters Established by Elbe 


George | Meyer, Chicago representative of the Elb« 
File & Binder Company, Ine New York, N. ¥ estab 
lished office headquarters the first of this month in the 


Old Colony building at 407 South Dearborn street 
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The Guest Book 


Mr. Luigi Lagomarsino of Ditta E. Lagomarsino, Milan, 
Italy, with branches in Rome, Turin, Genoa and Naples, 
over here for conferences with the companies for whom 
he is agent in his country and to look about the market for 
anything else in which he might be interested, called upon 
us on October 31. 

It was pleasant to talk again with Mr. Lagomarsino about 
Italy and trade activities there. We had some conversation 
upon both subjects when he was here two years ago. His 
company has the Italian agency for the Addressograph, 


the bookkeeping machines of the Underwood Elliott Fisher 


—————— 





Luigi Lagomarsino 


Company, the Dalton adding machine, the Mercedes and 


two other accounting machines of European origin. The 
company’s activities, it will be noted, are concerned with 
specialized machines and systems which for successful pro 


motion call for survey and analysis of the various busi 


nesses in which they function as conveniences and 


business literature of the concern indi- 


Two of the bro 


economies. The 
cates the extent to which this is done 
practically, brief text books upon systematiz- 
and all of the 


chures are, 


ing and accounting. These catalogues and 


impressive for typographic excellence of 


Italy 


pamphlets are 
design and execution made an early start in fine 
printing and maintains the standards 

Four younger brothers are associated with Mr. Lago 
marsino in the business, which was founded by their father, 
who died some 

Mrs. Lagomarsino 
trip, making her first visit to this country 
to the visit here had been spent in New York, Cleveland and 
Chicago Chey 


Philadelphia and the possibility 


years aro 


accompanied her husband on the 


Their time uy 


had expectations, however, of a trip to 
of a day or so in Washing- 
ton 

Charles W. Lipman of George B 
the Guest Book October 31. Charlie was brimful of hap 
in anticipation of 


Graff Company signed 


piness, partly, perhaps, a last day visit 


to a Century of Progress,*but mostly because of a well 


filled order book. He 


cluded many important cities of the middle 


was completing a trip which in 
west and was 
from the trade 

Ribbon & 
Guest Book on November 


gratified at the 

Ernest Dalton of the 
pany, Philadelphia, signed The 
5 Mr 


wide range of territory 


respons¢ 


Union Carbon Com 


Dalton was on his way “west” and will cover a 
before turning toward the rising 
sun 

E. G. (Eddie) Songstad, McHenry, IIll., favored us with 
Aurora Metal Cab- 


Desk Company and was on 


a visit on November 5. He represents 


inet Company and Evansville 
which is com 


a trip by automobile through his territory 


posed of a group of middle western states. The smile he 
fruitful 


Phillips Ribbon & 
called 


wore indicated that his efforts were 
W. A. Ericson, sales manager of the 


Carbon Company, Rochester, N. Y upon us on 
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November 6 
f John A 


While in Chicago he made the appointment 


Guest as manager of the company’s local 


branch, a notice of which appears elsewhere in this issue 

To his experience and acquaintance over here, Mr. Eric- 
son adds familiarity with many of the market places in 
Europe and acquaintance with many of the principal dis- 
tributors there. He was born in Sweden but came over 
with his parents in his youth, his experience there being 
acquired as foreign representative for a manufacturing 
company in the office equipment industry. 

Mr. Ericson’s point of view of foreign business is con- 
vincing. His first hand knowledge of the trading customs 
of the countries and his interpretations of present condi- 
tions makes his observations of much interest. 

W. A. Sheaffer, president of the W. A. Sheaffer Pen 
Company, Fort Madison, Ia., on his way to New York to 
meet with a large group of manufacturers representing 
many industries, signed The Guest Book with a “Sheaffer 
Lifetime” on November 8. The conversation soon turned 
to Mr. Sheaffer's idea for bringing about business recov ery 
by a well defined plan of constructive spelling. The plan, 
for which Mr. Sheaffer is an ardent advocate, is presented 
elsewhere in this number of the journal. Some mention 
of it has been made in the journal hitherto. But rather 
It is said to 
Sheaffer be- 
lieves its general application would have a tremendously 


beneficial effect. 


as a suggestion for certain lines of goods. 
have worked satisfactorily upon trade. Mr 














Karl Lang 
whose signature in the Guest Book was recorded in the Novem- 
ber issue, but whose portrait was not available at the time of 
going to press. 


Carl M. Schutz signed the Guest Book November 9. He 


was accompanied by Harry H. Kaplan, an attorney who 


has connections with several manufacturers 


Carl remarked that he came all the way from New York 


stationery 


to place a subscription order for Office Appliances. Be- 
cause of the nature of his connections in the stationery 
field he reduced thoughts and ideas to facts and figures, 


proving increased volume in stationery stores 
Edgar B. Jessup, president of the Marchant Calculating 
Machine Company, Oakland, Calif., gave us the pleasure 
of a call on November 12 back to 
Oakland after having spent a month in the east, including 
a week at the New 
It was stimulating to rub mental elbows with Mr. Jessup. 


He was on his way 
York business show 


We knew the steps in his career by which he arrived at 
the place of chief executive. He is another of those who 
base business and sales practices upon the geometrical 
fact—a straight line is the shortest distance between two 
points. That is, know all about your starting point and 
your destination and—anyone may fill in the rest. Mr. 
Jessup’s enthusiasm for the new Marchant has inspired 
the company’s sales staff. The business has shown re- 
markable increase and Mr. Jessup “views with confidence.” 

While elsewhere, most of his 


some years were 


spent 
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He is one of that 


experience was gained in California. 
considerable number who have the satisfaction of having 
been born a citizen of the Golden State. 

Jack E. Adams of San Francisco, now associated with 
T. J. Cardoza Company, Ltd., manufacturers of loose leaf 
devices for the trade, gave us the pleasure of a call on No- 
vember 13. Although still a comparatively young man, 
Jack is old-timer in the trade. He was one of the first 
employees of Mr. E. Y. Horder launched his 
little enterprise in a single room at Washington and La- 
Sut Jack has been on the Pacific 


when he 


Salle streets, Chicago. 
Coast for a number of years and has many friends in the 
He is enterprising and industrious and has a 
record for good work. He is a brother of Henry Adams 
of Chicago, a pioneer with loose leaf rings and manufac- 
turer of metals for certain leaf usage. 
Jack’s visit with old friends and members of his family 
was shortened by a telegraphic call to return to the West. 

George H. Wolcott, vice-president and western sales 
manager of the Wilson-Jones Company, affixed his signa- 
ture to The Guest Book on November 14. A visit with 
always clears the atmosphere. Clouds are dis- 


trade there. 


types of loose 


“George” 
persed and there is a feeling that “it ain’t gonna rain no 
more.” Trade problems may come up for consideration 
but we discover that always there have been some prob- 
lems despite which the stationery business has expanded 
And anyways—there is (in 
W olcott 


and increased its prestige. 
contemplation) the “Old Stationers’ Home” on 
Acres, Redlands, Calif. 

J. E. Grady of Detroit, but long time Chicagoan who 
twenty years or so ago made “Grady Rebuilt Typewriters” 
a factor in the market, signed The Guest Book on Novem 
ber 16, and gave us a pleasant half hour. 

C. J. Schubert, Jr., Los Angeles, western representative 
for Imperial Methods Company and Elbe File & Binder 
300k November 22. He left 
months on a thorough 


Company, signed the Guest 
Los Angeles in May, spent six 
coverage of his territory and before returning decided to 
visit his manufacturing connection in the east. An active 
sales producer is Schubert, and a confirmed optimist. 
Joseph J. McConville, vice-president the Copy-Writer 
Corporation, Detroit, Mich., gave us a pleasant hour on 
November 23. Aside from three or four years with the 
Copy-Writer, Mr. McConville has had much interesting 
experience. “The which impressed him 
most were, he says—“joining the U 
He was with Pershing’s col- 


two mistakes,” 
S. regular forces and 
giving up his commission.” 
umn in Mexico and had experience aplenty with the army 
But for both “mistakes” there was apparently 
ample compensation. And we entertain the notion that 
were Time to check back and reproduce the same circum- 
stances, Mr. McConville would do about the same things. 

Anyways—he is now intensely engaged with the “Copy- 
An engineer 


in France. 


Writer” for which he has great expectations. 

who took his work at the Catholic University in Wash- 
ington and courses at the Georgetown University, Mr. 
McConville has had a part in designing the new device as 
well as in preparing for its distribution. 

C. R. Dietz of 1620 West Floyd street, Milwaukee, and 
one of the aldermen of that thriving city, looked in upon 
us on November 23. Impelled by civic pride and the de- 
sire to further honor the memory of Mr. Latham Sholes, 
inventor of the first typewriter to be established in prac- 
tical use, Mr. Dietz set out upon his own initiative a few 
months ago to establish a typewriter museum in the city 
where Mr. Sholes achieved his first results. 

More than eighty different typewriters have been ac- 
A list of these will be published in our Jan- 

Perhaps some of our readers may have a 
different they may wish to 


cumulated. 
uary number. 


machine of model which 


contribute 
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MEETINGS—CONVENTIONS—DINNERS 


New York Typewriter and Adding Machine 


Chicago Office Appliance Men Hear Aspley 
Dealers Meet 


J. C. Aspley, president of The Dartnell Corporation, was 


the guest speaker at the regular meeting of the Office Ap Che first open meeting of the National Typewriter and 

pliance Managers Association of Chicago held at Medinah Office Machine Dealers of New York was held on Novem- 

Athletic Club on the evening of November 9 ber 14 at the Advertising Club, 23 Park avenue, New York 
Mr. Aspley briefly reviewed the Dartnell recovery pro City 


Embarking on a plan which will enable members of the 


gram which has had a wide circulation among business 
association to hear prominent speakers and to learn trom 


men he first step he brought out was the necessity oi 
of a drastic cut in overhead. Second was the modernization the leading concerns in this industry, William A. Metzger 
f equipment both for plant and office. He cited several was heard as the guest speaker of the evening. He spoke 
well known companies which are spending large sums for to some fifty members and friends in an entertaining and 
such purposes Che next was knowing how much could convincing vein on the subject, Bringing Them Into the 
reasonably be paid for plus sales volume. Fourth was the Store. The substance of Mr. Metzger’s address was a vir 
pricing of the product to permit real selling effort \ tual repetition of the speech he made at the typewriter 
statement made in support of that thought was that dealers’ national convention in Los Angeles, which was 
markets are largely man power Chis led to an interesting reported in our convention story some months ago . 
Mr. Metzger is a fluent speaker whose knowledge ot 


and constructive exchange of views 
merchandising always gains him an attentive and respect 


Che fifth point was the concentration of sales effort in 
hick ful audience Many dealers are planning adaptations of 
low cost territories, an idea which many concerns are put . 
; his recommendations, and some spoke openly at the meet 
ting into effect Che sixth had to do with the budgeting ; 
; ing, voicing their appreciation of the speaker’s excellent 
Of Sales expense witl the thought that the budget should 
advice 
be based on expected sales and not governed by perform : 
1932 1933. TI , r The association holds open meetings about four times a 
an in 1932 or 1933 ie seventh was that of bringing a . 
— — , year when members and non-members listen to interesting 
; plovees in the ore: atio o the sales p Ss ar : 
employ in t ganization into the sales picture so far educational discussions by representatives of the several 
s possibl ‘ mples en S Oo S 
as p ible. Examples were giver Che last point was the typewriter manufacturers 
maintenance of a ow of new ideas into the business such 
>—_—. 
as product design, new applications or anything else whic! 
will help to develop interest and enthusiasm 12:30 Club Holds Interesting Meeting 
Mr Aspley went on to sav that the trend in sal smanship At the re gular meeting of the Statione rs 12:30 Club 
is away from the so-called high pressure The need is t in New York City on Monday, November 11, Charles R 
emphasize giving instead of getting; that is, to give service Barry was guest speaker. “I did not come here to talk, 
rather than to seem particularly anxious to sell something but to listen,” said Mr. Barry, who is one of the Far West’s 
There was too much competitive selling, he said; too mucl successful manufacturers’ representatives, as he was intro 
mentioning of one’s competitors instead of selling strictly duced to the members at the luncheon. “The rapidity of 
on the merit of the equipment the salesman had to offer the business increase in the last few months almost has us 
frightened,” said Mr. Barry. “Everywhere I have been 


Che salesman today should show not only need and appli 
recently in my territory volume has increased considerably 


cation for his equipment, but frequently show the customer 
and throughout the Pacific Coast and Rocky Mountain 


how to finance it : age 
> - St; Ss outioo or > ‘e rioh . 
A welcome visitor was Edgar B. Jessup, president of the use the rs k for the future 7 bright N York 
' Ot articular interest to members of the New or 
Marchant Calculating Machine Company He arrived in P : ; et 
trade were Mr. Barry’s explanations of the progress made 


Chicago the day of the meeting, accepted an invitation to ‘ . , . 
in California by the cooperative plan which is similar to 


ae . vati sO 
ee swage eet ranean oe ha the code. In that stat a state law which Mr. Barry de- 
, -” ‘ scribes as a little Capper-Kelly bill, permits dealers, manu 
just before that meeting while on his way to the business : 
facturers and jobbers to enter into an agreement to main- 
show in New York tain prices. Certain punishment awaits the transgressor 
Phis was the first meeting held under the auspices of th who is not a party to such an agreement, but who violates 
new administration. Interest was at high pitch, the dis the published prices of the manufacturer. Mr. Barry spoke 
cussion which followed Mr. Aspley’s remarks continuing of several cases, three of which were in favor of the 
until late in the evening. J. B. Ward of the Addressograph manufacturers and dealers attempting to coOperate, and 
Sales Agency, president of the organization, provided the two decisions were unfavorable. 
program. The attendance was the largest in several years Mr. Barry’s remarks were much appreciated 


a ay: 
ila aie D 
° ad fo 
Dinner given by the Chicago Sales organization of the Art Metal Construction some weeks ago, when Carl O. Elofson, erstwhile 


manager of the Chicago territory, established headquarters at the home office, Jamestown, N. Y. He has moved his family to James- 
town. Mr. Elofson is in charge of the direct sales efforts of the company. 


Spent: 


~ 
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Stationers of Greater St. Louis in the Grill Room of the Western Brewery Company, Belle- 


ville, IL. 


M. T. Weingaertner of the Egyptian Stationery Company, Belleville, was master of 


ceremonies at this meeting, to which reference was made in the November issue on page 63. 
Seated at the table behind the stein is William Schmiederer of Buxton & Skinner Printing & 


Stationery Company, president of the Stationers Association of Greater St. Louis. 


At the 


extreme right, in his shirt sleeves, is Mr. Weingaertner. 


Chicago Typewriter Dealers Discuss Problems 
Under the President L. M. Albright, 


the November meeting of the Chicago Typewriter Dealers 


chairmanship of 
\ssociation was called to order at 8:00 o’clock on the eve- 


ning of November 13, with forty-six present. The meeting 


was held at the Medinal Athletic Club. 
[The first order of business was a motion, which was 
unanimously approved, to the effect that meetings of the 


association be open only to paid-up members 
Mr. Albright reviewed briefly the 


mechanics strike. He 


situation anent the 


office machine included a reading of 
the revised memorandum of agreement proposed by the 
Chicago Regional Labor board and approved by the union 
activities of the executive staff of 


strike By 


He also referred to the 


the association in relation to the unanimous 


vote, the association approved the steps taken by the 
officers 
After some discussion, a motion to the effect that the 


Labor board be 


the association that the 


Regional advised by a representative of 


revised memorandum of agree- 


ment had been read and discussed at a regular meeting 
and that the association maintains its previous attitude of 
non-approval, was approved 

Marcus Harwitz of the Regal Typewriter Company hap- 
and was a guest at the meeting 
Albright, Mr 
H ¢ pointed out 


Merchants should 


pened to be in Chicago 


On invitation from President Harwitz re- 


sponded with some cheering comments. 
that a buyers’ market no longer exists 
buy now because prices are going up. In view of the fact 
that a sellers’ market has come into being, it is a wise 
policy to get a good price now and to raise prices grad- 
ually in conformity with the market trends 


\fter comment on the government attitude concerning 
strike activitics, a discussion of the problem of restricting 
distribution of parts for typewriters by manufacturers, and 
reference to the matter of dealers being licensed by the 
meeting adjourned 

—>—__ 
Seattle Typewriter Men Active 


membership and separate monthly 


citv of Chicago, the 


Monthly directors’ 
meetings of the Seattle Typewriter Dealers Association for 
the last three months have resulted in better attendance 
and a more lively interest 

The October meetings were confined almost entirely to 
The secretary, however, was 


committee to draft a combined 


vital local political issues 
advised by the executive 
schedule covering all schedules adopted and approved by 


Moore, D. H. Johnson, 


the dealers of the city. Messrs 


and Haines were appointed to work with the secretary 
Mr Eylar of the Seattle L. C 


Smith office suggested that 


similar action be taken at least every three months which 
would keep the dealers better informed of service charges, 
prices and the like. 

In September a communication from the Local Retail 
Code Authority for Seattle concerning the election of 
representatives on the Code Authority from the Type- 
writer Dealers Group was read. Secretary Edward N. 
Phelan was instructed to draft a reply to the L. R. C. A. 
The answer was approved by the executive committee 
October 2 and forwarded to Secretary Harold Blancher. 

At a special summer meeting in July, James C. J. Martin 
gave a complete and detailed report of the national type- 
writer convention held in Los Angeles on June 25-27. 
Copies of the revised Code of Fair Competition for the Na- 
tional Typewriter and Office Machine Dealers, approved 
by the convention, were distributed by Delegate Martin 
to those present.—JCJM 

+ 


California Stationery Men Agree on Policies 

On October 25, 1934, twenty-one wholesalers, jobbers 
and distributors of commercial stationery in California 
concluded a two day session at the Santa Barbara Bilt- 
more, Santa Barbara, Calif., during which an agreement 
was reached on policies designed to improve the relation- 
ship between national manufacturers of commercial sta- 
tionery and members of the trade in California. 

It is stated that a number of important policies cal- 
culated to advance the interests of commercial stationers 
in California and to bring about a stabilization and im- 
provement of the profit situation in the industry were 
adopted at the meeting. 

It is further stated that a number of national manu- 
facturers of commercial stationery have already com- 
mitted themselves to a close cooperation with members of 
the trade in California, and it is felt that as a result of 
this further made 
nationally. 

Additional data anent policies adopted at this meeting 
will be presented in a future issue of Office Appliances. 

——.—————__ 


Rhode Island and Southern Massachusetts 
Stationers 
The Rhode Island Stationers Association is now enter- 
ing its second year of existence, and numbers among its 
members eighty-five per cent of the stationers in Rhode 


meeting, much progress will be 


Island and Southern Massachusetts. 

Meetings of the association are held the first Wednesday 
The Code Authority, consisting of nine 
Steering Committee, also with nine 


of every month. 
members, and the 








54 
members, cach meet once every month between the meet 
ings of the association, 

At the last meeting of the association the pricing prob 
lem was taken up and long steps were made toward its 
solution The sliding scale of prices on loose leaf and 


leaf manu 
rhe r 


blank books ffered by a well known loose 


tacturer was recommended for the use of members 


was a round table discussion on the new filing supplies 
code following a talk by Har ld Fales, a representative 
of the Filing Equipment Bureau Among the topics which 
came up f discussion were credit interchange, transfer 
of slow moving merchandise, weekly and monthly bull 
tins, and part of the general program for the ensuing year 
_ 
Detroit Royal Outing 

Che male members of the Detroit Roval Cypewriter 
staff every year hold a sauerkraut and wiener dinner, 
cooked by Cupid” Hartwig The dinner this vear was 
held on the shore of Lake St. Clair, which accommodat 





Manager Morse of the Royal Typewriter Company Office in 
Detroit and His Gang as They Appeared at a Recent Picnic. 

Rear row left to right: Hoogo Herald, Walter Thiemer. Walter 
Boshneck, Ralph Hartwig and Roy Fowler. Front row left to 


right: James McCullough, Manager Morse, Hank Driscoll. 
service foreman. 

ingly furnished a breeze to stir the appetites of the pi 
nickers 

There were games to entertain the boys. These included 
a weight-throwing contest, won by Hartwig; relay race 
won by McCullough; three-legged race by Fowler and 
Driscoll, and the biggest dinner, which was eaten bv Man 
ager Morse ‘Hoogo” Herold was voted the champion 


} 


snorer because he managed to 


that 


keep the rest awake 


It may be noted here Detroit recently enjoved one 


of the branch has ever had 


bigewest sales records the 


—_ 
Stationers’ Square Club Holds Card Party 


The Hotel hel ville, New York ( itv, was the scene of a 


pleasant card party—an annual event staged bv the Sta 
tioners Square Club. Ninety-nine people attended the 
party which was held on Thursday night, November 15 
Bridge, pinochle, poker and rummy all had their adherents 


Che bridge and pinochle tables were naturally silent, while 


at the poker tables there was much laughing and joking 


Refreshments were appetizing and the prizes for the 
ladies were appropriate and beautiful The party was en 
joyed by everyone, in which fact J. H. Shoemaker and A 


their efforts in taking 


I. Goldberg found recompense for 


care of the details 


_> 
Credit Association Plans Sound Money Meetings 
Henry manager of the National 
Association that 


January eacn 


H. Heimann, executive 
! Men, nas 


! 


f Credit announced during 


‘ 1 
ne hundre twenty-eight affliated asso 
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ciations will devote one evening to the discussion of sound 


National Association is representative of 
executives of manufacturing, 


money The 
twenty-thousand 
These 


conclusions 


credit 
wholesaling and banking concerns 
and the 


meetings are 1n- 


to be educational arrived at 


stated through resolutions sent to the 


tended 
will be admiunistra- 
tion and to congressional leaders 

It is believed that approximately fifty thousand business 
men will devote one evening during January to analyzing 
reaching conclusions as to the 


the role of money and 


kind of money needed to serve as a medium for stabiliza- 
tion and further stimulation of business 
The meetings will be open to all business men 


> 

Baltimore Stationers Appoint Code Authority and 
Trade Practice Committees 

Stationers 
Hotel, 


was the 


\ssociation 
The 
activity of appointment of 
association to serve on the Code Authority 
Practice Committees. The following were 
Authority Committee: Charles Fal- 


On November 1 the Baltimore 
held a at the Emerson 


primary 


meeting Baltimore 


the meeting 
members of the 
and the Trad 
appointed on the Code 


coner, The Falconer Company; John Hullet, The Balt- 
more Office Supply Company; Boothe Settle, The Com- 
mercial Stationery & Printing Company; George A. Weber, 
Meyer & Thalheimer Company, and J. Thurston Boyd, 


The Cumberland Office Supply Company 
The Trade Practice Committee appointed consists of the 
Seldon; Howard 


following: L. P. Proeller, Young & 
Blakely, The Price Company; Calvin Jones, The Balti- 
Stationery Company; M. Leimkuhler, Math Leim- 


more 
kuhler Company, and Julius Stark, Julius Stark Company 

Among those in attendance at the meeting were Charles 
P. Garvin, general manager of the National Stationers As- 
sociation. The meeting was well attended by members 
of the association, many of whom reported progress in 


association work in Baltimore was concerned 


sofar as the 
a 

New Jersey Typewriter Dealers Reelect Officers 
The annual meeting of the New Jersey Typewriter & 
Office Machine Dealers Association was held in Newark 
on Monday, October 29. The following officers were re 
elected: James Erbach, General Adding Machine Corpora- 
tion, Newark, president; Ed Clausner, Typewriter & Office 
Equipment Company, Newark, vice-president, and Charles 
Muenze, Muenze Typewriter Shop, Passaic, secretary and 


treasurer 


Baltimore Dictating Machine Co. Opens Branch 
Under the managership of Paul N. Lipner, the Baltimore 
Machine Company, 107 East Pleasant street, 
Baltimore, Md., has established a branch in Washington, 
D. C. The branch operates as the Washington Dictating 
Machine Company International 
building, 1319 F street, N.W 


directed the 


Dictating 


and is located in the 


sales of the parent 


Mr. Lipner formerly 


saltimore He conduct of 


company in is assisted in the 
the new business by Albert H. Morstein, who is in charge 
of the service department. Both the Baltimore and Wash- 


ington offices are equipped for rebuilding dictating ma 


chines for dealers. 


Pronto Storage Boxes Made in Twenty-five Sizes 

According to a recent from the Pronto 
File Corporation, 636 Broadway, New York, N. Y., the 
demand for letter and legal size storage boxes is only fifty 
The 
other fifty per cent is distributed among the other twenty 
in demand 


announcement 


per cent of the total volume enjoyed by the company 


four sizes offered by Pronto. These sizes are 
cards, 


tickets, 


for storage of the following: Various size index 


documents, tabulating cards, enter slips, deposit 


et 
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tT 


great 


Mimeograph has no rival. It is one of the world’s great money 
and time savers. Private printing—at small cost. See some of its 
newest work. For latest particulars address A. B. Dick Company, 


Chicago, or see your classified telephone directory for local address. 


MIMEOGRAPH 





WHERE STENCILS WERE BORN 


Even before old Egypt was young, men had learned 
how to use stencils for duplicating designs and pat- 
terns. But the Mimeograph was first to use stencils 
in the fine art of printing, was first to give the stencil 
great speed. And thereby the world has been saved a 
deal of trouble and expense. Stencil printing! 
A. B. Dick Company invented it. And it has made every 
successful development in that process. Also it maintains 
a nation-wide service, that the process may deliver always 
a fine product efficiently. For the speedy and exact dupli- 


cation of all kinds of letters, forms, bulletins, graphs, etc., the 
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NATIONAL ASSOCIATION NEWS 


Information Concerning the Activities of the National Stationers Association 








OFFICERS: 


Harry A. Morgan, Stationers Corporation, Los Angeles, Calif., president; R. A. Maish, Dennison Manufacturing Company, 
Framingham, Mass., vice-president and chairman, manufacturers’ division; B. ]. Bristoll, Koch Brothers, Des Moines, lowa, vice- 
president and chairman, office furniture and office outfitters’ division; R. C. Moore, Columbia Ribbon @ Carbon Manufacturing 
Company, Kansas City, Mo., vice-president and chairman, field division; ]. O. Davis, Miller-Davis Company, Minneapolis, Minn., 
vice-president and chairman, manufacturing stationers division; Edward Wobber, Wobbers’, San Francisco, Calif., vice-president 
and chairman, distributors’ and wholesalers’ division; William E. Stockett, ]r., Stockett-Fiske Company, Inc., Washington, D. C. 
treasurer; Woodson P. Waddy. Everett Waddevy Company, Richmond, Va., auditor; C. P. Garvin, Washington, D. C., secretary 


No. 1. A. F. Rebhan, Blake 
& Rebhan Company, Bos- 
ton, Mass., Governor. 


No. 2 J. E. Van Natta, 
Ithaca, N. Y., Governor. 


No. 3. John A. Brown, J 
R. Weldin Company, Pitts- 
burgh, Penna., Governor 


No. 3. J. P. Moriarity, E. 
Morrison Paper Company, 
Washington, D. C., Retail 
Director. 


No. 4. G. P. Campbell, T 
H, Payne Company, Chat- 
tanooga, Tenn., Governor 


No, § C. W. Roth, Roth 
Office Equipment C om - 


Ninth District Stationers Look for Good Trade 


uutlook for business in 1935 is held by 


An optimisti 


tioners of the Ninth District, wl 
conditions in the Southwest, see a long-deferred return to 


better times through 


under wav within 


hdence in the government and the administration 
has been in evidence since election 
Business conditions at the present time are goo 


ness volume is approximately 


and general manager. 


Regional Governors and Retail Directors 


pany, Dayton, Ohio, Gov- 
ernor 


No. § Edwin I. Baer, 
Baers’, Canton, Ohio, Re- 
tail Director. 


No. 6. D. S. Hansen, Carl- 
son Brothers, Moline, II1., 
Governor 


No. 6. M. A. Bredesen, 
Bredesen Brothers, Beloit, 
Wisc., Retail Director. 


No. 7. L. W. Hamm, The 
Pierce Company, Fargo, 
N. D., Governor. 


No. 7. G. W. Trapp, Curtis 
1000, Inc., St. Paul, Minn., 
Retail Director 


General Offices and Information Bureau 
Time and Place of Next Annual Convention—October, 


planned construction which will be 


the next few months, and growing con 


with some firms reporting even better increases 


eral opinion is be 


Derveer, San Antoni 


lliott Fisher, who reports that the 
cial Standard has enjoyed an unusual reception, and there 


are more orders n 


them 


We have had an enthusiastic reception of 


t expt 


branch 


essed in the words of W 


manager for Underwood 


hand than there are machines 


machine,” Mr. Van Derveer reported, “and we 


pleased with business 


at the present time is indicative of 
is the class upon whom we have been 


the depression. 


waiting to loosen up.” 


The annual hunting fever 
the stationers, L. B. Clegg of The Clegg Company, San 
Antonio, being a member of a party who went 


deer recently 


I. C. Hawley, former! 
ington-Rand, In¢ 


otnce, where h 


\ number of the stat 
eeting cards, among them being The 
rke Litho Company, Nic 


The Clegg Company and 


business in gt 


Company, Maverick-Cla 


Standard Printing Company, etc 


e is employed in the 


he class of people who 


« > “ 


* * 


with the New York office of Rem 
, has been transferred to the San Antonio 


* * 


ionery firms are enjoying a brisk 





in improving business 


40 per cent ahead 


new Underwood Sp« 


the tact that we are 


has overcome a number 


systems division. 


No. 8. C. M. Meyer, Bur- No. 11. James S. Ball, Kil 


ge Inc., Kansas ham Stationery & Printing 
City, o., Governor. Company, Portland, Ore., 
Governor. 


No. 8. John Ford, Jr., ‘ 
Peterson Litho & Printing No. 12. W. F. Johnston, 
Company, Omaha, Neb., Schwabacher-Frey C om- 
Retail Director. pany, Los Angeles, Calif., 


Governor. 
No. 9. P. T. Pearce, The 


Cargill Company, Houston, No. 13. J. S. Luckett, Luck- 
Tex., Governor. ett Loose Leaf, Ltd., To- 


ronto, Canada, Governor. 
No. 9. W. C. Northern, 


Stafford-Lowden Company, No. 14. A. J. Kerin, Tower 
Ft. Worth, Tex., etail Brothers, New York, N. 
Director. Y., Governor. 


No. 10. E. Frank Winfield, No. 14. Henry Frank, Henry 
Winfield’s, Grand Junction, Frank, Inc., New York, 
Colo., Governor. N. Y., Retail Director. 


525 Investment Building, Washington, D. C 


1935, Kansas City, Mo 


Maverick-Clarke have specialized in turnishing cards to 


business firms and individuals in San Antonio and contigu 


ous territory for many vears and do an extensive business, 


both in standard forms and in specially printed and en 


graved designs 
" 


Special honorable mention was given The Clegg Com 


pany for a fine job of printing the new telephone directory 


recently [The complete issue of 55,000 copies was pro 


duced without an error. Further proot 
of workmanship of this firm is shown in the printing « 
edition, when the telephone company changed 
directory changes 


of the excellence 


ta 


previous 
from the manual to the dial system, the 
being made without an error 

Paul Anderson Company, San Antonio, has a special 
campaign on for the sale of staple fasteners. A large win 
dow display featuring a five-day trial offer, is doing much 


to help the work along.—BCR 


ontinialiiteimmrs 

Walt. Stempel Joins Nebraska House 
Walt. A. Stempel, formerly connected with the Wilson 
Jones Company of Chicago, on November 1 joined the Car- 
Lincoln, Nebraska, and will 


penter Paper Company of 
departments of 


manage the coarse paper and stationery 
the Lincoln establishment. The stationery line is an addi 
tion to the coarse paper and fine paper lines which the 
Lincoln branch has distributed 

Mr. Stempel is a former president of the Mid-West Trav- 
elers Club and is regarded with esteem and respect by the 
members thereof and by stationery and office equipment 


dealers throughout the Middle West. 


> 
Lazier with Boorum & Pease in the West 
George Lazier, formerly connected with the Roller Office 
Supply of Grand Forks, South Dakota, is now working for 
the Boorum & Pease Company of New York, under the 
Nebraska, the 


direction of Ed. Cooper, traveling Iowa, 


Dakotas and Minnesota. 
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NEWYORK NY= 


CONGRATULATIONS ON YOUR OUTSTANDING CONTRIBUTION TO THE 
TYPEWRITER INDUSTRY STOP. 

CHICAGO MEETING SATURDAY WAS MOST ENTHUSIASTIC WE HAVE EVER 
HAD BOYS ARE JUMPING WITH GLEE THAT AT LAST WE HAVE MACHINE 
WHICH WILL HAVE NO COMPETITION THERE IS NO HOLDING CHICAGO 
NOW. 


sTLOUIS MO= > 






FOURS FIFTEEN CORONA ¥ 
ENTHUSIASTIC WANT TWEN 
IMMEDIATELY STOP. 
LOSANGELES CALIF= > . 
SILENT SMITH FURNISHED A © powrse PARTY LOSANGELES LAST 
NIGHT EVERY SALES UNIT BEING PRESENT STOP ENTHUSIASM 
GREATER EVER ENCOUNTERED WITH SILENT CORONA COMING IN FOR 
EQUAL SHARE EVERY MAN CRAZY ABOUT SILENTS AND RARING TO GO 


STOP DEALERS SEND CONGRATULATIONS TO THE GREATEST EXECUTIVE 
AND ENGINEERING CORPS EVER STOP. 


BOSTON MASS=__) 


BUNCH IS 100% SOLD ON THE NEW SILENT L C SMITH YOU WONT BE 
ABLE TO SEE US ANY MORE ON ACCOUNT OF THE SMOKE WE WILL 
LEAVE BEHIND YOU HAVE DONE A MARVELOUS JOB 


OMAHA NEB= > 


SALESMEN HILARIOUS CUSTOMERS DEMANDING PRODUCT OMAHA BRANCH. 


SANFRANCISCO CALIF= 


LUNCHEON TODAY SANFRANCISCO RECEIVING DEMONSTRATION ON 


SILENT SMITH AND CORONA WITH GREAT ENTHUSIASM. 








a 
x 










JUST AS A MAN 


utterly sure of his record 
wouldn't be afraid, if nec- 
essary, to identify himself 
so individually, so 








4 
AM MMTLQ) 
4 


we do not fear 
watermark each 


PANAMA 


non-fading 


CARBON 


and to emboss each 


PANAMA 


harmonizing 


RIBBON 








We are proud of the 

responsibility : you'll 

be tickled at the results. 
MANIFOLD SUPPLIES CO. 


188-190 Third Avenue 
BROOKLYN, N. Y. 




















:. PAN ; 
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Mid-West Travelers’ News Notes 


During the week of November 5 the annual meeting of 
the Missouri State Teachers Association was held in 
Kansas City, Missouri Che following travelers were in 


charge of exhibits at the convention hall for their several 
houses: Frank J. Browne and S. A. Terstegge for the Bin- 
ney & Smith Company; Fred Sheehan, Heyer Duplicator 
Company; E. J. Mitchell, Levison & Blythe Company; R 
I. Thornhill, Joseph Dixon Crucible Company, Walter 
Kane, Eberhard Faber Pencil Company, and John H. Ellis, 


F. S. Webster Company. 


* + 


Kaufman rejoice in the fact 


glad to know 


The many friends of Carl L 


that he is back in this field again, and will be 


that he has just joined the Mid-West Travelers Club, 
bringing in with him another new member, Fred O. Fenne, 
who represents Neva-Clog Products, Inc., in the Mid-West 
Carl represents the National FiberstoK Envelope Com 
pany in the Mid-West division. During a recent period of 
inactivity, he spent his time on the farm living close to 
Nature and the value of this vacation is evident in his 


health, looks, pep and desire to get into the thick of things 


Mid-West Travelers Club 
November 


Braden, Stationers 


following members of the 


Che 


called at headquarters during and discussed 


plans for future club activities: W. R 
Cromwell, Eaton Paper Com- 
Blythe 


Loose Leaf Company; W. F 
pany; E. J. Mitchell, Levison & 
L. Kaufman, National FiberstoK Envelope Company; 


Company; Carl 


Fred 


©. Fenne, Neva-Clog Products, Inc.; Charles H W allace, 
Columbia Ribbon & Carbon Manufacturing Company, and 
S. C. McKee, Ozark Pencil Company 
* > * 
George Hausam of the Hutchinson, Kansas, Office Sup 


ply & Printing Company, visited the Mid-West Travelers 


headquarters during the week ending November 10. He 
says that business in his section is good and he is mak- 
ing a little money This seems to be proved by the fact 


that he is putting a new front on his store in Hutchinson. 


front of the is being remodelled and made 


will add to the 


Che entire store 


more attractive and a large new neon sign 
effectiveness of the display 
_— 

Headquarters office of the Mid-West Travelers Club, 
204 Dwight building, Kansas City, Missouri, often receives 
letters from manufacturers asking aid in getting in touch 
with competent salesmen to handle their lines and sell to 
the stationery and office supply houses. Recently the sales 
manager of a manufacturer was in the office of the Mid 


West Club on the look-out for a man to handle his line in 
Missouri, Nebraska Che 


would be glad to have the names of travelers looking fora 


Kansas, and lowa secretary 


connection so that they might be recommended in cases 


of this kind 


* n 


The C, A. Tanner Company, Wichita, Kansas, are com 
pletely remodeling their store front and will enlarge their 
window display space The store is located at 122 North 
Main street. The design is said to be very attractive 


-— 
Recent Woodstock Activities 

\. & Woodstock district 
nounces the appointment ot 
Woodstock distributor for Dubuque and surrounding ter 
Mr the 
ness in Dubuque for many years, and stands very high in 
Mr Zimmer- 


visited the 


Gaar, manager for lowa, an 


Harry F. Zimmerman as new 


ritory Zimmerman has been in typewriter busi 


Gaar, accompanied by Mr 
| 


nicayro 


that community 
man, recently home office in ( 


Keith 
Woodstock distributor, Des Moines, 


Gaar of Gaar Brothers Typewriter Company, 


lowa, was a visitor at 
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Here is a new GF winner that promises to 
match strides with GF Super-Filer sales and 
profits. It’s just as easy to sell. And it is just 
as big an improvement in its field as Super-Filer 
is over ordinary files. The GF Tabulating Card 
Cabinet makes its bow. It’s Goop. And when 
we say Goop we mean extraordinarily good. 
Now, for the first time, you can offer your trade 
a Tabulating Card Cabinet that has everything 
that combines all the essential requirements, 


One of the outstanding features of the 
new GF Tabulating Card Cabinet is 
found in the improved, movable sliding 





trays and their method of handling. 
They can be removed just twice as fast 
as the old-type tray and are practically 
fool-proof. A slight pull forward—the 
carriage is extended—a slight upward move- 
ment—the tray is released from the carriage. 
High sides provide clearance for drawer stack- 


= 


ing. Trays cut away at the sides facilitate card 
removal without the slightest mutilation. Trays 
are returned to the cabinet with tray carriage 
in either open or closed position. 


a 


You know what an amazing record Super- 


| 


| 
i 


Filer is making. New sales records are being 
made right now on this new GF Tabulating 
Card Cabinet. Find out about its many advan- 


/ 


tages and improvements. Send for literature 
that tells the whole story by picture and word. 
Get the facts and be ready to get your share of 


i | 


fall sales and profits. Address 


THE GENERAL FIREPROOFING COMPANY 
Youngstown Ohio 


| 
| | 
, 








TABULATING 
CARD CABINET 


SUPER-FILER SERIES 
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@® THE OLD... @® THE NEW... 


Here are examples of ‘‘the LIBERTY way'"’ of 
storage filing—the easiest, lowest-cost, safe, 
systematic method known Storage filing is 
95% safety and only about 5% reference 
LIBERTY Boxes semi-seal contents, yet no 
tying or untying is necessary Sizes for all 
records. 


needed 
Y 


To wrap old records in bundles and dump 
them into bins or pile them in some out of the 
way corner was good enough for the old days. 
Business records were of small value then. 
Today, business records have become vitally 
important Systematic storage filing is 














View of three typical storage 
vaults LIBERTY -equipped 

representative of the more 
than 53,000 leading banks 
and firms using LIBERTY 
Boxes 








Y of Te MASSACHUSETTS PROTECTIVE ASSN 





IA STATE CONTROLLER 


ACRAMENTO 






MERCANTILE COMMERCE BANK&TRU/T CO 
~/T LOUIS» 


CALIFORN 






WORCESTER, MASS. 


Today’s Business Records Will Be 


Tremendously Important Tomorrow 


The year end is here—transfer time. Old LIBERTY Box users will be in 
the market for more boxes—new accounts start easier. The need 
of keeping all old business records was never so important. 


5 HERE are three reasons why old needed” that they have been the pre- 
business records need to be kept ferred choice of leading banks and busi- 





















business itself may need them, they ness firms everywhere. It is true, as 
have value for income tax and other every LIBERTY dealer understands, 
government reference. It costs little to that LIBERTY Boxes are year round 
, store old records—what is wanted sellers. At the same time, and for 
} - J primarily is safekeeping and after that certain records such as correspondence, 
— I . . quick reference if that is needed. transfer time gives a special opportunity 
String BINDERS LIBERTY Boxes alone give these ad- for sales baat both ys 
"The biggest little thing you a ‘ ; ; : 
can buy—for packaging vantages. They semi-seal to protect and prospects with the importance of 
small records."’ : : . . 66 
records—permit quick reference because keeping all business records the 
Q TRING is an annoyance, rubber bands - . ‘ ys - 
i rot and break, straps and wires are ex no tying or untying is necessary. It is LIBERTY way safe, low-cost, sys- 
vensive and inconvenient. LIBERTY String —_ . [pT : , : oa aca ae , , : 
ie esuetete ai tee Wl—euee because LIBERTY Boxes stand alone in tematic storage filing—will prove the 
simple, efficient, time-saving This line is “giving every storage filing service road to the best vear-end sales. 
live and we have a live proposition to offer : . 
new dealers. Write for samples and full par If you have not yet ordered your supply of the new 1934-35 LIBERTY 
ticulars folders —**Today’s Business Records Will Be Tremendously Important 
AQ» Tomorrow’’—do so. Profit lies in getting the story of LIBERTY Boxes 
~*~ - over to every prospect. 





BANKERS BOX COMPANY, Inc. 


ESTABLISHED 1918 


536-538 S. Clark Street — Chicago, Illinois 


avavavavavavavavavae 5 JaWaWaWa0aWaWavavaavaVavavava¥aWa¥awawawi 
























DECEMBER, 1934 


the home office during November. Mr. Gaar reports a fine 
increase in business during the past sixty days 

O. E. Webster, who has been located in the South for 
another company, has recently been appointed district 


Woodstock covering 


tormerly 


Michigan 

the Woodstock 
in Michigan, has been transferred to 
this ter 


manager for the 
Duffy, 
Cypewriter Company 
New York state, 
ritory tor the same c: 
Mr. and Mrs. F. R 
Lowa, visited the home 
Mr. Mahaffey 


in this territory for 


x2 district manager for 


and will be district manager in 

mpany. 

Mahaffey, distributors at Mason City, 
offices of the Woodstock in Chicago 

recently has been a Woodstock representa 

tive several years and reports that 1934 

will be an outstanding one for him 


Emmett L Woodstock dis- 
tributor at Winchester, Virginia, was a visitor at the home 
office of November 

H. G the Woodstock 
in Oklahoma, announces the appointment of Donald L 
Branham as new distributor in the Oklahoma City terri- 


tory. J. S 


Henry, newly appointed 
in Chicago during 


district 


his company 


Swenson, manager for 


Jester has been appointed as Woodstock dis- 
tributor covering the outside territory. 

Earl D. Hamilton, Ludington, Michigan, has been ap 
pointed Woodstock distributor by W. A. Walkup, district 
manager. The Cheboygan, Michigan, territory is now be- 
ing capably covered by John S. Ness, new distributor for 
the Woodstock. 

Weiner, who until 
the Woodstock 


Boston, has been transferred to Pennsylvania as district 
for the 


Leonard recently has been branch 


manager for Typewriter Company in 


manager Same company. 


During October, the Woodstock Typewriter Company 
conducted a unique contest among their district managers, 
and C. L. Jones, district manager for Mississippi and 
Louisiana, won first prize with 357.5% of quota. C. H 
Carter, district manager in the Carolinas, was second with 
215.3% and F. E. Feigle, North Texas district manager, 
was third with 173.7% of quota 


Onder herder 
PEPLOGLE WORLD GLOBES 


- 


Pug:* 
he 





A Recent Display of Replogle Globes in the Window of Horder’s 
Banker's Building Store, Chicago 
viihetiiaons 
New Filing Supplies Catalogue 
covers with red decorations and 
1134 by C 
manufacturers of filing supplies, 
Phis 


1921 and manufactures Duratex and 


Bound in limp yellow 
black type comes ail ling supplies price list No 
L. Barkley & 


517 South Jefferson street, Chicago. 


Company, 
company 
luftex 


was 


established in 


vertical file folders, Green-Edge storage files and Barkley 
fasteners and report folders. 
The catalogue comes in loose leaf form with a wholesale 





6l 


Even if we’d wanted to, 


we couldut shi: 


on the new 5c COLUMBUS 





Savinc on the lead, the wood or the 
manufacture of COLUMBUS was simply 
out of the question. We had to make it 
the best that Sc could buy... 

In the first place, A. W. Faber is a 
synonym for supreme pencil quality. 
Our “Castell” Drawing Pencils are consid- 
ered the world’s standard of perfection. 

In getting out a companion 5c pencil we had to make 
COLUMBUS the outstanding value in America. That's why we 
used the celebrated A. W. Faber lead and the finest cedar wood. 
Made in 5 popular degrees, it has a brilliant yellow polish, hexa- 
gon ferrule and “live” red rubber tip. If it is your policy to back 


quality merchandise, then the new American-made COLUMBUS 


certainly belongs on your counter. 


wingy 


The Ideal Commercial Pencil 


ORDER NOW FROM A. W. FABER, Ime., NEWARK, N. J. 
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discount sheet to dealers This sheet may be removed for 


filing by tearing off at perforations. The catalogue con- 
tains twenty-four pages exclusive of cover and is thumb 
indexed. It contains all the information expected in such 
catalogues and is a convenient and sightly piece of work 
The type is plain and readable and the illustrations are ex- 
oe cellent reproductions of the goods listed \ copy of this 
catalogue will be sent to any dealer who applies for it 
> 

The Double- To Esterbrook Offers Electric Action Display Free 
pP The Esterbrook Steel Pen Manufacturing Company of 
E ° Camden, N. J., has recently distributed a broadside to 

xpanding 
File J 

ile Jacket 

JUST IN TIME FOR THE 

TRANSFER SEASON 


Be the first to sell 
these to your trade 





QUAL/TY PARK ENV. CO 


The Electric Action Window Display 


V E R T | C A L FI L E J A C K E T S Piece Publicizing Esterbrook Push 


Pencils 





dealers offering an attractive flasher display with each 


<x order for “push” pencils or combination sets totaling $25 








ee 


Made in letter and legal sizes with 








1°— 1)" and 2” Expanding Gussets 


FEEOS TWO FEET OF LEAD CONTINUOUSLY 





The Logical Filing Container for bulky 


Counter Display Card for Esterbrook’s 


correspondence, contracts, orders and New Push Pencil 
grouped letters OU ALITY BILT Re- net or more Che “Push” pencil is boxed individually or in 
Ves combination with Esterbrook fountain pens. An attractive 


inforced Tabs insure greater wear number is one dozen dollar pencils on a display card 


> 
Big Ribbon and Carbon House Leases Space in 


SEND FOR SAMPLES NOW New York 
The Miller-Bryant-Pierce Company of Aurora, Illinois, 


who are among the foremost ribbon and carbon manu 


lj p k £ | C facturing concerns in the United States, are reported to 
Quality Park Envelope Co. sol 


have leased space at 280 Madison avenue, 


11-116 Merchandise Mart to take care of increasing ey in the metropolis 
CHICAGO Axelbrod Opens Office Furniture Store 


Samuel Axelbrod has leased the store, basement and 


, 2 . subbasement at 356 Broadway, New York City, where he 
Factories at St. Paul ‘ 





will carry a line of office furniture. 
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& 


wherever | 








records | 
are 
stored 
or 


filed 


There is a 


TRAN 


fo meet every 


Here’s a line for you 

















If your customers want accessibility and 
durability with the utmost economy sell 
them the Regu/ar TRANSFILE. 


If your customers want greater ease, 
durability and accessibility sell them the 
TRANSFILE with the steel 
roller bearing drawer suspension and the 
2-way Interlock. 


Super-Test 


And if your customers want ease, accessi- 
bility, steel roller bearing drawer sus- 
pension, 2-way Interlock plus greater 


durability and appearance sell them the 
* TRADE MARK 








The Steel Front De Luxe TRANSFILE is a complete 
serviceable, durable filing unit. Entire outside 
finished in green. 





The Super-Test TRANSFILE is real heavy duty 
case for semiactive records with steel roller bearing 
drawer suspension. 


The Regular TRANSFILE gives strength, rigidity, 


safety and accessibility. For economical storage of 


inactive records. 


SFILE. 


need and purse. 


steel front De Luxe TRANSFILE with 
the entire outside flnished in an attrac- 
tive shade of olive green to match their 
regular office files. 














TRANSFILE will do a better job for a 
longer time yet it costs no more than 
other steel reinforced corrugated cases. 


You are missing a good opportunity for 
profit if you are not handling 
TRANSFILE. Asample will convince you. 
It’s yours for the asking. 


GUIDE SYSTEM & SUPPLY CO. 
335 Canal Street New York City 
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Used on every kind of Record— 
Bought by every kind of Business 














Glance over this photograph— it will give you some idea of the variety 
of uses for which Rand Mak-ur-own Index Tabs are being sold. 
Mak-ur-own Index Tabs, for years the standard of celluloid indexing, 
are a staple item with most stationers. Every business, professional 
office, store, shop, home or student is a potential user. Easy sales 


and many repeat orders make this a most profitable and satisfactory 








RAND 


MAK - UR - OWN 


INDEX TABS 


THE VICTOR SAFE & EQUIPMENT COMPANY INC. 
NORTH TONAWANDA NEW YORK 
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Three effective Selling Features 
combined in one Index Tab 


1-Make any size tab 


Made in strips six inches 
long so that any size tab 
may be cut without waste 
and without crowding the 
index. Removable index 
labels permit changing 
indexes whenever desired. 





Write any index as lor 
is you wish—then cut 


fit the index. 





2-All Transparent 


Flexible skirts of clear, transparent J C ) H NSON 


‘elluloid can be attached anywhere — so: SS = 
ind will not hide information. These RARE TH a R. 

ale tie jied directly to 

abs may be applied directly AddRESS Wr ihige A\ 
~ards or printed pages in boun 4 
books—blank index sheets or guide 


ards are not necessary. { CREDIT $300 ‘ 





























3-Automatic Stop 


The fold in the celluloid skirts forms a 


‘A N Y Nd 
N IN DE X stop which automatically assures a per- 
Ne e< fect, uniform extension of all tabs be 








i ws NOAWAN yond the edge of the index sheet or 
| N KN card. Anyone can attach Mak-ur-own 
}\ Index Tabs quickly and in correct 
Cnnscctinanstommangelccisigageenes i — alignment. 





Write for information and Samples 
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RAND 


MAK -UR - OWN 


INDEX TABS 
THE VICTOR SAFE & EQUIPMENT COMPANY INC. 
NORTH TONAWANDA NEW YORK 
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ECURITY 
and theyll give you the same 
jp get and keep the rubber key business in your 

territory you have to give your customers reasons. 
Any key may look well for a time, any key may feel 
right for awhile—but only PEERLESS has all the 
talking points that the exclusive SECURITY fea- 
ture gives you 


PEERLESS RUBBER TYPEWRITER KEYS 
are packaged attractively, made beautifully, guar- 
anteed for long life, and—they have the SECURITY 
construction that means key tops never loosen or 
turn in the base—held permanently by a hard 
rubber collar fused to the soft rubber key top. 


You can demonstrate the Peerless SECURITY fea- 
ture to your customers——prove that Peerless Keys 
really are superior—get more make more 
money The Peerless line is complete and the Peer- 
less dealer policy will give you confidence. Get the 
facts now—and ask especially about 


PEERLESS TWIRLER RINGS 
MOULDED WITH 
YOUR NAME 


sales 


1 whale of an adver- 
lisement for you 
constantly before 
your best customers 

building sales and 
goodwill every day. 
Send the coupon for 
details. 





INC. 


PEERLESS KEY COMPANY. 
Vanufacturers of the Only Complete Line Sold 
Through Dealers 


176 Fulton St. New York, N. Y. 


PrRrERLESS 
Rubber 
TYPEWRITER KEYS 


PEERLESS KEY CO., INC 

176 Fulton St... New York, N. ¥ 

Please send full details of the Peerless line, a sample Peerless 
Security Key and your proposition on Twirler Rings with 
moulded dealer's name 


Name 
Firm 


Address 
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Pacific Northwest News Notes 
Che Gillam-Bird stationery store has been moved from 
its location on Fourth avenue, Seattle, to fine new quarters 
the Blue Mouse theatre, at 1417 Fifth avenue, where 
it caters to Fifth 
daily by means of improved window displays, with inter- 


next to 


avenue throngs, making new contacts 


esting sections, devoted to maps, filing equipment, station- 
ery, and other office supplies. 
* « * 


Preparations for an extensive Christmas business in- 


clude creation of a “Pin Money Gift Shop” of “gift sug- 
gestions” from a dime to a dollar, at the stationery store 
of John W. Graham & Co., Spokane, Washington. A di- 
versified group of articles for veritable “pin money” are 


in the large collection embraced in this new merchandising 
department 
* 


Dan W. Gibson, Exchange building, Seattle, following 
a survey that revealed the general lack of letter-weighing 
equipment in Seattle offices, and very likely huge wastes 
of postage, has developed a cut-out figure of Uncle Sam, 
with arm extended, pointing to the weight of the letter 
held for weighing, and the postage required. The simple 
little device was brought forth after careful survey in one 
of the leading office buildings of the city, which revealed 
that only three per cent of the offices are equipped with 


postal scales 


. « * 

The J. K. Gill Company of Portland, partial to Oregon 
literary folk, staged a reception and tea in their honor 
during Book Week in mid-November. Oregon authors 


were especially honored on this occasion. During the tea 


and reception, a stringed trio rendered musical selections. 


Sy ia @ 


Featuring office stationery, carbon papers, typewriter 


ribbons, and other specialties, the Direct Sales Corporation 
was recently incorporated at Seattle, with capitalization of 
$10,000 209 Bell Street Terminal. 


(An advertising campaign has served to introduce the new 


Offices are located at 
direct sales service of this organization, incorporated by 
Stanley Ballard, Ruth G. Ballard, and Charles T. Hatheld. 
CML 

> 


Wilson-Jones Reduce Price of Ruby Ledger Outfit 


The Wilson-Jones Company, 3300 Franklin boulevard, 
Chicago, announces a reduction in the price of their well- 
known Ruby Ledger Outfit. It is named for its color, 


which is a rich, ruby red. The binding is of durable imita- 
The outfit consists of the 


\ to Z leather tab in- 


tion leather Ruby ledger binder, 


200 ledger sheets, and a 26-division 


dex. The outfit is neat and sturdy and enjoys an active 
sale in all sections. Particulars may be had on request 
to the company. 


~ 
American Writing Machine Co. Moves Boston Office 
The Boston branch of the Writing Machine 


Company, S. W. Williams, manager, has moved to a con- 
Federal street. The 


American 


ground floor location at 171 


venient 
new store is expected to be instrumental in increasing 
sales and extending service 

> 


Quality Park Renews Lease in Merchandise Mart 
Paul, Min- 


the com- 


Che Quality Park Envelope Company of St 


nesota, has made a new lease for five years on 

pany’s present quarters in the Merchandise Mart, Chicago. 
—— a 

New Store Opens in Greenwich Street, New York 

The Rector Stationery Company, printers and stationers, 

has opened a new store at 140 Greenwich street, New York 


City, having moved from a former location 
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Transter 
Time 
Is Just Ahead 


On next two pages are shown eight stock 








items which will meet the transfer needs of 
any of your customers, economically, satis- 


factorily and with a generous profit for you. 


The Weis Manufacturing Company 


Sete 


Monroe, Michigan 





New York Boston Chicago 


A. H. Denny, Inc., 356 Broadway Adams, Cushing & Foster, Inc. Associated Stationers Supply Co. 
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Cut the cost of storing important papers and records 
after they have been removed from active files, by using 
ifzs Economy Storage Cases 
Made of heavy fibre board, and so constructed that 
you receive them folded flat, but are easily and 
quickly set up ready for use—no flaps, clamps or bands 
—just snug fitting covers to keep out dust and dirt. 
Equipped with pulls to facilitate removal from shelves 
or stacks. Made in eleven standard sizes—for every 
office transfer need. Twenty inches long and high 
enough to permit use of vertical guides with top tabs. 
Ask for free sample. 





9 ae 
475 Line 


Document Transfers 





Ever want correspondence or record cards from the file 
room in a hurry—then have to wait until someone un- 
piled a lot of storage cases before they could procure 
your papers? You can do away with this fuss and 
confusion by equipping your file room with the new 
type, pull out drawer 


Sfces Wizard Storage Cases 
You can always pull out the drawer that holds your 
records—pull them easily, And how you will appre- 
ciate the quickness with which transferred papers 
can be secured. Entire case is made from extra 
strong corrugated fibre board and are low jn cost. 





Ye Sturdy Sixteen Card 
Transfers 
Made from extra heavy binder board 
and covered with a black and white 
marble paper; have removable covers, 
are long enough to take contents of reg- 
ulation card index file drawer and high 
enough to accommodate tabbed guides, 
Where shelving is available for holding 
transfers, these Sturdy Sixteens with 
the removable covers are recommended 
Sizes to hold 3x5, 4x6, 5x8 and 6x9 cards. 





For holding folded papers up to 43" 
wide by 10" high. Made of extra 
heavy binder board, covered with 
black and white marble paper. Tel- 
escope style with back of tray 
tapering down to facilitate referénce 
to filed papers. Twelve inches long 
outside. Just the thing for desk use. 


Sie Shell Line Card 


Transfers 


Telescope style, are suggested where 
no designated shelf space is available 
for holding the trays after being filled. 
Cases can be stacked one on another; 
the pull-out style allows drawers to be 
removed from shell without disturbing 
other transfers. Strongly constructed 
of extra heavy binder board and covered 
with black and white marble paper. 
Made for 3x5, 4x6, 5x8 and 6x9 cards. 








Sfx Pertection Transfer 


Here’s a dust proof transfer of the Box File type, 


with flanged cover, wocd back and front, extra 
heavy binder board ends and automatic catch on front 
lid. Outside covered with long wearing, hard sur- 
faced, green fibre paper. Made to hold correspon- 


dence size papers, *&}x1l. There are years and 
years of wear in this type transfer. 


Sfx Nine Hundred Line Transfers 


Where only a few transfers are required we recom- 
mend this Nine Hundred Line. Very durably made 
of extra heavy binder board, covered on outside with 
black and white marble paper; inside lined with white 
paper. Come knocked down, packed in three inch 
high carton, but are easily and quickly set up with- 
out thé use of any tool. Carefully creased and cut 
for assembling, reinforced at corners and folds with 
strong binding material. Two lenghts in the Letter 
and Cap sizes-20 and 24 inches long. Invoice size 
is 20 inches long. Use the 24 inch for transferred ma- 
terial containing indexing guides with bottom eyelets. 


aif, 
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SPECIAL TYPEWRITER” 


“It’s as Quiet as Quiet can be” 

“You'd be surprised. Just a low, dull sound from the keys instead of that old 
hard, high-pitched tap. And not a jingle anywhere to jangle anyone's tired 
nerves. The boss will fall in love with it.” 


“The Carriage merely purrs” 

c - 
“None of that rasping, rackety, grating sound when the carriage is thrown 
across the machine. Just a gentle, purring swish. ..without a bang anywhere 
This machine ought to last longer too.” 


“Far easter to operate” 


“The engineer who designed ‘his machine must have started as a steno. Every 
operating part is close to the keyboard, where it should be. No reaching or 
stretching at all.” 


"It does beautiful, clean-cut work” 


ae “I'll say it does a neat typing job. There's not a fuzzy letter in the alphabet. 
~ Not only that, but it gives plenty of clean, readable carbons and cuts the 
clearest stencils you ever saw.” 






The new Underwood is 
more than ever the 


You'll love the New Champion Keyboard” 
: Machine of Champions. 


“The best looking keys you ever saw. Hard surfaced and slightly concaved to 

ae eins a bana Hee eitie o ing comfort. And there are no raised Tue Underwood Typewriter, always foremost in speed, ac- 
, curacy, durability and simplicity now adds another quality 

to this list. It offers a greater degree of Quiet Operation 

than has ever before been attained in any standard writing 

machine. See the new Underwood Special at the nearest 


Typewriter Division 


UNDERWOOD ELLIOTT FISHER COMPANY 


4 Typewriters... Accounting Machines ... Adding Machines - y - 
\ Carbon Paper, Ribbons and other Supplies Underwood Elliott Fisher Branch or telephone or write for 
342 Madison Avenue, New York, N.Y. a demonstration in your own office. 


} Sales and Service Everywhere Every Underwood Typewriter is backed by nation-wide company-owned service facilities 





SEY Underwood Elliott Fisher Speeds the World’s Business 
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Now is 
TRANSFER 
TIME 































“ ND of the year time” is file transfer 
time and practically every concern 


will be clearing its filing cabinets of 





inactive correspondence to make room for 
the coming year. So this is the time to sell 
transfer cases that will give service and 
satisfaction for years to come. Transfer 
cases with dust-proof construction, easily 
operated drawers, heavy frame construction 
and strong enough to stand stacking. 


It is also your *“*Harvest Time” for better 
Index Guides, Filing Folders, Filing Sup- 
plies and all filing equipment sold under 
the name of Browne-Morse because for 
twenty-seven years Browne-Morse products 
have been productive of thousands of re- 
peat sales. 

“JUTITE” vertical filing folders, attrac- 
tively packaged for convenience and display, 
have taken the market by storm. Great 
strength, tear resistant, and made in all 


standard sizes and tabs. 






As An 
Elephant's 
Hide” 






ROWNE-MORSE COMPANY 


Muskegon, Michigan 
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Name Omitted from List of Members of 
Canadian Stationers’ Guild 

The name of the Eagle Pencil Company of Canada, 
Limited, was unintentionally omitted 
members of the Stationers’ Guild of Canada which ap- 
peared on page 110 of the November issue of Office Ap- 
pliances. The names were copied from a list which was 
incomplete and as a consequence the name of the Eagle 
Pencil Company of Canada, Limited, was not included as 


from the list of 


it should have been. 

Since the membership list was published in November, 
the following have joined the Stationers’ Guild of Canada: 

Regina Book Stores, Regina, Sask. 

Carters Ink Company, Montreal, Que. 

Keith’s Stationers Limited, Calgary, Alta. 

Richardson & Bishop, Ltd., Winnipeg, Man 

G. A. Roedde, Ltd., Vancouver, B. C. 

Columbia Paper Co., Ltd., Vancouver, B. C. 


——@——— 
McCullough Goes to Philadelphia 

James L. McCullough, cashier of the Detroit office of 
the Royal Typewriter Company, has been advanced to the 
position of cashier of the Philadelphia branch. At a dinner 
given by the Detroit office on November 2 in honor of Mr. 
McCullough, Manager Fred H. Morse acted as toastmaster. 
The dinner was attended by all the office force as well as 
several dealers from the surrounding territory. Regrets 
were expressed at losing a fine friend and co-worker, but 
satisfaction was voiced over his advancement. 

LeRoy McCaffrey, formerly Mr. McCullough’s as- 
sistant, has been advanced to the position of cashier at 
Detroit. 

Mr. McCullough was presented with a beautiful traveling 
bag as a farewell gift from his office associates. 

a 
The Filing Supply Division Code Authority 

An NRA announcement dated November 10, 1934, states 
that the National Recovery Administration has recognized 
the following as members of the Code Authority for the 
Filing Supply Division of the business furniture, storage 
equipment and filing supply industry: J. S. Sprott, The 
Globe-Wernicke Company, Cincinnati, Ohio; Philip Zal- 
kind, Guide System and Supply Company, New York, 
N. Y.; R. A. Jonas, Jr., Oxford Filing Supply Company, 
Brooklyn, N. Y.; A. R. Rumbles, Kardex and Visible Sys- 
tems Division, Remington Rand, Inc., Buffalo, N. Y.; E. 
L. Little, Wabash Cabinet Company, Wabash, Ind.; H. C. 
McPike, Weis Manufacturing Company, Monroe, Mich.; 
and G. W. Schulz, Yawman and Erbe Manufacturing Com- 
pany, Rochester, N. Y. 

a 
Minimum Price Schedule for Pencils Disapproved 

An NRA announcement dated November 6, 1934, states 
that the National Industrial Recovery Board has held, 
following public hearing, that “the factual basis of the 
minimum price schedule” as submitted by the Code Au- 
thority for the wood cased lead pencil manufacturing in- 
dustry “is inadequately substantiated” and has disapproved 
the schedule. 

The Code Authority for the wood cased lead pencil 
industry is empowered to establish fair minimum prices 
with approval of the Administration for pencils retailing 
at five cents or less. 

—_——<e—____—_- 
Code Authority Members Recognized 

The NRA has announced its recognition of a number 
of code authority memberships including the name of 
A. J. Roos of The Diebold Safe & Lock Company, Canton, 
Ohio, who will represent the Fire-Resistive Safe division 
of the National Emergency Committee of the Business 
Furniture, Storage Equipment and Filing Supply Industry 


Park Ridge . 
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Greetings 


HE Good Will of our loyal 

customers and friends is 
one of our most valued assets. 
The spirit of the holiday season 
brings to us renewed apprecia- 
tion of the world-wide confi- 
dence placed in our organiza- 
The New Year offers 


greater opportunity for service 


tion. 


than ever before, and we there- 
fore again renew our pledge 
of Quality, Service and Trade 
Protection. It is our most cor- 
dial wish that every one in the 
Stationery and Office Appliance 
Industry, enjoy an old fash- 
ioned Merry Christmas and a 
Happy and Prosperous New 


Year. 


Mittag & Volger, Inc. 


Principal Office and Factory 





WE DO OUR PART 


New Jersey 
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Shipman- Ward 


Complete Services 


1. All Makes of Typewriter parts 
and Ac- 


2. Typewriter Tools 


cessories 


3. Super-Grade Platens (all 
makes) 


4. Retyping (Underwoods only) 
5. Enameling (anything) 

6. Nickel Plating (anything) 

7. Welding (anything) 


8. 100% Rebuilt Underwoods 
and Royals 


9. Crusader Grade Underwoods 
and Royals 


Blue Ribbon Rough Under- 
woods and Royals 


10. 


ll. Underwood Fanfolds 


12. 100° Rebuilding 
Write for our Latest 
Parts Catalog and 


Typewriter Prices 


Shipman-Ward 


Manufacturing Co. 


4401 Ravenswood Ave. 
CHICAGO, ILLINOIS 
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Arthur Smith Joins Boorum & Pease 
Arthur Smith, who is well known in the stationery in- 
dustry in and about the metropolitan district of New York, 
where he has a wide circle of friends, has joined the sales 
force of the Boorum & Pease 
part of the New York territory. 


enthusiasm, together with a comprehensive background of 


Company. He will cover a 


Mr. Smith’s energy and 


many years’ experience in the field, give assurance that the 
needs of his customers will be well cared for 
Office Appliances extends good wishes 








New Packages for Bates Products.—The attractive design- 
ing achieved in its new packaging by the Bates Manufac- 
turing Company, 20 Vesey street, New York, N. Y., is not 
fairly depicted here because of the loss of color effect in 
halftone reproduction. The color scheme for the packages 


are as follows: Bates standard movement numberer—blue, 

gold and black. Bates multiple four movement numberer 
green, gold and black. Bates lever movement numberer 
red, gold and black. Bates eight movement numberer 

cream, gold and black. Bates index—yellow, silver, green 

and black. Bates staplers and refills—blue, silver and 

black. The numbering machine boxes are wrapped in 

moisture proof cellophane. 


—_—  ——~<>—_ ——_ 
George S. Parker Now a Kentucky Colonel 


Late in October, Governor Ruby Laffoon of Kentucky 
appointed George S. Parker, chairman of the board of The 
Parker Pen Company, Janesville, Wis., as an Aide-de-Camp 
on his staff with the rank and grade of Colonel 

Drury, a 
brother of 
says: “Our 
fact that 


In commenting on this appointment, G. L 
member of the Kentucky Legislature and a 
Judge W. T. Drury of the Court of Appeals, 
citizens as well as the Governor appreciate the 
Mr. Parker has made a name for himself, and has con- 
tributed much by his invention to the happiness and pros- 
perity of the people. As a slight token of that the Gov- 
ernor has given him this mark of distinction. 

“Colonel Parker has many friends in Kentucky, having 
had business interests in this state a few years ago and 


having visited here on many occasions.” 
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Lowest price loose leaf sheet 
protection on the market 


EZYPUNCH No. 110 


1 mevlinwm priced, servicethls pronch of 


pressed stee . lacquered a rick olive green 


bert clrive bmewthe 
of meebo l-platedd 
9 whieh ems be 


SL.50 each 


@ 


A000) PRON CTS, IM 


Above BF2507, letter size, binds up to 6 


inches fe wr. 


Dealers: Send for display easel or sample. 


kor \ccopress Binders see 
pages 20 and 21 of Acco Cata- 


log No. 433. 


ACCO 





Accopress 
Binders 


Durable, genuine pressboard; 
long-wearing cloth hinges; col- 
- - £ 


ors—Red, Grey, Black. 


Bound with the Acco Paper 
Fastener standard of the 
World; for all loose-leaf sizes 
and centers of punching; com- 
plete with Acco Fasteners or 
without fasteners. 





Two-piece cover construction. 


PRODUCTS, INC. 


Long Island City, N. Y. 


CANADA 


Acco Canadian Co., Ltd.. 
154 King St., West 


(@ 


LOOSE LEAF FOR THE MASSES 


Toronto 


EUROPE 
Acco Company, Ltd., 
18 Whitefriars St., 
London, E. C. 4 


GET YOUR SHARE 
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Carter’s Ink Company Publishes Color Booklet 

The Carter’s Ink Company of Boston, Mass., recently 
published a booklet on the subject of color. This booklet 
gives much that is of interest to persons who have to do 
with color and its application. The text and illustrations 
are by Miss Grace Cornell, for several years assistant pro 
fessor of arts at the Teachers’ College, Columbia Univer- 
sity, and now on the staff of the Metropolitan Museum of 
New York 

Miss Cornell’s word pictures of color principles are 
nearly as vivid, it is said, as the water color illustrations 
which have been reproduced in Carter’s own colors by the 





The Carter Booklet on Color Showing the 
Front Cover and a Spread of Color Charts. 


new brush-tone process. The black and white illustration 
which accompanies this item gives little idea of the beauty 
of the book. The retail price of the Cornell booklet is fifty 
cents and it is available to all dealers at the regular trade 
discount 
— 
O. H. Shoemaker Enlarges Quarters 

©. H. Shoemaker, dealer in office furniture, supplies and 
stationery, 8 North Front street, Wilmington, N. C., re- 
cently enlarged his quarters and now has twice the floor 
space he formerly made use of. He has remodeled the store 
and declares that prospects for the future are promising. 

Mr. Shoemaker has been in the stationery business for 
many years and continues his activities with unabated 
vigor. 

—_—— 
Washington, D. C., House Wants Catalogues 

Woodhouse Stationery Company, 901 Thirteenth street, 
N. W., Washington, D. C., wishes to obtain from manufac- 
turers catalogues and price lists on stationery and office 
equipment. The company is managed by W. T. Wood- 
house, Jr. 

— _ 
Where Is Mr. Hammett? 

There is an inquiry for the present address of H. H. Ham- 
mett. A short time ago he was in Atlanta and nearby 
points, including Hopeville, East Point and elsewhere. He 
is reported to have gone to Greenwood, Miss 








MATHEMATON 
World's Fastest and Most Automatic 
CALCULATOR 








TO MULTIPLY - Merely set one figure on 
large keyboard, other on small key- 
board and touch multiply key. No 
further mental or physical effort 
whatsoever is required. The MATHEMA- 
TON produces the answer itself. 


Both keyboards and dials are automat- 
ically cleared. 


TO DIVIDE = Set dividend in dials 
either directly or through keyboard, 
divisor on keyboard and touch divide 
key. MATHEMATON produces the result. 
automatically. 


Thousands of these machines are ia 
daily use figuring percentages, pro- 
rations, costs inventories, etc. 





VARITYPER, the flexible typing ma- 
chine has features in which every 
business manager is interested --~ 
Types like these LARGE, swmaccesr, 
PICA, MODERN ELITE, ITALICS, derrpt, 
etc. 


Write for full particulars about 
"expense reduction" machines. 


RALPH C. COXHEAD CORPORATION 
17 PARK PLACE, NEW YORK. 


fhis ad entirely composed on one VARITYPER 

















CARBON 
PAPER 


AND 


INKED 


RIBBONS 
of 


DISTINCTION 





“DISTINCTIVE” 
IN QUALITY 


"DISTINCTIVE" 
IN PRICE 
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“The Line of 


Lowest 
Ultimate 
Cost” 


Write us for information regarding 
sur plan for producing real sales 
for dealers with products 


mete 8k 
PROCESS COMPANY 
BURLINGTON, N. J. 


these 
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Some Do/More Chair Company Activities 
On November 2 the entire Northwest agency organiza- 
tion of the Do/More Chair Company of Elkhart, Indiana, 
held a meeting at the Athletic Club in St. Paul, 
Minnesota, under the direction of Ben Williams, Do/More’s 
On the following day they attended the 


sales 


general manager 
football game between the Minnesota and Michigan teams 
and saw the former carry off the “Little Brown Jug” as the 
symbol of victory. 

* * * 

An Eastern sales meeting was held on November 19 at 
the Hotel Pennsylvania, New York City, where General 
Manager Williams also presided. In addition to the force 
from the New York branch, Do/More representatives were 
Philadelphia, Hartford, Boston, Baltimore, 


present from 


Worcester and Washington, D. C. Successful business 
and social sessions were held 
x * &* 


George Whitney, Do/More field man, recently spent three 
weeks in the Southeastern states, where he established a 
number of new dealerships, among which were Halsey & 
Griffith, Inc., Asheville, and Hinkle-Lancaster, Winston- 
Salem, North Carolina. He expects to be in Elkhart about 
the middle of December. 

* * * 

The Tan-Sad Do/More 
an affiliate organization, recently made some large factory 
chair installations on the Continent, and school seating in- 


Chair Company of England, 


stallations in England. Business has materially increased 


abroad 
* * * 
The Do/More Chair Company of Canada reports consid- 


erable activity, and good prospects for sales in the Do 


minion 
* 7 . 

The home force of Do/ More at Elkhart, Indiana, has just 
got settled in their completely remodeled and enlarged 
quarters. The change was made necessary by the demand 
for more space. 

* * & 

De. J. B Atlanta, Georgia, called at the 
Do/More headquarters recently, and then went on to New 
York to attend the Eastern sales meeting 

scitiltereeni 
Oklahoma City House Changes Name 

On November 1, The 
Oklahoma City, Okla., 
Inc., Don L 
J. Lucado deals in office supplies, 
ture, printing and typewriters An office 
New officers of the 
Thompson, vice-presi- 


Garner of 


Branham-Lucado Company of 


changed its name to Branhams, 
Branham having acquired the interest of T 
The company furni- 
machine repair 
shop is also maintained company are 
Don L. Branham, president; Lee B 
dent, and F. W. Branham, secretary-treasuret 
— 
A New Office Supply Business in Detroit 

The Liberty News Company, wholesalers of “Everything 
in Paper,” at 1035 Vernor Highway, East, Detroit, Mich., 
has established a subsidiary company under the name The 
Liberty Office 


to handle office 


Supply Company. It is the purpose of the 


subsidiary furniture, fine papers, all types 


of office supplies, printing, etc. Mr. S. H. Levy of the com- 
price lists, samples, etc 
— 


Price of German Book on the Typewriter Announced 
The history, “The Typewriter,” by Ernst Martin of Pap- 


pany asks for catalogues, 


issue of 
Appliances on page 54, is offered for sale at $6.00, 
In German currency the amount is RM 14.65. 


penheim, Germany, referred to in the October 
Office 
postage paid 
Information concerning this price reached us too late for 


insertion in the November issue as originally scheduled 
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SHIELD TYPE 


Recommended for indexing 
books and records subject 
to constant handling. In- 
serts are removable. 







mpaan, 4915 








INDEXED TYPE 


Handy for indexing books 
and records in alphabetical 
order. Indexing printed on 
the celluloid—no inserts. 








Slobe -Wernicke UTI 
PAT. APP. FOR INDEX 











STRIP TYPE 


Furnished with blank insert 
labels. Can be typed with 
any indexing desired and 
cut to any size 


--- NEW 
UTILITY 


IMPROVED 
INDEX TABS 


TRANSPARENT 
FLEXIBLE APRON 


Front apron of trans- 
parent clear celluloid—is 
easily applied—sticks tight— 
positive automatic stop 
assures perfect alignment. 


HEAVY 
CELLULOID BACK 


Provides a stiff rein- 
forcement that keeps the 
tab rigid—preventing crack- Show 
ing or breaking. Strongest 
where strain is greatest. 





All Celluloid « « 
They Index Everything « « 
Hide Nothing « « 


The new, improved Globe-Wernicke Utility Index Tabs meet every 
The time saved in affording quick reference 
Their convenience makes 


indexing requirement. 
pays their small cost many times over. 
them appeal to every customer. 


The best selling season is just ahead, when many concerns change 
their books, records, etc. Send us an order for some of this fast- 
moving merchandise that offers generous profits and brings repeat 
business. Ask for details about how you can receive a handsome 
walnut display case FREE with a small assortment of the new, improved 
Utility index tabs. 





Globe-Wernicke 


MAKERS OF 


OVER 4000 
Steel and Wood Office Furniture, Filing Equipment, Bookcases, Partitions 
and Wood Equipment for Libraries, Schools and Public Buildings- 


Gititatbieteme elite 


OF oe on 6 On oe 
spec ial Steel 


Filing Supplies, 


ITEMS NEEDED IN 


Stationers’ Products; Storage and Visible Record Equipment and Steel Shelving 
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Everyone knows a platen must be round. But how 
round? Why, perfectly round, says the experienced 
repair man—if you expect to turn out the kind of 
work that eliminates trouble, brings customers back, 
builds up profits. 


Very well then—Here is Ames’ idea of roundness. 
A super-sensitive, scientific testing machine that feels 
out the thousandth part of an inch—catches the 
slightest, invisible variation from a perfect, true, sur- 
face. Every Ames platen must meet and pass this 
cold blooded precision, machine test. 


That’s why there is no guess work about Ames 
platens—no jobs that are just a little bit off—no cus- 
tomers that somehow fail to come back. They are 


always right. 


Why not build your business with Ames precision 
and Ames unvarying quality. Platens, parts, supplies 
and a quick, intelligent service that has made Ames 
the leader at home and abroad. 


WIESCO 
PLATENS 
STAND FOR 


Ames Supply Company 


37 Murray Street 564 W. Randolph Street 583 Market Street 
New York, N. Y. Chicago, Ill. San Francisco, Calif- 





v/ | Wie 
J j ja i 
Fal S 
Atlanta Cleveland Houston Los Angeles Minneapolis Seattle 
Boston Dallas London, Eng. Mexico, D. F. Philadelphia Toronto, Ont. 
Cincinnati Denver Pittsburgh Washington, D.C. 
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Census Report on Carbon Paper and Inked Ribbons 
The United States released a 


preliminary report on of 


Bureau of the Census has 


the census of manutactures rib 
1933. This covers the year 1933, with 


1931, 


earners 


bons and carbons for 
the last previous census year 
the 


comparative figures for 


The number of wage (average for year) em- 


ployed by establishments engaged primarily in the manu 


¢ > 
facture of carbon paper and inked ribbons decreased 2.6 
per cent, from 1,198 in 1931 to 1,167 in 1933. The figures 
for these two years may not be strictly comparable in 
view of the fact that for census purposes no distinction 
can be made between part time and full time workers 
Larger rates of decrease—14.5 per cent, 14.5 per cent and 
16.5 per cent respectively—are shown for wages, costs of 
materials, fuel, etc., and value of products 
The monthly employment of wage earners alone shows little fluctua 
tion for either year The minimum is shown for January, 1933, and 
for September, 1931, whereas the maximum appears for December, 
1933, and for March, 1931 mployrrent in 1933 exceeded that in 


1931 in each of the last five m« nths of the vear, the largest excess being 


in December—1,248 for 1933 as compared to 1,190 for 1931 This in 
dustry, as defined for census purposes, embraces establishments en 
gaged wholly or primarily in the manufacture of carbon paper and 


inked ribbons 
Summary for the Ribbon and Carbon Industry 
Number of establishments—(1933), 46; (1931). 
Salaried personnel [not including officers of « 
superintendents and other responsible administrative 


rporations], man 
emplovees, 


agers, 
clerks, stenographers, bookkeepers and other clerical employees (1933), 
$24; (1931), no data in regard to number or compensation of salaried 
personnel was collected at the census for 1931 

Vage earners (average for the vear) This is an average of the 
numbers reported for the several months of the year. In calculating it 
equal weight must be given to full time and part time wage earners 
(not reported separately by manufacturers) and for this reason it ex 
ceeds the number that would have been required to perform the work 
done in the industry if all wage earners had been employed continuously 
throughout the year The quotient obtained by dividing the amount 
of wages by the average number of wage earners cannot, therefore, be 
accepted as representing the average wage received by full time wage 
earners In making comparisons between the figures for 1933 and 
those for 1931, the possibility that the proportion of part time em 
ployees was larger than in the other should be taken into account 
Decrease in 1933, 2.6 per cent 

Salaries—Managers, superintendents, etc., (1933), $313,085; [clerks, 
stenographers, etc., $406,219 data on this classification was se 
cured in the 1931 census. ] 

Wages—(1933), $1,250,082; (1931), $1,462,688. Decrease of 14.5 pet 
cent 

Cost of materials, containers, fuel and purchased electric energy 
(1933), $5,156,886; (1931), $6,033,738 Decrease of 14.5 per cent 

Products, total value 1933), $11,250,564; (1931), $13,475,518; de 
crease of 16.5 per cent 

Carbon paper and inked ribbons—(1933), $10,716,462; (1931), $13, 
091,151; decrease of 18.1 per cent 

Carbon paper—(1933), $7,157,727; (1931), $7,996,651; decrease of 
10.5 per cent 

[Typewriter ribbons—(1933), $3,056.096; (1931). $4,520,733; decrease 
of 32.4 per cent Other inked ribbons—(1933), $502,639; (1931), 


$4,520,733 


Miscellaneous products, value, and receipts for contract work 


(1933), $534,102; (1931), $384,367; decrease of 39.0 per cent 

Value added by manufacture (value of products less cost of mate 
rials, containers, fuel and purchased electric energy)—(1933), $6,093, 
678; (1931), $7,441,780; decrease of 18.1 per cent 

These figures differ from those given in the final report for this in 
dustry for 1931 because they do not include data for carbon paper and 


inked ribbons made as secondary products by establishments classified 
in other industries. The combined value of such products thus made 
outside the industry proper in 1931 amounted to $1,443,477, equivalent 


to eleven per cent of the value of carbon paper and inked ribbon made 


within the industry The corresponding item for 1933 is not yet avail 
able, but will be included in the final report of the present census 
Wage Earners Employed, by Months 

(1933), Jan., 1,101 (minimum for year) ; Feb. 1,124; March, 1,120; 
April, 1,114; May, 1,106; June, 1,124; July, 1,171; Aug., 1,187; Sept., 
1,225; Oct., 1,247; Nov., 1,242; Dec., 1,248 (maximum for year) 

(1931), Jan., 1,215; Feb., 1,229; March, 1,232 (maximum for year); 
April, 1,224; May, 1,204; June, 1,193; July, 1,192; Aug., 1,177; Sept 
1,161 (mimimum for year); Oct., 1,170; Nov., 1,186; Dec., 1,190 

The Bureau of the Census directs attention to the fact 


that manufacturers’ profits cannot be calculated from the 


census figures because no data is collected for certain ex- 


pense items, such as interest, rent, depreciation, taxes, in- 


surance and advertising. 


> 
Tisch-Hine of Jackson, Mich., Takes L C Smith 
Agency 
The Tisch-Hine Company branch store at 132 Michigan 


avenue, East, Jackson, Mich., has been appointed agent by 


LC Smith & Corona Typewriters Inc., for Jackson and 
the surrounding territory. Ken Shaw, who has been L C 
Smith agent in the territory for several years, has been 


made manager of the typewriter and appliance department 
recently established by the Tisch-Hine Company. The 
LC Smith agency covers several counties in the vicinity of 


Jackson. 














Modern business demands a dictating machine 
that insures the greatest accuracy in getting 
thoughts into type. 


Here are three reasons why the Dictaphone fills 
the bill: 


NUMBER ONE—You can't forget to engage the 
recorder properly. The Warning Buzzer won't 
let you! 

NUMBER TWO—You may change your mind 
as often as you please without confusing your 
secretary—thanks to the Automatic Monitor. 


NUMBER THREE-—You may take as much 
time as you need between words or dictate very 
rapidly. The entire matter is controlled di- 
rectly by a light pressure of your thumb on the 
Direct Control. 


Have you seen the 1934 ‘‘Progress’’ Portfolio? 
If not you have an interesting few minutes 
ahead of you. A copy is yours for the asking. 
Send for it today. 


DUCTAP EONS 


*The word DICTAPHONE is the registered Trade-Mark of Dictaphone 
Corporation, makers of Dictating Machines and Accessories to which said 
Trade-Mark is Applied. 





DICTAPHONE SALES CORPORATION 
205 Graybar Bidg., New York, N. Y. 


I want to see your representative. 
Please send me your **Progress’’ Portfolio. 




















CORRUGATED BOARD 


STORAGE 
CASES 


K. D. Construction 
Letter -- Legal -- Bill Sizes 
24 Inches Long 





EASY TO ASSEMBLE 
EASY TO OPERATE 


Here is the best designed, strongest 
and most economical corrugated 
board file it is possible to build. 
Shell of the case is made of double 
strength corrugated fibre-board to 
insure the extra rigidity necessary 
for stacking and easy drawer opera- 
tion. 

Drawers are made with triple thick 
front and back. Double thick wire 
stitched sides. Cut low to permit 
quick easy reference. Recessed 
drawer front protects contents from 
dust. Equipped with large wide 


drawer pull. 


Send for sample and price 


IMPERIAL 
METHODS CO. 


FOREST PARK, ILLINOIS 

















OFFICE APPLIANCES 


Ohio Legal Blank Company Enlarges Facilities 

Recently the Ohio Legal Blank Company, 1223 Ontario 
street, Cleveland, Ohio, completely altered its retail store, 
enlarging its business quarters and facilities. The changes 
were necessary to meet the demands of a growing office 
supply business. 

Among the alterations was included the installation of 
spacious display windows. The windows are large enough 
to permit exhibiting any item carried in stock by the 
company from the smallest bottle of ink to a four drawer 
steel filing cabinet. 

With the ceilings painted white and the walls light tan 
with white trimming, plus new lighting fixtures, the store 
has taken on an attractive brightness that has elicited 
favorable comment from customers. 

In commenting on the alterations, J. J. Kroupa of the 
Ohio Legal Blank Company says, “In establishing a retail 
and wholesale trade, we have always thought of an old 
saying, ‘One must spend money to make money.’ To date 


we have realized this to be true.” 





T. R. Kyle, Southern Division Manager of the Monroe Calcu- 
lating Machine Company.—News concerning Mr. Kyle's win- 
ning of the Monroe Division cup for leading the country in 
percentage of sales quota obtained since the first of the year 
appeared in the November issue of Office Appliances on page 98. 
Mr. Kyle’s picture was not available at the time of going to 
press with that issue. 
SS ee 
Stowell Makes an Appeal for New York Hospitals 
L. C. Stowell, president of the Dictaphone Corporation, 
and chairman of the Office Appliances and Stationery Aux- 
iliary of the United Hospital Fund Appeal, emphasizes the 
seriousness of the situation which the voluntary hos- 
pitals of New York City are facing. He hopes that this 
industry will come forward with a generous total 
The United Hospital Fund distributes its income among 
fifty-six member hospitals solely on the basis of the 
amount of free service each gives to the sick poor. 
Last year the Office Appliances and Stationery group 
contributed $1,342 to the fund 
—————— 
General Pencil Company Revises Prices 
A revised price list was recently put into circulation 
by the General Pencil Company of Jersey City, N. J. The 
new prices are guaranteed against decline on shipments up 
to January 10, 1935, according to a statement at the bot- 
tom of the list. Copies of the new schedules are available 
to dealers on request. 
a 
Miss Nell Pendry Changes Affiliations 
Miss Nell Pendry, who for the past eleven years has been 
connected with the Jarrett Stationery Company, High 
Point, N. C., has become affiliated with Mc Ghee & Com- 
pany, Wheeling, W. Va. Miss Pendry is now happily 
established in her new work 


: 


DECEMBER, 1934 - 


ARE YOU MISSING THIS PROFIT? 


DEALERS everywhere are enjoying a very profit- 
able experience with new National ‘‘Eye-Ease” 
Record-keeping items. And it is easy to see why. 
Consumers prefer National ‘“Eye-Ease” records be- 
cause the green-white Hammermill paper, with rest- 
ful brown and green ruling, gives them the eye com- 
fort they have long wanted. Right now is an ideal 
time to cash-in on ‘‘Eye-Ease” products by ordering 


a supply to meet your first-of-the-year requirements. 


IT WILL PAY YOU TO STOCK THESE 
NEW EYE-EASE ITEMS 


END-BOUND COLUMN BOOKS, 2780-82-88 Series 
END-BOUND ACCOUNT BOOKS, 2764 Series 
LOOSE LEAF LEDGER SHEETS, 7148A-D-E Series 
LOOSE LEAF COLUMNAR SHEETS, 7048-2E Series 
LOOSE LEAF RING BOOK SHEETS, 5920E Series 


NATIONAL TUMBLER ANALYSIS PADS, 5209E Series 
Sheets Turn Back Easily - Lie Flat (coil wire bound) 


NATIONAL TUMBLER NOTE BOOKS, 3734 Series 
Lie Flat - Stand Upright (coil wire bound) 


ATTRACTIVE SALES PROMOTION 
MATERIAL TO HELP YOU SELL 


Unique and convincing Eye-Ease Displays and 
Booklets are available for your use. Write for 
copy of National Eye-Ease Booklet No. E6. 





arr om NATIONAL BLANK BOOK COMPANY d 


Bound Books—Loose Leaf—Visible Records—Machine Bookkeeping Equipment 


NEW YORK HOLYOKE, CHICAGO 
100 Sixth Ave. MASS. 328 S. Jefferson St. 
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4 lines of filing folders 





fetes 






























































by “your filing supply specialists’ 


In order to keep Oxford dealers in the forefront of today’s 
competition for folder business, we have carefully built up 
these four lines of filing folders. 


THE 100 LINE. This is the old stand-by—the original Ox- 
ford folder line, but with the quality stepped up to a new high 
level. A super-test stock, absolutely free from ground wood, 
unusually strong and durable. We think it is the best standard 
grade folder on the market. 


THE R100 LINE. Same as above, but with reinforced top— 
our DURATAB style, if you please. In certain sections of 


—_ the country this style is gaining in popularity. We have them 
for you in various tab styles in letter and legal sizes at strictly 
competitive prices. 

THE 700 LINE. Here is the line for the price buyer—for- 
merly known as our Broadway line of folders. Made with 
Oxford workmanship throughout, neatly packed and attrac- 
tively priced. Available in letter and legal sizes in various 

aonisan ~ Et 2 tab styles. 

ie ae ae 

TLE, yet euk<! THE RK100 LINE. Kraft folders—in DURATAB style, in 

po tes sent cat ~ letter and legal sizes. Keep in touch with competitive con- 

tee fy CHEAT BOE ony — . . . 

BSR Cinta APO aR ditions in your trading area to see if you need these Kraft 

REN Bap aS Aue Uk = ag nace 
Rane ena iMate Sy folders. 





See the complete listing of all 4 lines in the new Oxford 
Handbook dated November 1, 1934. A copy of the Handbook 


and samples of any of the above folders sent on request. 


OXFORD FILING SUPPLY CO., 340-A Morgan Ave., Brooklyn, N. Y. 
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Manufactures Census on Adding and Tabulating 
Machines 

[he United States Bureau of the Census has announced 
a preliminary tabulation of the data collected at the Bi- 
ennial Census of Manufactures taken in 1934 (covering 
1933 data), establishments engaged primarily in the manu- 
facture of adding machines, cash registers, tabulating ma- 
chines, etc., made such products in 1933 to the value of 
$38,834,979 (at f. o. b. prices). This is a decrease of 25.4 
per cent as compared to $52,054,144 reported for 1931, the 


last preceding census year. 


The total for 1933 is made up as follows: Adding machines, 38,532, 
valued at $3,193,430; calculating machines, 9,269, valued at $2,143,004; 
listing-adding-bookkeeping machines, 5,348, valued at $3,444,383; cash 
registers, card punching, sorting and tabulating machines, coin count- 
ers, fare registers and fare boxes, taxicab meters, ticket counting ma- 
chines, and other calculating and computing devices (combined to avoid 
disclosing data for individual establishments), $23,746,242; other prod 
ucts, $3,345,951; parts and attachments, $2,961,969. 

Summary for the Industry—1933 and 1931 

Number of establishments—(1933) 33; (1931), 41; per cent not com 
puted when base is less than 100. > 

Wage earners (average for the year)—(1933), 10,828; (1931), 12,176; 
per cent of decrease, —11.1. This does not include salaried officers and 
employees. Data for such officers and employees will be included in the 
final report. The item for the wage earners is an average of the num 
ber reported for the several months of the year. In considering it 
equal weight must be given for full time and part time wage earners (not 
reported separately by the manufacturers), and therefore it exceeds 
the number which would have been required to perform the work done 
in the industry if all wage earners had been employed continuously 
throughout the year. The quotient obtained by dividing the amount of 
wages by the average number of wage earners cannot, therefore, be ac- 
cepted as representing the average wage received by full time wage 
earners. In making comparisons between the figures for 1933 and 
those for 1931, the possibility that the proportion of part time employ- 


ment was larger in one year than in the other should be taken into 
account. e 
Wages—(1933), $12,932,471; (1931), $14,982, 432. Decrease of 13.7 


per cent. 

Cost of materials, fuel and purchased electrical energy 
722,812; (1931), $5,268,857; decrease of 9.6 per cent. 

{Manufacturers’ profits cannot be calculated from the census figures 
because no data is collected for certain expense items, such as interest, 
rent, depreciation, taxes, insurance and advertising.] 

Products, total value—(1933), $41,649,873; (1931), $56,474,299. De- 
crease of 26.2 per cent 

Adding, calculating and card tabulating machines, cash registers, etc., 
and parts and attachments—(1933), $38,834,979; (1931), $52,054,144; 
decrease of 25.4 per cent 

Other products not normally belonging to the industry 
814,894; (1931), $4,420,155; decrease of 37.6 per cent. 

Value added by manufacture—Value of products less cost of mate 
rials, fuel and purchased electric energy—(1933), $35,877,061; (1931), 
$51,205,442; decrease of 29.9 per cent. 

Production by Kind, Number and Value 

Cash registers, adding machines, calculating machines, card tabu- 
lating machines, etc., and parts and attachments, total value (exclusive 
of salaried officers and employees). Made in the cash register and 
allied industry—(1933), $38,834,979; (1931), $52,054,144. 

Cash registers, adding machines, card tabulating machines, etc., and 
parts and attachments made as secondary products in other industries 
$708,486. 

Adding machines (not including listing-adding-bookkeeping machines) 

(1933) number 38,532; (1931) number, 51,516. Value—(1933), $3.,- 
193,430; (1931), $5,459,730. 

Calculating machines—Number 

Calculating machines—Value (1933), 

Cash registers, card punching, sortin 
change making machines, coin counters, fare registers and fare boxes, 
taxicab meters, ticket counting machines and other calculating and 
computing devices—Value (1933), $23,746,242; (1931) $28,968,034. 

Other products—rebuilt machines, postage meters, credit systems and 
experimental work—Value (1933), $3,345,951; (1931), $3,854,446. 

Parts and attachments—Value (1933), $2,961,969; (1931), $4,162,681. 


(1933), $5,- 


(1933), $2, 


(1933), 9,269; (1931), 12,575. 
2,143,004; (1931), $3,484,647. 
and tabulating machines, 


Readers will observe that these figures are preliminary. 
Final figures can be expected in the official printed report 
of the manufactures census of 1933. 

——=ae—____- 


Typewriter Windows Draw Attention in Seattle 
University District 

Eye-arresting window displays were installed by two 
firms in the Seattle University district recently for the edifi- 
cation of more than fifteen thousand persons who attended 
a celebration on the night of October 26 following a foot- 
ball game between the University of Washington and the 
University of California. This rally night is an annual af- 
fair headed by a motorcycle escort and city and university 
officials, with red flares, bands, floats, etc. The attendance 
last year was ten thousand, but the good weather of the 
present year brought fifteen thousand to the district. 

Old model typewriters, such as the first Hammond, Em- 
pire, Densmore, Standard, Hall, Oliver, Corona, 3, Smith 
Premier, Blickensderfer and Barlock were artistically ar- 
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NO PEN 
is “Just As Good” 
as al 
For generations, men and women 
all over the world have used 
Esterbrook steel pens because 
they provide the best in design 
and craftsmanship. No pen is 
“just as good” as an Esterbrook, 
because there is no substitute for 


the reputation of the name 
“ESTERBROOK.” 


NOW—SOLID DURACROME 
Brings Esterbrook Perfection 
To the Fountain Pen 


Now, Esterbrook pens have been repro- 
duced in solid Duracrome as part of a 
new, improved fountain pen. Now, for the 
first time, your customers may buy a 
reliable, inexpensive fountain pen that will 
give them steel pen efficiency with foun- 
tain pen convenience. Now, your custom- 
ers may buy a pen backed by the reputation 
of the name “ESTERBROOK.” 


Solid Duracrome Re-New- 
Points for Esterbrook Foun- 
tain Pens are renewable by 
the user. A variety of points 
to meet every writing re- 
quirement including short- 
hand and record work is 


available. 


This new type Fountain 
Pen means repeat sales 
and greater profits for 
you. Write for our mer- 
chandising plan and 
complete information. 















¥ 


A YEAR 
"ROUND 
MONEY 
MAKER 


ESTERBROOK STEEL 
PEN MFG. COMPANY 
86 Cooper St., Camden, N. J. 
or BROWN BROS., Ltd. 
Toronto, Canads 


>goo 


and up 






FOUNTAIN PEN 












It seems there were two Irishmen, 
Whose figures would never agree. 
MASTER PINK corrected their “errin’ ”’ 


”? 


And each said, ““THAT Eraser for me! 


HE story of the two Irishmen 

applies to any nationality. When 
figures don’t agree, when words falter, 
when mistakes occur there’s nothing so 
handy as a good eraser to set things 
right. 


We emphasize “‘a good eraser’”’ because it 
saves time and energy—and it’s the 
only kind your customers will thank you 
for selling. 


For pencil work and cleaning you'll find 
Weldon Roberts MASTER PINK Eras- 
ers Nos. 2020 and 2021 right at the head 
of their class. Artists, students, drafts- 
men and office workers the world over 
like Master Pink because it’s easy to 
hold, easy to use and does the job right. 


MASTER PINK Nos. 2020 and 2021 
are just two sizes of the same eraser 
two numbers in the most complete 
eraser line. Specialization implies qual- 
ity and in Weldon Roberts Erasers 
you'll find the quality, the variety, the 
popularity that will make your eraser 
profits something to talk about. 






2020 . 
MASTER PINK 
Roberts Gnaron 





WELDON ROBERTS RUBBER CO. 


America’s Eraser Specialists 


Newark New Jersey 
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ranged against a football atmosphere background by both 
the University Bookstore and the U. Mimeo & Typewriter 
Company The latest model Underwood, Silent Corona, 
Remington and Royal portables were decided contrasts and 
attracted considerable attention The two windows were 
left for an entire week and thousands of adults, as well as 
children in public schools, made special trips to inspect the 
various models.—JCJ]M 
a 
“Doc” Hanson Gives Some “Business Machines 
Information” 

On the premise that “no office device requires more 
knowledge and attention to get satisfactory results than 
the hectograph or gelatin duplicator,” Walter “Doc” Han- 
son of Hanson Business Machines, Inc., Cleveland, Ohio, 
presented thirteen specific suggestions to users in the 
October 1934 issue of the Midwest Purchasing Agent It 
is lack of thoro knowledge, he says, rather than any in- 
herent deficiencies in the machine that has caused the pro- 
duction of imperfect duplicated copies 

“Doc” Hanson divided his suggestions into two general 
parts, the first five points having to do with the preparation 
of the master copy and including such points as thoroughly 
cleaning the typewriter type, being sure that the typewriter 
has an unpitted resilient platen, the use of genuine 
hectograph ribbons that have not had an opportunity to dry 
out, the use of a hard-finish paper for the master copy, and 
uniformity of touch and accuracy on the part of the typist 
The remaining suggestions refer specifically to the actual 
production of copies and include such factors as keeping 
machines clean, using a large and soft moistening sponge, 
care in moistening the duplicator roll, length of time the 
master copy should be in position on the roll, uninterrupted 
work, kind of paper to use, speed of operation and care 
of the machine and duplicator rolls when not in us¢ 

The user who will follow “Doc” Hanson’s “instructions” 
will undoubtedly save time and money and very likely in- 
crease the use to which the duplicator will be put 


i 
Peterson Manages New Royal Spokane Office 
George C. Peterson has been appointed to head the 


new Spokane, Wash., office of the Royal Typewriter Com 
pany, Inc. 

A. C. Kienly, assistant sales manager of the company, 
supervised the opening of the new office and expressed the 
expectation that it would soon be up among the sales 
leaders 

Mr. Peterson is well equipped for his new post, having 
had much experience in the typewriter field. He has made 
his home in Spokane for a number of years. He believes 
in the possibilities for business in the Spokane area 

- ae — 
Oakville Staples for Dominion Trade 

The Bookseller and Stationer of Toronto reports that the 
Oakville Company division of the Scovill Manufacturing 
Company will manufacture its new “Kwik” staples for the 
Canadian trade at Toronto [The Brown Brothers, 100 
Simcoe street, Toronto, is handling these staples for the 
Dominion stationery trade, as well as the new Oakville 
“Kwik” stapling machine. 


—~>— 


A. B. Bresler Transferred to South and Middle 
West by Neidich 
Alvin B. Bresler, for the past year New England sales 
representative for the Neidich Process Company, Burling 
ton, N. J., has been withdrawn from that territory and as- 
signed to the south and middle west areas. Mr. Bresler 
formerly traveled out of St. Louis for a number of years 


representing Waters and Waters, 
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AICO Grip Tabs for Indexing Efficiency 


TUBULAR EDGE 








ADDITIONAL STRENGTH 
1 The TUBULAR EDGE reinforces the tab through- 
CELLULOID! 


out its length, making it far stronger and more ,,, (9 F 
rigid than the old style Flat-edge tabs. Linens smene 


NON-WARPING--- 
ALWAYS A “STRAIGHT EDGE” 


ELIMINATES WARPING 
The TUBULAR EDGE is the “backbone” of the 


tab, and it gives equal stiffness in all directions, 





resisting any tendency to warp or twist. 


GREATER DURABILITY 


Where the tab is subjected to hard use the 
extra strength of the TUBULAR EDGE mini- 


mizes the possibility of cracking or splitting. 





\ 


\ 
} 
} 





\y SUPERIOR HINGE 

\ The gummed tab hinge is made of 64-60 count 
CUT TO ANY LENGTH 
~-NO FRAYED EDGES 


linen of the best quality. It is tightly woven and 


\ 
OX the ends do not fray when cut into lengths. 
} 


| THE ONLY TAB WITH THE TUBULAR EDGE) 








AICO Grip Tabs for every Indexing Use 


EASY INSERTION “- 
5 The TUBULAR EDGE pro- | 


vides a convenient starting 
point for the corner of the 
insert, so that the label card 
can be slipped in easily. 





INSERTED LABEL CANNOT 


SLIDE OUT OF PLACE HOLDS AND HUGS 
6 The two sides of the tab lie flat and close to- 
gether, holding the insert securely and prevent- 
. ing any shift in position---a positive grip. 


7 | SELECTING TAB TITLES 


The TUBULAR EDGE forms a 
handy grip, which prevents the 
thumb and finger from slipping off 
the tab in turning from one title to 


another. 





The graceful design of the TUBULAR EDGE 
gives a pleasing finish to the tab, and adds to 
the attractiveness of any set of indexes. 


. NEATER APPEARANCE 





BETTER LOOKING INDEXES 


Manufacturers of Indexes and Office Specialties 
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PROVED CASH REGISTER RINGING PENCIL DISPLAYS! 


89 


Me 











Complete AUTOPOINT and REALITE Merchandising Profit-Builders 


TTRACT more customers and make 
quicker cash sales with these new, 
tested OPEN DISPLAYS! These beauti- 
ful, compact easels come to you all ready 
to set up and start selling for you immedi- 
ately. Each style display, in appealing de- 
sign and colors, presents a dozen pencils 
in assorted colors. The Tri-Wing display 
(above) features the six fastest selling styles 
in six colors each, at six popular prices, 
also leads and erasers— order E102, A 
WHOLE PENCIL DEPARTMENT! 


Get these displays up now. The holiday 
gift pencil season is commencing. AUTO- 
POINT National Advertising is attracting 
over five million pencil buyers to AUTO- 
POINT Dealer Stores. Get your share of 
this business on AUTOPOINT and REAL- 
ITE pencils with “the tip that GRIPS the 
lead” and other popular, quick selling fea- 
tures. Send for the AUTOPOINT-REAL- 
ITE Catalogue now for prices, terms, dis- 
counts and full facts. Order TODAY, 
either direct or through your jobber. 


“The 8 Better Pencil 


Autopoint Company, 1801 Foster Ave., 


Dept.OA-12,Chicago, Illinois 


Canadian Distributor — Brown Bros. Ltd., 
Toronto, Can. 
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PICK THE RIGHT ONE 





New 9 Electric 


AUTOMATIC SPEED 
CONTROL 














Wauen you sell a machine bearing the name 


ALLEN-WALES 


you are selling a machine of unqualified excellence— 
the finest that highly specialized skill can produce. 


Building adding machines is our business and we 
have created a widely diversified line sufficiently 
varied to enable our representatives to give truly 
impartial advice. 


CONTINUING OUR POLICY OF EXPANSION WE ANNOUNCE 
TWO MORE IMPORTANT ADDITIONS TO OUR 


ELECTRIC DESK MODEL LINE © 
THE NEW 9E AND 11E 


WITH DIRECT SUBTRACTION 


This continued expansion of the line cannot fail to 
increase materially dealer sales opportunities. 
Reliable dealers throughout the world should know 
the value of an exclusive Allen-Wales Dealer Fran- 
chise—the quickest, easiest, surest way to dealer- 
ship profits. 


WRITE TODAY 
FOR PARTICULARS 
REGARDING 
YOUR TERRITORY 


New 11 Electric 





ADDING and SUBTRACTING MACHINES 


ALLEN-WALES ADDING e MACHINE CORPORATION 
W. J. PICKERING, 
GENERAL OFFICES: 515 MADISON AVENUE, NEW YORK, U. S. A. 





President 


























DECEMBER, 1934 


Product Development 
that new industries, processes and 
the 
of this is « 


\ business leader says 


new uses for present products are cures for many 
] 
ls 


present day industrial il Evidence ontained in 


Product Development, a new report issued by the Policy 
holders Service Bureau of the Metropolitan Life Insurance 


of manufacturers 


Company An increasing number are 
turning to product development or improvement as a 
means of stimulating sales. This new development ts con 


cerned with mechanical excellence and also with potential 


of the product 
fertile 


markets and with qualities 


Sales and service men are found to be sources of 


ideas for new products. Other companies obtain sugges 
tions from general employees 

Copies of Product Development are available on inquiry 
addressed to the Policyholders Service Bureau, Group In 
surance Division, Metropolitan Life Insurance Company, 1 


New York, N. Y 
> 


Metwood Office Equipment Corporation Moves 
i the Metwood 
orporation found it necessary to take 


Madison avenue, 


In order to care for increasing business, 


Office Equipment ( 


for its increasing business. The com- 


larger space to care 
pany has, therefore, moved from 16 West Twenty-third 
street, New York City, to 30 West Twenty-first street, 


where double the space formerly had is available 


- ~~ 


IN 
VE A 


23 MONR 
ive AcerTs ~ © 


OE OFFICE EQUIPMENT, 





A Big Sign in a Strategic Place.—Recently the sign pictured 

above was painted on the side of the building housing the busi- 

ness of Monroe Office Equipment Inc., Monroe, La. The sign is 

seventy feet long and nineteen feet high and can be seen for a dis- 

tance of several hundred yards. Local comment, we are told, 
has been very favorable. 


~~ 


Two Sales Instead of One Urged by B & P Company 


The Boorum & Pease Company of New York City in 
a recent circular stated that stationers are enthusiastic 
over restilts obtained in the “two sales for one” campaign 
on the Bing speed binder and forms. The company offers 
a complete assortment of free sales helps. They say that 
every business is a prospect and every profession a poten- 
tial buyer of these efficient aids to bookkeeping. As few 
as fifty sheets can be held securely in the Bing speed 


stock 


are available and salesmen can often open another sale for 


binder, using compression only. Convenient sizes 


3ing merely by showing the printed forms 





OL’ DOC STORK 





Miss Ann Mary Cerruti 


The most recent addition to the Underwood Elliott 
Fisher family came into the world at 4:00 A. M., November 
20. Her name is Ann Mary Cerruti and she weighed at 


Mrs 
Mary are doing famously and Father Andy is wearing one 
of those grins that won’t come off. All of Andy’s friends 
wish him and Mrs. and Miss Cerruti the best of luck. 

Mr 


the 


birth seven and one-half pounds Cerruti and Ann 


Cerruti is connected with the publicity division of 


Underwood Elliott Fisher Company. 


| 
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OLUMBIA 








CARD INDEXES 


It will pay you to push 
COLUMBIA card index files 


The all-around quality for which all COLUM- 
BIA products are noted is evident the moment 
you look at COLUMBIA indexes. In design and 
construction, appearance and convenience, they 
are of the highest type. 


There are single and double drawer units for 
3x5, 4x6, 5x8, 6x9 and 8x5 cards (both with and 
without locks). Bases are available, either with 
or without castors. 


Orders for card indexes are filled at once— 
the same day as received. This quick shipment 
relieves you of the necessity of carrying a large 
stock. 


Card indexes are used more widely than any 
other item in the filing equipment line. Wher- 
ever card records of any kind are kept, index 
equipment is needed. Get this business with 
COLUMBIA quality, variety, delivery. 


Write today for our latest catalog and price 
list, covering the full COLUMBIA line of steel 
office equipment (four grades). 





WE bo oun pant 


Columbia Steel Equipment Co. 
Office and Showroom 
Lincoln-Liberty Building 
N. E. Cor. Broad & Chestnut Sts. 

P. 0. Box 2244 Philadelphia, Pa. 

















She is the judge 
and jury 


OU are getting down to the fundamentals of 

the stationery business when you impress 
the girls behind the typewriters with the facts of 
Ruxetone quality. Quality appeals to their busi- 
ness judgment but Ruxetone’s beautiful pack- 
ages are accessories before the fact. 


Unless the franchise is already taken in your 
city, you can have the Ruxetone line as your own. 
Write for details TODAY! 


Rux-tone 


CARBONS «+ RIBBONS + INKS 
ADHESIVES + POSTER COLORS 


Ruxton Products, Inc. 
430 New Street. Cincinnati, Ohio 
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Shallcross Boys Good Bowlers 

Shallcross Inks is the name of a bowling team made up 
of individuals connected with The Shallcross Company, 
manufacturers of inks, ribbons, papers, etc., at Philadelphia 

The Shallcross bowling team is under the management 
of the president of the company, H. I. Shallcross. They 
are still the leaders of the Philadelphia major league fol- 
lowing a recent victory over the Collingdale Millworkers in 
a battle that was not decided until the final pin dropped. 

The Philadelphia major league is composed of approxi- 
mately fifty of the outstanding bowlers of the Philadelphia 
metropolitan area. It is the only league in the Philadelphia 
section where admission is charged 

Last year the Shallcross Inks seconded in the first half, 
the second half, but lost the roll-off for the city 
championship. The team also rolled in the national event 


won 


at Peoria and finished in the money. This year they are 
having a very successful season, the team averaging ap- 
proximately 1030 pins per game. They challenge any 


regularly organized team in the eastern section but no one 
has as yet accepted. 
ae 
Filing Supply Cost Formula Stayed 

The provision in the supplemental code for the filing 
supply industry requiring submission of a cost formula to 
NRA within 30 days of approval of the code on July 30, 
1934, has been stayed until March 1, 1935. The filing sup- 
ply industry is a division of the business furniture, stor- 
age equipment and filling supply industry. 

The formula due 
Since many the 
equipment and filing supply industry are under the juris- 
diction of several of the six supplementary divisional codes, 
it was considered most practical to have a cost formula 
industry as a whole, covering all sub- 
formula for each 


Aug. 29, 1934. 
storage 


uniform cost was on 


members of business furniture, 


developed for the 


divisions rather than a separate cost 


subdivison 





Press-room in Flemington, N. J., Court House Where Reporters 
Equipped with Underwood Typewriters Set Themselves to 
Handle News Arising Out of the Trial of Bruno Richard Haupt- 
mann for the Murder of the Lindbergh Baby.—International 
News Photo. 
a 
Chicago Filing Equipment Concern Moves 


The Filing Equipment Service Company of Chicago, for- 


merly at 1239 South Michigan avenue, has moved to 427 
South Wabash avenue. 
The company deals in new and used filing equipment 


furniture Frank W. Johnson is manager, as- 
Fred Whitaker 


and office 
sisted by J 
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Dealers find that sales of Art Metal 


equipment make lasting business 
friendships. 

The user of an Art Metal File 
observes that the new positive side- 
lock compression and Arco roller 
suspens:on increase the efficiency 
The executive at an 


Desk 


of his filing. 
Art Metal finds that the 


drawers work easily and that the 


AGENCY DIVISION, ART METAL CONSTRUCTION CO., 


est upon 


cutlonne,r Jattipaction 


sft, 


Artolin top is comfortable to write 
on. Art Metal Transfer Cases are 
found to be of rigid enough con- 
struction to withstand hard usage 
and to stack to any height. So it is 
with the entire line. On every hand 
are found satisfied Art Metal cus- 
tomers. 

It is a pleasure, as well as profit- 


able business. to sell equipment 





which leads to continued reorders. 
The many features of Art Metal 

the attractive and durably finished 
equipment itself — the wide variety 
of models — and the selling helps 


which are provided — make the 
Art Metal franchise a valuable one. 

Write today for complete infor- 
mation. A few territories are still 


open. 


JAMESTOWN, N. Y. 











YES! Sensational is the demand for NIAGARA 
Dealerships. And even more sensational is the 
mounting list of enthusiastic letters and large 
repeat orders from dealers who have tried and 
sold NIAGARA Duplicators to their most exacting 
customers. 


It is a tribute to the trade how quickly so many 
alert dealers have grasped the advantages and 
selling possibilities of the NIAGARA line. 


If you have not investigated the NIAGARA Dup- 
licator line, do so today. You'll be amazed at 
the precision of NIAGARA registration, which 
makes two- and three-color work, complicated 
layouts and manifold forms easy to produce. 


You'll be astonished by NIAGARA'S simplicity. 


You'll be delighted with NIAGARA'S unparalleled 
ability to handle all kinds of stock, from onion- 
skin to cardboard, and all sizes from a postcard 
to a legal sheet. 


We promise you that if you inspect the NIAGARA 
line you'll want to represent it! Some good 
territory is still available. Write for descriptive 
folders and liberal dealer proposition today. 


* The NIAGARA line is complete, from the 
compact, efficient Model B (shown at 
center right) at $75 to the high-speed, 
fully equipped Model AF Electric (at 
top) which sells for $320, complete with 
Slipsheeter and 4-Speed Electric Drive. 
This line also comprises a full group of 
accessories, led by the marvelous NI- 
AGARA Slipsheeter (lower right) which 


can be attached or removed in /0 seconds. 
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Niagara Model AF Electric 








Niagara Model B 





Niagara Slipsheeter 


NIAGARA DUPLICATOR CO. 


1736 PERALTA STREET, OAKLAND, CALIFORNIA ...U.S.A. 























DECEMBER, 1934 
SSE 
W. Cary Lewis 
W. Cary Lewis, president of the M. B ok Company, 
Chicago, passed away suddenly at Evanston November 3 
as he was entering the Dyche stadium of Northwestern 


University to attend a football game 
Mr. Lewis spent his entire business life in the inked rib- 


He 


Chicago more 


bon and carbon paper industry was born in Virginia 
I ‘ £ 


in 1873, moving to than forty years ago 





The Late W. Cary Lewis 


(From an Old Portrait) 


He was president of the Chicago Chapter of the Izaak Wal- | 


. : . | 
ton League, and a member of the Union League and the | 


bodies. 
Beatrice C 
Bernard B 


Masonic 
Mrs. 
Chicago; 


Co-operative clubs and 


Surviving are his widow, Lewis; three 
brothers—Dr. Thomas Lewis, 
Kenilworth, IIL; 
Mary 


Lewis was recog 


Lewis, 
Lewis, 
of 


Granville R 


\delaide 


rnized 


Lynchburg, Va.; two 
Va. 


leader 


Fairfax Courthouse, 
the 


sisters and 


Mr 
in the development of quality merchandise lines 


in industry as a 


¥ ¥ 
== 


L. S. James 


been active 


Y 
Ls wl 


Ra. who had in the Chicago 


almost twenty years, passed away Novem- 


He sta- 


James, 
stationery field 
ber 18 following a brief illness started selling 
a youth of eighteen 

of Brooklyn, 
As a youth he served as an 
He followed the 


from New York 


tionery when 


Mr 


four years ago 


Be 


altar boy in 


James was a native born sixty- 


an 
on 


sea for some time, 


to the 


Episc« pal church 


vessels operating southern sea- 
board 

1909 to Mr associated with his 
who traveled in the Chicago territory 
Subsequent to this 


Whiting 


stationery 


1917 
Tom James, 
& 


was connected with the 


From James was 


brother, 
for the Boorum 


Pease Company 


service, he Paper Com- 


pany at Chicago and with the wholesale house 
of A. C. McClurg & Ci 
with Harry Mr 


of expanding envelopes, to which his energies were subse- 


ympany, Chicago. In association 


Hunter, James undertook the development 
quently directed. In 1915 he was Chicago representative of 
the National FiberstoK 

He was connected with the 


Company, 


Envelope Company 
Northwestern Paper Goods 
the Park Envelope 


a few months ago 


which later became Quality 


from its beginning until 
in the stationery 


salesmen went to him for 


Company, 

Mr 
called upon when young advice 
applications of expanding envelopes. He 
stores to under 


James’ experience trade was often 


in working 
also helped the 
stand the general features of all the lines they handled 

As manager at Chicago for the Quality Park Envelope 
James was among the first in the stationery 


up 
youngsters in stationery 


Company Mr 


trade to utilize the facilities of the Merchandise Mart as a 
distribution center for the Chicago market. Mr. James 
was a keen student of business conditions and policies, 


6 
uw 


G 
| BACK 


OF THE 


PRODUCT 


VAIL PRODUCTS reflect the 
great care used in their manu- 
facture. They look what they 
really are—perfectly formed of 
highest quality materials. Their 
fine, attractive finish aids in 
making rapid sales. But a factor 
of equal importance is the ex- 
traordinary service they render. 


Such a high degree of perfection 
is attained only through efficient 
production methods. In the 
Vail plants every operation from 
raw materials to finished prod- 
ucts is under the supervision of 
experts. Equipment is of the 
latest type. The result is uni- 
versal acceptance of Vail prod- 
ucts. When making up your 
next order for 


PAPER CLIPS 
PINS 
BRASS FASTENERS 

: STAPLES 
THUMB TACKS 


—_——— _ © 
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CC 








you will serve both the 
interests of your trade 
and yourself if you 


“Mail it to Vail” 


Write for Price List 1134A illus- 
trating, describing and quoting 
our complete line 








| 
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CC 


Vail Manufacturing Company 
Chicago, Ill. 


1752-58 E. 75th St. 














GET 
OUR 
NEW 
PRICE 
LIST 


EFFECTIVE 


NOV. I 


NEW PRICES 
NEW TERMS 


YOULL 
IKE IT 





(C7he Wabash Cabinet Co. 


“Wabash~Indiana. 











The Wabash Cabinet Co., Wabash, Ind 
Please send us a copy of your NEW PRICE LIST with NEW 
TERMS and NEW DISCOUNTS. 


Name 


Address 
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which he applied practically to his lines. He had a host of 
friends, both in the stationery trade and elsewhere 
Surviving are his widow, Mrs. Louise Des Forges James, 
and Thomas C. James, his brother. Funeral services were 
held at Chicago November 20, attended by a number of 
Chicago stationers and sales representatives. Interment 


was at Forest Home cemetery, Milwaukee, Wis 
— oh of 
Charles K. Wadham 

The recent death of Charles King Wadham was the oc- 
casion of sorrow and regret to hundreds of people, who 
cherish his memory with respect and affection. 

Mr. Wadham, who was eighty-three years old at the time 
of his death, was said to be the dean of the representa- 
tives of the fine paper trade. He was one of the Old Guard, 
faithful in his attendance at National Association conven- 
tions, ever smiling, with a keen sense of humor, friendly, 





The Late Charles K. Wadham 


(From an Old Portrait) 


urbane, fastidious in his personal appearance and charming 
in conversation and deportment. 

Born in Boston in 1851, he entered the employ of George 
C. Rand and Avery at about the age of thirteen, remaining 
with them two years, when he joined Brown, Tuggard & 
Chase, wholesale dealers in books, stationery and paper 
He remained with this house for nine years, during which 
time he made his first trip abroad, spending four months 
in France, Belgium, Switzerland and Germany 

In 1875, Mr. Wadham and Frank S. Thayer formed a 
copartnership in the paper and blank book business. This 
firm continued in business until 1890, when Mr. Wadham 
became New England agent for George B. Hurd & Com- 
pany, who were at that time the authorized representatives 
of the Crane papers. In 1901 he joined Z. & W. M. Crane 

Mr. Wadham’s favorite hobby was the collection of auto- 
people, including preachers, 


graphs and famous 


generals, admirals, philosophers and others in- 


many 
authors, 
scribed their names in his cherished albums, 

On the occasion of his eightieth birthday, Mr. Wadham 
issued through the Yale University Press a brochure on 
his experiences as an autograph collector—a sprightly and 
amusing little volume cherished by all who had the good 
fortune to receive a copy. 

In 1925, in honor of his seventy-fourth birthday, Mr. 
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VILA 


THERE is A DIFFERENCE IN TYPEWRITER RIBBONS AND CARBON PAPERS 


“Fine Work 


and Cooperation” 


: are things you can count on 


2 from COLUMBIA 


ILWESUURIUNNARIU LULU AU 


T rere IS a difference in typewriter ribbons and 
carbon papers—and there /S a difference in business 
policies. You'll get the difference" with COLUMBIA. 
Many of the country's best known stationers have written to tell us 
how much they value Columbia's methods. Mr. A. L. King of 





PIUQNUUUUUAUEUXSULEO0USYORESUUOTOULOAANONGARUEEL ULE 


meer yntryy 
tilall 


“We do appreciate the fine i p 
work and cooperation which — Ward's, the prominent Boston Stationer, writes—''We do appre- 


Columbia has given us... 
are very pleased indeed with 
the results.” —A. L. King, 
Ward's, Boston. 


ciate the fine work and cooperation which Columbia has given us 
. .. are very pleased indeed with the results." 


Do something about YOUR ribbon and carbon business. Get the 
Columbia story. It includes more than just a COMPLETE line of 
typewriter ribbons and carbon papers. It includes a known reputa- 
tion for Quality and Fair Dealing. It includes dealer cooperation 
and service. It is yours for the asking. 


ILNULLLUNA A011 QUANT 


COLUMBIA 


TYPEWRITER RIBBONS 
AND CARBON PAPERS 
COLUMBIA RIBBON s& CARBON MFG. CO., INC. 


Main Office and Factory Glen Cove, L. |., N. Y. 
Export Department: 305-313 East 45th St., New York, N. Y. 
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WHAT THEY ARE SAYING ABOUT 
Clean Brip Gc 


C A RB 0 N P A Pp E R (Patent Applied for) 











FLASH—PACIFIC COAST: 

“*I have been using a sheet of CLEANGRIP here at 
my desk and what you say about it not curling is 
true alright— other sheets that I have been test- 
ing have 


“ROLLED UP AND AWAY” 


but the CLEANGRIP is flat and ready to use. S Ges 
event in this chmate CLEANGRIP holds ite head CARBON 


high. 


FLASH—MIDDLE WEST: 

“I might say that I did get wonderful response to 
the CLEANGRIP feature everywhere I showed it 
and believe it has immense possibilities.” 
FLASH—EASTERN COAST: 

“The more that I see and show the new sheet 
(CLEANGRIP) the more I am sold on it. Every- 
one likes it and it is a winner. I have sold a lot of 
it so far. Manufactured Exclusively by 
DEALERS: THINK what it would mean to you to 

supply typists with CURL-RESISTANT Carbon Hi ee a‘ 

Paper—clean to handle—free from wrinkling and So . tormis ompany 
treeing troubles. 


ACT promptly. There may still be a CLEANGRIP Makers of ‘‘The Complete Line” of Carbon Papers and Typewriter Ribbons 


Agency open in your City. Write now for detailed 561 Grand Av enue Br r lyn, mw. Y. 


information. 


H.M.Storms Co 








THE PERFECT CARBON. SHEET 



























WITH POINTS OF ESPECIAL MERIT 


Important to Dealer 
and User... 


Quality manufacture is that which builds for the ulti- 
mate object, which eliminates the dangers ever present 
in “‘bargain”’ products—-which assures the utmost of use 
and satisfaction. Quality’s first cost is not much more 
and over a period of use is much less. Never sacrifice 


STEEL 
Dependable 
Typewriter 


Stands quality. 
ee UHL quality birch faced tops and side leaves are sanded 
smooth and finished with four coats of lacquer. Smooth 





working surfaces are essential to clean, accurate typing. 


UHL quality cold rolled u-bar steel is framed with 
patented retainers, forming a permanently rigid locking 
device for legs and braces. Rigid frame and the resulting 
steady support are also essential. 


UHL quality casters have large hard rubber wheels with 
soft rubber treads, practically noiseless. Full l-inch 
offset affords a wide base; pencil point bearing affords 
Good will of his trade is valuable to the Office Equipment easy swivelling and avoids danger of tipping. Safe move- 
Merchant. Selling a tl HL Steel “Little Dandy” Stand ment of stand and machine about the office is an im- 
whenever this kind of equipment is called for, assures portant matter considering investment in machine and 


satisfaction, pays a reasonable profit and adds to his 
repute. Full details available on request. personal safety of employees. 


The Toledo Metal Furniture Co. 


1564 Hastings Street Toledo, Ohio, U. 8S. A. 
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Wadham was tendered a dinner by a large group of paper 
manufacturers and representatives of allied industries 
ol le le 
M. Martin Kallman 

M. Martin Kallman, well known in the office equipment 
industry for many years, died on Sunday, October 21, 
while resting at his home, 2711 Connecticut avenue, Wash- 
ington, D. ¢ He is survived by his widow and a son, who 
is a student at West Point Military Academy. 

Mr. Kallman started in the office equipment field with 
Rubel Brothers, Chicago, manufacturers of loose leaf 














The Late M. Martin Kallman 
(From an Old Portrait) 

forms. He was subsequently connected with the Rockwell- 
Rubel Company of Chicago. In this field he became a spe- 
cialist. When, something over thirty years ago, special 
consideration began to be given to the subject of “sys- 
tem,” Mr. Kallman established himself as a business sys- 
tematizer. He wrote a number of articles upon the sub- 
ject which were published in The Saturday Evening Post. 
He was an early advocate of “visible systems.” 

In later years Mr. Kallman undertook the establishment 
of permanent exhibitions of the machines and devices com- 
posing the office equipment industry, once in New Orleans 
and twice in New York City. The industry was not widely 
receptive to the projects so that Mr. Kallman’s hopes were 
never fully realized. Unfavorable economic conditions at 
the time the ventures were launched were further factors 
that contributed to the lack of success of the exhibitions 

Mr. Kallman was a man of attractive and forceful per- 
sonality, active of mind and fertile of ideas. 

rte ole De 
Henry R. Glenn 

Henry R. Glenn, who conducted the Glenn Office Equip- 
ment Company at Youngstown, Ohio, passed away No- 
vember 8. He was born in West Middlesex, Penna., fifty- 
two years ago He resided in Youngstown forty-three 
years. 

Mr. Glenn was an original member of the first session 
to organize Westminister Presbyterian church, and was a 
clerk of the session at the time of his passing. He is sur- 
vived by his widow and one brother, Herschel Glenn, 
Youngstown 

Funeral services were held at 2:30 p. m. November 10 at 
Westminster Presbyterian church; Rev. Stephen Palmer 
officiated. Entombment was in Belmont Mausoleum, 


———— 
Shields Now Sales Manager for Pacific Coast House 


Ed. J. Shields, formerly of Firmin & Shields, has been 
appointed sales manager of the Industrial Printing & Sta- 
tionery Company at Vernon station, Los Angeles, with 
branch establishments at Huntington Park, Long Beach, 
and Anaheim 

Mr. Shields is a man of experience in the office equip- 
ment business and enjoys the friendship of many people 


in the fertile territory beyond the Rockies 
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Pressboard guides and 
folders THAT ENDURE 





made from 


CASE BROTHERS 
PRESSBOARD 


For the filing of permanent records, the selection 
| of highest quality filing supplies is a vital economy. 





Case Brothers Pressboard has been standard in 
the filing supplies industry ever since vertical fil- 
ing began. Case quality has stood the test of 
the years. It has the guts to stand up as long as 
the files are needed. 


Experienced buyers know this. They know that it 
is a real economy to buy Case quality and so they 
specify Case Brothers Pressboard on every order. 


Avoid the necessity of frequent replacements. 
Get the quality that is backed by more than 60 
years of manufacturing genuine pressboards. On 
each order specify 





CASE BROTHERS 
PRESSBOARD 


Case Brothers, Inc., Highland Park, Conn. 


Compare CASE Quality 








WE 00 Ov PaRT 


| 


CASE BROTHERS, INC., Highland Park, Conn. 


Please send sample guides made from Case Brothers Pressboard, that 
we may compare them with guides we usually get. 

Firm .. inate : pases evedonds bh ben Ccksbedanbersic 
Attention of Mr. . 


Address ..... ‘ j ‘ , Mwilnncnkoeks amen 




















Watch for 
Complete | 





Announcement 
in the 
January 


Issue 


NEVACLOG PRODUCTS, Inc. 


BRIDGEPORT, CONN. 
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Stationery Trade Celebrates Crown’s Expansion 

The Crown Office Supply Company celebrated the open- 
ing of its expanded premises on the sixth floor at 322 
West Washington street, Chicago, with a party to the 
trade, October 27. The festivities commemorated the out- 
growing of smaller facilities on the fifth floor, and the 
preparation for further increases in the turnover of the 
company. There was a constant coming and going of 
customers, local stationers and of the traveling fraternity, 
with an extensive repertory of refreshments. Many floral 
pieces decorated the offices and stockrooms, tokens of 
good will from the travelers and local representatives 
who aid the Crown Office Supply Company in maintain- 
ing its reputation for service 

This business had its inception in the Marine building, 
one of the old buildings at Lake and La Salle streets, 
which has since been wrecked. Later it took space at 9° 
North Franklin street, from which location the company 
moved to 322 West Washington street, occupying a part 
of the fifth floor. Increasing business necessitated going 
higher, and space on the sixth floor was arranged. This 
was laid out with special reference to the large stocks of 
stationery, flat paper and ribbons and carbons handled 





S. M. Zenner 
Photo by Moffett 


Reuben Arvey 


Crown is local representative of the Crown Ribbon & Car 
bon Manufacturing Company, Rochester, N. Y 

The layout of the sixth floor brings the reception 
room and bookkeepers at the elevator entrance. Nearby 
are the private offices of Reuben Arvey and S. M. Zenner, 
the principals of the business. Space is provided for a 
number of salesmen, close to the elevator. 

The shipping room is nearby. To the rear of the sixth 
floor are steel shelves, 350 running feet of double shelving 
extending ceiling high. A separate room is provided for 
the large stocks of lead pencils carried. There are 7,800 
square feet of space devoted to this business Che ship- 
ping room has direct access to the freight elevator, which 
opens on a commodious alley, permitting prompt receipt 
of bulky shipments and quick delivery of outbound mer 
chandise 

<= 


Pickett Buys Partner’s Interest in Printing Company 

Official notice has been sent to Office Appliances to the 
effect that Wilbur E. Pickett has purchased the interest of 
P. J. Griffin in the Pickett-Griffin Printing Company and 
the Yazoo Sentinel, both of Yazoo City, Miss., and will 
hold himself solely liable for all debts made and to be 
made by the two companies named 

The Pickett-Griffin Printing Company manufacture blank 
books and do job printing, binding, etc., as well as carry- 
ing commercial stationery, office furniture and office sup- 


plies 
The Yazoo Sentinel is a semi-weekly publication 
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The New Gk Control Kalil 


featured in the New Big Broadside “NO MORE ALIBIS” 


Opens the door for you to: ‘make sales of 


Ge, DIRECT NAME SYSTEMS 
and SUPPLIES 


A system that has stood the test in thousands of 
offices, large and small for over twenty-five years. 











THE 
SYSTEM 
THAT HAS 
SKYLINE 
VISIBILITY 


No other system is 
so simple, so easy to 
operate or so satisfac- 
tory. Fastest filing and 
finding no matter 
whether alphabetic, 
geographic or 
subject. 





In sets 


25-10,000 

















Complete line from Card sizes to Cap size. The 
finest Transfer Case made. 


Ge, STEEL REINFORCED 
STORAGE CASES 


Ge, EMPIRE FOLDERS 


Plain or Crimped reinforced tabs. All tab cuts 
and sizes. The folder sensation for two years. 












































f _j=—— 
————_ 
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Send for your copy of the “Yand E’’ Control 
Folder ‘No More Alibis”’ 











Make This Transfer Season Your Biggest Profit Season 


YAWMAN A? FRBE MFG.(. 











1255 JAY STREET ROCHESTER, N. Y. 
Steel and Wood Filing Cabinets .. . Steel Desks . . . Steel a -.. Safes 


“Save With Stee |” Office Systems and Supplies .. . SS Equipment .. . and Library 
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from Typewriter Men 
to Typewriter Men! 


May these two representative 
managers speak for the entire 
organization of the American 
Writing Machine Company in 


wishing typewriter men every- 





where the fullest joys of the 


A. W. a Manager Christmas season and a New Sam ieee, City 
Sam is one of the real “old 


Al is Texas born and bred. He 


has been im the typewriter Year crammed to the brim with sienene” te the weiiwest. Que 


of his innumerable friends says 


business for over 25 years. Folks 
this about him: “‘Sam is one of 


all over the south and south- o ° 
west call him ‘Al’ and there is happiness and prosperity e the most sincere and straight- 
no more popular, more trust- . f it it Ik 

worthy nor better liked man in wetey pe Saag cgi ayy be samyghesbe 
the entire AWMCO organiza- One has we Se a him _ 
tion. His record as a business ad know he is friend. That's 
man and a friend is one to be about the finest compliment 

possible to pay a man. 


proud of. 
374 Broadway 


American Writing Machine Co., %74 brad. 
ew York City 
BRANCHES IN PRINCIPAL CITIES 























Send 


for Catalog of 
IMPERIAL'S 


New Line of 
EXECUTIVE OFFICE FURNITURE 


The Imperial line of Executive Office Furniture combines dis- 
tinctiveness with attractive price ranges. Includes suites 
directors’ tables, chairs, costumers, bookcases, odd tables, 
wardrobes, reception room pieces, etc. Send for complete 





catalog and prices. 


IMPERIAL FURNITURE CO., Grand Rapids, Mich. 
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Bill Reuter and the Crowley-Reuter Stationery 
Company 

In the October 3lst issue of The Opto, a little journal 
published by the Optomist Club of Kansas City, Mo., ap- 
peared the following comment concerning William Reuter, 
a well known commercial stationer: 

“The life of Optimist Bill Reuter has been, you might 
say, a life centered around stationery and office supplies 
He has been engaged in this line of business since he was 
a boy. Naturally such a long experience in one line has 
fitted him with a lot of experience both in selling and 
manufacturing. 

“The foundation of Bill’s future started in Leavenworth, 
Kansas, as office boy for Samuel Dodsworth Stationery 
Company there. He was with this firm for many years, 
and the firmness of the foundation he started there is dem- 
onstrated by the fact that Bill worked his way through 
every department. We mean worked. Before he left 
there he was made manager of the stationery end of the 
business. 

“Leavenworth proved too small a town to hold Bill 
Twenty-one years ago he accepted a position with the F. 
P. Burnap Stationery Company in Kansas City and rep- 
resented this firm in the down-town district for six years 

“During this time, Bill enjoyed good success but the 
golden fields of opportunity called and Bill left Burnap to 
take charge of sales for the Brown-Preuss Stationery Com- 
pany here 

Enters Business with Partner 

“Bill found that as a business builder he was having lots 
of luck. He decided to capitalize on this luck and build a 
business of his own. In partnership with Robert S. Crow- 
ley, he opened what is now known as the Crowley-Reuter 
Stationery Company. 

“Bill’s luck has continued to hold The boys have 
worked hard and have built up a wonderful business. In 
their place of business at 909 Wyandotte street you will 
find’one of the most complete stationery stocks in Kansas 
City. In addition to their stationery business, Bill and 
Bob also operate a well equipped printing office. Since its 
inception the business has grown rapidly and under the 
guidance of these two men it will no doubt continue its 
steady upward climb. 

“Practically every article used in an office may be found 
in the big stock carried by Crowley-Reuter. They have 
complete loose leaf, filing equipment and printing depart- 
ments and are mill agents for the celebrated Southworth 
typewriter papers. Bill states this is the largest and best 
line in the country, and from what we have learned, Bill 
knows his papers. 

“Bill has been a member of the Optimist club for thir- 
teen years and hardly ever misses a meeting when he is 
in the city. He and Mrs. Reuter live at 803 East 39th 
street.” 

Some of the foregoing paragraphs refer to “Bill’s luck.” 
Although luck has an undoubted influence, we are inclined 
to the belief that hard work and initiative were the deter- 
mining factors in Mr. Reuter’s career, as they are in prac- 
tically every worth while achievement. 

—~o—_—— 

Atlanta Stationer Opens Office for Carolinas 

The John M. Harland Company, Ten Pryor Street build- 
ing, Atlanta, Ga., has established a sales office at Colum- 
bia, S. C., from which point business from North and South 
Carolina will be handled. Robert W. Hamrick is in charge 
of business in the Carolinas. He is well known to buyers 
of stationery and printing in this territory, and has a 
keen conception of their requirements and tastes. The 
field of the John H. Harland Company is of wide scope, as 
the company is represented in Alabama and Northern 
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...and 


now 
CEN-TR-KOTED 


“‘The Carbon Paper that combines 
every modern idea”’ 








@ @ @ made of the finest Imported tissue in the world 


@ @ @_ inked with the finest ink we have produced in our 
entire 25 years of experience 


@ @ @ sizes 8'4x11%, and 84x13; the extra 4% inch 
forming a natural “tab” for removing carbons 
quickly 


@ @ @ = made with uncoated margins for greater cleanliness 
and to assure non-curling 


@ @ e@_ upper left and lower right corners are cut to facili- 
tate removing carbons from copies (both corners 
are cut to allow changing carbon around for in- 
creased wear) 


@ @ @_ every box contains one of our new, perfected Back- 
ing Sheets and Alining Fold*, which has three per- 
forations near the bottom on both sides, to warn 
the typist that she is nearing the end of the letter- 
head. By using this sheet, all copies and carbons 
are easily and properly alined; “‘treeing”’ is elimi- 
nated; the platen of the typewriter is protected 
against pitting. 


*Also each 25 sheets is packed in one of 
these improved Backing Sheets and 
Alining Fold. 


Here is a a“ that will “Repeat” and 
“Repeat” and “R tAT.” Samples will be sent 


you upon request. 


GRAND PRIZE 


CARBONS and RIBBONS 


PACIFIC CARBON AND 
RIBBON MFG. CO. 


J. FRANCIS O'CONNOR, Pres. 


Head Office and Factory: 
1451 Harrison St., San Francisco, Calif. 
Chicago Office: New York Office: 
608 So. Dearborn St. 42 Exchange Place 
Boston Office: Los Angeles Office: 


66 Franklin St. 406 So. Main St. 
Denver Office: Atlanta Office: 
1030 15th St. 503 Volunteer Bidg. 





Send for BOOKLET 
WRITE FOR YOUR 
COPY OF “CARBON PAPER 
FACTS” Containing interesting data concerning the 
manufacture and use of carbon paper and typewriter rib- 
bon—this booklet will help to increase your sales. It’s 
free and yours for the asking. % 
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the season’s greetings « 


MAY EVERY THOUGHT 
and event add to your joy this Christmastide . . . 
and the new year increase your opportunity for 


service ; ; ; ; , ‘ : . . : 





And in 
connection 
with that 
matter of 
service... 


bear in mind that Sengbusch is at your 
command. If the midst of the gift season 
finds you out of stock of any Sengbusch 
number, wire us, and we'll rush your re- 
order. Don’t miss even one sale. Sengbusch 
Gift Dipaday Desk Sets are Christmas trade 
leaders. They add interest to the most 
attractive display and when so displayed, 
make worthwhile sales. 


SELF 
CLOSING 
INKSTAND CO. 
515 SENGBUSCH BLDG., MILWAUKEE, WIS. 


The Self Closir Inkstand Dipaday Desk Set Ideal Sanitary Moistener 


No-Over-Flo Sponge Cup K leradesk Pyramid Pen Sockets Sock:top Inkstand 
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Dobson, and in Georgia and parts of 
Adams 

The company carries a complete stock of modern office 
\ daylight plant at 


Hal G 


South Carolina by Ben G 


Florida by 


appliances and equipment at Atlanta. 
Highland avenue and Jackson street, Atlanta, is equipped 
fully for the production of lithography, letter press print- 


ing and book binding. This division of the company is 


under the supervision of John A. Butler, vice president 
2 i 


The field salesmen also follow prospects for office supplies 


of all kinds 
on 


Royal’s Big School Shipment 


Word comes from the Royal Typewriter Company, Inc., 


that America’s largest chain of business and secretarial 


colleges and schools recently received a shipment of one 


hundred two new model Royal typewriters for use in their 


several branches in Greater New York. 


The accompanying illustration shows T. G. O’Brien, 


102 New AND Greater 


ROYAL TYPEWRITE: 


, Ys HEADED FOR 
-_|| DRAKE BUSINESS SCHOOLS 
GREATER NEW YORK 


<4 
ss 





T. G. O’Brien, President of the Drake Business School, Inc.; 

J. H. Forshay, New York Manager for the Royal Typewriter 

Company, and A. M. Stonehouse, in Charge of Royal School 

Business, Standing Before the Recent Big Shipment of Royal 
Machines Ordered by the School 


School, Inc., 


Forshay of the 


accepting 
New 


in charge of 


president of the Drake Business 
the shipment from Manager J. H 
York Royal office, while A. M. Stonehouse, 
Royal school business, looks on. The Drake 


methods and for the 


schools are 


noted for progressive high-class 


graduates they turn out. 


an 


Wholesale Stationers to Meet at Atlantic City 
Convention committees of the Wholesale Stationers As- 


sociation of the United States and Canada have selected 


the Hotel Claridge as headquarters for the twentieth an- 
nual meeting on Thursday, Friday and Saturday, February 
14, 15 and 16, 1935. 

special train service from New 


York for 


the convenience of members and guests from that city 


There will be 


and adjacent points. Attractive entertainment, and spe- 
cial events for the ladies will be featured 
A. C. Berolzheimer is general chairman of the conven- 


tion committee 
> 


Old Remington Agency Dissolved 
An item in the Herkimer (N. Y.) Telegram reports that 
a certificate of dissolution has been granted by the secre- 
tary of state to Wyckoff, Seamans & Benedict. Old tim- 
typewriter business recall this firm as the dis- 


The old 


ers in the 


tributor of the original Remington typewriter. 


firm has been inactive many vears. 
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BECAUSE IT IS 


Quieter. Drawers are noiseless 
ein operation. Heavy live rub- 
ber cushions silence every con- 
tact It is the quietest file 
made. 





2 Easier to Operate Drawers 
. 


glide on a patented new sus- 
pension—coasting on hard- 
ened steel balls. Under the 
heaviest loads, they move with 
a fraction of the effort required 
by other cabinets. 


More attractive in appearance 

« Distinctive styled hardware, of 
solid cast bronze, especially 
designed for this file, modern, 
dignified, different 


Everlasting. There is nothing 

« in this file to ever wear out. It 
has no springs, no ball bear- 
ings, no rollers 


PLUS 
DISTINCTIVE DESIGN 
and CONSTRUCTION 

CRAFTSMANSHIP 
Which fully warrants 
the caption above .. . 

"“NOW—There is a 
Better File” 


-lhere is a 


Better File 
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Business has long needed a finer filing cabinet—a better 
looking file—a quieter, smoother working, more efficient 
file. ZS File is all and more than you have expected 
in a file; it is as modern as tomorrow’s newspaper. 

One single exclusive feature of many, its patented drawer 
mechanism, puts Fivle File at the head of the proces- 
sion. Nothing rolls like a ball and Eile File drawers 
glide noiselessly on free-floating case hardened balls—not 
riveted wheels or rollers. The lightest finger-nail touch 
and a loaded drawer glides open, quickly and quietly—a 
revelation in operating efficiency. Tile File is sold 
with a guarantee of lifetime service. 

Study the illustration below. Note the distinctive bronze 
hardware—a fitting component of a beautiful piece of 
office equipment. The full details of *Tivle File are 
yours for the asking. We suggest that you write us today. 


METAL OFFICE FURNITURE COMPANY 
GRAND RAPIDS, MICHIGAN 
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PRONTO 


SEMI-STEEL STORAGE FILES 


Sell the RIGHT size file 








Sell the size your customer needs—the size 
to fit HIS office forms. 


Sell the Pronto line. It's complete. At 
least one of the twenty-six Pronto stock 
sizes will fill even your most unusual call. 


Pleasing customers has always been good 
business. And profitable, too! 


Remember these other Pronto features: 
Good looking steel drawer fronts in grained 
walnut or olive green. Added strength due 
to steel reinforcements throughout. Space- 
saving ‘'stackability."" Use these talking 
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points; they help sell files. Letter Size 129” w. x 10/4” h. x 24” |. 


PRONTO FILE CORPORATION 


636 BROADWAY NEW YORK, N. Y. 


f 





= * =~ =i 


ca 


PENDING 


Oo 


Document Size 5!/g” w. x 10!/2” h. x 24” |. 











Follow Blocks 








This new steel sliding follow 

block makes Pronto an active 

cabinet. It prevents records 

from sliding and slumping when 

the drawer is but partly filled. 

Sell one for every drawer. 40c 
ea. list. 





ANOTHER PRONTO TALKING POINT! 
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(New Machines and Devices—Continued from page 37) 
A Unit Construction Check Sorting Case 


W. F. Regenhardt, 3551 West 128th street, Cleveland, 


Ohio, has invented a check or sales slip sorting case which 
is built up of individual units of openings. The units inter- 
lock vertically and horizontally and are locked together 
by simply inserting the proper length rod. The case can 


be assembled into any combination of openings required 


The Regenhardt assembly eliminates the difficulty of 





Regenhardt Unit Construction Sorting Case 


fitting the case to any particular desk, wall or floor space 
It solves the problem of not enough, or too many open- 
ings and permits fitting the equipment to the stature of 
any sorter 

Each unit carries its own label holder and is made of 
sheet steel finished in olive green. The units were designed 
primarily for sorting checks in banks, but can also be 
used for sorting mail, sales slips, orders or may be used 
as stock bins. 

———— 


Slip-Sheeting Device 
\ simple system of slip-sheeting which may be adapted 
to any style of rotary duplicator has been announced by 
Mrs. France E. Guedry, widow of the late France E. 
Guedry, for twelve years in the office specialty business in 
Fort Worth, Texas 
The patent under No. 1,953,907 has been granted by the 





The Guedry Slip-sheeter 


U. S. Patent Office to Mrs. Guedry since her summer tour 
of Europe and the Near East. Mr. Guedry had just per- 
fected the machine and started its sale before his sudden 
death in October, 1932 

The basic principle of the device is the use of a pack of 
continuous folded shee ts, which, when placed in the device 
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A 
VERY SUGGESTIVE 
aN AD 





WE SUGGEST 
that 


YOU SUGGEST 


ZIP-ZIPS 


for 


XMAS 


If our suggestion meets with your ap- 





proval, may we also suggest that you 


check up on your stock of ZIP-ZIPS 
and “Do Your Shopping Early. : 


And, if you haven't a copy——send 
for Catalog No. 21. 


TRUSSELL MFG. CO. 


Poughkeepsie, N. Y. 


Pours for a Cheery Christmas 
and a 
Bang-up New Pear! 
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Over 12,000 Now in Federal Offices 














Dealers, Here’s A 


Business Hypodermic 


During the past few months the 
Artility Posture Chair has been the 
means of injecting new vigor into the 
sales veins of hundreds of office 
equipment dealers. 

Built to meet today’s market require- 
ments for quality at a price consistent 
for a posture chair sold without 
service. 

Developed primarily for the U. S. 
Government, Artility Posture Chairs 


have an established reputation. 


A Well Made Steel and 


Upholstered Posture Chair 


Completely Adjustable— 


Quick, Easy, Self- Adjustments 


Write for complete details 


Artility Metal Products, Inc. 
1202 Monger Building, Elkhart, Ind. 
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magazine, and the first fold of the pack placed in the paper 
receiving tray, the other folds of the pack have a tendency 
other un- 


to follow rapidly and automatically one after the 


til the entire pack in the magazine is exhausted. A simple 
mechanism controls the release of these folds, timing them 
so that they fall as a printed copy enters between the folds 
The device will handle more than 5,000 sheets an hour 

An auxiliary tray with only one end guide and one side 
guide is adjustable to properly stack the paper endwise as 
slip-sheeted copies to be 


well as sidewise, and permits the 


removed without handling, and when laid flat on a 


slips from under the 


easily 
table, 
copies without disturbing them. 


the auxiliary tray slip-sheeted 


The device may be adjusted to any type of duplicator, 


including portables. It sells for $30 
Mrs owns the patent, is 
Woman's Page of the Fort Worth 


interested in having some manufacturer of duplicating ma- 


editor of the 


Press. She will be 


Guedry, who 


chines and supplies take over the slip-sheeter on a roy 


alty plan or by outright purchase 





Meilink Adds Important Items to Line 
[wo new and valuable units have been added to the lines 
of the Meilink Steel Safe Company of Toledo Ohio 
: 5 
The Meilink Posting Tray Safe 
These safes are especially designed to protect visible 


records and ledger sheets in the posting tray against the 


ravages of fire. These important records, the company 





The Meilink Visible Record Safe 


says, can now be fully protected, day or night, without dis- 
turbing the position in which they were left by the user 

The operator finds no difficulty in opening and closing 
the safe door on these units, because the Meilink balanced 
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What makes the 
MASTER GRADE 


UNDERWOOD 


the world’s fastest selling 

rebuilt typewriter? .... 

You will know when you 
_try it on your trade! 


100% Re ufactured Genuine Replacement Parts ° Precision Adjusted 





THE WHOLESALE TYPEWRITER COMPANY 


FACTORY AND GENERAL OFFICES: 155 SIXTH AVENUE, NEW YORK CITY, U.S. A. 
Cable: SALETYPE, NEW YORK 


Write for the Wholesale list of complete 
stocks of rebuilts and select roughs. 











CLASSIC MODERN-HOME DESK 


No. 4248-HF 
48 x 22 


Single Pedestal 
No. 4236-HF 
36 x 22 


Both sizes can be furnished 
with portable typewriter 
compartment. 





N harmon y with the s trend in design. enrcs ta sar 
Professional Office Rit 1: bbie +— Stu dents — Sec ries. ished 
Walnut or Mahogany fini ish. Every inch a Myrtle De i 


MYRTLE DESK COMPANY 


HIGH POINT, N. C. 
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. 461-F 60 x 30 
(illustrated) 

No. 451-F 50 x 28 

No. 441-F 40 x 28 

No. 440-TW 40 x 28 

No. 450-TW 50 x 28 

No. 436-T 36 x 26 


AiMA No. 400 Turned Leg Series, made in the above 


A 





WE DO OUR PaRT 


iZes 


range 


LMA DESK COMPANY 


1 combination walnut, is a fine example of 
lesigning and sound construction in the low 





HIGH POINT, NORTH CAROLINA 





©. D. Mann, Montrose Blwd 
W. F. Gigliotti, Box 1764, Houston, Texas 












REPRESENTATIVES 
MIDWEST 


’. Follin, 220 Fairbanks Road, Riverside, 


SOUTH 


H. D. Blake, Box 64, Rachel, W. 
PACIFIC COAST 


Calif. 


Apts. , Houston, Texas 


Created by 
MAJESTIC 


Sofa No. 340 
Chair to Match 





5 &- this popular priced number the finesse of Majestic 
_4.~ craftsmanship attains lofty heights. Here is luxury, 
dignity and harmony combined with quality and durability. 
A combination of fine leathers, select woods and good ma- 
terials smartly customed with the rare skill of Majestic 
craftsmen . . . The Majestic Franchise is valuable and open 
to a limited number of reputable dealers. 


MAJESTIC LOUNGE COMPANY, Inc. 


. B. Downing, 50 Hawthorne St., San Francisco, New York Showroom and Offices: 6 West 18th Sees New York City 


Factory at Bridgeport, Conn. 
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door mechanism permits the door to swing outward and MLIMYUL SUSUMU 


downward in such a way as to form a working ledge, or to 

slide back into a niche on the under side of the safe. There SIM 

are no brackets or supports to interfere with the use of the PLIFY 

records or obstruct the operator, who has full view of the 

work at all times. | Your Carbon Selling 
The visible record safe takes all standard size record 


card trays. By adding Meilink units the whole system WITH THE IMPERIAL 


is protected at all times. 
The Meilink posting tray safe may be had on bases of 
two heights—one for operators to use when sitting and the MERCHANDISER 
other for those who prefer to stand. 
The two safes have met the one-hour heat test, and pos 
sess those features which distinguish the Meilink lines for 
uniform reliability. 





The Sonomor Gem Clip Package. 

Reference to this new line of paper 

clips made by William Prym of Amer- 

ica, Inc., Long Island City, N. Y., was 

made in the November issue on page 
42. 


—_————~<a—__—__——__ 
The New De Luxe Transfile 


This sightly addition to the well-known Transfile family 





has a heavy gauge steel drawer front finished in an at- | 
tractive shade of olive green matching the entire outside | Dealers everywhere have waited for some- 
of the case. With all the latest exclusive Transfile features . pe nt 
body to simplify the selling of carbon 
paper—nmake it easy to prescribe for each 
customer without becoming an encyclopedia. 
IMPERIAL is the first to accomplish this great 
improvement in the carbon paper business. With 
the IMPERIAL Carbon Paper Merchandiser (patent 
applied for) your handling and selling of carbon paper 
is simplified, speeded up, made impressive and profit- 
able. 


Now you can show your customers instead of just 
telling them—you can prove that the carbon paper 
you recommend for each purpose is the right carbon 
paper for that purpose — you can really give advice 
and service that will impress your customers, build 


their good will, insure their business. 


The IMPERIAL Carbon Paper Merchandiser is a 

unique, handy, pocket size portfolio that will help 

you and your salesmen sell more, hold present cus- 

tomers, get more new customers, increase turnover, 

make your carbon section one of the most 

— profitable in your store. You need it 
NOW! Send for particulars. 





The DeLuxe Transfile with Steel Drawer Fronts 


steel roller bearing drawer suspension; follow block to IMPERIAL MEG co 


keep contents upright even when the drawer is only par 
“The Manufacturer with the Dealer's 
Viewpoint” 


101 Mulberry St. Newark, N. J. 


tially filled; steel reinforcement of all edges in the cass | 
both front and rear, the new De Luxe Transfile can be set 
in line with regular all-steel files in the office. So many 


visitors at the business show asked if the De Luxe Trans MOTION TNT GATT NTA TM FUYUGTUSUONOQVOOAOOLUUOLEOE AOU 
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file was not made entirely of steel that a large sign was 
prepared to tell them it was made primarily of corrugated 
board. The De Luxe Transfile is made in three sizes for 
records or invoice, letter and legal sizes by the Guide Sys- 
tem & Supply Company, 335 Canal street, New York 
es ; 

The Kensington—Something New in Stencils 

The Kensington Supply Company, Twentieth street and 
Fourth avenue, New York, N. Y., offers the Kensington 
Topprinted stencil with the form printed on the stencil, 
not on the backing sheet. This is a convenience to the 





The Kensington Topprinted Stencil 


operator who types the stencil, because the line numbers 
are all on plain sight. 

The form and figures are printed on top of the blue 
stencil in white and on top of the white in blue. It is said 
that the ink will not offset on the platen of the typewriter. 

The new stencil is declared to be a high-quality product 

snlimpinnitgiitaiiatainnitn 
Backing Sheets for Typewriting Machines 
Mittag & Volger, Inc., Park Ridge, N. J., have added to 





Each item in the FIBROIN LINE is a star per- their lines of typewriter ribbons and carbon papers a type- 
former . . . the best for its position that it is writer backing sheet which they are now putting on the 
possible to manufacture. Together, working market. This backing sheet supplies a new surface to 


in perfect harmony to produce the very finest 
of stencil duplications ... they make a team 
that cannot be beaten. 

Dealers who are wise will sign up with the 
stencil that has been a consistent winner for 
many years... . with a reputation that blocks 
all competition, and destroys the opposing 
line of sales resistance. 

A card will bring proof of FIBROIN TEAM- 
WORK .. . mail it — 


...A limited number of exclusive territories 
are open to dealers who are looking for a sten- 
cil that will meet every duplicator demand. 


: ‘ The M & V Typewriter Backing Sheet 


SsT€nc ' L CORPORATION cover worn and pitted platens, and offers the right sort of 


306 WEST ADAMS STREET.....-- JACKSONVILLE, FLORIDA | surface for the production of good work. It tends to pro- 


Branches BOSTON, CINCINNATI, DALLAS, LOS ANGELES | long the life both of ribbons and carbons. The use of 
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Pool shipments of these desks with New Indiana 
Chairs, offer savings in time and freight, worth 
investigation 
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The 
GEORGIAN 


No. 5000—28x52 
32x52 


34x60 
36x72 


We presented this gorgeous desk to the trade last month and met with a 
surprisingly generous response, which makes it apparent that the buying 
public are “‘furniture conscious,”’ sensing more than ever the value and 
appeal of really high class furniture. Let it be remembered that the 
average consumer has a keener sense of appreciation of good design and 
good architecture than ever before due to the fact that our modern 
buildings express the best traditions of the masters of the past and 
present. 

You will make no mistake in placing at least one of these desks on your 
floor, as it will mean sure and quick sale. 


INDIANA DESK COMPANY - - JASPER, INDIANA 

















| BOXED TYPEWRITER PAPERS 


WRITE FOR CATALOG No. 932 


| | chairs is ‘big medicine’ 
| Packed in attractive substantial boxes, finished in ! for the dealer — quality 
| hammered silver paper, printed in blue, and lacquered built throughout and with | 
{ to prevent tarnishing | _ = png Cat- || 
ii Complete in a variety of grades, weights and colors for é —_" etails on re- 

| every office need. quest. 
Distributed under an EXCLUSIVE DEALER arrange- i i ‘ 
ment. Desirable territories still available. 

J ment. Desirable terior | New Indiana Chair Co. 


1511 W. 38th Street 





ROCKWELL-BARNES COMPANY | 
Chicago 


| NEW INDIANA 


Office CHAIRS 














NOW refill your stock 
and seize the sales oppor- 
tunities that are coming 
along in this season of im- 
proved business. The 
Mm excellent styling of these 








Jasper, Indiana 


You can have your order enclosed in a pool 
shipment with Indiana Desks, saving freight 
cost and handling. See advertisement above. 
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The form and fig- 
ures are printed on 
top of the blue 
stencil in white and 
on top of the white 
in blue. The ink 
will not offset on 
the platen or rub- 
ber roller of your 
typewriter. 


KENSINGTON SUPPLY COMPAN 


tion. 
printed Stencil. 
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Something new in stencils 








Send for samples of this innova- 


isk for the Kensington Top- 


a stimulant for your trade 


The KENSINGTON 
TOPPRINTED STENCIL 


We are now offering this high quality dry 
stencil with the form printed on the stencil 
(not the backing sheet), as shown in the 
illustration. The convenience to the oper- 
ator (one who types the stencil) is invalu- 
able. The line numbers are all in plain 


sight; accuracy is easy. 

This will be new to your trade and mini- 
mizes competition, as topprinted stencils 
Don’t let the 
Realize on this 


are not generally offered. 
grass grow under your feet. 
opportunity to go back and see those you 


have not sold. 


NEW YORK, N. Y. 




















THE 

COMPLETE LINE 

OF OFFICE 

EQUIPMENT 
IN STEEL 
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Everyone who enters 
prospect for some ASCO product em- 
bracing the widest assortment of stock 
sizes to meet all regular filing and stor- 


our store is a 


age requirements. Items like these are 


always in demand. 


ASCO Card Cabinets come in stock 


units with capacity ranging from 300 
to 300,000 cards. 


But you can't sell them if you haven't | 


them in stock. And your customers may 
not remember if you do not keep them 


well displayed. 


Is your stock of ASCO products ade- | 


quate? If not order today. Don't miss 
that sale tomorrow. 


ART STEEL CO., Inc. 


300 E. 145th St., 
NEW YORK 
N. Y. 











20th STREET & 4th AVENUE 








STEBCO 


There’s still time 
fo secure STEBCOS 
for Holiday trade 


ANTICIPATING an _ unprecedented de- 
mand for Stebco Zipper Folios, Brief Cases, 
Ring Books and Envelopes as Christmas 
gifts, Stebco service has risen to the occasion. 
Large stocks, accumulated for the holiday 
rush, permit prompt shipment. 

The increasing popularity of Stebcos among users is due 
to their practical designs, high-grade materials and con- 
struction, and low cost. Dealers prefer them because 
they are easy to sell and provide a satisfactory profit. 
Look ahead for 1935. Start the New Year with a suit- 
able stock of Stebcos. 


Send for Catalog and Samples NOW! 


Stein Bros. Mig. Co... Ine. 
564 W. Adams St., Chicago, Il. 
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this sheet is said to ensure clean, sharp originals and a 
greater number of clear, legible carbon copies. Operators 
find the new backing sheet of value in cutting stencils 


The backing sheet 


a rough reverse surface to prevent slipping in the type 


has a hard, smooth top surface, with 


writer. There is a convenient tab with numbers to aid in 
correct spacing and to signal approach to the bottom of the 
sheet \ cut-out at the upper left-hand corner is a con 
venience tor the removal of carbon sheets 


The company says that their dealers are enthusiasti 


1 


over the selling possi bilities of this backing sheet 


— 
New Machine for Use of Banks 
Che International Business Machines Corporation has 
Checks are 


machine sorted into twenty-four individual sorting recep 


just announced a proof machine for banks 


APERRAAR, | 
saneeenn, 
seennenn,, 





Above Illustration Shows the Compact Arrange- 

ment of the Twenty-Four Adding Machines Using 

Single or Duplicate Tapes.—When in operation, 
the back of the machine is inclosed. 


tacles They are listed simultaneously on any of the 
twenty-four individual adding machines using single or du- 
plicate tapes. The control adding machine is operated by 


means of a keyboard of ten keys. Each deposit is proved 





Side View of Proof Machine Showing Ready Ac- 

cess to Sorting Receptable Resulting from Their 

Convenient Position.—During operation the door 
remains closed, assuring perfect safety. 


separately, as the control tape is a complete record of all 
items passing through the machine, listing them in the 
same sequence as received from depositors together with 
symbols identifying the bank on which the checks are 
drawn, The adding machine classification and the amount 
of the check are visible on a special indicator before the 


release bar is depressed. 
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No. 846 





Stimulate 


Your Customer's Interest in 


OFFICE CHAIRS 


The chairs we are now producing for offices, banks, libraries, 
schools and public buildings, embody new and useful ideas in 
construction and upholstering. They are actually better mer- 
chandise—more than ever “The Right Chair at the Right 
Price.” Our recent catalog No. 9 illustrates and describes 
these fine chairs in detail, BUT, to get the right slant on this 
outstanding office furniture opportunity, us your order 
for a few of these popular designs. Putting them in your 
showroom puts you in position for most effective selling. 


JASPER CHAIR COMPANY 


JASPER 
INDIANA 


Chicago Representative: 
W. H. Brown, 
6708 Glenwood Ave., 
Tel. ROGers Park 3644 












No. 847 
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Vacuum Cup 


Attaches to any 
Smooth Surface 


This is a No. | Bull Dog Clip, like 
the one shown below, but having 
a rubber suction cup. It eliminates 
paste and stickers for hanging 
cards, decorations, etc., on glass or 
other polished surfaces. Supplied 
in Chinese Red, Willow Green and 
Royal Blue. Packed three dozen 
assorted colors to the box, one 
gross to a carton. 


A Bull Dog for Strength 








“Bull Dog" letter clips 
appeal strongly to those 
who are neat and 


orderly. These clips are 
made in five standard 
sizes and in three colors 
of brilliant enamel in ad- 
dition to black. Jaws are 
brightly nickeled. Useful 
for classifying corre- 
spondence. 


THE H. C. COOK CO. 
ANSONIA, CONN. 





BULL 
DOG 
YOUR JOBBER HAS THEM 


OK’S 















Announcement of 
importance to the Distributor: 


SUPREME BRAND CARBON PAPER 

We are now ready to market this new grade of ty pe- 
writer carbon paper. It possesses Outstanding wearing 
quality, making it supreme in performance as well as 
in name. 

SUPREME BRAND TYPEWRITER RIBBON 

This popular ribbon, unsurpassed in quality, is now 
available in a sealed air-tight round box. It maintains 
ribbon freshness and prevents deterioration in any 
climate. 


THE BUCKEYE RIBBON & CARBON CO. 
1458-1468 East 55th St., CLEVELAND, OHIO 


“Makers of the famous Raven Line of carbon paper and 
Dictator Brand Silk ribbon. 

















CLIPS. 
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The machine may be used as an ordinary adding machine 
without utilizing the twenty-four separate adding machines 

An automatic light signal the supply of 
paper is nearly exhausted on any of the twenty-four adding 
any sorting re- 
locking the 


indicates that 
machines and a like signal indicates when 
filled to 
machine until the ch 


capacity, automatically 


ecks are 


ceptacle is 
removed 


Checks are automatically counted as they are sorted and 
listed. A counter indicates the total number of checks 
for each block and a separate counter shows the grand 


total of checks sorted and listed for all blocks 


An arm rest and lighting arrangement have been scien 
tifically designed to relieve fatigue 
~~ 





Miss Marcella Klatskin, Naval Reserve Division, 
Bureau of Navigation, Navy Department, Wash- 
ington.—Miss Klatskin operates one of Uncle Sam’s 
most unusual Underwoods. It is equipped with 
type after the old English fashion and with this 
machine, she fills in and matches the printing on 
commissions for reserve officers.—Photo by Under- 
wood & Underwood. 


—— 


New Enterprises in Los Angeles 


The Stationery Equipment & Supply Company was 
started recently at 426 South Spring street by Axel L. 
Nissen and W. L. Kramer. Both gentlemen are well 


known in the local stationery trade. They wish to receive 


catalogues on office specialty lines 
* * . 
The Jack D. English Company is the title of a new office 
equipment establishment at 310 West Tenth street. 
* * * 
Company is now 
where Mr. Kearns 


The Jack Kearns Office Equipment 
being conducted at 948 South Hill street, 
offers a complete line of new and used office furniture and 


office machines 


* * 7 

A well selected line of office furniture and appliances 
is offered by the General Office Furniture Company which 
opened at 224 East Ninth street on November 10. The 
business is a partnership between A. L. Segal and B. L. 
Mr. Britton was formerly manager of the Monroe 
Machine Company at Seattle 

Mr. Segal been in the furniture trade in Los 
Angeles for some time. They wish to receive catalogues 
and information from manufacturers. 


sritton. 
Calculating 
has 








DECEMBER, 1934 





- THE 
4 “CHALLENGE” 
4-0 EYELET PRESS 






EYELET REMOVER 





So Sensible: Simply place a “Challenge” Eyelet 
on the perforating pin, insert the material, and squeeze the 
handles twice. No first perforation is needed nor desired. 


So Efficient: On a fair amount of paper the 
**K-O” does exactly as fine a job as does the **Challenge”’ Eye- 
let Press, which is conceded to be the fastener par excellence. 


a . 

So Convenient: This tool also removes and re- 
deems set **Challenge”’ Eyelets, whether the work has been 
done with the **K-O” or with the Press, more sheets may be 


added and the original eyelet reset. 


It lists at $2.50, individually packed, with a box of 200 No. 1 
**Challenge”’ Eyelets. 5-Year Guarantee. 


Kdw.L. Sibley Mfg. Co. Inc. 


BENNINGTON VERMONT In Two Sizes: No. 1 50 Sheet Capacity 
No. 2100 * “ 























S/e pAage | 
NEW LOW PRICES ON TRANSFER FILES 


Transfer Time Is Here... 
Display and Demonstrate the Steel-Age 
Line That Leads in Quality and Low Cost 


Available in three grades—No Rollers, 2 Rollers, 4 Rollers. 





These Transfer Files are completely enclosed and do 
not have unsightly channels or bars on the outside of 
case. The sides and back are smooth, but a heavy bar 


concealed in the flange around the shell, gives it ade- 





quate strength and permits stacking to almost any 
3200 LINE—NO ROLLERS height. 
4200 LINE—2 ROLLERS 


2200 LINE—4 ROLLERS Avoid That Last Minute Rush and Confusion 


ORDER YOUR STOCK NOW 


CORRY-JAMESTOWN MFG. CORP. 
Corry. Penna. 
Export Dept.: 5716 Euclid Ave., Cleveland, Ohio. Cable Address Corjam 


Branches in Principal Cities 














Corry- AMESTOWN 


STEEL FURNITURE 
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THE RIGHT DESK 
FOR EVERY PURPOSE 
ee 
Here is illustrated just one of the dozens of Imperial 
designs that will produce more desk business for you—the 
60-inch desk from the widely-known No. 800-A Grade. 
Massive, solid, dignified in appearance, and moderately 
priced this series has become an outstanding favorite for 
big general offices, for public buildings and for school 


installations. 


Whatever your customers require turned-leg or straight-leg office 
desks, beautiful period suites, distinctive knee-hole and table desks 
for the home or the professional office, tables, chairs—the big diversi- 
fied Imperial line will help you turn their needs into bigger profits for 
your business. 


Write today for details. No obligation. 


IMPERIAL DESK COMPANY 
EVANSVILLE, INDIANA 


EQUIPMENT 





LOOSE 


EXCLUSIVE 
AGENCIES! 


To be of real value agencies should embody 
lines having greater merit and more individ- 
uality than those sold by your competitors. 
We earnestly solicit an opportunity of sub- 
mitting our agency plan. Loose leaf is an 
important part of a dealer’s business—it can 
be made one of the most profitable. Our 
agencies are available to well established pro- 
gressive dealers. Investigate by asking for 
catalog and details. 


THE C. E. SHEPPARD CO. 


ee 


Long Island City 
New York 


4401-4429 
Twenty-First St. 
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A PostTuRE CHAIR 


Devoid of all 
Complicated 
Mechanism 


Just adjust for height 

. and this chair 
is ready to give 
hours, days and years 
of healthful, comfort- 
able sitting. Posture 
features are builtin 





...not manipulated. 


Send now for complete facts about 
this correct posture, comfort induc- 
ing chair. Address Dept. OA 12 


Distributing arrangements with responsible dealers for 
other than educational institutions will be considered. 


American Seating Company 


Makers of Dependable Seating for Offices, Schools, 
Churches, Public Auditoriums. o~ 


General Offices: GRAND RAPIDS. MICHIGAN 


D+ S+S+S+ S++ Ore + 


For More 
and Better Business 


Readers of Office Appliances 
have a constant source of 
useful ideas. 











The journal contains 
thoughts that many identi- 
fied with office equipment 
can use to advantage. It is 
a common meeting place for 
the exchange of worth-while 
information. 


If you want more and bet- 
ter business, you can profit 
by a subscription to Office 
Appliances. Domestic rates 
are $2.00 a year, two years 
for $3.00; Canada, $2.50 and 
$4.00; Foreign, $3.00 and 
$5.00. 


PPP tS tt Ot P+ G+ S++ G+ S++ G+ S1S+S+S+S+S+ SiS 


The Office Appliance Company 
417 S. Dearborn Street 
Chicago, III. 


B44 S4+S4+S4+S+S+ S++ S++ S++ S++ 


Peisicioic D4 O4 O44 S++ G+ S++ S++ G+ S+S+ S++ S+SO+e 


+@O+or+ 
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New Globe Catalogue Announced IF IT’S NOT IN YOUR STOCK 
The Weber-Costello Company of Chicago Heights, IIL, DRAW ON OURS 


has recently compiled a new catalogue of globes of the 
world more comprehensive than ever and of greater inter 


est to the office supply dealer. This catalogue is now ready 


Quick 
Shipment 









FILES 
DESKS 
CHAIRS 
GUIDES 

FOLDERS 





Catalogue of New Globes in the Weber-Costello Line 





for distribution. It illustrates and lists complete informa- 
tion covering a comprehensive line of globes. Selections 
can be made from this catalogue and delivery guaranteed 


before Christmas. 





FROM 


NEW YORK STOCK 








CAL CAMERON 
140 MAIDEN LANE 
NEW YORK, N. Y. 











Guard Your Staple Business 
from Chiselers, with Genuine 








BOTCHAKSS 


eres my 
Ore STAPLING PUT noes 


an 08 








The Woodstock Typewriter Company Booth at the M. E. A. 
Convention.—The Minnesota Education Association held 
its third biennial state convention in Minneapolis Novem- 
ber 1, 2 and 3. There was a large attendance, including 
many superintendents of schools. Many favorable com- 
ments were made anent the attractive Woodstock exhibit 
pictured above. 
——— 
Kennedy Takes Upper New York and New England 
for Acco 


John F. (Jack) Kennedy has been appointed represen- 
tative in New England and upper New York for the Acco “y OTCH KIS 4S STA PLES 


line of Acco Products, Inc., Long Island City . : : sal Shh ae 
i i Road ag ra 1h eee ound ae time you sell inferior imitation staples for 
iS. RORESSy 3 SESRS CRP ee ee ee 4 HOTCHKISS machines you run the risk of losing a 
him to represent the line with success. He understands the | customer forever. Cheap staples are often made from 


" 
a uot 
bins seco woe 





wrong size wire, produced carelessly, soldered unevenly 
into strips—they won't work in stapling machines of 
Hotchkiss quality. 
; Protect your business from chiselers by buying your 
experience in selling a broad line of such equipment both | staples only from manufacturers of known reputation 
to the dealer and direct to the user. He personally knows order only the standard staples intended for use in each 
machine—be sure of the qualily before you talk price—a 
few cents difference in the beginning may save dollars 


viewpoint of the dealers because of his experience as a 
dealer salesman in the past. He has a thorough knowledge 


of loose leaf and its varied application by reason of his 


the dealers in this territory because of his contact with 


them ee se ; later. And tell your customers that Hotchkiss guarantees 
Office Appliances extends its hearty good wishes to Mr. | satisfaction when genuine Hotchkiss Staples are used in 
Kennedy and hopes that he will realize all his anticipations Hotchkiss Staplers. 
———— 
Columbia Moves Philadelphia Office THE HOTCHKISS SALES CO. 
The Columbia Ribbon & Carbon Manufacturing Com- | The Only Complete Line Available to the Dealer 
pany announces the removal of its Philadelphia office from from One Source 
34 South Sixteenth street, to Room 1207, Pennsylvania | Norwalk Connecticut 








building, Fifteenth and Chestnut streets | 














STORAGE FILES 






THOUSANDS 
OF USERS TESTIFY 
AS TO THESE CONVENIENCES 


Records Easily Accessible 
No Troublesome Fasteners 
One Piece Dustproof Closing 
Double Wall Construction 
Edges Securely Cloth Reinforced 
Shipped Knocked Down 
Easy to Assemble 


LET US SEND A SAMPLE FILE 


DO OUCERS | WRITE FOR OUR NEW FILING SUPPLY 
Up CATALOGUE, A COMPLETE PRICE 
T AQT LIST ON INDEXING 
Up x 








C.L. BARKLEY & CO. 


MANUFACTURERS 


FILING SUPPLIES 
517 SO. JEFFERSON ST., 


x 
VERTICAL 
FILE 


FOLDERS CHICAGO 














Automatic 


Interleaving 


TRAYS 


(Slip-sheeter) 





for Tempographs and mimeographs. Easily at- 
tached—-No adjustments to make—Speed—<Auto- 
matically Interleaves printed copy at the rate of 
over 100 per minute—All working parts enclosed 
Aluminum Frame--Slipsheets 150 in Book Form. 
Many Duplicators are already equipped with 
Tempo Interleaving Trays. There are Thousands 
of other machine owners ready to buy that will 
welcome a demonstration. —,TEMPO will sell itself 
if Demonstrated. 


Write today and let us tell you more about TEMPO. 


MILO HARDING CO., Ltd. 


MANUFACTURERS 


1362 S. Hill St. Los Angeles, Calif. 








GREEN-EDGE 





OFFICE APPLIANCES 


Higgins Issues New Trade Price List 

Charles M. Higgins & Company, Inc., Brooklyn, N. Y., 
recently issued the latest revision of their trade price list 
They call particular attention to the simplification of the 
writing ink and adhesive sizes and to the fact that within 
a short time a complete line of fifteen-cent packages will 
be available 
There has been no general price increase. Prices of the 
sizes of writing inks have been revised slightly in 
accordance market They 
standardized the prices of the large sizes of drawing inks 
at six times that of the writing ink. They 
duced prices of the large sizes of office paste and of the 
quarts and gallons of Photo Mounter and Vegetable Glue 


large 


with prevailing prices have 


have also re- 


The large sizes of all products are now priced so that the 
half pints and pints are each two-thirds the price of the 
next larger sizes. In the case of half pints of Vegetable 
Glue, this has resulted in increasing the list price to $4 per 
dozen and the recommended resale price to thirty cent. 
per can. The new six ounce jars of drawing board and 
library paste are now available at a list of $3.50 per dozen 
with a recommended resale price of twenty-five cents per 
jar 
—————=<—_ - -— 
New York Concern Takes New Store 
Fineman Bros. & Rosen have leased the premises at 261 
Fifth avenue, New York City, for a stationery store and 
very recently moved in. They were formerly located at 8 
West Fourth street, operating under the name of Fineman 
Bros. 
——————_+_>—_ -- 
Speedprint Duplicator Company Moves 
The Speedprint Duplicator Company, heretofore at 2206 
West Clybourn avenue, Chicago, has taken new quarters 
at 180 West Washington street. 
merly known as the Rapiduplic Stencil Corporation. 
—— 
Lind Opens New Typewriter Business in New York 
131 West 


The company was for- 


C. Lind has opened a typewriter store at 
Twenty-third street, New York City. 








Ae Ae 


Atlanta, Ga.—-The John H. Harland Company 
office at Columbia, 8S. C., in charge of Robert H. Hamrick 

Chicago, II!._-Ragnar Nelson has purchased the stationery 
business of Linus Gustafson, 705 East Seventy-fifth street 


OWE RF 


has established a sales 





and book 


Chicago, !!!.-Three of the former salesmen of the Riddle & Wunder'e 
Company have joined the staff of Just & Son—Roy F. Kastner, Joe M 
Holmes and F. C. Cook 

Chicago, I!!._-The Final Record Company, 6 North Clark street, has 
been chartered to supply to undertakers a service including a perma- 
nent descriptive record; capital stock, twenty shares no par value; in- 
corporators—T. H. Fuller, Joseph J. Miller and C. Kurke 

Chicago, tll.—Envelopes, Inc., 228 North LaSalle street, has been 
chartered to manufacture, purchase, sell, distribute and transport en 


Capital stock, 


velopes, stationery, printed matter and paper specialties 
Woody, 


1,000 shares no par value common; incorporators—William L 
Rojer J. Kiley and James A. Martin 

Cleveland, Ohio.—The Ohio Legal Blank Company, 1223 Ontario strect, 
has enlarged its retail store 

Columbus, Ga.—-Woodcrest Office Outfitters, Inc., 
consolidation of the former Walton-Forbes Company, 


1242 Broadway, is a 
and Parmer’s Of- 
the 


fice Supply Company David Parmer, who is associated with new 
firm, has had fifteen years’ experience in the field 

Denver, Colo.—-The Bargain Stationery Shop, 607 Seventeenth street, 
has changed its name to Benjamin's 

Detroit, Mich.—Lamont C. Begole, president and general manager of 
The Richmond & Backus Company, has been elected president of the 
Typothetae-Franklin Association of Detroit 

Detroit, Mich.—-The Liberty Office Supply Company has been estab- 
lished by the Liberty News Company, paper wholesaler, 1035 Vernor 
Highway, East 

Kings, N. Y.—The Indell Stationery & Novelty Company has been 
chartered to conduct a stationery business; capital stock ten shares; 
incorporators—Thomas Indell, 119 Cumberland street, Brooklyn; Amelia 
Rossy, 86 Schermerhorn street, Brooklyn; Bart Panettiere, 733 Third 
avenue, Brooklyn—Albany Service Company, 315 Broadway, New York, 


charter representative 
Los Angeles, Calif.—The Stationery Equipment & Supply Company is 
a new commercial stationery firm which has opened at 426 South Spring 
street, Los Angeles; W. L. Kramer and Axel L. Nissen, proprietors 
Mr. Kramer has had twenty-five years’ experience in Los Angeles with 
the stationery and office supply trade. He was for ten years with Rem- 
ington-Rand, and more recently with the Western Wholesale Stationers 
and with the Stationery & Office Supply Company. 
(Continued on page 125) 
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Quality and Cooperation 
winning features of 


CROWN 


TYPEWRITER RIBBONS 
AND CARBON PAPER 


Live dealers and salesmen, 
linked to a progressive pro- 
ducer, get best results. 
CROWN carbons and ribbons 
are made in grades and weights 
for all requirements of corre- 
spondence, manifolding, bill- 
ing, etc.; they produce clear, 
permanent impressions. 

And CROWN cooperates with dis 
tributors in supplying the needs of 
their trade most effectively. To those 
in position to give first-class representa 
tion to a first-class line, we shall be 
gled to supply further information 


CROWN RIBBON 
& CARBON MFG. CO. 
782-790 St. Paul Street 
ROCHESTER, N. Y. 


Making Good Impressions for 


More Than a Quarter Century 








SPECIALTY CO. 








“KILIAN” 


Unground Ball Bearings for the 
Metal Office Furniture Industry 
(U. 8. Patent 1,782,622. Canadian Patent 324,059. Other patents pending.) 

All parts machined from bar stock and heat-treated, 
outer races are one piece and can be made in any 
desired shape. (No soft stampings used whatsoever.) 
For cradle slides our ball bearings and rivets are in one 
unit for quick assembly. 95% of filing cabinet drawer 
slides in United States and Canada operate on “Kilian” 

ound bearings. Samples made to your specifi- 
cations. 


Kilian Manufacturing Corporation 








107 North Franklin Street Syracuse, New York 
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wow" 
VU 
per” START YOUR 


DRIVE FOR STAMP PAD AND 
DATER PROFITS NOW WITH 


FULTON 


DATERS & STAMP PADS 





HE date bands on thousands and thousands of rubber daters expire the end 
of December. New daters will be bought in tremendous volume from now 
until the first of February. Here's a perfect set up to make a double sale to each 
customer—for every dater customer is a live and easy prospect for a stamp pad. 
Display FULTON-made Daters and Stamp Pads prominently in your window 
and show cases. Write for our counter card—AND RUSH YOUR ORDER! 


FULTON DATERS 
The world’s best value at a low price. 
Real quality products to sell at a 
wice to meet cheap competition 
lave deep, well-wearing bands, nickel 
plated frame and other features found 
only in high priced daters and num- 
berers. 

SERVICE DATERS 

the world’s finest. Have flat faced 

knob, knurled duralumin drum, pre- 
venting band slipping, Duco-coated The trade's standard utility stamp 
knob, heavy silk steel finish. Deep pad. Contains pure glycerine ink, 
moulded live rubber bands carry six unsurpassed in purity and strength of 
years. color. 


FULTON 


DRI-KWIK STAMP PADS 
For smudge proof, quick drying im- 
pressions. Have no odor—give great 
wear. Will not injure rubber nor dry 
out in dealers’ stock nor in use. Five 
colors: Red, Black, Blue, Violet and 


Grreen. 


FULTON SELF-INKING STAMP 
PADS 


Write NOW for 
circular on FUL- 
TON-madeDaters 
and Stamp Pads. 





ELIZABETH, N. J. 
Sales Office: 200 Fifth Ave., 
New York City 


CLIP-ON 


EVER-FAST FASTENERS 





For All Office 
Paper Fastening 
—At All 
Stationers 





People like the secure clasp, 
the narrow binding margin, 
the easy application and re- 
moval — neat looks and ma- 
terial strength that assure use 
over and over again. Three 
sizes, nickel or bright brass 
finish—100 to a box, ten boxes 
to a carton. Samples and 


CLIP-ON 


prices to Stationers on request. Corporat ion 


OSWEGO, N. Y. 
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No. 246—a new and popular de- 

sign with genuine walnut and 

genuine mahogany tops, panels 
and drawer fronts. 
















Business 





men understand and approve the 
power and stability built into the various 
designs of JASPER DESK CO. DESKS 
The 





product of an organization sixty years 
young inspired by the thought of well 
founded and worthy origin and of famou 











designs introduced and improved for busi > Dr 
ness service, this furniture is of durability | H E J A he) I K R 
as r assuring a lifetime of usefulness 
P YOW7 
Sixty Years DESK CoO 
. : The merchant who places his faith upon < S 
of continued production support 


ces his faith upon 
i wisely selected stock of JASPER DESK JASPER, INDIANA 
our claim of superior service CO. DESKS, adds to his proft opportunity “ ; — 
s > se ICE .ealag ] folly all trate nd » 
Es i Catalog No 421 runy illustrates and de Chicago Representative: 
for JASPER DESK CO. DESKS scribes this excellent line Louis H. Farber, 7610 Phillip 


~ Ave. 
Telephone: 


SAGinaw 5027 





Just think! 


In the last four years THOUSANDS of ACE, 
PILOT, CADET STAPLING MACHINES 


have been sold and 
Y ‘ A MY 
NOT CENT 
eRe ercoeme er tle Mm oharteohmmullicen(oume) ame (clams Cum usertte: 


i re Aree Oy. 8) b 
7X ©) Se od 00 O8 Wan O7.0D) O8 Mir iete)ttitcmpiitcaottete: 


are built for service and not to be serviced. 


. ff a 4 he Y . | D 
ACK FASTENER CORI 
A 4 A b aa 4 - 


3415 N. Ashland Ave. 


Chicago. Illinois 

















DECEMBER, 1934 


123 











‘Tees 


manager here for the Royal Type- 


'.Fee = ee 


Birmingham, Ala.—J. P 





Gwyn, Jr., 


writer Company, In has added Ray A. McPherson and Alton E 
Schmidt to his sales staff 

Boston, Mass.—The local branch of the American Writing Machine 
Company, S. W. Williams, manager, has moved to 171 Federal street 


Chicago, tli.—-S. H. Sinclair has joined the local sales organization of 
the Royal Typewriter Company, Inc 
Chicago, Iil.—-Marcus Harwitz, of 
called on a number of local dealers 


The Regal 
November 14 


Typewriter Company, 


Chicago, Ili._-Pruitt, Inc., 190 North LaSalle street, made an interest- 
ing display of typewriters in November. Shown were an early model 
Caligraph, early Royal, Emerson and a Remington of the vintage 1897 
A Comptometer mounted in a wooden box completed this display of 
ancient office machines. A modern model Underwood offered viewers the 
opportunity of noting some of the various steps in the development of an 
up-to-date writing machine. 

Jackson, Mich.—-The Tisch-Hine Company branch store at 132 Michi 
gan avenue, East, has been appointed agent for Jackson and surround- 
ing territory for the L. C. Smith & Corona Typewriters Inc. Ken Shaw, 
who had been agent for the Smith-Corona machines several years, is 


manager of the typewriter and appliance department 


El Paso, Texas.—John K. Prather has returned to the Typewriter & 
Office Supply Company, 116 Mills street. He established this business 
Willis H. Ransom has joined the organization as sales manager. This 


company handles the L. C. Smith typewriter, and the Corona typewriter 


and Corona adding machine. 
LaCrosse, Wis.—L. B. Rowley has joined the ‘‘Go-Getters’’ of the 
Royal Typewriter Company, Inc., operating a store, typewriter sales- 


men and repair facilities 


Nanaimo, 8. C.—The Island Typewriter Company has moved to its new 


store at 131 Bastion street This business was established a year ago 
under the management of Roy Clark 
New York, N. Y.—-Miner H. Paddock has joined the metropolitan of- 


fice of the Royal Typewriter Company, Inc., as district supervisor 
Savannah, Ga.—-George M. McCauley has joined the local branch of 
the Underwood Elliott Fisher Company, 16 West Bryan street He has 
been engaged in the office equipment business several years 
St. Louis, Mo.—-Fred E. Brekley has joined the local branch of the 
Royal Typewriter Company, Inc., as a supply salesman 


San Francisco, Calif.—Charlie Sighoch, from the controllers office of the 
Royal Typewriter Company, Inc., is on the Pacific coast, and at present 
stopping with the local San Francisco office 

San Francisco, Calif.__C. E. F. Russ, in charge of the San Francisco 
office of the Royal Typewriter Company, Inc., reports the past month as 
twenty per cent above the sales of the previous month And this record, 
for the second time this year, makes a new high for the office. It looks 
now like a continuation of big selling down to the first of January 

San Francisco, Calif.——Miss Florence Barry, with the Royal Typewriter 
Company, has just arrived from New York. She has had great success in 
the East conducting free typing schools in the department stores, and the 


local office believes she will be just as successful in the West 

San Francisco, Calif.—R. P. Elliott has rejoined the local sales or 
ganization of the Royal Typewriter Company, Inc he had served the 
branch some years ago 

San Francisco, Calif.—Bill Moyes, accounting machine salesman here 
for Rem Rand, lost one finger recently in an automobile accident 

South Bend, Ind.—Paul Kevan has joined the local sales staff of the 
Royal Typewriter Company, Inc 

Spokane, Wash.—George C. Peterson is manager of the new branch 


office opened here by the Royal Typewriter Company, Inc 











Winona, Minn.—B. I. Danielson has joined the sales organization of 
the Royal Typewriter Company, Inc 

Chicago, t!.—The Goldberg Calculating Machine Company has sur 
rendered its corporate charter 

Chicago, t1!._-Raymond J. Koch has been elected president of the Felt 
« ae Manufacturing Company, succeeding the late William F. Bab- 
cock 

Chicago, I!1.—-Norman B. Payne has joined R. J. Smith, local repre 
sentative of Allen Calculators, Inc., 343 South Dearborn street Mr 
Payne had been with the Michigan territory of the Monroe Calculating 
Machine Company, Inc 


Grand Rapids, Mich.—Ralph C. Allen, 
visited the local factory in November 

Hazard, Ky.—-F. S. Spradlin has been appointed distributor for Allen- 
Wales machines, covering twenty-one counties in Kentucky, Tennessee and 
Virginia 


OTHER MACHINES 


Chicago. II!.—-National Address Plate Company, 4535 Ravenswood ave- 
nue, has been chartered to manufacture metal stamping equipment; cap- 


head of Allen Calculators, inc., 











ital stock, 100 shares par value common; incorporators—Ira Hill, Frank 
Keller and Paul T. Rosenthal 

Lincoln, Nebr.—C. R. Middaugh has been appointed manager of the 
local Ediphone branch, 506 Barkley building 

San Francisco, Calif.—A. L. Jones, representing the Hotchkiss Sales 


Company of Norwalk, Conn., has left for a trip East, during which he will 
visit the various factories that he represents 

Toledo, Ohio.—-The Tapemaster, Inc., has been chartered to manufac- 
ture a gummed tape sealing machine; incorporators—C. J. Shimer, F. 8S 
Young, Clinton Wirick and C. M. Sullivan; Fraser, Hiett, Wall & Ef- 
fler, charter representatives. 


Opportunity for Business 
The Lundstrom Printing Company has been estab- 
n printing, engraving, lithographing and 
100 shares no par value; John V. Lund- 
2600 Crawford street 
——__—_—<g—__—_ 


Revision of Tariff on Typewriters to Madagascar 
Commerce Reports] Revisions in the import duties on various items im- 
ported into Madagascar include typewriters. The import and consumption 
taxes have been increased 


Terre Haute, Ind. 
lished to do a general business 
mimeographing ; capital stock, 
strom, charter representative, 


| 
| 
i 








ACME DA-LOG 


The New Combination Desk Calendar 
and Diary, with Acme Visible 
Principle applied. 


AN ALL YEAR SALES ITEM WITH 
GREATER DEMAND DURING DECEM- 
BER AND JANUARY. EVERY USER OF 
A DESK CALENDAR WANTS IT. 





For the Executive, 
Department Heads, 
Salesmen, Profes- 
sional Men, and 
Teachers 


OVER 50.000 


RETAILS 
DA-LOGS 


NOW IN USE 


Attractive envelope stuffers — window 
cards and counter cards with first order. 











ACME CARD SYSTEM COMPANY 


8 SOUTH MICHIGAN AVE. CHICAGO, U. S. A. 


World’s largest exclusive manufacturers of visible record equipment 


? 


No G36-6" 
THESE GLOBES READY 
FOR HOLIDAY DELIVERY 


A good stock of these 
beautiful globes is 
ready for immediate 
shipment. Emergency 
Holiday orders will be 
shipped promptly until 
a few days before 
Christmas. Check 
your stock and re-order 
frequently. 


WEBER COSTELLO CO. 
Mfgrs., Chicago Heights. I. 











es 


No. 53-8 





No G39-8" 













No 15-23-12" 


No 24-21-12 


No 49.23-12" No, 54-23-12" 

















Ask for 
NEW PRICE LIST ON 


HIGGINS’ INKS and ADHESIVES 


(The Standard Since 1880) 


HIGGINS’ AMERICAN DRAWING INKS 


Blacks White Colors 


HIGGINS’ WRITING INKS 
Eternal Black Blue Black 
Washable Blue Red 

Engrossing (Waterproof Black) 


HIGGINS’ ADHESIVES 
Office Paste Vegetable Glue 
Drawing Board & Library Pa:te Photo Mounter 


HIGGINS’ SEALING WAX 


CHAS.M. HIGGINS & CO., Inc.,271 NinthSt., Brooklyn,N.Y. 


FOR 
VENTILATION 


Every time you sell a Respirator Cushion you 
make a friend and booster for your business. 


A seat cushion is a personal article, directly 
affecting the user. creating in his or her mind 
good will or adverse thoughts as results alone 


determine. 


We claim that there is no other product which 


will create good will like 
RESPIRATOR CHAIR CUSHIONS 


Manufactured by 


L. M. BICKETT COMPANY 


WATERTOWN, WIS., U.S. A. 
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FURNITURE 


Allentown, Penna.—The equipment and office fixtures of the H. L 
Hilton Stationery Company, 1111 Hamilton street, were liquidated in 
November 

Asheville, N. C.—Halsey & Griffith, Inc., have been appointed dealers 
for the Do/More chair line 

Chicago, I11._-The City Desk Company, 119 North Wells street, has been 
chartered to deal in office furniture, stationery, office machinery and equip- 
ment; capital stock, fifty shares par value common; incorporators—Anna 
Goldberg, Benjamin A. Rasky and Joseph Miller 

New York, N. Y.—The Eagle Office Equipment Company has leased 
space at 285 Madison avenue. 

New York, N. Y.—-The Atlas Purchase & Sales Company, office furni- 
ture, has leased space at 110 Grand street 

New York, N. Y¥.—The Metwocd Office Furniture Company has moved 
from 16 West Twenty-third street to 30 West Twenty-first street 

Oklahoma City, Okla.—-Branhams, Inc., has succeeded the Branham-Lu- 
cado Company, dealer in office furniture, typewriters, office supplies, print- 
ing and conducting an office machine repair service. T. J. Lucado has 
sold his interest in the concern to Don L. Branham 

Philadelphia, Penna.—Stiffel-Freeman, safes, 723 Chestnut street, has 
been registered in the common pleas court as a commercial title by Gerald 
Disney, 608 Cheltenham avenue, Oak Lane 

Wilmington, N. C.—-0. H. Shoemaker, 8 North Front street, has remod- 
eled his store and increased the space used 

Winston-Salem, N. C.—Hinkle-Lancaster have been appointed dealers 
by the Do/ More Chair Company 


MARKING DEVICE'S 


Detroit, Mich.—The Detroit Numbering Machine Company has moved 
to 535 Bates street 














—_—_—<g>——_—__ 
Stationery 


(Centinued from page 120) 


Lincoln, Nebr.—-Walt Stempel has joined the Carpenter Paper Company, 
managing the fine and coarse departments Mr. Stempel had been with 
the Wilson-Jones Company heretofore, and is a former president of the 
Mid-West Travelers 

Los Angeles, Calif.—The Bert M. Morris Company, Lincoln building, 
has been incorporated. 

Los Angeles, Calif.—The National Stationery Company, formerly at 
702 South Spring street, has moved to 134 West Seventh street 

Los Angeles, Calif.—W. L. Kramer and Axel L. Nissen have estab- 
lished the Stationery Equipment & Supply Company at 426 South Spring 
street 

Milwaukee, Wis.—Schorr’s Stationery Company, Inc., has been char- 
tered to conduct a general wholesale and retail business; capital stock, 
100 shares non par value; incorporators—B. S. Schorr, A. Brenner and 
L. Weigler 

Nashville, Tenn.—The R. M. Mills Book Store will move January Il, 
1935, to a new building at 703 Church street. Reuben M. Mills has 
handled a line of stationery, books and gifts at 623 Church street 

New York, N. Y.—The Meco Press has leased space in the Grand 
Central Terminal for a stationery business. 

New York, N. Y.—Max Hartman has leased the premises at 2268 
Amsterdam avenue for a stationery store. 

New York, N. Y.—The Concord Printing Company, dealers in stationery 
and office supplies, recently moved from 195 Bowery to 27 West Twenty- 
seventh street 

New York, N. Y¥.—The Quill Ink Corporation, 601 West Twenty-sixth 
street, has filed a petition in voluntary bankruptcy under Section 77b 
of the national bankruptcy act. The petition lists liabilities, exclusive 
of capital stock, of $11,542, and estimates the assets at $83,498. The 
company is capitalized at 20,000 shares of the par value of $5.00, but 
12,646 shares have been issued 

Philadelphia, Penna.—Marx Brothers, office supplies, 208 South 
Eleventh street, has been registered in the common pleas court as a com- 
mercial title by Jacob E. Marx, 136 South Forty-eighth street, and 
Albert Marx, 6624 North Gratz street. 

Placerville, Calif.—The stationery store of Joseph Scherrer, O’Don- 
nell building, has been bought by Leland A. Johnson and Delbert Howe, 
trading as Howe & Johnson. 

San Francisco, Calif.—Joe Dwyer, a salesman on the coast for The 
Carter’s Ink Company, is touring the Orient 

San Francisco, Calif.—A. Carlisle & Company, Upham & Rutledge, Inc., 
135 Post street, continue to expand. This time they have added the Rab- 
john Artist Supply Shop. They have taken the proprietor along with the 
shop, and he will continue to operate this department for them 

San Francisco, Calif.—Chas. A. Schmieder, stationery buyer for the 
White House, tells of a twelve per cent increase in sales November 10, 
the close of their great annual stationery sale. The sale was heralded 
through a page ad in one of the great dailies, by copy in the Shopping 
News, and by radio announcement Tieing in with the printed and radio 
message was a continued and effective window display from the first to 
the tenth In addition twenty-thousand reprints of the newspaper ads 
were mailed to out-of-town customers 

San Francisco, Calif.—Charles R. Barry, representing the Oakville Com- 
pany, left November 2, together with his wife, bound for New York by way 
of the Panama Canal. Mr. Barry will spend several weeks visiting the 
various factories he represents; after which they will return by boat. 

Santa Barbara, Calif. A. E. Banks, stationer, has been elected first 
president of the newly-formed Home-Owned Business Association, which 
was launched the sixth of November for the purpose of stimulating busi- 
ness through independent merchant channels 

Santa Barbara, Calif.—October 25 twenty-one leading wholesalers, job- 
bers, and distributors of commercial stationery in California concluded a 
two-day session in which were formulated policies and plans for improving 
relations between national manufacturers of commercial stationery and 
the members of the trade in California. Steps were taken to bring about 
a stabilization and improvement of the profit income of the trade. The 
wholesalers and jobbers of the trade are united on a program, and a 
number of manufacturers have already signified their desire to co-operate 
with them 
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This new and compact 
REVOLVING DISPLAY CABINET 


quickly sells to office workers 
the complete line of the popular 


Moore Devices 


to hang up maps, charts and pic- 
tures on woodwork or plaster walls. 


Contains 72 packets of 
Moore Moore Aluminum Push-Pins 
{ Push-Pins Moore Glass Head Push-Pins 
a Tollang up Thing 2 sizes. 
Moore Push-less Hangers 
4 sizes. 
Takes up but six inches of 
counter space. Customers 
see the contents of all 
packets. 
No charge for the Cabinet. 
Simply order the assortment 
of 72 Packets. 
Your Jobber will supply 
you or write us for com- 
plete details. 


MOORE PUSH-PIN 
COMPANY 


113-125 Berkley Street 
PHILADELPHIA, PA. 
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the 


STANDARD 
of 
QUALITY 
for 


NON -CELLULOSE 
STENCILS 
€ 
WRITE US today 


for exclusive sales 
rights for your city 





OTHER QUALITY PRODUCTS 
CARBONS . . RIBBONS 
* 
FRANKEL 
CARBON & RIBBON MFG. CO. 
Denver, Colorado 











WITHIN 10 GRAINS! 


That is now the postoffice scale sensibility 
and tolerance for checking postage. 


Forty-eight cents to $2.00 per pound prevailing postage 
cost must be checked by every mailer to prevent 
costly postage waste. 


Over-Under Weight 
indicator at end of =" 






indicates an unmistakable 
hair-line balance 


Airmail No. 1—Capacity 1 Ib. x 44 oz. with computing chart. 
Airmail No. 4—Capacity 4 Ib. x 1 oz. with computing chart. 
Airmail No. 9—Capacity 9 oz. x 4% oz. without computing chart 


Com puting chart shows all mail and parcels post rates up to full capacity 


Over 20,000 Triner New-Type Scales 


recently installed by the U. S. Postoffice Department 
because a variation of only a FEW GRAINS is now 
permitted between each ounce division—such a fine 
variation is not apparent on any ordinary scale. 


TRINER SCALE & MFG. CO. 


2714 W. 2ist Street Chicage, Illinois 














ADDING MACHINE ROLLS 


Securing maximum sales requires 
more than merely handling a high- 
quality product. Attention must 
be directed to it. The PROGRESS 
self-display fills this need. Place 
it in a conspicuous spot where 
people may SEE and BUY more 
— Adding Machine 

olls. 


Advertising pieces and sample strips 
available to distributors handling 
the PROGRESS line. . . ask about 


therm. 


Other Roll Specialties: 
PROGRESS Cash Register 
Rolls 
Telautograph Rolls 


Teletype Rolls 
Mailer Rolls 


BRADNER 
SMITH & 
COMPANY 


333 S. Desplaines St. 
CHICAGO, ILL. 
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IT’S NEW! 
IT’S DIFFERENT! 
IT’S EASY TO SELL! 





EATON ( RRASABLE BOND. created under a new 
yiscovery in Peper making was introduced about a4 year 
sa0 under the title of FRASABLE BOND 
The ERASING QUALITIE sre AMAZING Typewritten 
ors can be erased EASILY and CLEARLY with an ordinary 
PENCIL RA 
being 1 ASTICALLY RECEIVED by 
Jealers and consumer A sale mean ; JRE REPEAT 
RDER 
Made in three weights ght, medium, and heavy—at 
act r 4 * heets to the ream 
Write us for amples an 1 pri 


EATON PAPER CORPORATION 


PITTSFIELD, MASS. 





cOMPo 


PREFERRED VALUE 





The NEW COMPO No. C-53 Plier Stapling Machine 
List Price $4.00 


A new addition to our line of dependable 
Stapling Machines! 
The new Plier is entirely nickel-plated, weighs 14 oz., 
has a loading capacity of 125 No. C-53 Wire Staples, 
with either 14 in. or ¥ in. legs, and a stapling-range of 
134 inches. Indispensable for all office or industrial 
purposes. Write us for prices and further information! 


COMPO MANUFACTURING & SALES CO. 
WESTPORT, CONN., U. S. A. 




















Vigilance Equipment 


To install the best SS) 
protection good judg- 
ment recommends 
and keep it at point of 
highest efficiency is a 
course of wisdom. 
And the office equip- 
ment merchant who 
includes business 
record protection in 
his service, proves how 
sincerely he works for 
the well being of his 


trade. Proven both 





in laboratory tests 
and *‘use”’ conditions, 
SCHWAB SAFES are 


fully dependable in 





wy, 


extreme temperatures 








and in protecting 
against theft. They 
offer the dealer oppor- 
tunity for service and 
earnings, unexcelled. 


Details on request. 


The Schwab 


Safe Company 
LAFAYETTE 
INDIANA 














DEALERS! 
Here’s the Globe to Feature for 
Christmas Selling 


Everyone 
wants a 
globe 
that’s de- 
pendable, 
attractive, 
and of a 
convenient 
size. 


This 9-inch 
globe is a 
best-seller 
for just 
that reason. 





Height 121," 
Price $2.45 
Our No. 99 


Full geographical detail. Unusual legibility. 
Attractive, colorful map. Full stationary 
meridian holds globe at correct 2312 degree 
inclination, on modern, bronze finished metal 
base. 

Other outstanding globe values. Write for our 
catalog—over fifty styles of mounting—prices 
from $%.75 to $50.00. 


THE GEORGE F. CRAM COMPANY 
Map Makers Since 1867 


INDIANAPOLIS 
































DECEMBER, 1934 








RIBBONS AND CARBONS 


Birmingham, Ala.—Alec 0. Thomson has joined the supplies depart 
ment of the Royal Typewriter Company, Inc 

Burlington, N. J.—Alvin B. Bresler has been assigned to travel the 
south and middle west areas for the Neidich Process Company He trav 
eled out of St. Louis formerly for Waters & Waters 

St. Louis, Mo.—The local branch of the Codo Manufacturing 
ration has been moved from the Railway Exchange to the Frisco building 





Corpo 








PENS AND PENCILS 


Chicago, I!|.—M. M. Morrissey, manager here for The Parker Pen 
Company, made a special merchandise display at the Bismarck Hotel in 
November 

Chicago, W1.—Norman E. Pearce, district manager for the Eberhard 
Faber Pencil Company, reports that the seasonal increase in business 
is all that was anticipated.—-G. W. Simmons, special representative on 
‘‘Microtomic’’ contact work, has been promoted to a commercial territory 
back East. He succeeds A. N. Geist 

Los Angeles, Calif.—Dahlistrom’s Pen and Greeting Card Shop, for- 
merly at 631 South Spring street, has moved to 619% South Spring street 

San Francisco, Calif.—Oliver Pierce, San Francisco manager for The 
Conklin Pen Company, reports a very decided increase in orders over the 
entire territory, so that the year will end in business decidedly above 
that of last year. Their new Word-Gauge pen has been a wonderful heip 
in that respect, as it has been a popular number. He notes also that with 
returning business, desk sets are again moving better Especially heavy 
has been the upturn in volume in the interior sections, which are enjoying 
the return of better crop prices. 


BUSINESS OPPORTUNITIES 


Important to Manufacturers 


The following detailed inquiries, received direct from readers of OFrrice 
APPLIANCES, are tangible business opportunities. 


Wanted Here at Home 


Cleveland Dealer to Expand Lines.._The Victor Office Machine Com- 
pany, 1821 East Sixth street, Cleveland, Ohio, wishes to expand its lines 
to include additional office machines and general office supplies. Cata- 
logues are requested. Please address mailings for the attention of Mrs 
Violet Jacobs 

Catalogues Wanted on Office Machines and School Furniture. Bugbee’s, 
Nyack, N. Y., contemplates adding office machines and school furniture to 
its present lines. Catalogues are requested, to be marked for the atten 
tion of Mr. R. N. Martin. 

Catalogues for Pennsylvania Dealer._-The E. W. Roberts Office Equip- 
ment Company, 16 South Second street, Pottsville, Penna., wishes to 
receive catalogues covering office equipment and stationery supplies 

College Plans Model Office.—J. L. Kerby, head of the department of 
commerce in Clarendon Junior College, Clarendon, Texas, requests cata- 
logues from manufacturers of office equipment He is starting a sinking 
fund for the purchase of office equipment for his department, buying 
some items each year to build up a modern office to assist in training 
the students. 

Ohio Stationer Requests Catalogues._-Elden Meek has established a 
stationery store at East Palestine, Ohio, and wishes to receive catalogues 
and price lists Mr. Meek had been connected seven years with the 
News Printing Company, Newton, lowa 

Office Equipment Catalogues for New York.—Gordon & Goodman, 309 
Canal street, New York, N. Y., wish to receive prices and catalogues from 
manufacturers and wholesalers The firm deals in new and used office 
machines and other equipment. Mailings should be marked for the atten- 
tion of Mr. Harry Goodman 

Promising Outlook for England.—-An organization of business equipment 
specialists in England is seeking a few new lines such as pencil sharpening 
machines and other office utility devices, preferably items with repeat busi- 
ness. This organization conducts two companies, one to handle the trade 
business and the other to sell direct to the user. American manufacturers 
interested are invited to communicate with The Bates Manufacturing Com- 
pany, Export Department, 20 Vesey street, New York, N. Y., which will 
give additional information 

Sales Service to Government Offered.—-MacIntosh & Sheridan, 4206 
Eighteenth street, N. W., Washington, D. C., specialize on the sale of 
office equipment and appliances for government offices. Several additional 
lines are sought for Washington and adjacent territory The company has 
been in business ten years, and now handles several specialties. Corre 
spondence should be addressed for the attention of Phil Sheridan 

Typewriter Shop Wants Duplicator and Stencil Lines.—The Alhambra 
Typewriter Shop, 19 South Garfield avenue, Alhambra, Calif., wishes to 
add stencil dupiicators and supplies to its present lines Please mark 
correspondence for the attention of Mr. B. H. Parker 

Varied Lines for Detroit Firm.-The Liberty Office Supply Company, 
recently established as a subsidiary of the Liberty News Company, 1035 
Vernor Highway, East, Detroit, Mich., wishes to receive price lists, cata- 
logues, samples, etc., from manufacturers, wholesalers and distributors of 
office furniture, fine papers, all types of office supplies, printing, etc. Ref- 
erences given are Beecher, Peck & Lewis, and Union Paper & Twine Com 
pany, both of Detroit, and Dun and Bradstreet Company Please mark 
mailing for the attention of Mr. S. H. Levy 
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New York, N. Y.—Arthur Smith has joined the sales organization of 
the Boorum & Pease Company, covering a part of the New York ter 
ritory 





New Enterprise 


Following is a@ concern reported in further detail elsewhere in ti ssue 
lt offers possibilities of additional mtiets for 


manufacturers in this field 


Typewriter Business Opened at New York. A typewriter store has been 
opened at 131 West Twenty-third street by C. Lind 
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WE OFFER THE FINEST 
LINE OF 


CARBON PAPERS 








TYPEWRITER 
RIBBONS 


EXCLUSIVE FOR 
THE DEALER 
AND STATIONER 


Allen & Company 


11-13-15 Vandewater Street 
New York 














WE AUTHORIZE YOU 
TO PLACE 


NE0TEUrt 
ON APPROVAL 


Write for our new plan of 


cooperation that will sell 
gobs of NEO-LEUM for you 


GRAND RAPIDS COMPANY MICHIGAN 























128 
MANIFOLD BOOKS 
ORDER RECEIPT 
PURCHASE REQUISITION 
Penruled and Printed Lithographed 


Record Sheets, Ledger Leaves 
Machine Accounting Forms 
Manifold Sets 

Accounting System Cards 
Office and Factory Forms 

Time and System Cards 
Difficult Press Numbered Work 


Letterheads, Envelopes 
Statements, Invoices 
Checks, Bonds 

Stock Certificates 
Insurance Policies 
Advertising Coupons 

















A complete stationery manufacturing service for the dealer 


STATIONERS MANUFACTURING CO. 
800 East Monument Avenue DAYTON, OHIO 











u-da- 
Brands 


DUPLICATOR INKS 


Guaranteed quality .. . for use on all stencil 
duplicating machines. Intense color . . . gives 
more copies to the pound and requires but 
minimum flow through the d, obviating the 
possibility of offset or emedein Makes sharp, 
clean prints . . . no oily outline. Used with 
satisfaction by the Army, Navy and other gov- 
ernment offices, educational institutions, ete. 
Offer a pound to a few of your best customers. 
We guarantee the quality. 


Duntam-Gdatson @ 


Ink Specialties 


644 So. Clark St. Chicago 


Also Manufacturers 
of Muitigraph Inks 








eS RADIAL CIS Tha 
Sp 
fy 


ee" 


Efficient and economical. 
Will keep correspondence 
and papers always on hand 
and properly arranged. The 
most efficient desk file on 
the market. Made in four 
sizes. A very profitable 
item for stationers. 

















Stanley R.Bristow 
24 Central Ave.West Orange.N.J. 


ee 
ACME MIDGET 


The stapler for your personal use 
and all office stapling. The lever 
presser action is quiet and velvet- 
like. Note the superior MID- 

ET staple — small, fiat. 
Papers fastened with it are 
filed in less than half the 
space. DEALERS: Get the 
MIDGET in stock and on 
; the demonstration 
convinces. 


erezs** 





TheOutstanding Quality 
Fastener 









The New Midget 


ACME 
STAPLE CO. 


1643 Haddon Ave. 
Camden, N. J. 
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| Graffco VISE CLIPS | 


Famous two-point grip makes 
them winners in any test. 
Papers can’t slip in any direc- 
tion. Durable spring steel con- 
struction lets you use these 
clips over and over again. That’s 
economy! Three sizes, to hold 
from 2 to 60 papers. Let us tell 
you about them and other effi- 
cient Graffco products. 


GEORGE B. GRAFF COMPANY 


64 Washburn Ave., Cambridge, Mass. 





al 
aN 
Markilo Celluloid Products 


are made of the acetate (non-inflammable) cellulose, and 
embody features of our own 
design. 

Envelopes for ring binders, 
—billfolds, cards, papers, etc. 
Indexer strips (blank-label) 
and tabs, celluloid fasteners. 
Book markers, book covers, 
etc. The Dozen System vs. 
Decimals, Booklet 25c. 


MARKILO CO., Mfrs. 
936c W.63rd St., Chicago, U.S.A 




































Wearcx THE JANUARY ISSUE of 
this magazine for announcement of 
new line of metal posture chairs that 
will revolutionize the industry. Re- 
sponsible dealers are urged to make 
immediate application for our ex- 
clusive franchise. 


THE HARTER CORPORATION 
Sturgis, Michigan 
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: Have You : 
: a Friend—o business acquaint- : 
H ance who might like to keep in touch : 
; with office equipment by reading ; 
5 Office Appliances? If so, send us : 
3 the name, address and business and z 
we will send a sample copy with : 

our compliments. ; 

THE OFFICE APPLIANCE COMPANY . 

417 S. DEARBORN STREET, CHICAGO, U. S. A. = 

gece Seresueneuiueane seve a 
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1 1@® No. 2 . . A ° 

\ - merchandise. Sharp, thin point 

quickly inserted. Won't spoil 
merchandise. Strong double 


CHICAGO NEW YORK SAN FRANCISCO 











HOW'S YOUR STOCK OF 
| OAKVILLE CARD PINS? 


Here’s the economical price 
card holder for many types of 


OAKV 
CARD 






LE 
PINS 





tee 
CARVE -AMERICAm Pun Ory 

SOT SOM ET wareR Coees 
WATERBURY CONE. U6 a 





coil holds card tightly. Sturdy—may be used over and 
over. Heavy tinned finish. 100 in a box. 10 boxes to a 
carton. One item of the profitable Yellow Box Line. 


OAKVILLE COMPANY 


Division of Scovill Manufacturing Company 
Waterbury Connecticut 
Pins, Clips, Fasteners, Thumb-tacks, Tak-a-Pins, etc. 








OAKVILLE 








America’s 
Choice 
for 
Super- 
Perform- 
ance 


Dealers and Distributors 
Here Is Your Opportunity 
Full details—Samples and Prices on request 
DURA-FLEX COMPANY, INC. 
255-59 E. 95th St. Chieago, Tl. 








FOR 21 YEARS 


Sheaffer has been com- 
mitted to policies that pro- 
tect the dealer’s profit! 


SHEAFFERS 


PENS - PENCILS - DESK SETS « S$ 
SKRIP.GRIP PARA.LASTIK 
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STURGIS Posture cHairs 


Easy, quick adjustments 
without tools 


A complete and out- 
standing line of metal 
posture chairs sold 
exclusively through 


dealers. 


Exclusive ter- 
ritories still 
available. 


Write for 
| particulars 

















STURGIS POSTURE) 
CHAIR COMPANY | 
STURGIS AAICH. 


Manufacturers of 
All-Metai Stands 


Get your folder 


order in now! 


WARSHAW 
PRODUCTS 


Rotary Cut Index 
Cards 
Filing Folders 
Transparent 
Mending Tape 
Protex Stickons 
Gummed Index Tabs 
Card Index Ticklers 


WARSHAW 
MFG. CO. INC. 


ONE MAIN ST. 
BROOKLYN,N.Y. 





Transfer time is just a step around the 
corner. You'll be needing filing sup- 
plies—and probably in a hurry. 


Send your order now— 


for WARSHAW Folders of best grade 
stock, rounded corners, scored to reinforce 
the strength—in all regular heights and 
tabbings. 


for WARSHAW Index Cards full rotary 
cut (all four sides), clean edges, uniform 
margins and Cellophane wrapped. 
WARSHAW offers you real quality- 
price advantage. Now is the time to get 
the order started. 


























| 





—— 7 


w A N TT CE D 


Addressing Machines, 
Typewriters, Adding Ma- 
chines, Duplicators, Mul- 
tigraphs, Folders, Dictat- 
ing Machines. for cash. 

WRITE US FIRST if you 
~ want to buy supplies and 
machines,and save money. 





Attention Mr. Otto 170 N. LaSalle Street 
CHICAGO 











Your Associates Say: “The best and most attractive covers we have 
ever used’’—You, too, will be more than pleased. 
ATTRACTIVE—NEATLY TAILORED—ECONOMICAL 

4 Durable Attractive Materials to Select From. Hand lettered 
by Screen Process in distinctive layout. Brilliant Gold or Silver 
paint will not fade or rub off, offering maximum advertising value 
at no additional cost. 

Write for details, prices and material samples 


ATLAS SPECIALTY MFG. CO. 
3257 Shields Ave. 


ATLAS 


OFFICE MACHINE 


COVERS 


Backed by More Than 20 
Years of Manufacturing 
Experience 





Chicago, Il. 
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Increase your sales of 


briefcases and portfolios 





during 1935. 


DoppCraft 
Zipper Cases 


Original designs, highest 
quality materials and low- 


est prices. 








greatest profit 
DoppCratft. 


alog 





112 Orleans St. 


ERE’S a good suggestion: Start the 
New Year with the line that pleases 
your customers most and provides the 
for you. 
Prove this by ordering a 
suitable assortment now. There's a Dopp- 
Craft design for every purpose. 
Send for the new DoppCraft cat 
It shows you how to sell 
more Carrying cases 


Charles Doppelt & Company 


That means 





Chicago, Hil. 


oho} ofofololololojololaloflololololololofolololofololololofojofojofofojofojofojofojolojojofojofojolojolofojofojofojofojofofofofojofojofofofofojofojofojofojolofojozo) 





STENCIL DUPLICATORS? 
CELLULOSE STENCILS? 
DUPLICATOR INKS? 


Illustrated folders describing 
the complete line of machines 
and supplies sent on request. 


THE ROTOSPEED CO. 
333 S. Wilkinson St. Dayton, Ohio 








——s 


| 


F.B. 


L. L. HOLDER 











SAVES TIME and money transferring, | 
Easily adjusted to any width of filing ... and 
sheets and distance bet ween punch fin ding 
centers. Interchangeable posts of 
| various length available, to regu- 
| late capacity. Time and money F. B. Mfg. Co. 
Price $3.50 1228 Intervale Avenue 
per dozen sets, list, f.o.b., N. Y. NEW YORK, N. Y. 














saving —profitable. 




















Loose Leaf Rings 


No Large Brass 
Joint to Tear Nickel Plated 
Paper FIVE SIZES 
Inside my y 
- V¥4”—1.35 100 
Open Easily, {i-—1's0 o a 
Close i"—1.75 * 
1%e”"—3.25 “ “ 
Securely 2”"—3.50 “ 
For loose leaf books, binding reports, blueprints, etc. 








Write for information 


on our line of...... Loose Leaf Metals 
The E. W. Carpenter Mfg. Co. 











Bridgeport, Conn. 














AUTOMATIC 


ELECTRIC 
DEMONSTRATION 


WILL BOOST YOUR 
FOUNTAIN PEN SALES 
UR NEW DEMONSTRATOR will bring customers to your 
window and into your store. MONOCHROME PENS sat- 
isfy in performance and design. Priced to sell for $1.00 and up. 





Write for Special Proposition 


Monochrome Pen Co. - - St. Charles, Ill. 








BARGAIN BULLETIN 


No. 825 Winter 1934-1935 


CHUCKFULL OF BARGAINS in 
Adding Machines 
Billing-Bookkeeping Machines 
Calculating Machines 


Typewriters 


WRITE OR WIRE FOR YOUR COPY TODAY! 


- TYPEWRITER cADDING 
/ Le MACHINE (msmation 
303 W. MONROE ST. CHICAGO 








a 


BANKPINS 





MANUFACTURED BY 


WILLIAM PRYM 
OF AMERICA, INC. 


47-28 37th St. 223 W. Jackson Bivd. 
LONG ISLAND CITY, N. Y. CHICAGO, ILLINOIS 
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NATIONAL, 4 lbs. 
COLUMBIAN, 2% Ibs. 
CRESCENT, 1 Ib. 





Pelouze Postal Scales— 
Make Useful and Acceptable Xmas Gifts 
HE dials show the exact amount of postage in cents 
required on all mail matter, including parcel post 
rates by zones. Beautifully finished in Green or Gold 
Bronze. 
Made in several styles. Intended for the individual 
desk, library, office or shipping room. 
Write for new catalog. 
For sale by all leading dealers. 


Warranted Accurate 


PELOUZE MANUFACTURING CO. 
232 East Ohio Street, Chicago, Illinois 





“STANDARD” CAPACITY 
2 POUNDS AND 4 POUNDS 











Color is the life of type- 
writer ribbons and carbon 
paper. 


Strength and perma- 
nence of color are the excel- 
ling features of CODO Ribbons 
and Carbons. 


Color can help you be- 
come the leading distributor 
of ribbons and carbon in your 
territory. 


The quality of CODO 
Ribbons and Carbons is fit- 
tingly exemplified in their 
modern, brilliant, attractive 
packing. 
Proof and full information 
on request 


The Codo Manufacturing Corp. 
Coraopolis, Penna. 


New York 


‘Code 


Super. iber 





Chicago 














MASTER 
SPEED KEYS 


Permanent PURE 
WHITE Characters— 
No Rubber to wear 
out—Guaranteed to 
wear 3 years. 





Excellent Seller—Deai- 
erships being allotted— 
(1 in a territory) 


Write for proposition. 


Speed Key Mfg. Co., 


296 Columbus Place 
Brooklyn N. Y. 














LETTE 


Order early 


wg 


Ph. D-LOOIEN CE: 


uae rore 











H. D. ROOSEN COMPANY 


Brooklyn, N. Y. 
Factory, foot 20th St. 


EXCLUSIVE DESIGNS 


ample time to do the imprinting 


LUTZ & SHEINKMAN, Inc. 


Lithographers since 1896 






RHEADS | 


y 


and give yourself 





FREE INTRO. 
DUCTORY OFFER! 


Write for it and our lib- 
eral discount schedule. 















New York, N. Y. 


— — 


0O0OTC 


All-Purpose Ink 


for Duplicating Machines 












Whether used on open or closed 
types of machines, the result is 
always the same—dense black, uni- 
formly distributed. Unvarying high 
quality makes Rooco a satisfactory 
and profitable item for you to 
handle. 


Send for Samples and Prices 
Write for Free Tube 
and Profit Story 

Chicago 
609 S. Clark St. 


Harriman-Wetts Propucrs Co + 





This special adhesive sticks with a sinewy, 
flexible grip. Grippitted work can be stripped 
off like adhesive tape, permitting paste-ups 
to be removed, positions to be changed 





TYPE CLEANER 


Cleaning type is not the mussy, 
dirty job it used to be—not with 
Martens Type Cleaner. The pat- 
ented applicator does the trick. 
Typists like its quick, thorough 
cleaning action. You'll like its 
quick turnover and repeat profits. 
Retail price 50 cents. 


MARTENS 
TYPE CLEANER Co. 
120 E. 28th St., New York, N.Y. 


Grippit 
Holds 
like 
Rubber 
Bands 


200 Summer St + Boston 
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RIBBONS 


Dealers 


Sansom at Tenth Street 


U.S. TYPEWRITER RIBBON MEG. Co. 






CARBONS 


ESTABLISHED 1895 


Inquiries Solicited 






Philadelphia, Penna. 








DISPLAY 
Beach’s 
“Common Sense” 
Expense Books 
on your counter or in your 
window, in the 


attractive new / 





Piame will 


\ t apen SC 


themselves! 


Beach Publishing Co., Detroit, Mich. 


Teles,’ 













RITE-RITE 
Popular Priced Gift Sets 


Appropriate for All Occasions. 

Can be retailed at 50c, 75c and $1.00. 
Particularly desirable for Christmas Gifts. 
Get the full benefit of this opportunity; 


MANUFACTURING 


stock these items 


RITE-RITE 
1501 West Polk St., Chicago 


co. 
































New York City 
Richard C. Loesch Co 
Pittsburgh 


They Like to Be Sold! 


ike : Chatfield & Woods C 
T’S no trick to sell customers Cincinnati NOW WITH SIZE TYPES 
their first order of business = Te Chatfield Paper Co 
Detroit 
cards done in book form, for Wiggins — geaman- Patrick Paper C as 
Compact Binders. Because they are &8 Washington, D.c., . Baltimore TINY TYPE REGULAR TYPE 
The Barton ruer & i 


far in advance of old-fashioned “loose” 
ecards as the 1935 stream- lined auto- 


mobile is over the one-hoss shay. 
Ask any of these paper mere hants— or us— for 


Paper C 
Grand Rapids 
Carpenter Paper Co. 
Houston 
L. 8S. Bosworth Co., Inc. 
St. Louis 
Tobey Fine Papers, 


details and samples. 


The JOHN 8. WIGGINS COMPANY 
(Originators of Scored Cards) 
1162 Fullerton Avenue Chicago 


Wiscsins 


BOOK FORM CARDS COMPACT BINDERS 


In 





AMCODATER 


NOV 18%2 NOV 18 "42 


Sharp, engraved type— 


Self -inking — Anercall 
Retails for....... $9) 95 se 


American Numbering Machine Co. 
224 Shepherd Ave., Brooklyn, N. Y. 

















Standard 


8 6 


ne a 4 Brass! 
‘6 2 PER My 2N ickel 
To P AST ENERS Finish! 


The guide to quality in paper 
clips. Low cost and first quality 
built up a demand. Specify “Tip 
Tops.” Your Jobber can supply 


you. 


TIP TOP MFG. CO., Inc. 
SYRACUSE, N. Y. 


Canadian Agents, Brown Bres., Lid., Toronto 





\ Gray MAC \ 
\ GRR) 


WEKT 

C\ASS COPYING 
REVICE py | 
SMA | 


NEW 











eS 





GRAPHIC 


GELATINE SHEET DUPLICATOR 


Outfit consists of three gelatine sheets, 9 by 12 inches, 
fastened to a very neat board (which is held in place by 
means of a metal clamp), bottle of ink and sponge. Price 
$4.50 complete. 


Hektographs — Refills — Gelatine Rolls 
Graphic Duplicator Co., 270 Lafayette St., New York 
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METALSTAND Introduces 3 NEW FEATURES 


for Greater Profits to Dealers 


The distinctly new interlocking device and the greatly 
improved construction in all Metalstands obsoletes all 
previous types and enables you to offer your customers 
the sturdiest and most serviceable tables at no increase 
in price. 


Revolutionary 
eNew Construc- 
tion. Far moreRigid. 
Easier to Assemble. 


2 An Additional 
eLine! A New 


Large size Metal- Metalstand continues to be a fast moving item. It is 
stand... 17x24. attractive, economical, rigid and durable. Shipped KD 
AN am and easier to assemble. 
A New and More - 
fA ef Finish. Metalstands are sold only to dealers. Write for 
illustrated folder and prices. 


909 WALNUT ST. 


METALSTAND CO., Manufacturers Wiitovirnia, Pv. 























| ALBRIGHT’S Inked Ink Eradicators 


 Typew riter Ribbons | are but a small part of any Sta- 
tioner’s stock, but handle the 
Old Reliable ‘‘H. A.” Ink Eradi- 
cators and you will be assured 
of continued re- 

sales. 


| for all makes | 
|| Typewriters & Adding Machines | 






Beware of Imitations: Look for 
the stars around the No. 1 and 
No. 2 on front of the box. 


H. A. INK 


ERADICATOR COMPANY 
1707 Zerega Ave. NEW YORK 
Cable Address **ERADICATOR” 


|| The Best Ribbon for new low price | 
| 
Agents wanted everywhere | 
| St. Louis Typewriter Exchange | 
| Established 50 years 

718 Pine St., St. Louis, Me. 
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# The “Aluminum” Pocket Seal ZIPIT 

} and other MARKING DEVICES ; THE NEW 

; : TIME SAVING 
: ; AO! CARBON 

; ; oN CAPES Territory now being 
—_ " allotted. 

POCKET SEALS SPECIMEN IMPRESSION LEVER SEALS " Send for samples and 
# MEYER & WENTHE - CHICAGO § ee 
| OSS ASTON aaah a Ba 

" - 0 ark Stree " 

§ «=—s« WEST SIDE STORE - 30S. JeffersonSt. | go sr. wee eT yn Ba hae 




















Sell ll M ~ ] faienengnre pom Model for 
every postal need. Send for 
ore ca es! - descriptive literature. 

Five 
then s a wide market inte 
for shipping scales, as es 
well as those designed 
for regular postal and air 
mail use—if you know 
how to reach it! 


This Handy Dauber 
Created a National 
Business Habit 


Stqnoaragere all over the country use Clarotype 
today hey have discarded the old brush methods 
for the easy, quick cleaning action which Clarotype 
provides with its handy dauber 


This handy The type on countless thousands of typewriters and 

dauber comes other office machines must be cleaned regularly 

with each Clarotype offers the one efficient, economical 

bottl method. That's why there are volume sales, repeat 
e. sales, in Clarotype—with a good profit for you. 











\ 





Let HANSON Ideas 
Help You 


Hanson Service does not stop at me- 
chanical perfection. There's a success- 


Try a dozen from us or your jobber. Over 3,500 
dealers stock Clarotype year after year. See the 
consistently increasing profits Clarotype will make 
for you 


THE CLAROTYPE CO., INC. 
16-P Hudson St. NEW YORK 


R 
ful merchandising plan available to all HANSON SCALE co. ss 
Hanson dealers—write for it today. 525 N. Ada St., Chicago 
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Quick, Accurate 
FIGURES 


END MISTAKES —DOUBLE SPEED WITH 

PRECALCULATED, VERIFIED ANSWERS 
Meilicke ready-made answers to routine problems cut 
calculating time in half for Western Union, Western 
Electric and many other users. Any employee can use 
Meilicke Systems without training. There are no keys 
to punch, no levers to pull. Just turn the card and copy 
the answer 


The Meilicke line consists of 
the following devices: 
















N.R.A. P ll Calculators inn 
The Dictaform for letters, ~— = 
Paragraphs and al! data ~ 
Savings Bank Calculators 

Commercial Calculators 
4 s Caiculators 
Dozen Basis Calculators 
Unit Basis Calculators 
Electric Bill Extenders 
Water Bill Extenders 
Butter-fat Calculators 
Discount Calculators 
Interest Calculators 
Vertical Cataloging 
Payroll Calculators 
Express Calculators 
Freight Calculators 
Lumber Calculators 
Coal Calculators 
Bonus Calculators 
Time Calculators 
Price Checkers 
Phone Indexes 


Meilicke Systems meet every need, and spe- 
cial Calculators can be supplied to meet any 
special requirements. Let us show you with- 
out obligation how Meilicke systems can save 
money for your business. Dealers, send for 
our new catalog. 


Meilicke. Systems, Inc. 
FPS 3466 No.Clark St. Chicago, Illinois 














STATIONERS / 1/75 your 


LINE... EXCLUSIVELY’ 


"STEEL STRONG” PROOUCTS ARE SOLD 
THROUGH DEALERS ONLY. = 





Accounts in your territory are your accounts. 
You control them—earn and get full com- 
missions. We have no salesmen to pirate your 
customers and cash in on your missionary work. 
No competitor gives you that protection and that 
is why Steel-Strong franchises are valuable . . . 
secure ... with the guaranty of Members of The 
Nat'l Ass’n of Stationers. 

Steel-Strong Products include Coin Wrappers, 
Bill Straps, Coin Trays, Tray Pans, Coin Bags, 
Currency Cabinets, ete. ... and each product 
has been developed to tke highest efficiency. 
Write for liberal discounts and sales helps. 


THE C. L. DOWNEY CO., Cincinnati, Ohio 





STEEL -STRONG “PRODUCTS 







5] MANUAL 
“| COIN 
“| COUNTER 














BILL STRAPS 














THE C.L.DOWNEY CO. cincinnati.o 













IN EVERY COUNTRY 


You will find ONE leading office equip- 


ment trade journal of national importance. 


IN 
FRANCE 





First and foremost office equipment maga- 
zine dealing with office and factory manage- 
ment and efficiency is the ideal advertising 
medium for U. S. Manufacturers desiring to 
increase their export trade, particularly with 


FRANCE 
BELGIUM 
SWITZERLAND 
ETC. 


Include ““METHODES” in your ad- 
vertising appropriation: It pays. 
Send for free copy today. 


METHODES 


27 rue des Petites Ecuries 
Paris X¢ France 
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.. + and ask 
about 
LATEX 
Feather- 
weight 
Rubber 
Finger Tips 
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For that Sales Manual, Catalog, 
Book of Regulations, etc. 


PERFECTION METALS 


Our service is particularly designed for stationers 
who operate their own printing and binding plants. 
Many different types and sizes of ring and post 
binder metals are now being used and because we 
specialize in their production, frequently bringing 
out new metals embodying latest developments and 
improvements, this service is exceptionally valuable 
in its field. 

If you do not have our catalog, send for a copy. 
Besides specifying and illustrating our many stock 
metals, it is a veritable compendium of useful in- 
formation on the subject. 


Loose Leaf Metals Co., Inc. 


6816-6824 Arsenal St. ST. LOUIS, MO. 


Pacific Coast Representative: S.& D. Loose Leaf Co., 427 N. San 
Pedro St., Les Angeles, Calif. 


Vacuum Cup 


FINGER 
REP we. e 


Cool, comfortable and long- 
wearing ... with deep cups that 
really GRIP. Splendidly ven- 
tilated. Four sizes. Packed 12 to 
a box and 12 boxes to a dramatic 
sales carton. This new 
PARROT leader has scored a 


genuine success with the trade. 


Send at once for samples and prices 


Pp ARROT Speed Fastener Corp. 


363 Broadway New York City 

















SHER-MAN || Tyrewarree Usems 


QUALITY STANDS 


KNOW 
| Munson Inrernationat Keys 
AND WILL COME BACK FOR MORE 





| Have You 
THIS DISPLAY ON YOUR COUNTER 
ow AS A REMINDER ow 





Tubular steel for strength. A patented foot locking | Munson Suppiy Co., 348 Hudson St., New York City 

device unites effortless portability with perfect stability 1 Please send information about the New Key 

in use. Always “‘four square with the world’’—no tilting, a A : 

no instability. Design that graces the modern office. — New Package and Counter Display to 

Leading dealers include Sher-Man Stands as part of a 

first-class service. Details of the complete line on request. Mase ...... hl ot wi clbetie. oe ee 
Sherman-Manson Mig. Co. pS ee .s Hee ba rea i iiekt<'s sie 

621-631 Seuth Kolmar Avenue, Chicage ’ * 
































STILL TIME . . . BUT 
YOU'D BETTER HURRY 


Royal is now completing the biggest 
year of its entire history . . . working at 
capacity in every department to fill the 
orders in hand. Requests for deliveries 
prior to Christmas Day will be filled 


as received, until December 20th. . . 





OFFICE APPLIANCES 


Shipment will be made either from Hart- 
ford, or one of our stock points nearest 
to you. @ Every indication points to a 
truly great holiday season! Be pre- 
pared with a full line of Royal models. 
Write, phone or wire your order at once. 


Royal certainly does not wish to disap- 


point anyone. Prices are still $33.50, 


$45 and $60 with liberal profit margin. 


Address: URGENT 


Royal Typewriter Company, Inc. 


2 Park Avenue, New York City 
Canadian: 731-735 Bourget Street, Montreal 
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DUPLIC 


FOR EVERY PURPO: 


Selling 






at Popular 


Retails in U.S.A. 
for Only 


“29% 


COMPLETE 
With Supplies 





LETTERGRAPH 


that any boy or girl can quickly learn to 


@ Here is a practical rotary stencil dupli- 
cator with a multitude of uses. The 
Lettergraph prints perfect copies of any- 
thing written, typed or drawn at a speed 
of 1000 to 1500 copies per hour, in one or 
more colors if desired. Handles from post- 
card to 9x15 inch sheet (Maximum 
printing surface 744 x II in.). The run- 
ning cost is extremely low—average cost 
for printing 1000 Lettergraphed copies 
seldom exceeds 25c exclusive of paper! 
And it’s simplicity in itself—there are 
no gears or complicated mechanisms to 
wear or get out of adjustment. So simple 
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STENCIL DUPLICATORS 
LETTERGRAPH = FLEXOGRAPH 


SUPERGRAPH 


Supplies 
Royal Blue Stencils 


Cloth Ink Pads 


operate it and print perfect copies. 
The Lettergraph is light and portable. 
Packed complete with supplies for ship- 
ment it weighs but 21 pounds. It is 
durably constructed of die castings and 
stamped metal parts, and attractively 
finished in Walnut. Overall dimensions: 
29 inches long, 14 inches wide and 91% 
inches high. The Lettergraph is a quality 
duplicator selling for less than any simi- 
lar machine, yet its work equals that of 


the highest priced duplicators. 





Supplies 


GELATIN DUPLICATORS 
SUPER-EFFICIENCY, 
EFFICIENCY = IDEAL 

HEKTOGRAPH = KOPYSHEET 








FLEXOGRAPH 


The most inexpensive, quality stencil duplicator made. 
Low in first cost and low in operating cost, yet quality of 
printing equals that of the most expensive duplicators, 
One inking lasts for 500 copies— hundreds of copies can 
be produced from one stencil. Made in five sizes, from 
postcard to 11 x 19 inches, to retail in U.S.A. for $12.00 
to $35.00. Sold complete with supplies in leatherette 
carrying case. A portable duplicator that is always ready 


for use any time, any place. 
e- RY % 





SUPER-EFFICIENCY 

This gelatin roll duplicator, illustrated above, makes 
up to 100 copies in a few minutes at a cost of a few cents. 
Sells in U.S.A. for $39.50 complete with 15-foot roll and 
supplies. Made of stamped metal parts attractively fin- 
ished in Walnut. All bulk and complicated mechaniam 
eliminated— weighs only 22 pounds. Makes copies up to 
8%x 15 inches on any paper. Automatic paper feed 
insures perfect registration. Unequaled for speed, 
economy and service. Durably built for years of service. 


HEYVYER CORPORATION 


fable Address: HEVER 
Oi W. FACKSON BLVD. - - 


Established 1903 


CHICAGO. ILL. U.S. A. 





Responsible 
Distributors 
Wanted 


Write for catalog 
and details of the 
“Heyer Quality” 
line of Duplicators 





Wax Stencils Oiled Paper Covers 


Portable Clearoscope 


Duplicator Rolls 


Hektograph Carbon 
Paper 


and Supplies. A 
highly profitable 


Stencil Duplicator Ink Refilling Composition poe geen wien 


can realize its 
possibilities. 


Hektograph Pencils 


Hektograph Ink 
Remover 


Correction Fluid Styli 


Writing Plate Duplicator Copy Paper 
£ 2S 


Typewriter Type 
Cleaner 








Cartoon Book Hektograph Ink 
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THE NEw 


UNDERWOOD 


SPECIAL TYPEWRITER IS HERE 


*? pe 
tee, 
hee» 
te 











SEE PAGE 71 


174 


ra F Underwood Elliott Fisher Speeds the World’s Business 








